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Abstract. At present, tourism has been in the forefront of national economic construction.
Promoting the transformation of tourism production mode, management mode, marketing mode and
consumption mode with information technology can better stimulate the driving force and vitality
of tourism development and better undertake its mission of building a well-off society in an
all-round way. Taking 11 5A scenic spots in Shandong Province as an example, this paper analyzes
the current situation of tourism scenic spot informatization and put forward decision-making
suggestions for informatization construction. In this paper, the quantitative analysis method is
utilized to provide new ideas for the empirical study of tourism. The decision-making suggestions

in this paper can be used for reference in the development planning of tourism and other related
industries in other provinces and cities.

LWL 2R B i Al 15 B AL Y BUIR R XS KA 32

ZEFIRT S, whEMT, ZEERELSC
UIARM SR ENREE SRR, B, iR, hE
MR TR (Bl 5 BRFES TR, i, WK, FE
3ixysdu@163.com, ° hanhuijian@sdufe.edu.cn, “lijxsdu@163.com
EIE

R ik 5840 BUIR, KR

HROCRHE. HHT, IR CAEEE RETFE I . G SR R T L
HREAL E AN SRS R AR, RE ST AT BRIV AR A f A B 2 b 48 4 THI
N A . ASSCRAIIZR B 1L 5AZR ORI, o stIX RS SACBLR, $2i 715 S
BEMIR SR o ASCRAEA T T, il i SR FE 54t 1B Bk . ST g
FEBEAT € RIEAE, A H A TR S AR 5 A e R rhoIs BAT 4 7 e

Copyright © 2019 The Authors. Published by Atlantis Press SARL.
Thisis an open access article distributed under the CC BY-NC 4.0 license (http://creativecommons.org/licenses/by-nc/4.0/). 668



ATLANTIS Advances in Economics, Business and Management Research, volume 109

PRESS

1. 35

W R 22 5 N 2, B A FE A, 5 [N SLOF DI S ST BGRT . il Rt
TG R R RIS (AR TORRBEE) o RV LR 5 KR e B2 e 3
& T HAERF M, L0 FE REE 5 AL 22 oLl 1) ok B2 24k 10% . Jiikilfe Mk L4 A
R K s SR Pk, R R GBI HE R Te . 2l B 1k AbE 2 e /R 2 (X R ik
BrBL IR SRR Y A R S B R R, Ay ki AT B AR R R LIS

2. Jwirls B R RIR
21 JwirfE BHBER

P 1 B E R AR A E S B BRIRE IR RIELLH RN R s T HOARERR
WEr oy, JHEZ IR TA P sl R IR ORSE MR B2 A BE iRt “PiRE BAL,
FEARENAEITP LR e SITHEM 2 AT A3 1Y U Atz b, I ITHEOE RS NAd .
SEFEE L. POCTIRIEE B, MR A NIIBUBE o A S & EA MR, I
M B SR R 2017 4E3 H O H ENA K (=T 4 Bl /5 BALRLR) AR E, 45 ki (=
BARE SCo RIS AR IRRE BEORRL F iy, BEATES SRl &, ety 4 7 .
R, RN PR SRS, Al ST HR I Bt B R A% O 52 T, S
AR R AR 55 755K o il A5 S AL BB R I B4l . TR 28 4k . Tl AR AL
TR REfL . CH AR — 1 26 198 L OE B B RRER D

2.2 MRBFTLRR

H 7T, % TRl As BAL I 78 OIS — et ke . A8 Ge it 45 i) iR % [ il A5 B Lt RE
I B ik ok kB )G E S iR E R Eir it KR IUR, IREE B E B AR, A
HH Ve S A R LA BT e B S A 3 S R KB O S 1 4 A FE AL ) S RA SRR
—AMLE Z RPN BRI T VP A R, e 2 A Ry g X i L 5 A B AL R A T
M B A R, HEX3IN A AR & /KT 2 BN T, IR R I E 2 4 E, 6 —k
W7 AL % T R 0 . YA T4 TR BRI R, B ik i (5 BALBUR A}
O, T IR A TRIAZ BAL IR T SOk D, RAEFARTF 7T L R A iRl R s, 3
g 1R B e TAE B R A &L,

