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Abstract.The life of modern society in general cannot be 

separated from the lifestyle in their daily lives. The lifestyle 

in question for example can be reflected in fashion, habits 

or even in sports activities. That is, exercise is not just an 

activity that intersects with health alone, but also has 

become part of the lifestyle. Running, for example, which 

tends to be known as an easy and affordable sport, is now 

no longer seen as a sporting activity for maintaining health, 

but also a part of lifestyle. Based on the background of the 

problem, this study aims to determine and explain the 

motivations of the runners who make running as part of 

their lifestyle. Using a qualitative approach, the results of 

this study indicate that running sport gives a different 

impression to every running community in Indonesia and 

running sport is no longer a sporting activity to maintain 

health merely as shown by the motivation of runners to join 

the community.  

Keywords—Knowledge, Sports motivation, 

consumptive lifestyle, running community 

I. INTRODUCTION 

Running has become more popular than in the previous 

twenty years. At that time, the sport of running can only 

be enjoyed by a limited circle, especially athletes. In fact, 

the results of the Susenas show the participation of 

residents aged 10 years and over in doing sports has 

decreased from time to time. The increase in sports 

participation only occurred from 2000 by 22.6% towards 

2003 to 25.4%. During 2003, 2006 and 2009, population 

participation in sports continued to decline, from 25.4% 

in 2003, down to 23.2% in 2006, and lastly down to 

21.8% in 2009 [1]. 

Along with the times, especially since 2009, the 

existence of a running sports community also 

experienced a very dynamic and rapid development. This 

can be observed for example from the emergence of 

various community runners, for example the Indorunners 

Community, Nike Runners, Tangerang Crazy Runners, 

and others. In addition, various running sports events 

also began to experience very rapid developments both at 

the regional and national levels between 2016 and 2018 

(Gerintya, 2018; Yudha, 2018). At this point, runners can 

be said to start to realize their lifestyle or make running 

as part of a lifestyle [1]–[5]. The role of communication 

both by word of mouth and through social media that 

allows interpersonal communication between members 

of the community well [6]–[8]. Interpersonal 

communication in which motivation plays an important 

role in attaching individuals who are members of the 

community [9]. 

In Indonesia, running is a sport that is very popular 

with the public. Besides being easy to do, this sport can 

also make you feel happy (fun). Running sports are also 

more desirable than swimming or cycling. In Southeast 

Asia running sports occupy a percentage of 54% of the 

sports categories of interest, while in Indonesia there is a 

percentage of 60% [10]. Based on these data, it certainly 

does not rule out the possibility that this sports-loving 

community is experiencing rapid development and 

popping up in various regions [11], [12]. Table 1 below 

can show how running has been transformed or 

transformed from mere sport into a lifestyle. Table 1 also 

looks at the roles and support of both government and 

private agencies. 

 

 
TABLE 1. RUNNING EVENTS IN INDONESIA APRIL AND MAY 2019 

Event Time Location 

Royal Safari Garden 21 April 2019 Bogor 

Banteng Raides Trail Run 21 April 2019 Semarang 

JCO Run 2019 28 April 2019 Tangerang Selatan 

Cleo Smart Run 28 April 2019 Bali 

Setneg KemayoRun 28 April 2019 DKI Jakarta 

RunNation 2019 28 April 2019 DKI Jakarta 

Mandiri Yogya Marathon 28 April 2019 Yogyakarta 

EnviroRun 28 April 2019 Semarang 

New Bhakti 10K 28 April 2019 Surabaya 

IT Telkom Purwekorto City Run 28 April 2019 Purwokerto 

Spot Finding Run 2019 28 April 2019 Makassar 
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Ramadhan Run 2019 5 May 2019 Virtual Run 

Mother’s Day Virtual Run 2019 12 May 2019 Virtual Run 

Bintaro Jaya 10K 18 May 2019 Tangerang Selatan 

Burners Ramadhan Night Race 18 May 2019 Cibubur 

Lungs On The Run 50K 30 May 2019 Virtual Run 

       source: www.ayolari.in 

 

In this study, the communities that were the subject 

of the research were the community runners in Jakarta 

and Tangerang. At this point and as the community 

develops, the health benefits of running are combined 

with the lifestyles of the individuals who are 

incorporated, such as accessories (headbands, glasses, 

clothing) and others [13]–[15]. Furthermore, community 

members are also willing to spend an insignificant 

amount of money to meet the needs of a number of 

accessories / equipment. In fact, these needs are not 

included in primary needs and are classified as 

consumptive needs. The phenomenon, more or less 

shows that running, maybe also other sports, has 

experienced a shift in meaning, from merely supporting 

health activities to being a part of "lifestyle" [16], [17]. 

II. LITERATURE REVIEW 

A. Interpersonal Communication 

According to Mulyana (in Suranto, 2011) 

interpersonal communication (interpersonal 

communication) is communication between people face 

to face, which allows participants to capture other 

people's reactions directly both verbally and nonverbally. 

