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Abstract. The research is based on 54 empirical studies (56 effect values, total sample 21900) that
were conducted to study the relationship between moral leadership and innovation effectiveness of
multi-focus enterprises in paternalistic leadership by using meta-analysis technology. Moral
leadership in paternalistic leadership has a significant impact on the effectiveness of enterprise
innovation. Based on the multi-focus perspective, the implementation of enterprise innovation
effectiveness includes many aspects, such as employee innovation ability and employee innovation
behavior. That is to say, the performance of enterprise innovation effectiveness is based on the
development of employee innovation ability and employee innovation behavior. Therefore, the
effectiveness of enterprise innovation under the paternalistic leadership can be divided into:
innovation ability orientation and innovation behavior orientation. In the context of moral
leadership, it is not yet clear which subject employees are more inclined to innovate. Research
shows that moral leadership has significant positive effects on innovation behavior, capability
oriented innovation and behavior oriented innovation. The cross-cultural situation (China, non
-China) and the innovation subject (individual, team, organization) regulate the relationship
between them.
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1. 35

ITEesE, BEE “CRARENL, FAREH” BAREIRI KR, GUE SRR IR A2 B 2
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G5 AT R B 18, TRV U R SRS AR 4
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ST B A B R E g 2, Ll anDedahanov, A.T (2016)
WRT T AT S R L ANE S 2 B R AR FRAF B FE A 1 3 Z I S 08 R 2
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%, HR NIRRT, &% fAEHEIFL . Management Decision. Journal of
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ASCHRIG LR B e 8 S AN TT TSR . (1) WL SCiEit 7t (2) BHFRRIHT
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AR ( P EL AR E) o A0 A MR BB HE) S SV ETR
AT AT S AT AR ¢ BB H B KT, TEEAT AU S B AR BT AE O R EU
Tt AR, R SCERER LA ¢ REGHAT WIS . N ORIESRAS IR M, FR I ALAE 2 2 JE P Ik
XASCHAT ARG, F—FEik98% LA b AWK CMA2.0( comprehensive meta -analysis)
A AT B G A B
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SR PRV R S5 AR F R TN R R verh 2 THiFE R 2, BidAN Q guiitER
W HS BB, VIR RN Sehr BB, 4 RnEL R, EMLeERRT, Q 4iit
AE 0.001 /KF LB, IH SR B RON BAEAE S e, SR BEN AL 4 1. 12K
{8 °593.488, 151193.488%I1 W 2748 ki T~ H S 22 ¢, ML R 22 R RE AR L 8347 57 1116.512% .
Tau? {118 90.039, i BAHT 7T 18148 545 3.9% v] F SR tHEALE . &FXaE 71517 AT 8 SRk a1
BRI B

Tl BT A 45

Wi | aERAER | K Q dr I? Tau? | REZAFRE | AR
% | 54 | 875.246™ 57 | 93.488 | 0.039 | 47.198 3577

NS | B R | 41 | 601139 42 | 92.841 | 0.040 | 42.421 101
ARSI | 15 | 267.842" 14 | 94.773 | 0.042 | 20.987 1705

7E:p*<0. 05;p* <0. 01; p**<0.001, F[dl.
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N, AIRRAFTE R RIMZE . ARG R MR IR, WENGAZET 5023577, 101,
1705300 A HE BRI SCHR . A BEAEANT 78 245 AN, [RIL, B FAFTE R R A 22 1 R RE AR /N o
4.2 EHPFER

gillink 2 pon, TS E S S ARG KA CN0.319 , 7E0. 001 K EREE, W
i VA3I3CFE; AT T 580 S M. AT 8 FRAEET NEIAR 5108 0,344, 0. 345, 3
FELE 0.001 /K°F ERZE, % la. 1bfG2ICH. H, MRl RE, ETs 56/
W B AT A 58 (r = 0. 344, p<< 0.001), 547 NFHEIHAT NAIFE SRR r=0.
245, p<0.001) , #f# 2 BHSCF.

#2  FEAGG 5 EIHAT ML RNLE

MG | ERTE K N F i o I N LR Z{&
AL AH 54 21900 0.319 0.270 0.365 12.162**

mATST | seSm | 4 14334 0.344 0.288 0.397 11.292***
1T 51 15 7566 0.245 0.141 0.343 4,559

4.3 PTG KE

HME R B A AE RN E S, AT Ed HQ Gt B R MR, KAMH T b2 B A7AE
PR BT R NRIFIR, £3ITQ St EIEZE, MAEMEITH T E M AH P AEE
PSS . B BRI R, AR ESCIESRTT, TS S Sk, seR
[ea) £V A (19 AH 5 43 710 290.323 0.350, &35 i T HAE IR A [ ST I 58 T 1A S (r= 0. 295,
p<<0.001) . (r=0.316, p<<0.001), HAEIEHHEEFT, AT FEIAT A I H MBI 1E
MBRARE (ZH=1.577, p>0.05) , Fit, REIKAHEIH. QFFIAREETHTS
FAERBERIRAKPEFER, TS5 B S GH ( rif =0. 440>r4 = 0. 371
>/~ =0.269, p<0.001) . HFRARE S S H LA i =0. 440>r4L =0.371>r4> =0. 285,
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5. AIREIRERE
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SEALENIE ML AIHT I A AR . (R 401 (R 3K e 4 i BT R D 0 TR 52 TR A AT TR
A OIS Sy, JEITRERE 1R AW R B L 55K o SRTTAE 76 7 () Al B e
SRR R SRR, AL, AR E EAR R, A Ak 03 TR SCHR, R
A TAE P EF AL S, 2 I TR B AT AE R —RhlRAT Ny, T RS
AT . HTAARENRIRE, REEREMETIT S8 T AT A ZRE SAF LR
TN HLR AR, £ ERE LPmu R ettt 505, BTy
FEEAT U WL FU U R FE RS, AT TR T AR E IG5 T IR A RN b, AR AR
E 2R s SCATE B IR TR, K, AT UM K S T = AR 1 S i 0
AR A LGS E R K AT A WAST T BT R EAT 5 4k B
A RNE IR T o
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