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Abstract— This study aims to investigate the factors
influencing entrepreneurial intention on participants of the
new entrepreneur program, which is a program from the
Government of West Java Province to create new
entrepreneurs. There were 105 participants in the New
Entrepreneur Program involved as the research respondents.
This was obtained using accidental sampling technique
Factors analyzed were the factors of socio-demography and
attitudes. The result of the Mann Whitney Test on the factor
of socio-demography is gender, parent’s occupation, education
background, and being entrepreneurs before participating in
a new entrepreneur program, obtained a bigger P-value than
alpha value. The factor of attitude, the result of simulant
hypothesis, show that variable of economic opportunity and
challenge, self-realization and participation, and variable of
perceived confidence have sig value that less than (o).
Whereas variables of autonomy and authority, security and
workload, avoid responsibility, social environment, and career
obtained sig value that more than (o). Based on the result, the
study concluded that the factor of demography did not
influence the entrepreneurial intention of new entrepreneur
program participants. Regarding the factor of attitude, it is
concluded that there is an influence on it. They are economic
opportunity and challenge, self-realization, and participation,
as well as perceived confidence significantly influenced
partially towards entrepreneurial intention on participants of
the new entrepreneur program (New Entrepreneur).

Keywords—Entrepreneurship, Entrepreneurial Intention,
New Entrepreneur Programs

I. INTRODUCTION

Entrepreneurship is one solution to the problem of
unemployment. The entrepreneur is able to create new jobs
in order to be able to absorb labors to reduce
unemployment. One of the efforts made by the government
of West Java Province to give birth and develop new
entrepreneurs to overcome the unemployment problem is
the Hundred Thousand New Entrepreneurs printing
program. New Entrepreneurial printing program in West
Java is an attempt of the West Java provincial government
to develop entrepreneurship which aims to develop the
potential skills and business independence that can generate
local potential to be ready to face global competitiveness
and to address the problems faced, starting from the level of
unemployment that is increasingly high, low welfare and
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poverty level. One Hundred Thousand Entrepreneurs
printing program in West Java has been stipulated based on
the Regulation of the Governor of West Java No.79 of
2015.

To become an entrepreneur, the entrepreneurial
intention is important. Someone with the intention to start a
business will have more confidence, progress, and readiness
in running a business compared to someone who has no
intention to start a business. Entrepreneurial intention can
be interpreted as the initial step of the process of
establishing a business that is generally long-term [1].
Entrepreneurial intention reflects someone's commitment to
start a new business [2]. The entrepreneurial intention is
someone's determination to be an entrepreneur or to start
being an entrepreneur. Entrepreneurial intention is a search
for information that is used to achieve the objectives of
forming a business [3].

The entrepreneurial intention has proven to be the best
predictor of  entrepreneurial  behavior;  therefore,
entrepreneurial intention can be used as a reasonable basic
approach to a logical understanding of who will become
entrepreneurs [4]. Entrepreneurial intention reflects
someone's commitment to start a new business and is a
central issue that needs to be considered in understanding
the entrepreneurial process of establishing a new business
[5]. Entrepreneurial intention is the desire in someone to do
an entrepreneurial action. [6] Entrepreneurial intention is a
cognitive representation to explore business opportunities
by applying entrepreneurial learning [7]. Entrepreneurial
intention is prediction which is believed to measure
entrepreneurial behavior and activities, as well as to reflect
the commitment of individuals in starting a new business
and a central issue that needs to be understood in the
process of establishing a business [8]. Entrepreneurial
intention can be interpreted as the initial step of a business
establishment process that is generally long term [9]
Entrepreneurial intention reflects one's commitment to start
a new business and is a central issue that needs attention in
understanding the entrepreneurship process of establishing
a new business [10]. Based on the description above, it can
be concluded that an entrepreneurial intention is a form of
indication of strong determination to do something that may
be raised in behaving.
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Research on entrepreneurial intention in Indonesia is
still relatively limited. Several studies that have been
conducted related to entrepreneurial intention include
research on the effect of self-efficacy on entrepreneurial
interest [11]. The influence of the need for achievement and
locus of control on entrepreneurial intention [12]. The
relationship between self-efficacy and entrepreneurial
intention [13], student’s entrepreneurial motivation [14],
research on the motivation of college alumni to become
entrepreneurs[15], student’s entrepreneur profile [16],
intention of management students to become entrepreneurs
[17], profile of educated young entrepreneurs in Jogjakarta
[18], comparative study of entrepreneurial intention of
Javanese and Non-Javanese students [19]. These research
studies are generally still in assessment, descriptive, and
partial studies [20]. Apart from relatively few, most of the
research related to student entrepreneurial intention comes
from abroad (for example Galloway et al., 2006; Rasheed,
2000; Gerry et al., 2008; Gurbuz & Aykol, 2008), of whose
research findings found do not necessarily apply to the
Indonesian context.

