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Abstract. Based on analysing the present situation of Dalian rural tourism, the paper focuses on the
research on the consuming behaviors of Dalian rural tourists, which used the methodology of
observation, quetionnaire and interview. Then, the paper gives some suggestions as to boost the
industry in the aspects of improving the management system, developing the tourism products
catering for different groups of consumers, strengthening the promotion efforts, and developing
special tourist commodities.
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