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Abstract—The important purpose of foreign language
learning is to carry out cross-cultural communication with
people in the target language countries. This requires that
foreign language learners not only pay attention to basic
knowledge such as phonetics, vocabulary and grammar, but
also pay attention to the use of language, that is, pragmatics.
This study takes Chinese learners as a foreign language as the
research object, and through the analysis of various speech
behaviors in "cover letters" written by Chinese learners, it
explores the construction of Chinese learners' cross-cultural
identity.
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l. INTRODUCTION

In the past decades of foreign language teaching, the
teaching goals have expanded from "linguistic competence"
to "communicative competence” (Hymes, 1972) and then to
"cross-cultural communicative competence”. The lack of
cross-cultural communicative competence will cause foreign
language learners to be inappropriate or even fail in cross-
cultural  communication.  Therefore,  cross-cultural
communicative competence has attracted more and more
attention of linguists and foreign language educators. Cross-
cultural communicative competence is reflected in many
aspects, among which cross-cultural pragmatic competence
is particularly important. According to Bachman (1990),
cross-cultural pragmatic competence mainly includes
"illocutionary competence" and "sociallinguistic
competence”. Illocutionary competence refers to the ability
to understand communicative behavior and how to
implement it; sociolinguistic competence refers to the ability
to use language appropriately according to context.

Il.  LITERATURE REVIEW

There are relatively few studies on "cover letters" for
foreign language learners. Most studies focus on English
cover letters written by Chinese students, such as Xing
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Xuejing, 2006; Zhao Qian, 2007; Wang Jing, 2011; Wang
Lijuan, 2011; Zhang Wen, 2012; Wan Luyan, 2013: Shi
Xiaoqi, 2015. Only Xiu Huanhuan (2015) used Singaporean
Chinese cover letters as the research object. The current
research focuses on: (1) pragmatic comparison of vague
restrictive pragmatics in English cover letters by Chinese
English learners and native English speakers (Zhang Wen,
2012); (2) Xiu Huanhuan (2015) used the HSK dynamic
corpus developed by Beijing Language and Culture
University to analyze common based errors in writing cover
letters for students in Singapore, and to find targeted
correspondence  teaching methods. Xiu  Huanhuan
summarized common based errors including address errors,
greetings errors, conclusion errors, signature errors, and date
errors. These errors involve both formative errors and
pragmatic problems; (3) Xing Xuejing (2006), Zhao Qian
(2007), Wang Jing (2011), Wang Lijuan (2011), Wan Luyan
(2013) and Shi Xiaogi (2015) have all paid attention to the
move of the cover letters, and at the same time, they also
observed whether the pragmatic characteristics of the
Chinese in writing a "cover letter" in English followed the
politeness principle and the cooperative principle. However,
none of these studies systematically observed the verbal
behavior that appeared in the "cover letters”. In short, a
systematic analysis of the speech behaviors in "cover letters"
for Chinese learners is extremely lacking.

Ill.  RESEARCH QUESTIONS AND METHODS

A. Research questions

Through literature review, the shortcomings of current
research are clearly visible. In order to make up for these
shortcomings, this study will focus on how Chinese learners
express various speech acts in cover letters.

B. Research methods

This research text comes from the "HSK dynamic
composition corpus" version 2.0 developed by Beijing
Language and Culture University. In the library, the
composition "a cover letter" is selected. In order to minimize
the errors of students' basic knowledge such as Chinese
characters, vocabulary and grammar, in addition, considering
that pragmatic ability should be a high-level ability of
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learners, the students who scored above 80 in the
composition are selected. Due to the large gap between the
scores of 80 to 100 points, every 5 points is set as a score
segment. In order to avoid the influence due to migration of
students' mother tongue culture that may occur during the
students' Chinese learning process, one essay from different
countries is randomly selected in each score segment. A total
of 19 essays are obtained. These materials are observed
sentence by sentence; speech acts are identified, summarized
and analyzed.
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IV. FINDINGS AND DISCUSSION

A. Speech act of referring

In this section, the address form of Chinese learners in
the cover letters and the reference of the applicant and the
employer are mainly observed. A total of seven forms of
titles are found, as follows ("Table I").

