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Abstract—This paper analyses home-based enterprises
focusing on housing space typology and the hybrid cultural
approach to the restaurant interior-exterior arrangement in the
International Kampong of Sosrowijayan, Yogyakarta. Home-
based enterprise (HBE) is defined as a home that functions as
both a residence and a income generator. It is achieved through
economic activities within the residential spaces, i.e., the space
inside and outside the house, with unlimited type of work,
carried out by non-family or family members as employees, yet
they have bounded by no definite rules. The Eastern
Sosrowijayan Kampong, which is better known as Kampung
Internasional (International Kampong), is an informal
residential area located on the western part of Malioboro street,
and south of the Main Railway Station of Yogyakarta (Tugu
Station). The case study method conducted in making this paper
is qualitative by describing the housing space typology
concerning on the home-based enterprises and spaces
arrangement based on different services to the visitors in
Sosrowijayan Kampong. The research found that housing space
typologies are based on various enterprises in the case study
including accommodation, travel agencies, tourist guides,
businesses related to hotel services and facilities such as laundry,
restaurants, souvenir shops and tourist information. Another
finding was that the restaurant business in Sosrowijayan as the
International Kampong is able to represent a unique hybrid
culture that creates a different performance of interior and
exterior arrangement. This could occur because of a mixture
style of services between local and western cultures as they cater
both international and domestic visitors or tourists in many
seasons.

Keywords: HBE,  housing  typology,
international Kampong, Yogyakarta
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I. INTRODUCTION
1.1 Tourist Visits in Yogyakarta

Yogyakarta is one of the provinces in Indonesia that is
always developing. This development occurs both from the
economic, social, cultural sectors to the urban spatial layout.
During the 2013-2017 period, the development of DIY
tourists had always been increased, both foreign and domestic
tourists. In 2017 there were 4.8 million domestic tourists
visited Yogyakarta, this number has been exceeded the target
of 4.5 million domestic tourists. Meanwhile, for foreign
tourists, there were 397,951 recorded in 2017, it also passed
the target of 387,000 [1][2].

Wiryono Raharjo
Lecturer, Department of Architecture,
Islamic University of Indonesia,
Yogyakarta, Indonesia
raharjo@uii.ac.id

The high number of tourists in the city of Yogyakarta is
caused by several things. The emergence of new tourism
attractions in Yogyakarta is considered to contribute in
boosting tourist arrivals [3]. In addition, the image of
Yogyakarta, known as a city of culture also plays an important
role in bringing tourists. This is certainly reinforced by the
establishment of Yogyakarta as an ASEAN cultural city
(2018-2019). This predicate was given by the ASEAN
Ministers Responsible for Culture and Arts (AMCA and
Asean Senior Officials Responsible on Culture and Arts
(SOMCA) Meeting held in the city of Yogyakarta in 2018
[4][5][6]. According to Director General of culture
Kemendikbud, Hilmar Farid, Yogyakarta is worthy of the title
as a cultural capital of ASEAN due to has a royal history that
is still preserved until to now.
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Fig 1. Chart of Tourist Development to DIY in 2013-2017 [1]

All the livelihood of the Java community as guidance
unwavering look of everyday life that looked at the activities
of customs and traditions, language, social , and arts.
[11,[5],[7]. In addition, many annual cultural festivals are held
in Yogyakarta such as Artjog, Ngayogjazz festival, Jogja
International Heritage Walk, Malioboro Street Performance,
Yogyakarta Art Festival (FKY) and others can encourage the
existence of Yogyakarta as a cultural city [2].
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The Tourism Sector has been succeeded in boosting
Regional Original Revenue. Increasing the number of tourists
to DIY is a challenge for Yogyakarta. These challenges
require appropriate and contextual handling in accordance
with the situation that occurs in Yogyakarta.

1.2 Sosrowijayan as an International Kampong
Sosrowijayan Kampong is known as an international
Kampong, located in Pasar Kembang area, right in the alley
IT Sosrowijayan Wetan, Sosromenduran Kampong. The area
is located between Jalan Pasar Kembang and Jalan
Sosrowijayan with an area of about 1.39 hectares.