Based on the background, this research is focused to
investigate the effect of various factors, namely 1)
investigating the influence of socio-demographic factors
consisting of gender, parents' occupation, entrepreneurial
experience, background in the field of study, on
entrepreneurial intention of new entrepreneur participants;
and 2) investigating the influence of attitude factors
consisting of autonomy and authority, economic
opportunity and challenge, security and workload, avoid
responsibility, self-realization, and participation, social
environment,  perceived confidence towards the
entrepreneurial intention of participants new entrepreneur
program.

According to previous background, the study aims to
investigate the influence of some factors 1) to investigate
the influence of socio-demography factor which consists of
gender, parent’s occupation, entrepreneurial experience,
education background on entrepreneurial intention of
participants new entrepreneur program; 2) to investigate the
influence of attitude factor which consists of autonomy and
authority, economic opportunity and challenge, security and
workload, avoid responsibility, self-realization and
participation, social environment, perceived confidence, on
entrepreneurial intention of participants new entrepreneur
program. The participants of the new entrepreneur program,
involved as respondents were 105 that were obtained using
accidental sampling technique. The technique of multiple
linear regression analysis, using SPSS (Statistical Product
and Service Solution) software 17.00 version, was
employed to test the hypothesis on the influence of socio-
demography and attitude factors towards entrepreneurial
intention.

Il. METHODS

The population in this study were all participants of the
New Entrepreneurs Program held by the West Java
Provincial Government in 2018. Samples taken for the
measurement of the questionnaire in this study were the
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participants of the West Java Provincial Government New

Entrepreneur Program in 2018 as many as 105 people with

a tolerable error rate of 10%. In this study, primary data

were collected using a structured research questionnaire,

which was divided into 3 parts, namely socio-demographic
factors, attitude factors, and entrepreneurial intention.

Socio-demographic variables, namely; gender, parents’

occupation, the field of study, and entrepreneurial

experience were measured by dichotomous questions using

a nominal measurement scale.

Measurement of individual attitudes using the TPB
index (Theory Planned Behavior) part I: an occupational
status choice index that aims to measure a person's attitude
to entrepreneurship. This instrument contains statements
about autonomy/authority, economic challenge, self-
realization, security, and workload, avoid responsibility,
social career, and perceived confidence [21]. Finally, to
measure the variable of entrepreneurial intention,
respondents were asked to determine their level of interest
in establishing their own business with 3 questions adopted
from Gerry et al, [22-24], which showed the level of their
intention to start entrepreneurship.

Overall, for attitudes, contextual factors, and
entrepreneurial intention, statements were measured using a
5-point Likert scale, where respondents were asked to
answer with a choice of numbers between 1 until 5 (1 =
strongly disagree, and 5 = strongly agree). To analyze the
influence of socio-demographic factors on entrepreneurial
intention, the mean difference test (t-test) was used, and the
arena of the two variables to be tested was the independent
variable, the t-test to be used was the twin sample t-test. If
the value of the t-count was greater than the value of the t-
table, it means there was a significant difference, showing a
significant difference between the mean data of the first
group and the mean data of the second group. If the t-count
value was smaller than the t-table, it means there was no
significant difference, showing no significant difference
between the mean of the first group data with the mean of
the second group data. To test the hypothesis about the
influence of attitude factors and social demographic factors
on entrepreneurial intention, it was used the multiple linear
regression analysis techniques, the SPSS (Statistical
Product and Service Solution) software version 17.00 was
employed.

