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Abstract—Citizen’s participation in elections is very
important in democratic country. In general, this study
examines the role of political information exposure from media
and political efficacy to political participation of young people
in the Indonesian presidential election in 2019. The data were
collected by using 3 scales, namely political information
exposure, political efficacy scale, and political participation
scale. The research sample were 466 undergraduate students,
aged between 17 to 21 years old who are being resident in
Yogyakarta. The data were analyzed using the Smart Partial
Least Square (PLS). The results of the study showed that the
political information exposure from media and political
efficacy contributed directly to the political participation of
young people. The political information exposure also
influenced indirectly to political participation through political
efficacy.
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I. INTRODUCTION

A. Civic culture and political participation of young voters

A political system will run well if it is supported by a
political culture that is in harmony with the established
political system. There is a strong relationship between
citizens, democratic values and political participation. People
who believe that voting and participation in politics bring
change will encourage them to take part in political life.
Likewise, if someone has a political efficacy belief that the
government responds to demands and needs, or participation
in politics has influence in political processes, then more
participation in politics [1]

General elections are one of the important political
processes for the Indonesian state that adheres to the political
system of democracy. The issue of participation in elections
in Indonesia includes the level of participation which tends to
decrease after the political reforms from 1998[2]. One group
of voters who are considered vulnerable to contributing to
the low level of participation in elections is the young
voters, those with age range from 17 to 21 years.

In a psychological perspective, young voters are in
transition from late adolescence to early adulthood. A
prominent figure in social development psychology, Erik
Erikson [3] included age 17-21 years into the developmental
stage of "identity versus confusion of identity”. At this
stage, a teenager is faced with the question of who they are,
who they really are and where they will go in their life.
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Furthermore, at the end of this stage of development, a
teenager is expected to have succeeded in having an
integrated identity.

This identity is needed to answer the demands of social
roles at the next stage of development, namely the phase of
"intimacy versus isolation”. At this stage, adults are
expected to be able to establish good working relationships,
form friendships with other people, and feel connectedness
with their community. A teenager who does not succeed in
achieving an identity can fail in building intimacy with
others.

How important is young voter participation in elections
in Indonesia? Participation in elections can be a reference for
their behavior when they become adults, as a form of
responsibility and commitment to their social role. The
election agenda can be a good opportunity for young voters
to do experiment with roles and personalities in ways that are
good and in harmony with existing social values. The scope
of political participation in this study focused on the general
election participation of the president and vice president of
Indonesia in 2019.

B. Political participation

Political participation is an activity that has an intention
or impact to influence government actions, both direct
influence in making and implementing public policies or
indirectly in the selection of people who make these policies
[4]. According to David Easton, political participation can be
seen from the concept of support for political systems,
namely diffuse support and specific support, where in
concrete manifestations show different objects of support [5].
Diffuse support is more directed to the fundamental aspects
of the political system, such as the constitutional order and
political institutions in general. Whereas specific support is
more directed at supporting political authority holders or
related to the performance or output produced.

Huntington & Nelson [6] divided forms of political
participation into: a) electoral activities, b) lobbying, c)
contacting, and d) violence. There are differences in
measurement of political participation used by researchers,
for example: Mcleod et al. [7] measuring political
participation by combining voting activities, contacting
public officials, and talking about local issues in public
forums; while Yang & Dehart [8] use online political
participation. Participation that reveals election activities is
based on a single activity, namely voting. Therefore, in this
study the scope of early voter participation in elections will
be discussed using an approach from David Easton [9],
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where political activity can be divided into diffuse support
and specific support [5].

C. Antecedents of political participation

There are various theoretical perspectives to explain the
factors that influence political participation. This study will
use the perspective of political socialization and
psychological perspective. Political socialization is defined
as the development of mental processes where adolescents
acquire cognitions, attitudes, and behaviors related to their
political environment said by Atkin & Gantz [10].