Mép of Yogyakarta Municipality

Fig. 2 Sosrowijayan Area

This Kampong has a privilege in attracting tourists, both
domestic and foreign. Strategic location and inexpensive
lodging are the main reasons for backpacker tourists to stay in
this area [8][9]. Besides being a strategic location,
Sosrowijayan Kampong also offers comfort and safety. This
is also supported by the friendliness of the surrounding
population and the ease of transportation and information
[10]. The involvement of local residents in developing
tourism is considered very important. According to Sajogyo
[11], tourism development is inseparable from the
participation of citizens to create the best service for
tourists. Planning that is centered with involving the
community, will help the community in recognizing the
potential and existing problems. Thus began the creation of
self-help in independence to overcome the problem.

1.3 Housing and Enterprises in Sosrowijayan

The development of the Malioboro area as the main tourist
destination in Yogyakarta, has an impact on the growth of
Sosrowijayan Kampong in accommodating tourist
activities. The development of accommodation services is
driven by a paradigm shift in the use of economic land such as
the use of residential houses into lodging [12]. This certainly
provides motivation for other residents to utilize housing as a
business opportunity to improve the economy. This
phenomenon is referred to as HBE or Home Based
Enterprises, which is the use of housing as a micro business,
run by family members or non-family members as
employees [13]. The application of the HBE concept is
adjusted to the function or type of business space, where it is
necessary to make changes to the existing residential space
layout which is adjusted by considering the benefits for the
purpose of commercial activities [14]. In  Kampong
Sosrowijayan, the application of the HBE concept was
influenced by the condition of the location of the Kampong
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located near the Malioboro area which was oriented towards
tourism.

1.4 Hybrid Culture in Sosrowijayan Kampong

Cultural hybridity can occur in cultural practices in society
such as language, customs, philosophy of life. Hybridity is
formed  through  social relations and  cultural
intermarriage [15].

As a tourist Kampong, Kampung Sosrowijayan has many
locals who open Dbusinesses related to tourist
accommodation. The form of lodging here is quite unique
because it blends with the Kampong residents. This has
resulted in a fusion of culture, through native cultures of
Indonesia that have developed before and foreign culture /
culture of the western countries to make this place has its own
charm [9]. Aside from lodging, the Sosrowijayan area is also
filled with other supporting facilities such as travel agents,
money changers, laundry and restaurants. The restaurant / cafe
in Sosrowijayan serves a variety of foods ranging from
Yogyakarta specialties to foreign food.

The purpose of this study is to analyses the home-based
enterprises concerning on housing typology and hybrid spatial
uses in the International Kampung of Sosrowijayan,
Yogyakarta.

1.5 Method

The research site is in the Pasar Kembang Area, right in
alley II Sosrowijayan Wetan, Sosromenduran Urban
Kampong. The chosen location is located in RW 02: RT 11,
RT 12, and RT 13. From 121 buildings in this area, eight
residential with commercial activities were chosen as the
research samples.

This research is focused on observations on residential
homes in Kampung Sosrowijayan, DI Yogyakarta which is
used as a business space as well as a residence. The method
used in this research uses descriptive with visual analysis by
examining the spatial function of HBE buildings in
Sosrowijayan Kampong which includes zoning of space
and activities that occur in it.

1.6 State of The Art

Previous research functioned as an analysis in
enriching the discussion of research topics and used as a
differentiator. In this study there were five journals related to
the concept of HBE (Home-based Enterprised), including
research conducted [16] HBE was compared as a component
of the informal sector that is implemented in various places /
cities. Then Marsoyo & Astuti [13] discussed the prospects
and strategies to maintain the existence of HBE in the
viewpoint of entrepreneurs and the government. Meanwhile,
Nisa & Haryanto [12] discusses about the form of responses
from local residents due to the rapid growth of tourism in the
vicinity. The research model was also carried out by Puspita
& Rahmi [14], but discussed more about the form of
transformation of residential houses into HBE due to the
growth of educational facilities in the vicinity. While research
conducted by Tyas [17] HBE is used as an alternative post-
earthquake development for the economic recovery of the
community. Therefore, to complete the research on HBE, the
author discusses the typology of HBE from Sosriwijayan
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Kampong as an international kampong tourism and how
hybrid culture is applied in the kampong as tourism
accommodation.