TABLE I. SEVEN FORMS OF TITLES
Serial address form class Number and
number proportion

1 name+general reference 8(42.11%)
Li Wen (Mr)
E -

2 name of organization +name+general reference 5(26.32%)
Happy Family Traveling [F Traveling] Company Ji Xiang (Mr)
e R KR ARF [F 2] 8 E

3 name of organization + role + name + general reference Happy Family Traveling | 2(10.53%)
Company Principal Li Wen (Mr)
RRFRERIFNE]  RAFA T 4

4 name of organization +role+general reference 1(5.26%)
Happy Family Traveling Company Director (Mr)
B R R AR B) TF A4

5 name of organization +role 1(5.26%)
Happy Family Traveling Company Principal
B R R AR 8] RFEA

6 name of organization 1(5.26%)
Happy Family Traveling Company
e R R AR 8]

7 honorific prefix+name+general reference 1(5.26%)
Well-beloved Li Wen (Mr)
Ay FL k4

Among these address forms, the most commonly used
form by Chinese learners is name + general reference
(42.11%), followed by name of organization + name +

general reference (26.32%). The two forms add up to 68.32%.

It can be seen that when Chinese learners use the address
form, they clearly indicate the addressee. The proportion
from (3) to (7) of each form is small. Another thing to note is
that Chinese learners rarely use honorific prefixes. The
possible reason is that the Chinese learner doesn't know that
the cover letter needs to use honorific prefix to show respect
or has not acquired the word at the vocabulary level.

In the cover letter, the reference, that is, how the job
applicant refers to himself and the employer is also an
important issue. Through the reference, how the job
applicant sees his social distance and relative power with the
employer can be seen. It is found that job seekers use
"oneself (&A)", "I, myself (&4A)" or "I (&)" and "Your
esteemed company (3t~ &)" or "You (%)" when referring to
an employer. "Esteemed (#)" and “You" (#) show great
respect. It can be seen that job seekers put themselves in a
lower position and employers in a higher position.

B. Speech act of adversary-glorification

In this section, the speech act of adversary-glorification
in cover letters will be discussed. First of all, as a job seeker,
Chinese learners praise their employers, which is why they
apply for positions in the company. Chinese learners praised
the company's grand scale, such as Example 1; attaching
great importance to talents, such as Example 1; great
business development and rapid development, such as
Example 2; promising future, such as Example 3.

FUT N EEEA, XEHLAT, BOLFwREIE (1)

I've heard that your company has a grand scale and
attaches great importance to talents. Therefore, I've have
taken the liberty to apply for this position. (Example 1)

TN 5 ke FRAT, KRR (#12)

Your company has a good business with rapid
development ... (Example 2)

I BBy AR S BN R KRGS e (#13)

And | think in a company as promising as your
company ... (Example 3)
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It is also found that in a cover letter, Chinese learners
praised the company indirectly by expressing their
expectations, as follows:

AR L EGHE, X F S ERLE, PTANER N S 4E
B, (14

I now want to work for your company because | want to
get higher treatment and | want to learn abroad. (Example
4)

Chinese learner wants higher treatment, and he wants to
study abroad, so he chooses this company, which shows that
the company can meet the applicant's two wishes.

C. Speech act of self-glorification

In addition to praises from Chinese learners as job
seekers, there are also a large number of praises from
Chinese learners as job candidates. These self-
commendations relate to work experience, language skills,
personality or qualities.

------ CHk AR, ZLB8HF, (#5)

... have been sent to foreign countries with groups with
considerable experience, (Example 5)

------ CEKRBENN ST FHERE, MAENR, SHEHKXFEHE
#,  (#l6)

... have worked as a tour guide for two years in a travel
company, performing well and getting along with customers
very well, (Example 6)

W TR W, LRSS ATEHEANTE R
B 7

As the design is unique, novel, and deeply appreciated by
customers ... (Example 7)

--------- #NGKAFALG, ZFBTEY ) BRI TR G4 RE. (B
8)

After entering the tourism industry, | have been working
hard for 3 years to get praise from the leaders. (Example 8)

KWt G — N a2 AR 248, LESERAHELE—H.
(1 9)

| used to be the director of the advertising department of
another company, and was well-known in the advertising
industry. (Example 9)

Above are a few examples of Chinese learners praising
their rich work experience or good results in previous work.
In Example (5), the Chinese learner thinks that he has
traveled overseas with a group, so he has accumulated rich
experience; in Example (6), the Chinese learner evaluates
that he has a very good relationship with the customer when
he is a tour guide; in Examples (7), (8) and (9), Chinese
learners praise themselves for being praised by customers,
leaders, or industry professionals in their previous jobs. The
followings are examples of Chinese learners praising their
foreign language proficiency.

PO R A FIEAE, FiEHEESR IR EFTEE, (B
10)
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I can speak fluent English and Chinese, and native
Korean is certainly not inferior. (Example 10)

AAMRT HESGE S, CHFREE D RBIE L 1 11)

In addition to being proficient in Chinese, |1 am also
proficient in English and Malay ... (Example 11)

LR B RERFE, FRTRSIEMARTERAL.  (H
12)

I also have a great command of English and have
brought many foreign friends to China for sightseeing.
(Example 12)

In these examples, Chinese learners rate their foreign

language proficiency as "fluent”, "not inferior”, "proficient",
and "great".