The formulation of hypotheses tested in this study are as
follows:

1. Hypothesis 1: Socio-demographic factors, namely
gender, parents' occupation, the field of
study, and entrepreneurial experience,
influenced the entrepreneurial intention
of participants in the West Java new
entrepreneur program.

2. Hypothesis  2: Attitude factors, namely
autonomy/authority, economic
challenge, self-realization, security, and
workload, avoid responsibility, social
career, and perceived confidence
influenced by entrepreneurial intention
of participants on West Java new
entrepreneur program.
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I1l.  RESULTS AND DISCUSSION

To answer the formulation of the research problem in
the first hypothesis, namely the socio-factors influencing
the entrepreneurial intention of participants in the new
entrepreneur program, a comparative test was conducted on
unpaired data groups. Before conducting a comparison test,
the data normality test was first performed using the
Kolmogorov Smirnov method. The followings are the
results of the normality test calculations for each data

group.

TABLE |. DATA NORMALITY TEST

Demography Group n  p-value
Male 34 0.000**

Sex
Female 71 0.000*
Entrepreneurial 41 0.000**

Parents’ Occupation
Not Entrepreneurial 64  0.000*

- i *
Latest Education Non-Exact/Natural Science 66  0.000

Background Exact/Natural Science 39  0.001**

Being Entrepreneurs v *
before Participating in the & 85 0.000

NEW ENTREPRENEUR x
Program No 20 0.039

*Kolmogorov Smirnov
** Shapiro Wilk

To find out whether socio-demographic factors affected
the entrepreneurial intention of participants in West Java
new entrepreneur program, a test was conducted using the
Mann Whitney test method because the distribution of data
across all data groups was not normally distributed. The
following is presented the results of the Mann Whitney
Test.

Ho: There is no significant effect

Ha: There is a significant effect

Assessment criteria:

Reject Ho and accept Ha if p value alpha 5% (0.05)
Accept Ho and reject Ha if p value alpha 5% (0.05)

TABLE Il. COMPARISON TEST MANN WHITNEY TEST

Demography Group n Mean p-value
Male 34 449

Sex 0.053
Female 71 431

Parents’ Entrepreneurial 41 441 0,403
Occupation Not Entrepreneurial 64 433

Latest Education Non-Exact/Natural Science 66  4.38

Background 0.798

Exact/Natural Science 39 433

Being Yes 85 441
Entrepreneurs

before
Participating in the 0.304
NEW No 20 4.18
ENTREPRENEUR
Program
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For the second hypothesis, the attitudes influencing the
entrepreneurial intention of participants in West Java new
entrepreneur program, a multiple linear regression test was
performed. Prior to the multiple linear regression test, the classical
assumptions were tested in the form of normality,
multicollinearity, and heteroscedasticity. The data normality test
results, multicolored test results, and heteroscedastic test results
are as follows:

Normal P-P Plot of Regression Standardized Residual

Dependent Variable: Entrepreneurial Intention
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Fig 1. Data of Normality Test

TABLE Ill. MULTICOLLINEARITY TEST

Coefficients®

Colline arity Statistics
Model Tolerance VIE
1 Autonomy and Authority 572 1.748
Economic opportunity
and challenge 582 1.7z
Security and Work load .684 1.461
Avoid Responsibility 742 1.348
Selfrealization and
participation 682 1467
Social Eviroment and
Career 703 1.422
Perceived confidence 592 1.688
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Fig 2. Heteroscedastic Test

The results of the calculation of the regression coefficient
are as follows:
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TABLE IV. REGRESSION COEFFICIENT VALUE

Coefficients'
Unstandardized Standardized
Coefficients Coefficients

Model B Std. Error Beta t Sig.

