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ABSTRACT
To understand the domestic research present situation and the hotspot in t-he field of agricultural pro
ducts brand, adopting the method of literature metrology, com-prehensive utilization of NoteExpress,
SPSS, Ucient, Netdraw software, such as making a map visualization, and further research in the fiel
d of cluster analysis, multidimensional scaling analysis and social network analysis, in order to more
accurately grasp the main research direction in the field of domestic agricultural products brand rese
arch. The results show that the research field of agricultural products brand in China involves six ca
tegories, including regional brand of agricultural products, marketing strategy of green agricultural pro
ducts, marketing strategy of agricultural products and branding strategy of agricultural products. Resea
rch hotspots include "geographical indications", "agricultural products brands", "regional agricultural pr
oducts brands", "brand building", "characteristic agricultural products" and other research directions.
Keywords: Agricultural products brand, Visual analysis, Cluster analysis, Social network analysis
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