According to DeVito (2011), interpersonal 

communication is the delivery of messages by one 

person and the receipt of messages by another person / 

small group of people, with various impacts and with 

opportunities to provide immediate feedback. 

Meanwhile, according to Gitosudarmo and Mulyono (in 

Suranto, 2011) interpersonal communication is face-to-

face communication, person-to-person interaction, two-

way, verbal and nonverbal, and sharing information and 

feelings between individuals in a small group [18]. 

Communication itself has many principles and styles, 

and without realizing it, we often do interpersonal 

communication styles (face to face) with other people 

who have the same interests. The interactions carried out 

are reciprocal or bidirectional both verbally and 

nonverbally.  

B. Group Communication 

According to Mulyana (2013) a group is "a group of 

people who have a common goal, interact with each 

other to achieve a common goal (interdependence), get 

to know each other and view them as part of the group 

even though each member may have a different role 

"[19]. According to Bungin (2006), group 

communication is "the intensity of the relationship 

between them which is the main requirement of the 

people in the group". The group also has its own goals 

and rules and is a contribution to the flow of information 

among members so that it can create a group attribute as 

a unique identity and is closely attached to the group 

[20]. Meanwhile, Burgoon (in Wiryanto, 2005) defines 

group communication as face-to-face interaction 

between three or more people, with known goals, such as 

sharing information, protecting themselves, solving 

problems. In daily life, group communication also 

sometimes goes unnoticed; nonlinear communication is 

considered to be very important when deciding on a 

policy. Usually, in an association /community that is 

communicating, they already have a clear and purposeful 

goal. 

C. Motivation  

Herzberg (in Uno, 2007) states that health factors do not 

encourage employee interest. However, if these factors 

are deemed unsatisfactory in many respects, for example 

because salaries are not high enough or working 

conditions are unpleasant, they become a strong source 

of potential dissatisfaction . According to Oemar 

Hamalik (2005) motivation is a change of energy in a 

person that is characterized by the emergence of a 

feeling of reaction to achieve goals [21]. Meanwhile, 

according to McDonald (in Sardirman, 2014) motivation 

is a change in energy in a person which is characterized 

by the emergence of feeling and preceded by a response 

to the existence of goals.  

 

D. Community 

According to Iriantara (2004), a community is a 

group of individuals who inhabit a location and are 

usually associated with the same interests. According to 

Wenger, McDermott and Synder (2002), a community is 

a group of people who share a problem, concern / 

interest in a topic and deepen their knowledge and 

expertise by interacting continuously. According to 

Kartajaya (2008) a community is a social group of 

several organisms whose various environments generally 

have the same relationships and habitats. Meanwhile, 

according to Seokanto (1985) community can be 

interpreted as part of a society based on the same feeling, 

common sense, and mutual need and residing in an area 

of residence.  

E. Life Style 

The term lifestyle or life style was originally 

introduced by Max Weber (2009) which states that a 

person's social status is mainly determined by "lifestyle" 

which is more determined by how to consume than the 

way people produce. According to Kotler & Keller 

(2009) lifestyle (life style) is a person's lifestyle in the 

world that is reflected in the activities, interests and 

opinions. While according to Mowen and Minor (2001) 

lifestyle is a pattern of life behavior of individuals, 

patterns in shopping and allocating time ". Lifestyle is 

more synonymous with consumptive behavior of 

individuals in order to get a good self-image and be seen 

in the upper class / others. Lifestyle forming factors 
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according to Bourdieu (in Piliang, 2006) can be seen 

from a series of longer processes involving capital, 

objective conditions, habitus, disposition, lifestyle 

practices, sign systems and tastes. 

III. 3. RESEARCH METHOD 

This research is descriptive-qualitative in nature. Using 

the phenomenological method, the subjects in this study 

were community runners in Tangerang City and Jakarta. 

Data collection techniques used were observation, 

interviews and documentation studies, while data 

analysis techniques used interactive analysis of Miles 

and Huberman. 

 

IV. DATA RESULTS AND ANALYSIS 

So, this community was founded not to make its 

members as sports athletes. In its activities, this sporting 

activity cannot be avoided from the urban lifestyle of 

urban communities which tend to lead to comfort. In this 

community, for example, this can be seen from the 

various attributes used by its members as a means to 

support comfort and safety in sports (running), from 

shoes to comfortable clothes when worn. In addition, the 

informants also stated that running has become part of an 

increasingly dynamic lifestyle (urban society), one of 

which can be seen from the many competitions or 

running events and the growing fertility of running 

lovers communities in various regions in Indonesia. In 

fact, furthermore, this sports community is also widely 

established both within the commercial and non-

commercial institutions. 

A. Running as a Positive Lifestyle 

As part of a positive lifestyle, running sports 

activities give a different impression to each informant. 

Informant 2 states that running is a lifestyle that has 

many positive benefits for the culprit, especially for the 

body and mind. Even informant 2 also encouraged the 

running community to grow and develop in other places 

so that running activities can be done together and fun. 