1 (Constant) 1.025 545 1.879 063
Autonomy and Authority -179 110 =171 -1.621 108
Economic opportunity
and challenge .279 128 .227 2173 .032
Security and Work load -.067 069 -.093 -.966 336
Avoid Responsibility .030 061 045 489 626
Self realization and
participation 277 076 352 3.651 .000
Social Eviroment and
Career =101 .082 =116 -1.225 224
Perceived confidence .512 122 .434 4.194 .000

a. Dependent Variable: Entrepreneurial Intention
TABLE V. CORRELATION COEFFICIENT AND DETERMINATION COEFFICIENT

Model Summary®

Adjusted Std. Error of
Model R R Square | R Square | the Estimate
1 .620% .384 .340 44515

a. Predictors: (Constant), Perceived confidence, Avoid
Responsibility, Self realization and participation, Social
Eviroment and Career, Economic opportunity and
challenge, Security and Work load, Autonomy and
Authority

b. Dependent Variable: Entrepreneurial Intention

Simultaneous Hypothesis Testing |
Test Hypothesis:

HO —bYXi=0  There is no significant effect of simultaneous
attitudes on entrepreneurial intention;
H1l - bYXi#0 There is a significant influence of

simultaneous attitudes on entrepreneurial
intention.
Test statistics:
Significance level (o)) = 5%.
Test criteria:
Reject HO and accept H1 if Sig (a); or
Accept HO and reject HI1 if Sig (o).

TABLE VI. SIMULTANEOUS HYPOTHESIS TEST 1

ANOVA®
Sum of
Model Squares df Mean Square F Sig.
1 Regression 12.007 7 1.715 8656 0007
Residual 19.221 97 198
Total 31.228 104

a. Predictors: (Constant), Perceived confidence, Avoid Responsibility, Self realization
and participation, Social Eviroment and Career, Economic opportunity and
challenge, Security and Work load, Autonomy and Autherity

b. Dependent Variable: Entrepreneurial Intention

Simultaneous Hypothesis Testing 2
Test hypotheses:
HO — bYXi = 0 There is no significant influence of attitudes
factors partially on entrepreneurial intention;
H1 — bYXi # 0 There is a significant influence of attitudes on
Entrepreneurial intention.
Test statistics:
Significance level (o) = 5%.
Test criteria:
Reject HO and accept H1 if Sig (a); or
Accept HO and reject H1 if Sig (o).

Based on the calculation of the significant value as follows:
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TABLE VII. SIMULTANEOUS HYPOTHESIS TEST 2

Coefficients'
Unstandardized Standardized
Coefficients Coefficients

Model B Std. Error Beta t Sig.

1 (Constant) 1.025 545 1.879 063
Autonomy and Authority -179 110 =171 -1.621 108
Economic opportunity
and challenge .279 128 .227 2173 .032
Security and Work load -.067 069 -.093 -.966 336
Avoid Responsibility .030 061 045 489 626
Self realization and
participation 277 076 352 3.651 .000
Social Eviroment and
Career =101 .082 =116 -1.225 224
Perceived confidence .512 122 .434 4.194 .000

a. Dependent Variable: Entrepreneurial Intention

For normality data testing, the assessment criteria are if
the sig./p value is less than alpha (sig./p value 0.05), then
the data are not normally distributed if the sig./p value is
more than alpha (sig./p value 0.05) then the data is
normally distributed. Based on Table 1, it can be seen that
all data groups in each group have p values less than alpha
values (0.05). Based on these results, it can be concluded
that the entire data group is not normally distributed. Based
on the results of the normality test, it can be established that
to determine whether socio-demographic factors affect the
entrepreneurial intention of participants in West Java new
entrepreneur program, it was conducted testing using the
Mann Whitney test method because the distribution of data
in all data groups was not normally distributed.

Based on Table II, it can be seen the influence of
demographic factors on entrepreneurial intention of West
Java new entrepreneur program participants. In the gender
factor, the male group consisting of 34 respondents has an
average entrepreneurial intention of 4.49, while the female
group consisting of 71 respondents has an average
entrepreneurial intention of 4.31. Based on the results of the
Mann Whitney Test on gender demographic factors, the p
value of 0.053 was bigger than the alpha value (0.053 0.05).
Therefore, it can be concluded that Ho was accepted, and
Ha was rejected, which means that gender demographic
factors had no significant effect on the entrepreneurial
intention of participants in West Java new entrepreneur
program.

