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Abstract

In this era of information explosion, users tend to be bombarded with overloading information, which
increasingly deteriorates the validity of traditional advertising. Fortunately, the emergence of native
advertising, a brand-new form in this area, has effectively alleviated this dilemma. However, due to its rapid
development, there still exist some unresolved problems. Based on the theory of perceived value, this paper
analyzes the data by means of questionnaire survey, explores the impact of native video ads on users’
purchasing intention and moves on to offer some suggestions for its development.
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