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Abstract—Under background of Web2.0, the traditional mode of education is faced with severe challenges. E-learning has become a
new business model, which is paid much attention by the majority of the education sector and investors. Due to its features of
information sharing and interactive exchange, Social Networking Service (SNS) grows very quickly and its value and benefits are also
increasingly prominent. As an application of the Web, SNS’ features and functionality determine it has vigorous potential in the field of
E-learning. From the angle of technical level and the application level, SNS is very suitable with E-learning. The innovative model of
E-learning based on SNS can achieve its profit objectives from angles of resources’ share, answers inquiries, various aspects discuss,
popular electronic transactions, and forum lecturing.
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