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ABSTRACT 

The role of the Commissioners and owners as the supervisor and advisor of the company will determine the 

company's direction. For public companies, one of the goals of a company is to improve the firm value of the 

company for the market or investor interested to invest. Currently, the company's performance is not only 

seen from the financial satementments only but also the role of the company in social responsibility activities. 

Likewise, the commissioners and institution ownership as stakeholders, they may also determine social 

responsibility activities. This research aims at how the role of the board of commissioners and institution 

ownership on firm value, and the effect of corporate social implementation toward firm value on plantations 

industry listed on the Indonesia Stock Exchange. The results of this study indicate that independent 

commissioners and institutional ownership have a significant influence on firm value, and social 

responsibility increases influence on firm value. The implication of this study is the need to increase the role 

of the board of commissioners and ownership to increase social responsibility activities that will increase the 

firm value which will bring a good signal for investors. 
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1. INTRODUCTION 

In recent years, competition between companies in 

Indonesia has become tighter. These companies continue 

to compete to increase the value of their companies to 

maintain their existence. The value of the company is used 

as a benchmark to assess the success and ability of the 

company, both financially and non-financially. Company 

value reflects the company's performance which is often 

associated with stock prices [1]. Good company value is 

when investors have a good perception of the company so 

that it will increase the demand for shares and then it will 

increase the stock price of the company. Good 

management performance and in line with company goals 

will provide a good perception for investors. 

Many factors affect the value of a company. In general, 

company performance can be seen how much the company 

can generate income, grow, increase assets, and other 

things presented in the financial statements. But to 

maintain a sustainable business, companies must maintain 

the availability of resources and support from 

stakeholders. For this reason, the company carries out 

Good Corporate Governance and Corporate Social 

Responsibility. Good Corporate Governance (GCG) is 

corporate governance that is heavily influenced by the 

internal company, and Corporate Social Responsibility 

(CSR) is the governance of stakeholders and resources. 

CSR has a close relationship with GCG in increasing 

company value [2]. Both GCG and CSR, its regulation, 

and implementation are influenced by the directives of the 

board of commissioners and shareholders. 

As is known, the board of commissioners consists of 

members appointed by the owner as a representative of the 

owner, and independent commissioners. Independent 

commissioner is a member of the board of commissioners 

who have no family and business relationship with 

shareholders, members of the board of directors, and other 

commissioners, as well as with the company itself [3] so 

that supervision of management performance will be better 

and more effective. Likewise, ownership in public 

companies generally consists of public, private owners, 

and institutional owners. Institutional ownership is the 

number of shares of companies owned by institutions [4] 

that represent the interests of the owners of many parties, 

can be represented by individuals, companies, 

governments, and even the public. With this ownership, it 

is expected that the supervision carried out will also be 

better which will then increase the value of [5]. 

1.1. Problem Question 

 

In recent years many plantation companies are still 

involved in forest fires as well as other forms of social and 

environmental indifference in clearing their land, even 
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though these companies have disclosed their corporate 

social responsibility activities in the annual report. Such as 

PT Langgam Inti Hibrindo, a subsidiary of PT Provident 

Agro Tbk., Which became a suspect of forest fires and an 

area of 250 hectares in Riau in 2015. Besides, in the same 

year, PT Kayung Agro Lestari, which is a subsidiary of PT 

Austindo Nusantara Jaya Tbk, also involved in forest and 

land fires. PT Austindo Nusantara Jaya Tbk. and PT Eagle 

High Plantation Tbk. also involved in environmental 

destruction with indications of clearing of primary forests 

in Kalimantan and Papua and the development of 

plantations on peat-lands. 

This research is expected to be an input for companies to 

increase the value of the company, and for investors to see 

the value of the company not just what is in the financial 

statements but see other factors that shape the value of the 

company. 

2. LITERATUR REVIEW 

2.1. Agency Theory    

This theory explains the relationship between shareholders 

as principals and management as agents described by [6]. 

Shareholders as owners of capital surrender company 

activities to management, resulting in the separation of 

functions as owners of capital and executors so that this 

relationship can lead to conflict [4]. This conflict occurred 

due to the existence of asymmetry information between 

the two parties. The information obtained is not 

necessarily the same as the information received by the 

capital owner, because of their different interests, the 

capital owner has an interest in the return of the 

investment, while the agent has an interest in getting high 

rewards from his work, where the agent's reward is the 

business costs which reduces the income of the capital 

owner. 