In the demographic factors of parents' occupation, the
entrepreneurial group consisting of 41 respondents had an
average entrepreneurial intention of 4.41, while the non-
entrepreneurial group consisting of 64 respondents had an
average entrepreneurial intention of 4.33. Based on the
results of the Mann Whitney Test on the demographics of
parents' occupation, the p value was 0.408, which was more
than the alpha value (0.408 > 0.05). Thus, it can be
concluded that Ho was accepted and Ha was rejected,
stating that the demographic factors of parents' occupation
did not significantly influence the entrepreneurial intention
of participants in West Java new entrepreneur program.

In the demographic factor of the latest educational
background, the non-exact/non-natural science educational
background group consisting of 66 respondents had an
average entrepreneurial intention of 4.38, while in the exact
education/natural science education background group
consisting of 39 respondents had an average
entrepreneurship intention of 4.33. Based on the results of
the Mann Whitney Test on the demographic factors of
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educational background, the p value of 0.798 was bigger
than the alpha value (0.798 > 0.05). Thus, it can be
concluded that Ho was accepted, and Ha was rejected,
which means the educational background demographic
factors did not significantly influence the entrepreneurial
intention of participants in the West Java new entrepreneur
program.

In demographic factors of being an entrepreneur before
joining the new entrepreneur program, in the group that has
been an entrepreneur before joining the new entrepreneur
program consisting of 85 respondents had an average
entrepreneurial intention of 4.41, whereas in the group who
has never been an entrepreneur before joining the new
entrepreneur program consisting of 20 respondents have an
average entrepreneurial intention of 4.18. Based on the
results of the Mann Whitney Test on demographic factors
related to whether the participants have been entrepreneurs
before joining the new entrepreneur program, the p value of
0.304 was greater than the alpha value (0.304 0.05).
Therefore, it can be concluded that Ho was accepted and Ha
was rejected, which means that the demographic factors of
having been an entrepreneur before joining the new
entrepreneur program did not significantly influence the
entrepreneurial intention of participants in West Java new
entrepreneur program. Based on the results of the analysis
that has been done in relation to the demographic factors
towards the entrepreneurial intention of participants in
West Java new entrepreneur program, it can be concluded
that there is no influence of the demographic factors on
entrepreneurial intention of West Java new entrepreneur
program participants.

For the second hypothesis, the attitudes that influenced
the entrepreneurial intention of participants in West Java
new entrepreneur program, a multiple linear regression test
was performed. Prior to the multiple linear regression test,
the classical assumptions were tested in the form of
normality, multicollinearity, and heteroscedasticity. Based
on the Figure 1. Test Data Normality, it can be seen that the
points followed and approached the diagonal line. This
indicated that the data distribution in the multiple linear
regression model was normally distributed.

Based on Table I1l. Multicollinearity test, it can be
seen that the VIF value of each independent variable was
below 10. The tolerance value showed that all independent
variables had values of more than 0.1. Based on these
criteria, it can be concluded that there is no
multicollinearity problem in the multiple linear regression
model.

From the output in Table 1V the Regression Coefficient
Value is known the intercept value and regression
coefficient so that it can be formed multiple linear
regression equations as follows:

Y =1.025-0.179 X1 + 0.279 X2 -0.067 X3 + 0.030 X4 +
0.277 X5 -0.101 X6 + 0.512 X7

Based on the above equation of regression, it can be
explained the direction and how much changes in the
variable entrepreneurial intention when there is a change in
the attitude factor variables. The positive sign of the
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regression coefficient indicates when an increase in the
independent variable will be followed by an increase in the
dependent variable. In this case, independent variables that
have a positive influence on entrepreneurial intention are
the economic opportunity and challenge variables,
avoidance  of  responsibility,  self-realization, and
participation, and perceived confidence variables.
Meanwhile, the regression coefficient marked negative
indicates that when an increase in the independent variable
will be followed by a decrease in the dependent variable.
Independent variables that have a negative influence on
entrepreneurial intention are autonomy and authority
variables.