L SCHR A S 1R 2 R A e b, D R BT, JUTF3A ST BIAR
FEHAT E RN HREIME B E BER N F ki e, RHA SO = N A1 A
FE g &M Ll AR A TRTELE BACIIR,  Ffge B SR8
2.3 WIFREIRIEE BAURBEIR

IWARAHEE A B, ST EAEE . SRR RFESREESE, IRIFHE I
BefE NAEROL A 4 RT3 o LRI A X 11734, HRBAZFIX 1158, kR i H
i L R4 RS BAL IR, ZEXT4E NAA. SARIX T T R 2 5, (UK1115A
FIX S B B R R, R,

F1h, BAS X KI5 AL R A FE bR 5 EE R A 5 A Rl R Se b R 3RS . (T
=, AR B SCE R R AT K, (s BRERE: Wi ia s a B d (F
Fre BSOS BE A SR CRIFR: MU | RIS R eIes (IR S BE; &
SEMFAHE: Fal 120 (ERR: =0« B4R (K. @)  sa RAREH
[ SR (FFR: RSO MEE; BPRSIRERmETRIEM WIS (R W
M RS (FRAR: (1) 3 B RS BAFEE G AT L4/ NS LR B (FFR: fE2) - ML
MERE (FK: 85 « IR mE (R 816 , REFIERNE RS (FH
Fr: B3 5 {5 BHEIE R AE S L HEE R AR E R, BT ES RS LR

669



ATLANTIS Advances in Economics, Business and Management Research, volume 109

PRESS

PR AEENM A TIN; BIERL R B S BHEEE, AR EAC AR 5L &, D
IR BRI RIAE S . RPRITTRANY" R AHRER, “N”%F/xﬁﬁﬁﬂéﬁ
B YRR DRI A BEUR,  HLRRSCIELTIAE: Y™ o BAR T DLREIEBTUR, (HARE
KB REBCE R 5 B A4

RL AR AESARXAE BMARRE W

= B IRSS
e FafERRE FREERE | BTl | FPRESE 5 |HE | X
7 X4 5% a7 |
N B o] g =] ®|waE [« wls|® 6%
R AR AR SN AR AR R RN E AR
1 [ CRFE | Y| Y| Y[IN|Y|N|N|N[N|Y|Y|Y|Y]|Y]|Y
— IR X)
2 | B WL | Y| Y| Y| Y| Y| Y| Y|Y|[N|Y|Y|Y|Y]|Y]|Y
H5t[X)
3 3WF*(‘VLF‘ Y!Y| Y |Y|Y| Y |N|N|Y|Y|Y|Y|Y|Y]|Y
drst X
4 MT<%$% Y| Y| Y|Y|N|N|N|N|N|Y|N|N|Y|N|]Y
RO U7 X))
s | &®w (LR | Y| Y| Y| Y|Y| Y |Y|[N|Y|Y|Y|Y|Y|Y]|Y
FAHEX)
6 | ¥V (EME | Y| Y| Y| Y|Y|N|N|[N|N|N|N|IN|Y|Y]|Y
X))
7 | GFZEWL | Y | N Y | Y| Y| N|Y|Y|N|N|Y|N|Y|[N]|Y
JigE X )
8 |ME (EHUF | Y| Y| N | Y|N|NI|Y|Y|N|N|Y|N|Y|[N]|Y
5t X))
o |ME GEXRE | Y| Y| Y| Y| Y| N|Y|Y|Y|N|Y|Y|Y|[N]|Y
JiRUEX )
10 | BifE (EEW Y N| Y | Y| Y| N|N|N|N|N|Y|[N|N|N|N
FX)
n | @l AS | y|y| Y| Y|Y| Y |Y|N|N|Y|Y|Y|Y|Y]|Y
XD

1, LIANBAFIXBRAEE WX (GG BRI AR FH N X GRsfs
SN R &b, #C H @M, Hha e 5 XIE IR s & AR S . X = X
EEE’JI_J?%f B DA . FR AT R R — R IXAETT X, HEL M o 30 ie X 2 e
WL, LI XA RIXTE LA B E, A5 5 XA M LTl sk % . X%
Hﬂ)ﬁE%%S’ﬁ‘fﬁ*ﬂ’]Lﬂﬂziﬁﬁ*ﬂfo FIf 5 X AR A SR SEm i & B . A Ah, ANl
XAY HAE 4 5 (X VR (Virtual Reality) &, {H%H BAA 5 S VRE.

