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Abstract. In recent decades, corporate social responsibility is a hot issue. Many studies show that
corporate social responsibility is conducive to corporate image and brand value. The
implementation of corporate social responsibility and brand value both are required investment in a
certain additional operating costs, and the return on investment is not easy to assess. Therefore, how
to make the correct corporate social responsibility and brand strategies should be a great concern to
enterprises. This study takes the samples of listed companies in A-shares on the Shenzhen stock
exchange from 2012 to 2018, and then measure their corporate social responsibility evaluation by
the model developed by Wang et al., (2012) and their brand value by Hirose model. This study set
each individual components of corporate social responsibility and brand value as a separate
dependent variable , then implement quantile regression to analyze the different companies with
different levels of profitability should take the different corporate social responsibility and brand
strategies.
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2. BEHER

BHEM (2006) B AL EINME S T B K 2 IR, U85 AN B R = 1 5
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(1984) I\ Ay 3 1) Aol A 2= B AT 45 B At e 4 32 A A R 5 AH D38 B R 58, AT 4 7 4l
WF 25 538 o AV STl ST AT 15 AN B TR BV AE K E I R, (HA Ik ae ) A IR, ATREJeikfidd
IR LR T E IR S & KR I A A, B A= 2E 500. Fi, sLitd
Wt 2 T E AT RS N E IS E F A, B2 SEW( 8. BRI, 2019).
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BT 5% BB LA E S ARG
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+ ajgecold + ai1cgld + ay,assets + aq3ind + ¢
AZ UL
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Brand value (BV) = fx (PD, LD, ED r)
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4. SHELER
1 A SRS,
5% 25% 50% 75% 95% OLS

_cons -0.5792" -0.0867" 0.0462 0.0349 0.2819 -0.0852"
soc -0.1362"" -0.0130 -0.0169™ -0.0419™ -0.0603 -0.0441™"
eco 0.1761™ 0.0996™" 0.1132" 0.1109" 0.0915 0.1248™
cg 0.1172™ 0.0206 0.0026 0.0217™ 0.0522 0.0378™
pdr 0.0077" 0.0021" 0.0027 0.0039™" 0.0097 0.0034™
Id -0.0225 0.0025 -0.0036 -0.0149™ -0.0284 -0.0154"
socpdr 0.0428"™ 0.0085 0.0043 -0.0066 -0.02646 0.0058
ecopdr 0.0314™ 0.0105™ 0.0030" 0.0071" 0.0026 0.0147
cgpdr -0.0167 -0.0023 -0.0076 -0.0041 0.0197 -0.0025
socld -0.1743 -0.0187 0.0414 0.0570™ 0.0448 -0.0158
ecold 0.0455 0.0069 0.0291 0.0269 -0.0344 -0.0035
cgld 0.2235 -0.0623 -0.0340 -0.0341 0.2258 0.0131
assets 0.0119 0.0005 -0.0044™" -0.0043™" -0.0198™ -0.0002
eps -0.0602 -0.0343™ -0.0308™" -0.0159" 0.0235 -0.0338™"
N 772 772 772 772 772 772
adj. R-sq 0.2651 0.1125 0.1731 0.1864 0.2336 0.2339

FE: p<=0.014%**, 0.01<p<=0.054**, 0.05<p<=0.14*.
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