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Abstract. Intelligent advertising utilizes big data mining technology, VR (AR) virtual technology
and real-life interaction to understand the consumer's consumer demand, stimulate consumers'
active participation, and let consumers get an "immersion experience." Consumers are also
interacting with smart ads, subjective awareness is activated, and self is perceived in the game.
Smart advertising brings not only the upgrading of advertising technology, but also an important
medium for reshaping individual values in the digital age.
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