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Abstract — The paper discusses the essential characteristics of
the international tourism industry; the importance of the
development of regions that influence foreign economic relations
has been determined; the comparative dynamics of business
tourism and tourism with personal goals development has been
shown; comparative analysis of the dynamics of the number of
entry business visas and the volume of trade turnover between
the most active participants of foreign trade with the Russian
Federation has been presented and justified; the essence and
importance of foreign economic relations affecting the
development of tourism in Russia have been revealed.
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I. INTRODUCTION

Today, the Russian Federation (RF) is aimed at developing
foreign economic activity not only in various sectors of the
economy, but also with as many countries as possible having
different economic systems and different business traditions.
This fact, on the one hand, is explained by the foreign policy
problems in relations with a number of countries that support
the anti-Russian sanctions of the West. On the other hand, the
positive results of import substitution in some sectors of the
Russian economy have increased its competitiveness and
foreign trade potential, the implementation of which is also
seen in expanding the geography of foreign economic
relations.

The identified problem was the basis for the selection of
the subject under study and made it possible to determine its
relevance.

Il. MATERIALS AND METHODS

To date, insufficient research regarding the conditions for
the functioning of the Russian tourism market, as well as ways
to bring the Russian tourism industry out of crisis has been
carried out. There is a large number of works by scientists on
the place of Russia in the world tourism market, its prospects
and opportunities.

The influence of globalization processes on the formation
of the Russian business tourism market has been investigated
by such authors, as I.I. Afanasyev, V.V. Bikbulatova. The
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problems and prospects of Russia’s competitiveness in the
global business tourism market were analyzed in their works
by S. S. Duguzhev, P. I. Ananchenkov, K. F. Fam, and others.

The development of foreign economic relations of Russia
was considered by A.D. Vasilieva, Ya.S. Testina,
A.V. Kuchumov, and others.

The special significance of the tourism industry for the
development of foreign economic relations of Russia is
indicated and analyzed in the works of T.S. Groznykh and
other scientists.

“The global market for tourism services creates demand
and supply for the results of the activities of the international
tourism industry of the participating countries. In turn, the
international tourism industry is a comprehensive system
where enterprises — producers of goods and services — act as
elements, within the framework of which interaction and
mutual influence of wvarious industries [8]”. From the
information on the website of the Federal Tourism Agency, it
follows that the tourism industry stimulates: economic growth
through the development of all its industries; development of
small and medium-sized businesses; employment and self-
employment;  smoothing  imbalances in territorial
development; improving the quality of life of the population;
increase in export volumes; increase in tax revenues to
budgets of all levels [13].

I1l. RESULTS AND DISCUSSION

Despite the fact that in the world the share of tourism in
gross domestic product (GDP) is estimated at 10% [17, p. 6],
in Russia, the contribution of tourism to the gross domestic
product (GDP) is estimated at about 5% [11] with a slight
positive dynamics for 2013-2017 (Figure 1). In addition, the
contribution of tourism to the Russian economy is estimated
by Rostourism as follows:

e in 2017, the volume of paid hotel services and similar
accommodation facilities amounted to more than 219,915.70
million rubles (an increase of 3.11% compared to 2016);

e in 2017, the volume of paid tourist services to the
population is more than 166,520.10 million rubles (an increase
of 3.21%) [13].
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Fig. 1. Dynamics of the contribution of tourism to GDP of the Russian
Federation in 2013-2017

It is noted that Russia is one of the ten most visited
countries by tourists. At the same time, following the results
of 2017, there was a slight decrease in the volume of inbound
tourism compared to the previous period by 181 thousand
tourists (-0.74%).

Both the global and the Russian tourism results are made
up of the aggregate income from all available types of tourism,
which are defined by the Federal Law On the Basics of
Tourism in the Russian Federation as follows: “Domestic
tourism is the tourism within the territory of the Russian
Federation of persons permanently residing in the Russian
Federation; outbound tourism is the tourism of persons
permanently residing in the Russian Federation to another
country; inbound tourism is the tourism within the territory of
the Russian Federation of persons who do not reside
permanently in the Russian Federation” [16].