According to Plutzer, an important period in the
developmental stage between the ages of children and adults
are a period of formation of political attitudes and behavior
as citizens [11]. Political learning is influenced by various
socialization agents such as family, peer, school, mass
media, and political situations [11]. This study will focus on
the role of media as agent of political socialization for young
voters.

The media as a channel to convey things that have been
known and done by the previous generation to the new
generation. Young people interact directly with messages
that have been constructed by the media. News and
commentary from newspapers, magazines, and televisions.
Through watching television and reading newspaper on
news about the world of politics, young people become
more acquainted with political figures and develop political
knowledge and attitudes [12,13].

According to Yamamoto, Kushin, & Dalisay [14] social
media sites such as Facebook, Twitter, YouTube, and blogs
give users the opportunity to obtain political informationand
interact to have political experiences. Users get political
information through comments on blogs, videos, audio,
photos uploaded by other users. Consumption of political
information and political expression online is related to the
formation of cognitive aspects, attitudes, and political
behavior.

Psychological perspectives explain that political
participation is influenced by psychological determinants
such as cognitive characteristics (political interest & political
knowledge), cognitive abilities (party identification &
ideology), and personality characteristics. In this study the
psychological determinant used is political efficacy.

1) Media exposure

Media is the main channels where a number of people
receive information and entertainment, namely through
television, radio, newspapers, and the internet [15].
According to Marshall McLuhan [16] media is a tool for
self-expansion. Furthermore, mass media is a kind of media
that can be seen as a meeting between mass communication,
culture, and technology. In this case, televisions, newspapers
and magazines are included.

Mass media, both conventional and modern, provide a lot
of information to the public, including political information.
Many political parties have used mass media and social
media as a means to convey messages.

Based on the view of social learning theory from
Bandura [17], political activities delivered through
information media can be the object of observation for
adolescents. When adolescents make imitation (imitation)
and then get reinforcement (reinforcement) from the
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environment, then, more and more, new political behavior is
formed. The imitation process without the emphasis of
attitude can be a powerful force of socialization.
Socialization by giving examples will look more important
than socialization in other ways [18].

The results of Kim & Chen study [19] show there is a
direct role of political information from the internet (blogs,
social networks) on the political participation of young
voters in the United States.

2) Political efficacy

Bandura defined political efficacy as a self-belief that
individuals are able to influence the political system [20].
Whereas Campbell, Gurin, and Miller [21] defined political
efficacy as a feeling that political and social change as
possibility, and individual citizens can play a role in these
changes.

Furthermore, Bandura [20] explained that individual
beliefs to be able to influence the political system consist of
two aspects. The first aspect is the belief that he can produce
effective efforts by utilizing his abilities and resources. The
second aspect is the belief that changes in the political
system are related to the efforts that have been made. More
specifically, some figures divide political efficacy into two
different constructs, namely internal political efficacy and
external ones[22]. Internal political efficacy is a person's
belief in his or her own ability to understand and to
participate effectively in politics, while external political
efficacy is the extent to which a person perceives that the
government is responsive to community demands [21].
Someone who has high political efficacy, tends to show a
higher level of political participation.

Previous studies have been conducted to examine the role
of political efficacy on political participation. For example,
Niemi et al. [22] revealed that there is a positive relationship
between political efficacy (internal and external) to political
participation in a general election study in the United States.
The same results are also shown by Wollman & Stouder
[23], that there is an influence of political efficacy on
political participation (voting, campaigns, contact with
politicians) on students in Washington.

Klemmensen et al. [1] found political efficacy as astrong
predictor of students' political participation in cross-cultural
studies in Denmark (the form of participation: present in
voting, never avoiding taxes; always obeying laws and
regulations; monitoring government actions; active in social
or political associations ; trying to understand the reasons for
other people who are different), furthermore in the United
States (the form of participation: signing a petition;
boycotting or intentionally buying a particular product for
political, ethical or environmental reasons; participating in
demonstrations; attending political meetings or public
meetings; donating money for social or political activities;
joining political discussion forums on the internet;
participating in environmental activities.