Chinese learners also praise their personalities and
qualities. In Example 13, Chinese learners praise their
forgetting food and sleep when doing advertising design, and
tirelessly study advertisements; in Example 14 and Example
15, Chinese learners praise their personality as "lively and
cheerful" and "straightforward"; in Example 16, Chinese
learners praise their enthusiasm for work, their modest
towards colleagues as well as their ability and confidence to
do their jobs well; in Example 17, Chinese learners praise
their quality as "serious and honest" and "approachable™ to
colleagues.

A Fik0t, WFEREE HETERAE - (#113)

Especially for advertising design, | often forget food and
sleep, tirelessly studying advertisements ... (Example 13)

ERITFH R (B 14)
Lively and cheerful character (Example 14)
KRR, FX. (H115)

My personality is straightforward and lively. (Example
15)

VARASE TAE0 e, B, &, fH54e,  (B116)

With my enthusiasm, humility, interest, ability and
confidence in the work, (Example 16)

AA M — o A AL SE, oo , MBAARE FLHLEA,
(51 17)

I have always been serious and honest in my character ...
and | am more approachable ... (Example 17)

In the end, it is also found that Chinese learners also
praise themselves through a third party's praise. In example
18, the Chinese learner claims to have been praised by the
professors, and is valued and trusted by the boss; in example
19, the Chinese learner says that her father thinks she works
hard; in example 20, the former company gives a positive
comment on the Chinese learner. Through the third person's
evaluation, Chinese learners praise them indirectly.

KB 4T K AT B AL, LR FHRNTARF

NAERB N BESEFHEL, lebNaty) Skt EETd&—
A&z, (4 18)
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This period of time has given me a good chance to hone,
and | have been praised by the professors

The boss quite respects and trusts me, handing over the
heavy responsibility of company-wide advertising design to
me. (Example 18)

B A KA R 49 KT Re 3T RAF Ty @A Teeeeee (#119)

Because my father thinks that 1 may be hard-working. |
may play limited.... (Example 19)

AANFIRHE, RFERE, ETRARELICHE. WELFELES
L4 b, FEFREEHEL XA —NE %R IFE, (B 20)
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The man has regular features with dignified clothes, and
he has strong language skills. We believe that no matter in
administration or business, he will have excellent
performance. This is the comment that the previous
company gave me. (Example 20)

D. Speech act of expressing thanks

In all cover letters, Chinese learners have expressed their
gratitude. The following are various sentence forms for
expressing gratitude. ("Table 11')

TABLE II. VARIOUS SENTENCE FORMS FOR EXPRESSING GRATITUDE
Serial number The form of expressing thanks Times | Ariticle numbers
1 Thanks. 7
o
2 ... I hope [C] will be ahired, thanks in advance. 1 11
.... AR [ClAM TR, LB,
3 I would like to express my great thanks to your company. | 1
AR NS RET T il E.
4 | write a letter to apply, ......, appreciate it! 1
...... BB, ., THEEK!
5 If I'm hired by your company, I'll be greatly appreciated! | 1
e F RN FR, MR
6 I'll be very grateful to be hired ... 1
AT, FEEERL, ... .. o
7 No expression of thanks 8
LSS

Of all the cover letters, 11 contained expressions of
gratitude with a total of 12 times, and 8 cover letters didn't
express gratitude. In all the speech acts of expressing
gratitude, the "thank you" in Example (1) and similar
expressions such as Examples (2) and (3) are used 9 times,
and the words "gratitude" and related expressions are used 3
times in total as Examples (4) (5) and (6). One cover letter
expresses thanks twice. At the beginning of the cover letter,
the Chinese learner looks forward to his employer's
employment, so he expresses thanks in advance. And then he
again expresses thanks at the end of the cover letter.

E. Speech act of promising

In the cover letter, some Chinese learners expressed
promises after being hired. Most promises are that Chinese
language learners will contribute to the company or provide
better services to customers after being hired, such as:

B0 AR K2 T KR AL T k. (B 21)

I'll make every effort to contribute to the development
of the company. (Example 21)

''''' FRREEGEAYBREZNRFZEGRS. (] 22)

... Strive for the best performance to provide the most
satisfactory service to passengers. (Example 22)

When expressing commitment, Chinese learners will also
express their determination to increase the level of
commitment, such as:

e E RN ER, MRS LBRIEE, BAFRAGE o
(7] 23)

If I'm employed by your company, | would be greatly
appreciated! | will do my best and spare no efforts in my
position until death. (Example 23)

RikhE AR, £REH, Andlks. (Fl24)

Sir, | beg your permission. | will do my best to serve your
company. (Example 24)

In addition, some Chinese learners have expressed that
they will be qualified for the job after being hired, such as
Examples (25) and (26) or give full play to their talents, such
as Example (27).