The comparative dynamics of the development of inbound
(in Russia) business tourism and tourism with personal goals,
based on UNWTO statistics for 2013-2017, is shown in
Figure 2. As follows from the data shown in them, the number
of arrivals in the country with personal goals, starting in 2016,
has decreased. The decrease for 2013-2017 has amounted to
27.45%. The number of arrivals in the country with business
goals for the same period has increased by 7.79%.
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Fig. 2.Dynamics of inbound (in Russia) tourism (by purpose) in 2013-2017,
thousand arrivals

Despite the fact that business tourism is showing growth,
in contrast to tourism with personal goals, its share in the
structure of inbound tourism is small. This orientation of
business tourism indicators in market conditions is due to the
action of a number of state programs in the period under
review. Many of these programs have already been completed.
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It should be noted that the implementation of the Federal
Target Program Development of Domestic and Inbound
Tourism for 2011-2018, which involves “creating conditions
for improving the quality of life of citizens, including through
the development of leisure and tourism infrastructure, as well
as ensuring quality, accessibility, and competitiveness of
tourist services in the Russian Federation, has been completed.

As the authors note, an important aspect is that in the
world, there can be a large number of classification criteria,
with which we can describe the diversity of tourism. This is
due, firstly, to the already existing diversity of world regions
with their own way of life, economy, and, secondly, to the
existing needs of people in the knowledge of new information
that can be provided to them by certain regions of the world.
As a result, it can be stated that tourism is actively involved in
the global economy.

The development of tourism infrastructure in the regions is
recognized as the most effective for implementation from the
point of view of a cluster approach” [5, p. 735]. The
implementation of tourism development activities is
continuing within the framework of the Concept for the Long-
Term Socioeconomic Development of the Russian Federation
for the period until 2020. In particular, tourism is defined in
the program as “one of the main tools for preserving the
cultural and historical heritage, developing cultural and
business foreign economic relations, as well as developing
regions” [12], which also indicates the high importance of
tourism in the development of culture and economy in the
Russian Federation.

Note that the importance of tourism in modern market
conditions is obvious. So, for example, the interest of the
world business community in Yekaterinburg is increasing
every year: in 2017, 165 business visits and 88 diplomatic
visits took place.

Last year, delegations from China, Italy, Germany, the
United Kingdom, and Japan visited Yekaterinburg most
actively.

In 2017, the development of Yekaterinburg as a venue for
Russian and international events continued. Some of the most
significant events are as follows: INNOPROM-2017
International Industry Exhibition (about 50 thousand
participants), VIII Eurasian Economic Youth Forum Eurasian
Space: Neighborhood and Strategic Partnership (about
15 thousand  participants), 100+Forum  Russia-2017
International Forum for High-rise and Unique Building (about
7 thousand participants), Cities of Russia 2030: Crossroads of
Opportunities All-Russian Forum for Strategic Development
(about 1000 participants).

The expansion of international relations and the
establishment of business contacts with foreign countries are
facilitated by the work of the consular corps accredited in
Yekaterinburg.

At the end of 2017, 24 accredited institutions have worked
in the city. Yekaterinburg stably retains the third place in the
Russian Federation in the number of consular missions and
foreign diplomats. At the end of 2017, Yekaterinburg has 14
partner cities.
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International contacts in the field of culture are actively
developing. In 2017, the number of major events aimed at
developing cultural cooperation has increased by 2 units and
amounted to 34 events.

The development of the cultural life of Yekaterinburg in
2017 was greatly facilitated by events organized jointly with
the Consulate General of Germany, the Consulate General of
Hungary, the Consulate General of the Czech Republic, the
Office of the Honorary Consul of Austria, the Institute for
Foreign Trade of Italy, the Consulate General of the People’s
Republic of China.

