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Abstract. Hanfu culture industry originated from the Internet. It has experienced rapid development
from scratch in the past ten years. By 2018, its industrial scale has reached one billion. This paper
aims to give a true overview of the current status of the Hanfu culture industry and analyze its
unique network industry model. This article provides an overview of the present situation of Hanfu
culture industry. Firstly, it defines the scope of Hanfu's research. Then the author applies the British
"Value Chain Analysis Method" of Charles Randy in the Hanfu culture industry to analyze the
unique industrial model of Hanfu network industry. Through the data crawled from the three
platforms of Taobao, Weibo and Tik Tok, a quantitative analysis was made on the communication
power of the Hanfu culture industry. The innovation of this paper is to analyze the shortcomings in
the Hanfu network industry with the crawled data, summarize the problems in the previous papers,
and analyze and predict the trend of the future Hanfu network culture industry.
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