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Abstract. In the era of big data, People’s way of life and the way of information dissemination is
changing dramatically. Under the background of the current era, the traditional way of news
communication has been greatly impacted. Besides, the new media, represented by network media,
is constantly rising, which has brought great adjustments to the governance of public opinion in China.
In the era of big data, there is a large amount of information in the Internet, and the network news
media has a strong ability in guiding public opinions. In addition, the highly emotional and unrational
quality of internet users make the control of network public opinion even harder. Therefore, this paper
will take “Haidilao hot pot Rat event” as an example, trying to explore the effective way of public
opinion governance in the era of big data from the perspective of network public opinion guidance.
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