3BT AR SASE X IR ML AS SALBR T UK B 11 AR BISA R IX L 3E A S 2515 B,
1, AN H R AR 7 AT ARG et — D, W KR N TR RS H AR
WHE IR b R E M. S AR, WREIREM ST 51 FiEH, I@c%ﬂﬁﬁ
R FER A ORI . AN, j(%%ﬂlaliﬁ’]ﬂiﬁ/xﬁi&sf EHNA A 5T NIRRT,
HEER TR SS SR FRdE . S 4h, @it W BRI S I S B 2R A AL S X A f%*ﬁ?‘%%%,
RIAAS X HIE S AL g 25 8,

670



ATLANTIS Advances in Economics, Business and Management Research, volume 109

PRESS

3. MRS BRI

HeF B, X aim s gt A iR LAS B2 H A 2L

B, BR—MU=TE, BBREBIHEELE. Rl E B RAWE L. M, #
Al BRELIERE . WAL i QIR ARSE A, IR RE A 1R I B A i B A e B B AN
Otz . HATS XK ATy, T HAREIL R, T R IR ANME . e
AEEKIFEYE =76, SXPIANRE. FREGS, S h. HRER, SXERNH
e B SR B v, W RE B 0 M2 38 BOREAT A B, 4 REXT RO DL B I B SR 2
SO HBEAT S IXE BN %, A R T Tl M A JRE R R AT R SR

Hk, HERRIFEETE, RETTERGERS . kinl AR K B bz — 2 i for
fEERGE . MRS . BERIFAR TG, SRR, W% T LI gy, e B
RIS TSRS IR g, R R G S, SRACEAELARSS . AN,
HURS T G BESRTHIF & KU, A7 R T2t — b A G RS ™ i

BJE, BATTRBAREE, REFEVRRE. =10, fRiE AT E L
8, WEBRIADPRE . EEWBUNBRS MBS SCR, BRI RBMR &, 78
RAFAAENA AR NS, nsaTiE e, i/, kikse, fedtr 2otk g, i
BE A RS B, NP B R R I R .

4. GERIE

Mzt 5 PR KB S BUAE B BARIES R LA R JE 2 Mg b e i 1)
SRS . R NG B AR AR B 3, e Uik A R OB LK, SR R 5 /5
RIJALEER .

References

[1] Weihong Dang, The application of informatization in human resource management, Heilongjiang
Chronicles, vol.18(13), pp.118-119, 2015.

[2] Bei Yang, Beijing Rural Tourism Informatization Research, Chinese Academy of Agricultural
Sciences, pp.10, 2013.

[3] Tonggian Zou, Menggian Chang, The process and Prospect of tourism informatization in China,
China Tourism News, 2019/06/04.

[4] Zhiyan Liu, Junyu Li, Bo Shang, Chengye Li, Development status and trend of smart Tourism,
Enterprise economy, http://kns.cnki.net/kcms/detail/36.1004.F.20191014.1348.019.html, 2019.

[5] Kai Qu, Discussion on the application of big data in the global tourism intelligent marketing,
tourism tribune, vol. 32(10), pp. 9-10, 2017.

[6] Song Huang, Yanlin Li, Pingjuan Dai, Evaluation of tourism competitiveness of smart tourism
cities, Journal of Geography (Chinese version), vol.72(2), pp. 242-255, 2017.

[7] Guanxiao Wang, Like Liang, Feng Li, Siyuan Jiang, Xiaowei Duan, An empirical research on the
coupling coordinative relationship between regional tourism and informatization, Journal of
Natural Resources, vol. 31(8), pp. 1339-1350, 2016.

[8] Shengwan Fan, Liang Guo, Research on the current situation and Development Countermeasures
of Anhui tourism informatization under the new technology environment, Journal of Changsha
Railway University (SOCIAL SCIENCES), vol. 15(2), pp. 15-17, 2014.

671



ATLANTIS Advances in Economics, Business and Management Research, volume 109

PRESS

[9] Chuansong Zhao, Study on sustainable evaluation and development model of comprehensive
tourism in shandong province, Shandong Normal University, pp.168-169, 2019.

672