The same results are shown by Cohen et al. [4] that
political efficacy has a significant contribution to political
participation in northern Israeli citizens. Furthermore,
Jordan, Pope, Wallis, & lyer [24] find political efficacy to
have a significant role in online political activity among
students in Canada. The study conducted by Cohen et al. [4]
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and Anderson [25] showed that political efficacy is a good
predictor of political participation.

According to Almond & Verba [26] political culture
develops and is influenced by the interaction of values in
society. Community members experience, absorb, and live
the political values around them. These processes are called
political socialization, the growth and development of
political culture is the result (output) of political
socialization.

Herbert Hyman explained political socialization is a
process in which institutions instill political values to be
maintained from generation to generation so as to create
political system stability [27]. The family and the media are
part of political socialization agents that positively influence
political participation in adolescents [28].

Hypothesis 1: there is a positive correlation between
political efficacy and diffuse support political participation

Hypothesis 2: there is a positive correlation between
political efficacy and specific support political participation

3) Political information and political participation

According to Marshall McLuhan [16] the media is a tool
for self-expansion. The media is basically empty, until we
perceive some form of content which is then interpreted as a
message. Further explained, mass media is a kind of media
that can be seen as a meeting between mass communication,
culture, and technology. In this case television, newspapers
and magazines are included.

The media is one of the important agents in political
socialization [27,29]. Mass media can be a very important
political socialization tool, because young people can get
political information directly without going through family
and school, so that it can influence political values, opinions
and attitudes [30,31].

The theory of social cognition is based on Bandura's
concept of observational learning. The theory of social
cognition provides an explanation of how a behavior can be
formed through observation of the models that appear in the
mass media. Observers see the consequences of the behavior
displayed by the model, whether getting reward or
punishment. In addition, the observer can also learn from
observing others who imitate the behavior of the model,
whether it is able to imitate (efficacy) and what effects it has
[32]. In the context of elections, beginner voters get various
information from the media regarding election-related news.

Media system dependency theory is stated by Ball-
Rokeach [32] who explains that there are three parties,
namely: the media, the audience, and the community that are
interdependent. Achievement of objectives on the one hand
depends on the availability of the resources of the other
party. At present, the media has an important role to oversee
the democratic process, on the one hand the media has the
resources to present actual and objective information related
to the activities of holding elections, and on the other hand,
the audience is very in need of information from the media to
understand the ongoing political realities, as well as the
social (community) system which has an electoral agenda
that can be achieved if the media and the voters support it.

Hypothesis 3: there is a positive correlation between
media exposure and diffuse support political participation
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Hypothesis 4: there is a positive correlation between
media exposure and specific support political participation

4) Media exposure and political efficacy

The internet can increase internal efficacy by providing
information that can be accessed by citizens. Cornfield [21]
argues that the Internet can increase the efficacy of internal
politics by making people less embarrassed by their political
competence, because someone can make comments
anonymously so as to reduce the fear of public
embarrassment. The internet also provides new and cheaper
ways in which an individual can participate in politics, for
example sending aspirations via e-mail to the presidential
and vice-presidential spouses or contributing to campaigns.

The internet can also increase the efficacy of external
politics because it allows citizens to interact with public
officials and hold them accountable, get responses to
messages delivered via email or forums on the internet.

Based on the description above it can be concluded that
political information obtained through mass media
(conventional & internet) and social media can increase the
political efficacy of citizens.

Hypothesis 5: there is a positive correlation between
media exposure and political efficacy.

Il. METHODS

The research variables involved in this study were
political information exposure, political efficacy, and
political participation. The research subjects were beginner
voters who had the right to give political rights and reside in
Yogyakarta. The number of research subjects was 466
students aged 17-21 years who came from various regions in
Indonesia.

Political participation was measured in different form of
political participation, namely diffuse support activities and
specific support activities. The diffuse support activity was
measured by the scale of political participation-diffuse
support consists of 8 questions (alpha = 0.86), while the
specific support activities was measured by the scale of
political participation-specific support consists 9 questions
(alpha = 0.92). Examples of questions such as: "How often
do your parents attend meetings in the community, how often
parents invite you to discuss political issues".

