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Abstract – Hoaxes and their spread in social media have led 

various politicians led to legal issues and a few of them have 

born legal jail or financial consequences due to hoaxes and other 

fake news. These should have been avoidable if the fake news 

makers have understood two essential points. Firstly, 

understanding and loyalty to politically correct communication 

when communicating in public evading ethnic, religion, race, 

inter-group, and sexual orientation of the communication 

partners. Secondly, understanding the textual and linguistic 

features of fake news and refraining themselves from spreading 

them becomes essential. Theoretically, every text produced and 

reproduced by the news makers serve certain social functions, 

textual structures, and linguistic features. Functionally, hoax 

news is produced and reproduced for the purpose of spreading 

incorrect and untrue information about certain political issues so 

that readers change their mind or political affiliation. Such 

political agenda are textually engineered within the textual 

structure which is in turn realized within certain types of 

sentences, clauses, phrases, and words.  

Keywords – fake news, social function, textual structure, 

language features, 

 

 

I. INTRODUCTION 

Lately, there have been complaints about negative news 
spread in the mainstream and the social media. The 
mainstream media such as television, radio, and other mass 
media were oftentimes complained to because of 
imbalanced or one-sided news therein. The sources of 
information were from one side and other parties involved 
were not taken into account although they might provide 
the other sides of the story. In addition, the media 
constructed the supported side to be true and the other 
parties were created and recreated as if they were wrong. 
Although required to be balanced, numerous readers 
criticized them of trial by the press. Though having rights 
to reply, the unbenefited parties were often unprovided 
with such rights and they were left with the guilty sense. 

In the social media, the spread of fake news or hoaxes 
has become more intensive either in the forms of fake 
news about ethnic groups, race, religion and persons. 

When there is negative news about persons of particular 
ethnic backgrounds, the ethnic groups rather than the 
persons were blamed responsible for the negative action 
and, consequently, negative news about the ethnic groups 
become wide spread. This is one form of political 
incorrectness where social groups are blamed for the 
action of their members and such incorrectness are 
performed by formal news broadcasters and individual 
persons. For example, when news about illegal immigrant 
workers from particular races and ethnic groups were 
circulated, negative news and information about the race 
and ethnic groups are also present within or after the news. 
Not only found at the topics, the introduction and the 
contents of the news, the blames could be found in the 
comments made by news consumers in the comment 
columns. The negative information was literally expressed 
but also metaphorically implied in the symbolic meanings 
of words, phrases, and sentences, or comments. The blame 
strategies can also be found in discourses involving 
netizens of different religion, profession or social 
backgrounds.  

The debates will be even sharpened when hoaxes or 
fake news involving political needs, parties, and supports 
in the 2019 Indonesian presidential election. The contrast 
between Islamic and non-Islamic supporters has led to the 
emergence of positive and negative news about both 
groups found in local printed and online newspapers and in 
groups, organization, and personal blogs. The supporters of 
nationalism created news about the excellence of 
nationalism and nationalistic parties and the drawbacks of 
anti-nationalism and its supporting parties. Supporters of 
Islamism spread news about the need to return to Islamic 
points of view implemented through Islamic parties. 
Supporters of a party will instigate the excellence of the 
party and expose the weakness of others. Other parties will 
do likewise. These are often found not only in the party’s 
online platforms but also in the statuses, comments, 
memes, and instagrams made by the supporters.  

Production and reproduction of hoaxes and fake news 
on social media were intensified during the 2019 election 
campaigns. Although diversified in numerous parties and 
legislative aspirations, social media users have already 
been divided into two groups: the tadpoles or the frogs and 
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the bats or the desert lizards. Accepted or not, the tadpoles 
or frogs are defined based on their supports to the then 
running president and his mate (Joko Widodo & Makruf 
Amin) and assumed to support parties supporting them. 
For political correctness, this group is labeled Projo. The 
bats or the lizards, on the contrary, refer to those opposing 
Projo and associated themselves with Prabowo Subiyanto 
and Sandiaga Salahuddin Uno as presidential candidates 
and parties supporting them. Each group has been accused 
of producing and reproducing fake news about each other. 
Each group has had hoax-related legal cases due to 
unknowingly spreading fake news. A few netizens have 
been put to jails and these should have been avoided if they 
could identify the nature of fake news.  

The best strategy to evade from producing and 
reproducing hoaxes and its legal traps is by identifying the 
textual structure and language feature of fake news. 
Theoretically, news as a text is produced and reproduced 
within the contexts of political cultures and the contexts of 
the 2019 legislative and presidential election situations. 
Thus, the social function of the political news and texts is 
to persuade the readers to opt for the author’s political 
aspiration and, for this purpose, the news presented could 
be true, half true, false or counter-factual. Unfortunately, 
readers are affected by the fake news and reproduce it in 
their networks. Others unknowingly spreading the fake 
news might be trapped in legal cases. While truth about the 
contents of political news depends very much on the world 
knowledge of the netizens, this knowledge often comes 
much later. Thus, the best solution is by identifying the 
textual characteristics of fake news, but, unfortunately, the 
textual structure and the language features of fake news 
have not been identified. This is the merit of the current 
study 