In recent years, the number of foreign tourists has been
growing in Yekaterinburg. This is due to increased recognition
of the city in the business and educational tourism market. In
2017, the number of foreign citizens visiting Yekaterinburg
has increased by 14.6% and amounted to 340.1 thousand
people. The number of foreign guests visiting Yekaterinburg
with tourist purposes has increased by 57.1% and amounted to
13.2 thousand people [7].

The significance of business tourism can be traced using a
comparative analysis of the dynamics of the number of entry
business visas issued by the Ministry of Foreign Affairs
(MFA) of the Russian Federation and the volume of trade
between the most active participants in foreign trade with the
Russian Federation (Table 1, Figure 3).

TABLE I. COMPARATIVE ANALYSIS OF THE DYNAMICS OF THE NUMBER
OF ENTRY BUSINESS VISAS ISSUED BY THE RUSSIAN MINISTRY OF FOREIGN
AFFAIRS AND VOLUME OF COMMODITY TURNOVER BETWEEN THE MOST
ACTIVE PARTICIPANTS OF FOREIGN TRADE WITH THE RUSSIAN FEDERATION IN
2016 AND 2017 [9], [10], [14]

Number of business Cpmmodity t“”?f’Yer

Countries visas issued, units with Russia, - billion
' dollars

in 2016 in 2017 in 2016 in 2017
1 2 3 4 5
China 129,110 162,899 | 37.41 61.40
Germany 76,554 63,117 24.95 24.64
Finland 44,351 41,587 16.13 9.76
Estonia 25,954 27,942 5.32 2.69
Latvia 27,575 26,648 13.10 7.30
France 31,006 26,419 18.30 11.66
Italy 31,446 26,282 41.70 29.90
Lithuania 33,864 23,650 4.70 3.20
Poland 33,760 22,102 23.00 13.00
United 28,401 20,906 | 19.50 18.57
Kingdom

According to a comparative analysis, the growth in the
issuance of business visas to representatives of a country in
almost all cases meant an increase in trade between the
Russian Federation and the corresponding country (the
exception was the Baltic countries — Estonia and Latvia).

The reduction in the number of visas, on the contrary, is an
indicator of the forthcoming decline in trade between
countries.
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At the same time, the authors believe that it is definitely
impossible to say that the volume of issuing visas is the main
factor influencing the state of business tourism in the country.
There are many other factors that have both a positive and
negative impact on the development of foreign economic
relations of Russia in the framework of the tourism industry.
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Fig. 3. A comparative analysis of the dynamics of the number of entry
business visas issued by the Ministry of Foreign Affairs of the Russian
Federation and the volume of trade between the most active participants in
foreign trade with the Russian Federation in 2016 and 2017

Thus, it can be argued that the importance of business
tourism for the Russian economy is not yet large enough. So,
its share in the total number of tourist arrivals is about 22%,
and its contribution to the GDP of the Russian Federation is
about 5% instead of 10%, which are recorded on average in
the developed countries of the world. However, its
contribution to the country’s economy is significant due to the
fact that an increase in the number of business contacts
between Russian and foreign business communities leads to an
increase in mutual commodity turnover, and vice versa.

IV. CONCLUSION

The Russian Federation has a powerful resource potential,
the use of which can become a significant factor in the
development of tourism services and increase flows of
domestic and inbound tourism.

The statistics provided in the paper confirm the significant
role of the development of international business tourism for
the country’s economy. On the part of the State, appropriate
measures are necessary to support the development of regions.
According to the authors, the development potential of tourism
depends on how large the resources of the regions are for the
development of tourism and what their condition is: financial,
infrastructure, natural, etc.
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Currently, it is recognized the need to stimulate
international business tourism as one of the leading factors in
the development of foreign economic relations in the context
of a difficult foreign economic and foreign policy situation.
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