Political efficacy is defined as one's self-confidence that
he is able to use the competencies and resources possessed to
carry out political activities, as well as the belief that his
efforts affect the political system. Political efficacy was
revealed using a scale of political efficacy (reliability of
alpha = 0.879) consisting of internal and external political
efficacy [33] totaling 8 items. Examples of questions such as:
"l believe that | am able to understand political issues in our
country at this time, | believe that my vote in the election
will contribute to the victory of one of the presidential
candidates".

The scale of exposure to media political information is
measured using questions based on the concept of [34],
namely: obtaining political information (about the
presidential and vice-presidential pair and party, election
administration) from television, newspapers, radio, news
media internet, social media. Consists of 15 questions (alpha
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=0.89). PLS (Partial Least Square) program to test the
predictive model of political participation.

I1l. RESULTS

The test results of the predictive model of political
participation are shown in the following figure 1:
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Fig. 1. Political participation predictive model

The path coefficient of relationships between variables
can be seen in the following table 1:

TABLE I TABLE PATH COEFFICIENT
Variabe Original T-
Is sample (O) Statistics*
Media exposure) - Diffuse support 0,301 7,271
Media exposure = Specific support 0,155 2,964
Media exposure - Political efficacy 0,552 14,848
Political efficacy = Diffuse support 0,506 11,833
Political efficacy = Specific support 0,306 6,432
Gender - Political participation -0,216 2,909

& *T-Statistic sign > 1,96; Gender : male is coded 1 & female is coded
The Table 1 above shows that the relationship between
media exposure and diffuse support is significant with a T-
statistic of 7.271 (> 1.96). The original sample estimate value
is positive which is equal to 0.301 which indicates that the
direction of the relationship between Media exposure and
diffuse support is positive. Thus hypothesis 3 in this study
which states that media exposure affects diffuse support
political participation was accepted.

In Table 1, it is shown that the relationship between
media exposure and specific support is significant with a T-
statistic of 2.964 (> 1.96). The original sample estimate
value is positive which is equal to 0.155 which indicates that
the direction of the relationship between media exposure
and political is positive. Thus hypothesis 4 in this study
which states that media exposure affects specific support
political participation accepted.

Table 1 above also shows that the relationship between
media exposure and political efficacy is significant with a T-
statistic of 14.848 (> 1.96). The original sample estimate
value is positive which is equal to 0.552 which indicates that
the direction of the relationship between media exposure and
political efficacy is positive. Thus hypothesis 5 in this study
which states that media exposure affects political efficacy
accepted.

The total effect of media exposure on political
participation is 0.590 T-statistics 13.333. The results of the
mediation test using the Variance Accounted For (VAF)
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method obtained a score = 0.248 (24.8%) included in the
category of partial mediation.

The results of the analysis showed that the relationship
between gender and political participation is significant with
T-Statistics of 2.99 (> 1.96). The original sample estimate
value is equal to -0.276 which indicates that the direction of
the relationship between gender and political participation is
negative (men are coded 1; women are coded 2). The mean
perception score of political activity in men = 40.49 (N =
142), while in women = 40.32 (N = 324). The difference test
results showed a score of t = 0.163 (p> 0.05). The average
score of political participation in men = 51.88 (N = 142),
while in women = 43.16 (N = 324). The test results of
differences in the score of political participation showed a
score of t =50.75 (p <0.01).

IVV. DISCUSSIONS

The results indicate that exposure to media information
has a direct influence on the political efficacy of young
voters. Young voters who get political information about
elections from various media, tend to have confidence that
they are able to understand issues about politics, feel able to
participate in political activities, and believe that the voting
(voting) that is given will also influence the victory of the
candidate theysupport.