Deeper, informant 2 sees that the runners community can 

be a means for charity activities so that it can have a 

positive impact on the wider community. Another benefit 

felt by informants 4 is that it can be an event or means of 

gathering with other communities. Furthermore, so that 

this sport can be increasingly favored by the community, 

informant 4 stated that the involvement of public figures 

is needed that is able to influence the public regarding 

the various benefits behind running. That is, the presence 

of public figures can be a driver to arouse public interest 

[22]. 

For Informant 1, running is already considered a part 

of lifestyle. That is, this sport is no longer just identical 

for athletes, but can also be enjoyed by all people. This 

can be proven by the development of Tangerang Runner 

which already has around 70 members from the original 

only 5 members when it was founded in 2017 and there 

are more running communities in Jakarta. As part of 

lifestyle, this sport cannot be separated from various 

attributes that are more or less a symbol of social status 

for its users. 

"In the past, running was synonymous with athletes. 

Now it has changed. Running is also not just running, 

because there are many accessories that really need 

to be considered, starting from shoes, belts, clothes, 

and others. "(Informant 1)  

While informant 3, who is a coaching clinic, said that 

first of all this sport was driven by an awareness of 

people who were increasingly "aware" of the importance 

of health by doing regular exercise. Second, there are 

actors who campaign for the importance of sport for 

physical and spiritual health. When this sport is getting 

more familiar and can even be said to be booming, 

support also comes from various events that are held to 

enliven running sports activities. At this point, Event 

Organizer (EO) also plays an important role in making 

running sports a lifestyle trend. 

B. Motivation Maintaining a Running Lifestyle and 

Self-Existence 

In achieving a goal behind it there is motivation that 

encourages each individual to achieve it. In the view of 

informant 2, who has also participated in various 

marathon events such as 10K, 21K to 42K, the 

motivation that drives him is sourced from both internal 

and external factors. From external factors, what 

motivates is the friendship environment that has first 

been active in running sports, then from the internal 

comes the drive to be able to realize a healthy body and 

spirit. Meanwhile, in terms of maintaining the existence 

and solidity of the community, including how to develop 

the community, informant 1 used social media tools to 

show the existence of the community runners. In fact, 

based on the statement of informant 1, it was social 

media that made the runners community able to survive 

and thrive. 

"Through social media, we always invite, post 

interesting information, also to share our activities 

that are daily, weekly, monthly and at the same time 

become promotional media. Tangerang Runners also 

has a group chat specifically for active members. 

"(Informant 1) 

Furthermore, informant 1, who is also the 

Chairperson of Tangerang Runners, indeed makes the 

community a fun gathering place. That is, the exercises 

held are not merely considered as a burden that must be 

achieved so as to eliminate the motivation of other 

members who may have been burdened with their 

activities. At this point, interpersonal communication 

within the community (group) is very important in 

maintaining the motivation of each member so that what 

is embedded in the mind is running as a fun (sport) 

activity. Motivation for example is the need for a 

lifestyle or "life style". This means that various attributes 

(accessories) attached to running sport also have an 

important role, especially in attaching a social status to 

its users. According to the informant, there were even 

members who were trained to buy shoes for 12 million. 

However, beyond that, community members (runners) 

have also become increasingly aware of the various 
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health benefits that are obtained other than just showing 

self-consistency. 

C. Style in Running Also Need to be Considered 

Related to the lifestyle trends that are inherent in this 

running sport activity, informant 1 emphasized that the 

activity did not have to be "supported" by excessive 

facilities (accessories / attributes). The statement of 

informant 1 is also further supported by the statement of 

informant 2 which states that the community has never 

emphasized the style (accessories) that lead to certain 

social status symbols. In the context of this research and 

the community of runners, the word "style" tends to be 

more appropriate if interpreted as accessories that 

provide comfort and safety, not as symbols or attributes 

that represent the "social status" of individual users. 

Other informants also "agreed" that the Tangerang 

Runners had never prioritized style; what comes first is 

the pleasure and other benefits that can be obtained from 

gathering and running. For informants 4, enough with 

street pants, watches and light running shoes can be 

fashionable. Or in other languages: 

"The most important thing is how to run, look for 

sweat. The shoes are not a matter of price, but a 

matter of comfort and don't make feet scratch easily. 

"(Informant 4) 

From the above explanation, it can be said that the 

motivations of community members differ from each 

other, although there is one thing in common, namely in 

order to obtain various health benefits. 

V. CONCLUSION 

One of the aims of establishing a community of 

runners is to develop a healthy lifestyle for the people of 

Tangerang and Jakarta. As part of a positive lifestyle 

(life stye), running sports activities give a different 

impression to each member (runners), ranging from 

various health benefits that can be obtained up to as a 

means or container for communication between 

members. In maintaining its activities each member also 

has a different motivation from one another. However, it 

can be concluded that internal motivation plays a greater 

role in each member, which in turn contributes to the 

sustainability of the community. 
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