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Abstract—With the development of the information technology, internet word of mouth has become a very important guidepost of
the consumer shopping. As a very important way, the influence of the word of mouth marketing is growing gradually recognized by
people. To correctly understand the important role of the word of mouth among consumers, it is necessary to know its motivation and
effect. This paper describes the meaning of internet word of mouth, analyzes the motivation of internet word of mouth, and probes the
positive effect and negative effect of internet word of mouth giving an example.
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