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Abstract — The aim of the work is to study the accelerators of 

social initiatives as a specific social environment and the practice 

of experimental testing and development of innovative social 

entrepreneurship of youth. The orientation of the individual 

towards social entrepreneurship and the development of 

readiness for it can only partially be explained through the 

prospects of a future career. In many ways, entrepreneurship is a 

way of personal development, empathy, social creativity. Social 

entrepreneurship is a form of social innovation activity that goes 

beyond the usual norms, which requires appropriate conditions. 

The created terms should take into account the current specifics 

of the young generation and the factors affecting the development 

of its social potential. The most important person ability of an 

individual is to overcome social uncertainty and create socially 

positive ideas as the basis of their personal and professional 

success. 

Keywords — accelerators; social entrepreneurship; activity; 

youth; university 

I.  INTRODUCTION 

In modern society, there is a growing need for the 
development of qualities of a person’s ability to independently 
maintain their well-being for social self-organization [1]. The 
participation of youth in social forms of activity in the 
educational process can be considered as a factor in 
strengthening the socially active role of youth [2]. It is 
essential to eliminate the contradiction between the openness 

of opportunities for young people thanks to new technologies 
and, on the other hand, their pronounced passivity. There is a 
contradiction in the qualitative and quantitative ratios of 
graduates and their relevance in the labor market. 

Socially oriented entrepreneurship at the university is a 
means of promoting the development of students' ability to 
create and positive motivation [3]. One of the most relevant 
areas is social entrepreneurship. The willingness of students to 
develop social projects and enterprises seems to be essential 
for enhancing vocational training in areas of the social and 
humanitarian profile and as an alternative opportunity for 
professional development in other areas [4]. The main task of 
the accelerators contributing to the development of social 
entrepreneurship is the selection of people who are capable of 
social entrepreneurship and the subsequent support of their 
activities. As the creation of such conditions, universities are 
implementing special programs, training laboratories [5]. Such 
programs aim to teach project management. That is, in this 
form, the social design differs little from classical project 
management. Specially organized programs facilitate the 
involvement of young people in entrepreneurship through the 
development of specialized skills and abilities [6, 7]. The 
projects proposed by universities are aimed at developing 
entrepreneurial skills and the ability to get profit from the 
implementation of the project. A social project is seen as a 
form of classic entrepreneurship aimed at financial gain. 
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II. PURPOSE 

The study investigates the influence of accelerators of social 
initiatives as a specific social environment and the practice of 
experimental testing and development of innovative social 
entrepreneurship of youth. This study substantiates approaches 
to understanding the essence of students' readiness for social 
entrepreneurship. 

III. RESEARCH METHOD 

The study based on an analysis of studies is related to the 
study of readiness for social entrepreneurship. 

As a new phenomenon, social entrepreneurship assumes a 
different understanding in contrast to ordinary 
entrepreneurship. Entrepreneurship is seen primarily as a 
rational form of activity [8]. A feature of traditional 
entrepreneurship is a high degree of awareness and rationality. 
This is due to the fact that the task of the entrepreneur is to get 
the greatest amount of profit, which is connected with the 
ability to build the achievement of the goal most effectively. 
Specific social entrepreneurship can be attributed to the form 
of socially conscious or planned behavior [9]. But the form of 
the planned action in social entrepreneurship is different. The 
social effect of activities is more important than financial. The 
fundamental difference between a social entrepreneur is his 
active personal position and activity. It means a high degree of 
involvement, which manifests itself in orientation to 
professional development prospects or significant personal 
manifestations in social terms, such as empathy, a desire to 
help solve a social problem. Or, the specificity is manifested 
in the development of socially significant creative activity of 
the individual, the generation of creative ideas of social 
projects, ideas that contribute to improving social well-being. 
Unlike the traditional form of entrepreneurship, activity, 
although it may include financial success, is inseparable from 
personal participation. Accordingly, it involves personal 
involvement and more personal development. 

Also, it is the presence of the specifics of social directed 
activity of an individual [10]. Intentions to be a social 
entrepreneur characterize a rather complex process, which is 
associated with adaptation and overcoming. Initially, this is a 
process involving changes not only in the project itself but 
also in the subject initiating it. He adapts in the 
implementation of his project and overcomes difficulties, 
which contributes to the formation of a successful and socially 
sought-after project. 

Participation in social entrepreneurship contributes to the 
development of social orientations of an individual [11]. A 
sense of conscious empathy and social capital will have a 
positive effect on readiness for social entrepreneurship. It 
follows from this that there is not only a connection between 
social entrepreneurship and personal values, but social 
entrepreneurship can be considered as a tool that promotes 
personal development. 

Social entrepreneurship involves the implementation of 
socially oriented social projects and activities [12]. Therefore, 
it is justified to prefer theories that explain the corresponding 
characteristics of personality and attitude. Readiness for the 

implementation of social entrepreneurship involves the 
development of positive orientation towards social 
entrepreneurship rather than the development of rational 
approaches to entrepreneurial activities [13]. The essence of 
personal readiness for social entrepreneurship is primarily 
revealed through the introduction of an explanation of the 
behavior of the value component [14]. 