Based on Table V. Correlation Coefficient and
Determination Coefficient, we can find out the correlation
magnitude of 0.620. The figure shows that the attitude
factors variable has a strong relationship with the
entrepreneurial intention variable. The R square value
obtained was 0.384 or 38.4%, which showed that attitudes
contributed 38.4% to entrepreneurial intention, while the
remaining 61.6% was the influence of other factors not
observed in this research.

Based on Table VI. Simultaneous Hypothesis 1 Test, it
was obtained sig. of 0,000. This value was then compared
with (a) = 5%. This indicates that the value of sig. smaller
than (o) = 5% or (0.000 0.05) so that HO was rejected and
H1 was accepted, which means attitudes have a significant
effect simultaneously on entrepreneurial intention.

Based on Table VII Simultaneous Hypothesis Test 2, it
can be seen that the economic opportunity and challenge
variable, self-realization and participation, and the
perceived confidence variable obtained sig. less than (w).
This indicates that HO is rejected, and H1 is accepted,
which means the economic opportunity and challenge
variable, self-realization, and participation, and the variable
perceived confidence has a partially significant effect on
entrepreneurial intention. While the autonomy and authority
variables, security and workload, avoidance of
responsibility, and social variable and career variables
obtained sig values of more than (a). This indicates that HO
was accepted, and H1 was rejected, which means that the
autonomy and authority variables, security and workload,
avoid responsibility, and social-economic and career
variables do not have a significant effect partially on
entrepreneurial intention.

IV. CONCLUSION

Based on the results of the analysis that has been done
related to the demographic factors of the entrepreneurial
intention of participants in West Java new entrepreneur
program, it can be concluded that there is no influence of
the demographic factors on the entrepreneurial intention of
participants in West Java new entrepreneur program. While
relating to the factors of attitudes (attitudes) affect the
entrepreneurial intention of participants in West Java new
entrepreneur program, it can be concluded that there is an
influence of the factors of attitudes towards attitudes of
entrepreneurship in West Java new entrepreneur program
participants.

16



ATLANTIS
PRESS

[1]

[2]

(3]

(4]

(5]

(6]

[7]

(8l

(]

[10]

[11]

[12]

[13]

[14]

[15]

[16]

[17]

[18]

[19]

[20]

REFERENCES

Lee, SH. & Wong, P.K. An Exploratory Study of
Technopreneurial Intentions: A Career Anchor Perspective.
Journal of Business Venturing, (2004), 19(1): 7-28.

Krueger, N., & Carsrud, A. Entrepreneurial Intentions: Applying
the Theory of Planned Behavior. Entrepreneurship and Regional
Development, (1993), 5, 315-330.

Indarti dan Rostiani, Intensi Kewirausahaan Mahasiswa: Studi
Perbandingan Antara Indonesia, Jepang dan Norwegia. Jurnal
Ekonomika dan Bisnis, (2008), Vol 23 No 4

Antoncic, B., Scarlat, C. & Erzetic, B. H. The Quality of
Entrepreneurship Education and The Intention To Continue
Education: Slovenia Romania. Managing Global Transitions,
(2005), 3(2),197 -212.

Choo, S., dan M. Wong. Entrepreneurial Intention: Triggers and
Barriers to New Venture Creations in Singapore. Singapore
Management Review, (2006), 28 (2): 47-64.

Lee, SH. & Wong, P.K. An Exploratory Study of
Technopreneurial Intentions: A Career Anchor Perspective.
Journal of Business Venturing, (2004), 19(1): 7-28.

Pruett, M., Shinnar, R., Toney, B., Llopis, F. and Fox, J.
"Explaining Entrepreneurial Intentions of University Students: A
Cross-Cultural Study”, International Journal of Entrepreneurial
Behavior & Research, (2009), Vol. 15 No. 6, pp. 571-594.
Wijaya, Tony. Hubungan Adversity Intelligence dengan Intensi
Berwirausaha (Studi Empiris pada Siswa SMKN 7 Yogyakarta.
Jurnal Ekonomi Manajemen Fakultas Ekonomi — Universitas
Kristen Petra, (2007).

