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Abstract--- Occasion to marketing as an effective marketing tool, More and more companies rely on. However, some tourism
enterprises in the use of an occasion to marketing strategy, Due to various factors, There are significant limitations and problems, Even
into errors. Occasion to marketing is difficult to improve the strategic level, Actual does not work effectively, Even self-destructive
image. Reasonable use of occasion to marketing strategy, Must seriously study on occasion to marketing the connotation, Grasp its

basic principles, definitude its inherent requirement, Flexible use of various types of occasion to marketing, To be able to achieve good

market effect.
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