The theory of self-determination can explain the formation 
of an independent and dominant position, but focused on the 
implementation of values, is adequate to socially acceptable 
methods of achieving goals and focus on social benefits [15]. 
This theory is most promising in explaining the conditions for 
the formation of activity in conditions of social uncertainty 
and explains the basics of how a person can preserve the 
values and social continuity of activity. The theory of self-
determination characterizes the subjective prerequisites of 
activity based on values, appropriate practices of action and 
social resources, the ability to self-organization and self-
development [1]. Projects aimed at the development of social 
entrepreneurship are an experimental platform in which it 
becomes possible to test not only different methods of activity 
but also values and meanings. It is a practical way with a 
choice that is most promising for the development of social 
orientations of a person [16]. The practical method allows 
experimentally not only to identify existing orientations and 
values but to a greater extent to develop them. In the absence 
of choice and practical ability to freely express oneself, a 
positive effect in the development of a personality cannot 
manifest itself. This is because, in the absence of choice and 
practical activity, the pressure of norms appears, which can 
control and suppress types of activity that are inappropriate to 
the norm, but not develop them. 

Trends in the development of modern society suggest the 
need for leaders to be able to be effective in the new 
conditions conducive to economic growth, taking into account 
new social and economic realities [17, 18]. For the 
development of the innovative activity, personal qualities are 
needed that contribute to the practical orientation of the 
activity. That is, the ability to put ideas into practice in the 
conditions of uncertainty — a special type of leader who is 
capable of searching for new non-standard ideas based on their 
arrival. Leaders should not only be able to offer innovative 
ideas but, to a greater extent, be able to overcome difficulties, 
be effective in the face of uncertainty and risk. In this regard, 
social entrepreneurship is approaching the classical form of 
entrepreneurship. But a social entrepreneur in his focus should 
be socially useful. In this regard, a unique role of social 
entrepreneurship appears [11]. For its successful 
implementation, it involves the development of personal 
characteristics associated with creativity, responsibility and 
connection with social capital. 

Nevertheless, despite the content of social 
entrepreneurship, motivation, focus on social entrepreneurship 
does not always imply prosocial attitudes and may suggest 
material benefits [19]. The intention to carry out socially-
oriented activities is more important than the prerequisites that 
prompted this. Besides, the focus on the creation of social 
benefits does not exclude the achievement of material benefits. 
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Social accelerators propose solving the problems of 
training specialists by creating training methods aimed at 
developing readiness for entrepreneurial activity [4]. Students 
learn the basic stages of social entrepreneurship: from creating 
a project idea to evaluating its effectiveness. 

Ways to carry out social and entrepreneurial activities are 
close to the traditional form of entrepreneurship, associated 
with training in the most effective ways of organizing events 
[20]. The significant difference in readiness for social 
entrepreneurship can be explained through a conceptual model 
of socially cognitive theory, which explains the particular 
orientation of the participants. She describes the focus on 
social entrepreneurship as a career [10]. Readiness for social 
entrepreneurship is only partially explained by socially 
cognitive theory, essential components of preparation for 
social entrepreneurship are associated with the development of 
socially oriented creativity and the development of social 
empathy [11]. As a result of the implementation of projects, 
students are not only able to decide on career prospects, but 
also develop important personal qualities and abilities. 

Social entrepreneurship is a form of social innovation 
activity that goes beyond the usual norms, which requires a 
particular social space and action. Conditions conducive to the 
development of social business through social projects should 
suggest the possibility of developing ways to implement social 
projects successfully [4]. Rather, they should not impose the 
need to carry out socially useful activities, but rather provide 
an opportunity to be creative in generating creative ideas 
concerning solving socially significant issues. At the same 
time, relevance should not be imposed. Creation and 
experience in the implementation of the project contribute to 
the fact that the willingness to implement the project will 
develop voluntarily, and this will contribute to the 
development and strengthening of socially-oriented values. It 
is important to take into account the types of individual 
orientations associated with the diversity of cultural 
orientations since various methods of activating the social and 
entrepreneurial activity of youth depend on them [21]. In 
connection with these differences, the incentive sources may 
be different, but more important is the intention to carry out 
the activity. For example, in the beginning, the project 
initiative may be game, experimental, but later it develops into 
a trajectory of professional development. If space has been 
formed for students to experimentally test social ideas, it is 
likely that some of them will begin to seek appropriate 
professional self-determination [22]. For another part of 
students, as a source of activity is the opportunity to prove 
themselves in socially significant and creative activities. In 
this case, the implementation of a social project acts as a 
challenge, overcoming which the young man develops 
himself. The possibility of creative choice, in this case, is the 
leading factor. 

The created terms should take into account the current 
specifics of the young generation and the factors affecting the 
development of its social potential, taking into account the 
transforming influence of social institutions. First of all, it is 
the ability to overcome social uncertainty and create socially 
positive ideas as the basis of their personal and professional 
success. As the most effective conditions that stimulate the 

activity and development of the individual is the possibility of 
choice and practical experimental testing of social creative 
ideas in the conditions of free choice. 
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