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Abstract. In view of the negative impact of Sino-US trade friction on China's cross-border
e-commerce, this paper gives a brief analysis of the development status and characteristics of
China's cross-border e-commerce in the light of the related theories of cross-border e-commerce and
the strategy of "one belt and one road". The "one belt and one road" initiative has been implemented
for 6 years, and has played an obvious role in expanding consumer demand and promoting the
transformation and upgrading of cross-border e-commerce. And how to solve a series of problems
arising from the Sino-US trade war with the help of "one belt and one road” and the future
development trend are the key points of this article.
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