Turker D., Selcuk S.S. Which Factors Affect Entrepreneurial
Intention of University Students. Journal of European Industrial
Training, (2008), 33(2).

Nabi, G. and Holden, R. "Graduate Entrepreneurship: Intentions,
Education and Training", Education + Training, (2008), Vol. 50
No. 7, pp. 545-551.

Lee, SH. & Wong, P.K. An Exploratory Study of
Technopreneurial Intentions: A Career Anchor Perspective.
Journal of Business Venturing, (2004),19(1): 7-28.

Krueger, N. The Impact of Prior Entrepreneurial Exposure on
Perceptions. Entrepreneurship Theory and Practice, (1993), 18(1),
5-21

Fiona Wilson, Jill Kickul, Deborah Marlino. Gender,
Entrepreneurial ~ Self-Efficacy, and Entrepreneurial Career
Intentions:  Implications  for  Entrepreneurship  Education,
Entrepreneurship Theory and Practice (ETP) issue: (2007), 3,
page(s): 387-406

Suwarsi, Sri., Budianti, Nadia. “Influence of Locus of Control and
Job Involvement to Organizational Cultural Applied By
Employees on Bank X”. World academy of science, engineering
and technology, (2009), 3, 12-24.

Gelderen Van Marco. Explaining Entrepreneurial Intentions By
Means of the Theory of Planned Behaviour. Journal: Career
Development International.Emerald Group Publishing Limited,
(2006).

Isdianto, B., Willy, D. & Mashudi, M.R. Orientasi Sistem
Pendidikan Desain Interior terhadap Motivasi Kewirausahaan
Mahasiswa (Mencari Hambatan dan Stimulus). Laporan
Penelitian. Bandung: Institut Teknologi Bandung, (2005).

Alwan, A.P. & Yenny. L. Motivasi Alumnus Universitas Kristen
Petra untuk menjadi Entrepreneur. Skripsi tidak dipublikasikan.
Surabaya: Universitas Kristen Petra, (2003).

Lisa Indriyani, Margunani. Pengaruh Kepribadian, Pendidikan
Kewirausahaan, dan Lingkungan Keluarga terhadap Minat
Berwirausaha, Economic Education Analysis Journal, (2018), 7
(3) : 848-862

Tjahjono, H.K. & Ardi, H. Kajian Niat Mahasiswa Manajemen
Universitas Muhamaddiyah  Yogyakarta untuk  Menjadi
Wirausaha Utilitas Jurnal Manajemen dan Bisnis, (2008), 16(1):
46-63.

Giovany, M.N. Profil Wirausaha Muda Ter-didik pada Bisnis
Butik On-line: Studi Tentang Motivasi Berwirausaha, Jiwa
Kewirausahaan dan Aspek-Aspek Manajemen Saat Memulai
Usaha dan Memasuki Pasar Ekspor. Skripsi tidak dipublikasikan.
Salatiga: Universitas Kristen Satyawacana, (2010).

[21]

[22]

(23]

[24]

Advances in Economics, Business and Management Research, volume 112

Indira, C.K. Intensi Kewirausahaan Mahasiswa Studi
Perbandingan antara Jawa dan Non. Jawa. International Journal of
Entrepreneurial Behaviour and Research, (2010), 6(6): 295-309.
Universitas Gunadarma.

Gerry. C, Susana. C. & Nogueira. F. Tracking Student
Entrepreneurial Potential: Personal Attributes and the Propensity
for Business Start-Ups after Graduation in a Portuguese
University. International Research Journal Problems and
Perspectives in Management, (2008), 6(4): 45-53.

Gurbuz, G. & Aykol, S. Entrepreneurial Intentions of Young
Educated Public in Turkey. Journal of Global Strategic
Management, (2008), 4(1): 47-56

Gerry. C, Susana. C. & Nogueira. F. Tracking Student
Entrepreneurial Potential: Personal Attributes and the Propensity
for Business Start-Ups after Graduation in a Portuguese
University. International Research Journal Problems and
Perspectives in Management, (2008), 6(4): 45-53.

17



