ATLANTIS
PRESS Advances in Social Science, Education and Humanities Research, volume 319

Sth International Conference on Humanities and Social Science Research (ICHSSR 2019)

Research on the influence of netease cloud music virtual community
perception on consumers' purchase intention

HUI Yao'®", XIAOPING Lv 2P, ZHIBO Tang>¢
1School of Management, Zheijiang Gongshang University, Hangzhou, China
2School of Management, Zheijiang Gongshang University, Hangzhou, China

3School of Management, Zheijiang Gongshang University, Hangzhou, China
4840317727@qg.com, b hzluxp@163.com, ¢ 1154230241@qg.com
"HUI Yao

Keywords: Netease cloud music; Virtual community perception; Brand attachment; Purchase
intention

Abstract: Based on the existing theoretical research and combined with the in-depth interview and
questionnaire survey, the research explores the relationship among the "virtual community
perception” of netease cloud music, brand attachment and purchase intention. Finally, combined
with the above research conclusions, this paper puts forward several management and marketing
Suggestions for platform operators.
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