2.2. Stakeholder Theory   

Stakeholders are parties who have an interest in a company 

and they can influence the course of the company [7] so 

this group is a factor for the survival of the company and 

the success of the company [8]. These stakeholders can be 

grouped into 2, internal stakeholders consisting of 

shareholders, management and employees, and external 

stakeholders, including the customers, suppliers, the 

government, the community, and other independent 

parties. These stakeholders will affect the company's 

performance directly or indirectly, both internal 

stakeholders and or external stakeholders. So that,  

management to carry out an activity that is in line with 

company goals and to meet the satisfaction of stakeholders 

[9]. 

2.3. Legitimacy Theory   

This theory is a theory that connects the company's 

operating activities with social norms [10]. The theory of 

legitimacy stems from the idea that there is a 'social 

contract' between the company and the community where 

the company operates [11] because the company uses the 

economic resources available in the community. This 

contract will indirectly ensure the sustainability of the 

company [12]. One of the implementations of this theory 

is to carry out corporate social responsibility (CSR) 

activities to the community. Thus, to legitimize this 

activity a CSR implementation report [13] is carried out 

voluntarily to report its operations if management feels 

that information is needed by the community [14]. 

 

2.4.  Independent Commissioner 

Independent commissioners are members of the board of 

commissioners who do not have family and business 

relationships with shareholders or other board members 

who can influence their independence in acting. The 

independent board of commissioners will carry out good 

supervision of management performance. This is in line 

with the research findings of [15] and [16], but some 

researchers found that Independent commissioners do not 

influence management performance [17], [18} and [19]. 

 

2.5.  Institutional Ownership 

Institutional ownership is the number of shares of a 

company owned or bought by an institution (Widyasari et 

al., 2015). Institutional ownership can perform its 

supervisory role well because institutional ownership is 

usually in large numbers so that control over management 

is also strong [4], [5], and [19]. However, there are also 

Institutional ownership influences on company 

performance [20] ,and [21].  

 

2.6. Corporate Social Responsibility (CSR)   

CSR is “the responsibility of an organisation for the 

impacts of its decisions and activities on society and the 

environment through transparent and ethical behaviour 

that is consistent with sustainable development and the 

welfare of society takes into account the expectations of 

stakeholders [22]. CSR issues are related to the spectrum 

of relationships between companies and stakeholders, and 

the environment [23]. "The concept in which companies 

integrate social and environmental issues in their business 

operations, and company interactions with stakeholders 

voluntarily. CSR in response to the stresses of 

stakeholders, environmental stewardship and social 
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assistance”[24]. Moreover, effective supervision by an 

independent commissioner and institutional ownership can 

encourage management to better carry out and disclose 

corporate social responsibility activities. Corporate social 

responsibility will improve the company's image due to 

increasing public confidence in the company. 

3.  HYPOTHESIS DEVELOPMENT 

Based on the research, the independent board of 

commissioners has a significant relationship to the firm 

values of [15] ,and [16]. But other research states that the 

independent board of commissioners has no significant 

influence on the firm value of the [17 [18], and [19]. Based 

on previous research, the hypotheses built are: 

H1: Independent commissioner has a positive and 

significant effect on firm value 

The results of the study, Institutional ownership has a 

positive relationship and a significant influence on firm 

value  [5], and [19], but others find institutional ownership 

to have a negative relationship to firm value [20], and [21] 

found that institutional ownership did not have a 

significant effect on firm value. 

H2: Institutional ownership has a positive and significant 

effect on firm value. 