II. DiscussION

In Sosrowijayan there are 121 buildings with diverse
functions, the following percentage of building function data
in Sosromenduran RW: 02. Based on these data, it is known
that the majority of building functions in the Sosromenduran
area are used as residential only at 56.20%, while for the
combination of residential and commercial (HBE) at 32.23%
and commercial functions at 11.5%. Most building area in the
International Kampong has an average of 23.5 m2.

TABLE I. NUMBER OF BUILDING FUNCTIONS IN THE KELURAHAN
SOSROMENDURAN RW: 02

)]

Recidence

Recidence & Travel
Recidence & Small shop
Recidence & Money changer
Recidence & Shop

Recidence & Lodging

Spa & Massage

Recidence & salon
Recidence & Café

Small shop

11 Recidence & photocopy center
12 Restaurant

13 Recidence & Loan

14 Salon

15 Recidence & Laundry

16 Tour Travel

Total
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Fig. 3 Percentage of building functions in the Kelurahan Sosromenduran
RW: 02

A. Home-based Enterprises (HBE)

Home-based Enterprises (HBE) can be defined as the use
of housing as a micro-business, run by family members or
non-family members as employees. There are three main
components, namely, business, family, and home [13]
[14]. The application of the HBE concept is adapted to the
function or type of business space, as happened in Kampung
Sosrowijayan, a tourism-oriented HBE house. Based on
research conducted previously, According to Marsoyo &
Astuti [13], the influence of the existence of HBE in solving
poverty is influenced by several internal and external factors,
namely: (1) Business space conditions, (2) Income, (3) Age of
entrepreneurs, (4) Age of HBE, (5) Lack of consumers, (6)
Partnership, (7) competition, (8) location and profits, (9)
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dependence on government assistance, (10)
Technology. Program HBE also influenced by other factors,
namely the experience, skills / knowledge related to home
business can encourage access to markets [13][17]. Aside
from being a reduction in the amount of poverty, HBE can also
be utilized as a reduction in the unemployment
rate. According to Tipple [16] HBE is an informal sector that
can cope with increased demand for employment. Although
the income generated at HBE houses has a low income, HBE
can help household economic needs [18]

B. HBE Typology in Sosrowijayan Kampong

Building typology is the clarification of building types that
are closely related to the building elements themselves, such
as the type of building roof, the shape of the building plan,
facade components attached to the building [19]. In short,
typology is the study of several objects that have certain
characteristics in common [20]. The characteristics of
buildings the Sosrowijayan have character with an emphasis
on the facade and floor plans, both of which can be developed
in accordance with the wishes of the occupants [21][22]. In
this  study, focused on eight  building samples  with
a discussion of how to divide the spatial zoning of HBE
houses and the shape of the facade. Fig. 4 shows the location
points of the HBE houses as the case study.

JI. Sosrowijayan

Fig. 4 Research Location Points

1. Via Laundry

Via Mr. Budi's Laundry is a HBE [13][14] house that was
established in 2009. It has a 1-story building with a division
of space, 14% of the area of the house is used for laundry
business. Mr. Budi is a native of Kampung Sosrowijayan,
based on the initial interview of a home-based business
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starting from a shop that sells basic needs of the surrounding
community. However, with the phenomenon of change
around the Kampong, the business turned into a laundry
business. The large number of houses sold as hotels, shops,
restaurants, etc., makes this Kampong adapt. For some
residents who still live in this Kampong, see this phenomenon
as a business opportunity. Moreover, as the Kampong became
more known as a tourist Kampong, people began to change
their homes into HBE houses.

According to Marsoyo in 2002 [14], Spatial change is one
way of adaptation of the HBE house. Strategies in realizing
HBE houses have 3 categories namely, (1) division of space,
(2) expansion of space, and (3) change of space.

12,000

7.000

OWNER'S HOME

5,000

Alley

Fig. 5 Via Laundry

2. Red Palm

Red Palm is a motorbike, lodging, and internet cafe rental
business owned by Mr. Adi Prabowo, this business was
established in 2010. It has a one-story building with a 7-room
inn capacity. The majority of customers at Red Palm are local
tourists. Before 2010, this house was a family residence.
Initially, the lodging business only had 2 rooms. But as they
get older, family members one by one live separately. Thus,
rooms for rent also increased.