The results of this study are in line with the findings of
several previous studies. For example, research conducted by
Cornfield [21] suggests that the internet can improve the
effectiveness of internal politics by making people less
embarrassed by their political competence, because someone
can make comments anonymously so as to reduce the fear of
public embarrassment. The internet also provides new and
cheaper ways in which an individual can participate in
politics, for example, sending aspirations by e-mail to the
presidential and vice-presidential spouses or contributing to
campaigns. The internet can increase internal efficacy by
providing information that can be accessed by citizens.
Internet media can also increase the efficacy of external
politics because it allows citizens to interact with public
officials and hold them accountable, get responses to
messages conveyed via email or forums on theinternet.

Other results also show relatively similar findings,
namely the use of online news media and newspapers that
are positively correlated with political efficacy in adolescents
[14,35, 37]. Exposure to political media information
obtained through mass media (conventional & internet) and
social media can increase the political efficacy of citizens.

The agenda setting theory presented by McComb states
that the mass media has the ability to transfer something that
is on the agenda in reporting to the public agenda [38]. In
Indonesia, the media plays a large role in the democratic
process, so it is often referred to as the fourth pillar of
democracy because it is considered capable of being a tool to
convey public aspirations [39]. One party that uses the media
is political actors, where they can establish communication
with a wide range of audiences. After the development of the
internet, many ordinary people also use social media to
communicate their aspirations, support, and comments
related to various things [40].

Mass media, both conventional and modern, provide a lot
of information to the public, including political information.
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Many parties have used mass media and social media as a
means to convey messages.

Based on the view of social learning theory [17] political
activities delivered through information media can be the
object of observation for adolescents. When adolescents
make imitation (imitation) and then get reinforcement
(reinforcement) from the environment, then more and more
new political behavior is formed. The imitation process
without the emphasis of attitude can be a powerful
socialization power. Socialization by giving examples will
look more important than socialization in other ways [18].
The results of previous studies show there is a direct role of
political information from the internet (blogs, social
networks) on the political participation of beginner voters
[19,41].

Quantitative analysis results show that political efficacy
has a direct influence on political participation of beginner
voters, both diffuse support and specific support. The results
of this study are consistent with the findings of previous
studies which stated that there was an influence of political
efficacy on political participation [8,24,42,45].

This is in line with the theoretical concept of Bandura
[20] which explains self-efficacy as an individual's self-
assessment of his ability to organize and carry out the actions
needed to achieve the desired goals. Individuals with high
self-efficacy focus more on the opportunities they deserve
and believe that obstacles can be overcome. Individuals with
low self-efficacy have self-doubt and believe that they have
little control over obstacles and often convince themselves
that their efforts will be ineffective. Based on that Bandura's
perspective, self-assessment of individual abilities can
determine whether someone will be involved in a new task or
not, for example participating in politics.

The political efficacy of subjects also contributed
significantly to political participation. The higher the
political efficacy of adolescents the higher their political
participation. This finding having same results that shown by
Cohen et al. [4] that political efficacy has a significant
contribution to political participation in northern Israeli
citizens. It is also similar to the research conducted by
Jordan, Pope, Wallis, & lyer (2015) find political efficacy to
have a significant role in online political activity among
students in Canada.

The results of this study also showed that the age factor
was positively correlated with the political participation of
beginner voters. This finding is in line with the results of
research conducted by Quintelier [46]. Young voters tend to
be low in voting behavior, and will increase with age to
adulthood, and decrease in old age as they begin to move
away from social life. In this research, the gender is also
having influence to political participation. In general, men
tend to exhibit higher voting behavior, due to differences in
roles in society. According to Welch [47] one of the factors
that influence political participation is gender differences
which are moderated by differences in structural and
situational aspects. Structural aspects include age, level of
education, income (income) and region, while situational
aspects include marital status, number of young children and
work outside the city.
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V. CONCLUSION

All hypothesis were proven by data from the research
field. The political media exposure has a positive influence
on political participation. Media exposure has both a direct
impact to political participation and indirect impact through
political efficacy. In addition, gender has a role in the
strength of the relationship of media exposure and political
participation.
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