Corporate social responsibility can strengthen the 

influence of independent commissioners on firm value 

[17]. Based on this research, the hypothesis is built 

H3: Corporate social responsibility strengthens the 

influence of independent commissioners on firm value 

Other studies show that institutional ownership and CSR 

have a positive and significant influence on firm value [4], 

and [5]. Not the case with the research of [25], and [20] 

who discovered that CSR has not been able to moderate 

the effect of institutional ownership on firm value. Based 

on previous research, the hypothesis is built: 

H4: Corporate social responsibility strengthens the 

influence of institutional ownership on firm value 

 

4. METHODOLOGY 
 

This research methodology is quantitative research with 

secondary data obtained from the Indonesia Stock 

Exchange in the period 2016-2018. The sample selection 

method used is non-probability sampling and the sample 

selection technique used is purposive sampling. The total 

valid sample is 40 companies 

 

4.1. Operational Variable   

Below this is a table measuring operational variables 

Table 1. Operational Variables 

 

 

5.  CONCLUSIONS AND DISCUSSION 

5.1. Conclusion 
 

The results of the regression of independent 

Commissioners and institutional ownership of firm value 

are as follows: 

Table 2. t-test Result 

 

Model 

Unstd 

Coefficients 

Std 

Coefficients 

t Sig. B 

Std. 

Error Beta 

1 (Constant) 1.063 .215  4.942 .000 

IND_COM 1.136 .460 .416 2.470 .018 
INS_OWN -.643 .304 -.357 -2.119 .041 

a. Dependent Variable: TQ (Tobin’s Q) 

 

While the results of the regression of independent 

commissioners and ownership institutions towards Firm 

value after being moderated by CSR as measured by the 

sustainability report are as follows: 

Tabel 3. t-test Result with CSR Moderation 

 

Model 

Unstd. 

Coefficients 

Stad. 

Coef. 

t Sig. B 
Std. 

Error Beta 

1 (Constant) -1.690 1.614  -1.047 .303 

IND_COM -1.063 1.850 -.390 -.575 .569 
INS_OWN 4.047 2.282 2.248 1.773 .085 

CSR 8.665 5.152 2.442 1.682 .102 

IND_COM.CSR 8.775 6.856 1.233 1.280 .209 
INS_OWN.CSR -15.600 7.379 -4.361 -2.114 .042 

a. Dependent Variable: TQ (Tobin’s Q) 

  

 

Based on the results of the regression, the independent 

commissioner has a positive (β = 0.416) and significant 

influence (sig.= 0,018) on firm value, and shows the 

Variable Ukuran 

Firm Value 
 

Independent 

Commissioner 
∑ Independent Commissioners 

∑ Board of Commissioners 

Institutional 

Ownership 
∑ Institutional Ownership Shares 

∑ Oustanding Shares 

Corporate Social 

Responsibility  
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greater role it plays in increasing the performance of 

management which in turn can reduce agency conflicts 

with capital owners when viewed from financial 

performance. However, when it is moderated by CSR, it 

shows that it weakens (β= -.575) the independent 

commissioner factor towards firm value. This means that 

the role of stakeholder involvement as independent 

commissioners is more concentrated on optimizing 

financial performance compared to environmental 

performance. 

Another results show institutional ownership has a 

negative (β = -0.357) and significant  effect (sig.= 0,041) 

on firm value. CSR activities as well as moderation 

factors, also weaken (β = -0.575) the influence of 

institutional ownership on firm value. This means that 

institutional ownership, as one of the stakeholders, has not 

been optimal in carrying out supervisory duties on 

management performance, both financial and 

environmental performance. 

5.2. Discussion 

Based on the results of this study, the role of stakeholders 

represented by independent commissioners and 

institutional ownership has not been optimal in increasing 

firm value when viewed from the company's performance 

for sustainability and going concerned in the plantation 

industry. This shows the lack of stakeholder pressure on 

management to maintain the company's sustainable 

growth. Stakeholders are more focused on supervision and 

improving financial performance which is useful to 

minimize management conflicts with shareholders. 

However, company growth if measured from financial 

performance alone, cannot guarantee the continuity and 

sustainability of the company's operations. Therefore, 

Investors should not minimize the value of the company 

based on financial statements but must also look at the 

disclosure of CSR implementation in financial Statements, 

or sustainability reporting, or integrated reporting issued 

by the company for long-term investments. 

5.3. Limitation 

Limitations in this research are relatively short sampling, 

and relatively few companies in the industry going public. 

The time limitation is related to the implementation of 

CSR reporting using the Global Reporting Initiative (GRI) 

4th generation (G4) standard which has only been 

implemented since 2016. For further research, it may be 

possible to use a longer period in line with the time of G4 

implementation and may be combined with industries that 

are close to the plantation industry such as forestry, 

agriculture either as a comparison or merged into one 

industry group. 
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