In terms of spatial layout, the red palm building is largely used
as a business. While the privacy space of the owner is only
one room in the form of a 9 m2 bedroom. While other rooms
are used as guesthouses, internet cafes, and shared
rooms. Based on the percentage of business space is greater
that is 83%. Therefore, this composition of residential and
business space shows that the Red Palm confirm as HBE
[13][14].

Advances in Engineering Research, volume 192

1.500 1500 3000 N 2500 x
| | |

we || we || KITCHEN ||BEDROOM||BEDROOM j
- -~ 5 4 g
4 / - ~
= H / \
1L I Ir —cr
=
\ /
~ L~
OWNER'S BEDROOM §
ROOM 3
\ /
N~ L~
WARNET BEDROOM BEDROOM E
6 2 “
~ g
BEDROOM BEDROOM g
- 7 - 1 “
\
) v 1
TERRACE j
Alley

> REDPALM HOSTEL

3.Inn 51

Inn 51 is an accommodation owned by Mr. Budiono, the
beginning of this inn was founded in 1960. At the beginning
of the inn, there were 5 rooms that were rented out to both
foreign and local tourists. However, currently only 2 rooms
are rented out, this is due to the increase in family members
and tight competitiveness is one of the causes of decreased
room rent. The profile of this activities shows that Inn 51 is
HBE [13][14].
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e e Based on the zoning of the room, the inn has a two storey
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P R combination of residential and business activities are suitable
| | > for the HBE category [13][14].
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s 7 oo 5. Setiakawan Inn
oo [ | Setiakawan Inn is a guesthouse located behind 1001
e oo | el | 2 hotel. Access to this inn is quite easy with the signboard on
o : : the roadside. Although the location of the inn is not in the
7 oom /oo main alley, this inn has its own charm for visitors. According
Lo ‘ R | to the interview, the majority of visitors were foreign
TERRACE HOUSE KeEpE tourists. This is because this inn offers a location that provides
- ‘ a private atmosphere, away from noise, and friendly staff,
w—  ANDALOSMEN 2nd FLOOR making this inn a favorite choice for tourists. Based on the
= _ANDALOSMEN 1st FLOOR layout, this inn has 11 rooms with suite bathroom facilities. In

this hostel, the proportion of residential space compared with
business space is that the business space is greater than the
residential space. This proportion is also confirmed that the
Setiakawan Inn is a HBE [13][14].

Fig. 7. 51 Inn

4. Anda Inn

Anda Inn was founded around 1960, it is a place to stay and
a guesthouse handed down from generation to generation of
Mr. Yanto's family. This inn has 13 rooms. The average
visitor at this inn is a local tourist.
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6. Libra Salon

Libra salon, is one of the beauty salons in Sosrowijayan
Kampong that has a dualism function, namely as a residence
and also a salon. This building house has 2 floors with a total
area of 56 m2 and is inhabited by 3 family members. This
beauty salon business was founded in 2005 with the majority
of visitors from foreign tourists. This shows that the Libra
Salon is based on the HBE [13][14].
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1

TERRACE BALCONY
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W LIBRA SALON 2nd FLOOR

W= LIBRA SALON 15t FLOOR

Fig. 11 Libra Salon

In this building, the salon area is approximately
9m *while the spa room is shared with the kitchen. When
conditions are not used, this room can also function as a
family room. While the 2nd floor is used as a bedroom. The
percentage of business space usage for a whole house is only
around 16%.

TABLE II. HBE AND NON HBE DATA IN SOSROWIJAYAN RW:02
NO Year Tourist
Function Type of stay establishment
HBE

1 Via Laundry Bpk. Budi 1 Floor 1970 2009
20142016 more foreign
tourists
2016-2019 many local
tourists

2 Red Palm Bpk Adi 1 Floor 1975 2010

Prabowo The majority of local tourists

3 Inn 51 Bpk. Budiono 1 floor 1960 1990 local tourists

4 Anda inn Bpk. Yanto 2 Floor 1970 21980
Foreign and local tourists
2015-now many local

5 Setia kawan Inn Bpk Dalijo 1 Floor 1975 21980
Foreign and local tourists
2016-now many local

6 Libra Salon Bu Nining 2 Floor 1997 2005
Foreign tourists

Non HBE

7 Joglo Doyong  Bpk. Marsoyo 1 Floor 1970 1980
Foreign and local tourists

8 Hotel 1001 Bpk 2 Floor - 2010 2010-2015 more foreign

Malam Mohammad tourists

2015-2019 balanced

From all eight research samples, several similarities were
found. The following is the data table of HBE and Non-HBE
buildings located in Sosrowijayan Kampong:

Based on interviews, the average lodging business began
in 1980 with visitors both foreign and domestic tourists. The
season for foreign tourists takes place in July-August, 2019
while local tourists usually visit during the New Year, Eid or
school holidays. According to the results of the survey, the
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longer the number of foreign tourists is decreasing. This is
due to changes in the characteristics of Sosrowijayan as a
tourist Kampong. The original inhabitants of this Kampong
are decreasing, so that the Kampong activities that occur are
also reduced. Though this urban kampong is a special
attraction for foreign tourists.

TABLE III. PERCENTAGE OF BUSINESS SPACE IN SOSROWIJAYAN
No Title Residential Business Total Percentage of
(m2) (m2) area(m2) business space
1 Via Laundry 124 20 144 14%
2 Red Palm 17.55 1458 163.35 89%
3 Inn 51 37%
55.5 32 875
4 Anda Inn 90%
44 410.25 454.25
5 Setia kawan Inn 87%
60 390 450
6 Libra Salon 16%
a7 9 56

Based on a survey of 6 HBE houses in Sosrowijayan
Kampong, it was found that the typology of HBE was the
majority of business space > 80% for lodging businesses,
while for other businesses it was <40 %. In a guesthouse
building, the average change in the number of rooms is
influenced by the conditions of the family itself. The more
family members that live, the less space for rent. Inns 51 is
one inn to the reduction in the room, this is because these
business owners already be elderly, so the family that
originally lived outside the city settled in this house to
accompany and care for the owner. In contrast to the Red
Palm, this inn initially only rented 2 rooms but increased
along with the reduction in family members who started
working outside the city and had their own families. Thus,
more space is leased.

C. Hybrid Culture in Sosrowijayan Kampong

Hybrid culture is a form of a long process of human
history and culture, something that was not formed instantly
but developed from the past to the present [23]. These
developments can occur several factors, including the fastest
development because it is formed through social relations and
cultural cross-marriages [15]. The development of the
tourism industry can also affect the culture of a place. The
increasing number of foreign and local tourists will bring a
new culture to the local community. In previous studies, the
development of tourism has a big influence on the social
changes of local residents. Starting from changes in
livelihoods, use of foreign languages, the provision of
supporting facilities tailored to the needs of tourists [24].

In the era of globalization, the development of
information and communication technology spread
rapidly. The entry of western values in Indonesia is a risk of
the globalization era. Thus, in maintaining the local culture,
the need for a strategy is rightthat local culture is not
lost. Therefore, the need for strengthening cultural resistance
local by way of taking the good side of foreign cultures which
are then combined with the local culture [25], [26]. Cultural
diversity inherent in the community can expand the role of
culture in the development of tourism. This tourism not only
provides increased income, but also makes it possible to
promote a sustainable tourism model [27].
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In this research, we will discuss how the cultural hybridity
practices of Sosrowijayan Kampong, especially those that
occurred at 1001 Malam Hotel and Joglo Superman
Restaurant.

1. Hotels 1001 Nights

Hotel 1001 Malam is an accommodation in Sosrowijayan
Kampong which has been operating since 2010. The current
owner is not a native of Sosrowijayan Kampong, this hotel
was bought and rebuilt in 2009 by Mr. Muhammad. The hotel
building currently has 2 floors with a total of about 16 rooms,
equipped with laundry facilities. The hotel visitors are foreign
tourists and local tourists, with the majority of foreign tourists
in the years 2010-2015, while in 2015-2019 visitors tend to
be balanced both foreign and local. Based on interviews,
tourists are distinguished by 2 seasons, namely the domestic
tourist season and the foreign tourist season. The average
domestic season is during school holidays, Eid and New
Year. While foreign tourists visit during the June-August
season.