Language has been the main means of human verbal 

communication.[1] Though the use of nonverbal 
symbols is common in real and digital worlds, verbal 
communication has been the main mode of 
interaction. In communication, verbal and nonverbal 
signs have meanings. In verbal communication, sounds are 
combined into words, phrases, sentences and texts in order 
to convey intended messages. As a carrier of messages, 
language is neutral by bringing meanings no more or less 
borne in the messages.[2] Nonetheless, when the mood of 
expression is inappropriate, it is no longer neutral. When 
expressed in high-tone anger mood, the message becomes 
irritating. Conversely, when the message is unpleasant but 
conveyed in pleasant mood, it then becomes pleasing to the 
receivers.  

In political communication, the relationship between 
the government and the people is often seen as power 
relation. The governments being powerful use bureaucratic 
languages to maintain the superiority.[3] For an instance, 
admission of guilt will not be made personal but rather 
institutional even when the guilt is personal.  

Language in political communication usually 
represents the voice of bureaucrat and businessmen[4]. This 
can be seen in the languages of the bureaucracy and the 
media. In the media, news is structured in such a way that 
those with political power become newsmakers while the 
politically marginalized are victimized. In fact, news as a 

discourse practice has its own context socially co-
constructed between the reporter, the media and the news 
objects. In it, there is a process where experience and 
interaction between them are represented. Nonetheless, 
news as a mode of communication is undetectable from 
political needs and affiliation with particular political 
groups.  

Language and political communication can be linked 
with the thought of Ludwig Witgenstein where political 
communication is seen as a language game and power and 
exercise of power are contested. Language is no longer 
seen as a mode of communication but rather a site where 
political games are contested and winers-loosers are 
determined.[5].  As a site for political game, language plays 
an essential role in the game because political actors 
participating in the game should act in such a way so that 
the audience buy into their ideas.[6] Consequently, 
language is no longer seen as a neutral site[7] and choices 
of words, sentences and tones of voices represent ideology, 
political orientation, hegemony or counter-hegemony of 
the users and, thus, language use is associated with 
conflicts where attacks and counter-attacks, hegemony and 
counter hegemony are in action and language is the only 
weapon. The winner is determined not based on truthful 
facts[5], but rather on empirical illusion on the winner 
within the state of the affair[7].  

As a weapon, language should be constructed in text 
formats[8]. Texts are actually the sites where 
communicative games are played. Texts are basic units of 
semantic, semiotic and political processes where potential 
meanings are actualized and these meanings are referred to 
as social functions, that is, social roles the texts play within 
human communicative games. Every text play a culturally 
ideological role in the society and without it the society 
does not have ideology that texts play within the society[9]. 
In mediated political discourses, the ideological roles are 
often played by hoaxed or fake news in order to strengthen 
or change political choices.  

The socio-political roles are realized in particular 
structures[8]. These structrues are known as the generic 
structure, representing social systems and structures of the 
users. Different structures play different roles. Though 
difficult, identifying these structures is essential and this 
could be done by teasing out the potential textual 
structures[10]. The smallest units within the structures are 
sentences with particular characteristics and these are 
referred to as language features[10][11]. The language 
features have the power of constructing contexts within 
which meanings are created and interpreted[12] and without 
these features the texts will fail in their roles. Unfamiliar 
changes in the structures and features of particular texts 
might indicate the existence of new contexts untruthful, 
hoaxed, or deviant to the original ones[13].  

Though other text types have been widely analysed, 
political hoaxes and other fake news have not been largely 
known. Some studies have shown that false information 
news as a type of hoax news has typical language features 
that help the news go viral. The information is neither 
transparent nor auditable that crosschecking it with other 
sources is essential[14]. Other studies require the readers 
examine the identities of the authors and, when 
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unidentifiable, their styles of writing before deciding to 
digitally share information13. Others claim that fake news 
has been faked by-design in its layout, structure, and 
language features so as to manipulate the readers’ 
cognition15, 16 and follow the author’s train of thought.  

In the current study, political hoax news and real news 
was analyzed from various dimensions in order to tease out 
the functions, textual structures, and language features of 
political hoaxes.   

II. METHOD 

The study is discursive with descriptive approach. The 
social function, textual structures and language features of 
political hoaxes were analysed. The foci were all political 
hoaxes produced and reproduced in the social media and 
the sample was selected by using proportional dimensional 
purposive sampling technique. The data were 
ethnographically collected with participatory mode of 
collection and verbal data were downloaded, transcribed, 
and coded for discursive analyses.  

III. RESULTS AND FINDINGS 

The main results of the study were types, structures, 
and language features of political hoaxes.   