HAGE—RIERAE, TN T RGBT, (] 25)

I'm capable of this job, and | believe that | can do a good
job for your company. (Example 25)

HAIE ARG R T AR ), ADBERH T, (] 26)

I believe that with my enthusiasm and ability, I'll be
qualified for this job. (Example 26)

KA BB NS ARG, A—RAKEHCH L. (B
27)

I think that if | work in your company, | shall definitely
give full play to my abilities. (Example 27)
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F. Speech act of congratulation-wishing

At the end of cover letters, the Chinese learners express
their wishes. There are roughly five types: (1) wish the
company evergrowing prosperity, for example: "I wish the
business flourishes”; (2) wish the health and safety of the
addressee, such as "l wish you safe and sound!", "I wish you
good health!"; (3) wish the happiness of the addressee, such
as "Have a nice day!"; (4) wish the smooth work of
addressee, such as "... And | wish that everything goes well
with your work!"; (5) conventional expression, such as "Best
wishes, salute!”. "Best wishes" means the end of the letter,
and "salute” means respect.

G. Speech act of requesting

Requesting speech acts is considered a face-threatening
behavior. The listener needs to pay some price or effort
while meeting the speaker's requirements. In order for the
speaker to meet the requirements of the listener to achieve
his purpose, his discourse must follow the "politeness
principle”, so the speaker needs to adopt some strategies to
preserve the listener's face, that is, the requesting strategy.
Blum-Kulka (1989) divides requesting strategy into three
broad categories based on English morphological changes,
morphology, and subjunctive moods: direct strategy,
conventionally indirect strategy and non-conventionally
indirect strategy. Based on foreign research results, Li Jun
(2001) fully considered the characteristics of Chinese, and
divided the Chinese requesting strategy into direct strategy
and indirect strategy based on whether the speaker's request
intention was clear.

It is found that no matter what the request strategy
framework of Blum-Kulka (1989) or Li Jun (2001), Chinese
learners adopt a direct strategy that is, expressing wishes or
needs. Here are some typical examples:

..... &g e, FEAMERRAAYERERE—K, #LET
%)k, (4] 28)

..... I'm writing to apply for this position, and | also attach
a resume and a photo of myself, hoping that you can give
consideration to my application. (Example 28)

HERH SIS, FREGHEIRLTNAE ... (451 29)

I'm writing to apply for this position, looking forward to
getting your valuable comments and suggestions or getting
this great opportunity..... (Example 29)

EF BB EIFE &, (9] 30)
I hope to receive your good news soon. (Example 30)
KT GGG EAR, BB RS, L. (B 31)

I am interested in the role of a tour guide. | submit an
application letter here, hoping taht you can have a look.
(Example 31)

AN BIHE A EH B K AAETT O 8] )7 R e (4] 32)

I sincerely hope Mr. Ji to consider me as your advertising
designer... (Example 32)
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In the sentences used by the Chinese learners above, the
word "hoping™” in Example 28, the words "looking forward
to" in Example 29 and the word "hope™ in Example 30 are
used to indicate that the company is expected to consider
applications from Chinese learners. In addition, Chinese
learners also used "hoping” in Example 31 to invite
companies to consider their job applications. In order to
improve the level, another student added "sincerely" before
"hope”, expressing honest wishes. These are single sentences.
In order to leave more space for employers to consider, some
Chinese learners also use conditional compound sentences,
such as the following examples.

I THF, FRTRAZBH, RFHEE (B 34)

If you don't loathe it, please write to me as soon as
possible, or call me (Example 34)

HEATmE I, WRGTE, ERAAKRAA, & FE5E.  (F
35)

After careful consideration, if convenient, please reply
within the end of this month. (Example 35)

Hr R TN A KT A E, FHRR—TF. (#]36)

If your company is interested in me, please contact me.
(Example 36)

V. CONCLUSION

This study describes various speech acts of referring
adversary-glorification, self-glorification, expressing thanks,
promising, congratulations-wishing and requesting of
Chinese learners. Through the analysis of these speech
behaviors, how Chinese learners construct their cross-
cultural identity in the process of cross-cultural
communication has been found. Due to the limited amount
of text, the paper may not be comprehensive.
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