This hotel does not have a restaurant. However, for hotel
food supply in collaboration with Bedhot Resto (which is
located opposite the hotel 1001 nights). The majority of
visitors to this restaurant are foreign tourists so the food
served is 90% western menu. This is because the average
local tourist prefers to eat outside the hotel area. Usually the
activity of tourists in this hotel is not much, just as a
temporary resting place. So that during the day the hotel tends
to be quiet. Moreover, this hotel business cannot be
categorized as HBE because there is no owner staying in this
hotel for living [13][14]. This business can be classify as a
hybrid culture because this hotel is not only serving western
but also this hotel lets the domestic visitors buy food out side
and
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The following table is the difference in
characteristics of tourists in 1001 Night Hotels

TABLE IV. PERCENTAGE TABLE DATA OF HBE RESEARCH
SAMPLES IN SOSROWIJAYAN KAMPONG

Foreign tourists Domestic tourists

Room service Book a room by adjusting the

room capacity

Book 1 room, (capacity of 2
people) is used beyond the
capacity of people

Room Facilities

No need TV, prefer WIFI TV and WIFI are required

Travel Tour & Travel uses the services  Rarely use travel services from
of travel cooperation with hotels. Usually prefer the road
hotels itself (using an online

motorcycle taxi / the like)

order food through hotel room
Food service

prefer to eat outside the hotel

2. Joglo Doyong Superman Restaurant

Joglo Doyong Superman is a restaurant as well as an inn
established since 1975. This building is conceptualized with
a homey look that emphasizes the use of wooden dominance
furniture, thus creating a warm and comfortable
atmosphere. The average visitor of this restaurant is a foreign
tourist, while for lodging receiving both foreign and domestic
tourists. Lodging here totaling 7 rooms equipped with
supporting facilities such as pantry, toilets, and parks that are
used as communal outdoor spaces. This business is not
categorized as HBE because the owner of this restaurant does
not stay in this restaurant [13][14].

Based on observations and interviews, the development
of hybrid culture in Joglo Doyong restaurant is seen in terms
of space use activities. Basically, domestic tourists who stay
here prefer to eat outside the restaurant area, they prefer to
buy food around Malioboro. This was responded by Joglo
Doyong by providing facilities in the form of a pantry so that
tourists can cook food at this inn. In addition, for dining,
domestic tourists are given the freedom to use outdoor space
as a dining area, even though they do not order food through
Joglo Doyong restaurant. This activities can be categorized
as a hybrid culture [15].
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Fig. 13 Mapping of tourist activity at Joglo Doyong Superman.

Fig. 14 Joglo Doyong Resto Menu

As for foreign tourists, prefer to stay and eat in the
restaurant area. Most foreign tourist don't use pantry
facility. However, this restaurant does not rule the possibility
for domestic tourists to buy or not to buy food at this
restaurant and the menu offered at this restaurant also varies,
not only the western menu but also the typical Indonesian
food menu (see Fig. 14).

III. CONCLUSION

From this research, it can be concluded that HBE supports
the development of tourism activities in Sosrowijayan
Kampong. HBE houses with businesses other than lodging,
the average proportion of business space is smaller than the
residences. The strategy of changing the function of space
was chosen by the owner in responding to the limitations of
land and space in accommodating the function of the
residence and business space.

The HBE house in Sosrowijayan did not have a living
room like a general typical home. Reception activities usually
use for the business space as a place for social
interaction. The design of the facade of the HBE house is also
like a typical dwelling. But usually there is the addition of

signage on the front of the building. While from the
standpoint of hybrid culture, it can be concluded that the
different cultural backgrounds of the tourists who come to
bring hybrid culture that developed in the Kampong of
Sosrowijayan. This difference has a big influence on the
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social change of local residents. As is the case with changes
in people's livelihoods, the language used, to the food sold to
suit the tastes of tourists or visitors to the Kampong.

Finally, the impact of hybrid culture will significantly
contribute to the social and economic incomes for the local
businesses. This this hybrid culture could be the tourism
identity of the International Kampong of Sosrowijayan. The
future challenges will be faced by community is that how to
protect and manage the hybrid culture as a distinctive
attraction to support the tourism development in the special
city of Yogyakarta.
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