A. Types of Political Hoaxes 

Out of 1695 political hoaxes collected, eight types of 
political hoaxes were identifiable: false context (23%), 
imposter broadcasters (20%), fake sites (15%), false 
information (14%), manipulative content (14%), false 
connection (8%), and parody-satire content (8%). These 
findings are in line with those in other studies. A study of 
political hoaxes during US presidential election reported 
six types of hoaxes: false context or authentic material 
used in the wrong context, imposter news sites designed to 
look like brands we already know, fake news sites, fake 
information, manipulated content, and satire or parody 
content[17].  This finding is in line with those findings in 
the other studies. Unavailable in the study were imposter 
broadcasters and false connection.  

B. Functions of Political Hoaxes 

Pragmatically, political hoaxes serve the following 
functions: self-promotion (27%), black campaign on 
opponents (20%), collecting larger readership (16%), 
rebuttaling information from opponents (14%), spreading 
positive information about own political groups (8%), 
countering negative information spred by opponents (8%), 
and reaffirming accusations to opponents (8%). These 
functions were also shared in the study of hoaxes in the US 
presidential election where information and its sources 
were manipulated in order to gain political and financial 
benefits[18] in favour of the paying political groups or 
through advertisements and sale of products accrued from 
the spread of the hoaxes.  

C. Textual Structure of Political Hoaxes 

Fake news, political or not, has its own structure as its 
main purpose is to manipulate the readers textually and 
cognitively. Political hoaxes have systemic features 
identifiable from   the sources and the channels that they 
use. Each competing political group has its own online 
media supporters promoting them and derogating the 

opponents. Netizens or readers, nonetheless, cannot always 
identify the connection. Thus, identifying the structure and 
features become essential.  

In interactive social media (memes or statuses in FB, 
twitter or instagram), political hoaxes are constructed in 
this order: Goal^Accusation, or Goal^Affirmation, or 
Goal^Accusation^Affirmation. Goal comes in the form of 
positive expressions and praises to own group or 
accusation to opponents. The opposite is accusation or 
reference to accusation made by the opponents with or 
without supporting evidence. Affirmation is restatement of 
the goal with the same or different wording.  

In written texts, political hoaxes appear in the 
following structure: Goal^Author^ Orientation^Re-
Orientation^Accussation^Evid-ence^Affirmation. 
Orientation and reorientation respectively introduce the 
readers with negative issues about the opponents and, with 
fake facts, mislead them into believing that the author is 
right and the opponents are wrong.      

D. Language Features of Political Hoaxes 

Political hoaxes particularly the false- information type 
have specifically designed features to go viral[14] and, 
therefore, transparency, auditability, and credibility of the 
information and its source must be checked before 
deciding to share it[13]. Fake news is by-design 
falsified[15] in its layout, textual structure, and language 
features in order to manipulate the readers’ cognition[16]. 
This study finds the above textual structure with specific 
language features.      

Political hoaxes have found several language features. 
These features can be used to measure the accuracy of the 
news.[19] Studying these features, researchers should 
combine linguistic stylometric analysis and computeristic 
analysis with deep learning algorithm[13] and this 
combined analysis can accurately redict the actual 
author(s) of hoaxes with 96.6% accuracy. However, the 
higher the level of deception in news the more subtle the 
deception is and the more difficult it is to be detected[19] 
as hoaxes. 

The current study finds that political hoaxes have the 
following features. Goal is explicated in highly-convincing 
words. Author uses fake or falsified names. Orientation is 
presented in a series of events or facts so that readers have 
no chance to question the truth value of each statement. 
Reorientation is marked by indirect styles either by 
questioning or by reporting other sources of information. 
Accusation is expressed either in highly-convincing, 
tentative, direct or indirect sentences. Evidence is provided 
in balance by quoting opponent’s proposition, by using 
conditional sentences, by emphasizing the opponent’s 
disability to be responsible or being responsible to cases, 
by playing victims, by misleadingly quoting the words of 
the opponents to own benefits, or by requiting the 
opponents to reaffirm their weaknesses. Affirmation of 
accusation is marked by excessively strengthening the 
accusation, by restating or resummarizing the goal, or by 
quoting references in support or denial of accusation.  

Just like findings in other studies,[13][14][15][17][19] 
the current study also finds that political hoaxes are 
identifiable in terms of quantity of words (use more words, 
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multi-syllable words, and long sentences), complexity of 
sentences (high frequency of complex sentences), high 
degree of certainty (more modals of certainty than 
probability), high degree of subjectivity (more subjective 
and affective adjectives and adverbs), and  close 
relationship between the author and the audience through 
the use of solidary pronouns and power pronouns.[20] In 
general, the study shows that political hoaxes have lower 
quality of language in terms of politeness and formality 
and deny moral values highlighted in Indonesian 
cultures.[21][22]  

It appears that political hoaxes were constantly from 
particular groups and it is thus fair to assume that the 
spread of them was funded by associated parties. These 
were also found in India [23] or in America [24] that 
political hoaxes are financially driven.[25]        

IV. CONCLUSION 

The study has found seven types of political hoaxes 
and explicated the textual structures and linguistic features 
of the generic structures. These show that political hoaxes 
have been structurally designed with misleading 
information and the authors have linguistically crafted the 
information with convincing language in order to 
manipulate and reshape the readers’ beliefs.    
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