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ABSTRACT

One of the main problems faced by Small and Medium Enterprises (SMEs) is the problem of marketing. However in
the current era of the Industrial Revolution 4.0, marketing should not be a problem anymore. SMEs can utilize the
internet to solve their marketing problem. This paper aims to describe how to utilize the internet as medium for
marketing SMEs products. This paper is descriptive by using a qualitative approach. The results of the study reveal that
the internet can open access for SMEs to marketing their product at a low cost and reach a wide market. First, SMEs
can create a website about their business and products through website creation service providers. Second, SMEs can
also use social media as their marketing channel. SMEs can utilize then business platform in social media such as
Facebook fo Business, Google My Business, and Instagram for Business as marketing media. Third, SMEs can utilize
e-commerce, which has rapidly increased in Indonesia. There are several forms of e-commerce in Indonesia, such as
classified ads, retailers, and marketplace websites. All these marketing media will greatly help the SMEs in the
marketing process because they are connected to a wide range of market by the internet and are not limited to space.
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1. INTRODUCTION In Indonesia, the development of the internet is quite

fast. Initially, the internet was only developed in public

In the past few decades, the usage of the internet has  ynjversities in the early 1980s, but now it had spread to

increased very rapidly. The internet, which was originally
only used as an electronic information exchange tool,
now has turned into a tool for business strategy
applications such as marketing, sales, and customer
service [1]. Furthermore, the rapid development of
information technology and the internet has also led to a
4.0 industrial revolution, which is characterized by
increasing connectivity, interaction, and boundaries
between humans, machines, and other increasingly
converging  resources through the technology
information and communication [2]. In this era of
Industrial Revolution 4.0, all processes are carried out
with an automation system in all activation processes,
where internet technology functioned as the driving
force.

most of the population. Based on data from the
Indonesian Internet Service Providers Association
(APJII), at the end of 2014, the number of internet users
in Indonesia had reached 88.1 million. This shows that
34.9 percent of the population in Indonesia has accessed
the internet [3]. Java and Sumatra islands are the regions
with the largest population accessing the internet, which
is 52 million people in Java and 18.6 million people in
Sumatera. Meanwhile for other regions the number of
internet users are still very low, which are 4.2 million
people in Borneo, 7.3 million people in Sulawesi, and 5.9
million people in Papua.

For the economy of Indonesia, the growth of the
internet has actually had a quite positive impact because
it can create new types of businesses. According to
research from the International Telecommunication
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Union in 2011 summarized in McKinsey, the
development of Information and Communication
Technology (ICT), which is refered to the development
of the internet, has had a positive impact on the economy
of a country. In this report, it was stated that every 10
percent increase in broadband network penetration had a
positive impact on GDP growth of 1.21 to 1.38 percent
[4]. In Indonesia, various new internet-based businesses
began to emerge recently. One that is quite phenomenal
is Go-jek. This Information Technology enterprise based
in the transportation sector has changed the transportation
industry, especially public transportation in Indonesia.

As for micro, small and medium-sized enterprises
(SMEs), the fast development of internet is a chance to
overcome the main obstacle for them i.e., marketing
problem. Based on the results from a research
collaboration had been conducted by the Ministry of

2. LITERATURE REVIEW

Online Marketing

In this era, SMEs can do online marketing their
product through the internet. SMEs could introduce their
brand or product (brand awareness), which is known as
the brand endorsement technique. The brand
endorsement is a persuasive communication strategy
used by brand owners or businesses by appointing
someone to introduce their products and services. The
endorsement brand aims to strengthen the community’s
perceptions about the superiority of a product so they can
be persuaded to buy the product [7].

The easiest brand endorsement which can be done by
the SMEs through social media is by collaborating with
celebrities or often also known as celebrity endorsement.
With this technique, the celebrity will present and use the
products of SMEs on their social media accounts because
oftentimes, the celebrity social media has many followers
who have a tendency to follow those celebrity's lifestyle.
The intended celebrities are not only celebrities who
often appear on television or magazines but also ordinary
people who have numerous followers on social media,
which are called social media celebrities or celebrities.

The communication strategies in order to develop
brand awareness through celebrity endorsement are able
to emotionally influence the consumers so that they can
increase product sales [7]. This is because social media
will reach 2 types of customers: first, customers in active
shopping conditions, who will seek as much information
as possible to help them to decide on shopping. Second,
customers in passive shopping conditions,who will get a
stimulus from promotions carried out by SMEs, family,
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Cooperation and Small, Medium Enterprise with the
Indonesia Bureau of Statistics, it stated that marketing
(34.75%) is the main problem faced by the micro, small
and medium enterprise after the funding problem
(51.09%). Besides, the other problems are the raw
material (8.59%), labor (1.09%), logistics (0.22%), and
others (3.93%) [5].

Unfortunately, SMEs have not yet used the
development of the internet to address this marketing
problems. Only 9 percent of SMEs have advanced online
business capabilities by utilizing e-commerce as their
marketing media, and 18 percent of SMEs have
intermediate online business capabilities where they use
the web or social media as their marketing media [6]. For
this reason, this article will discuss how to utilize the
internet as a media for marketing SMEs Products in
Industrial Revolution 4.0 Era.

friends, or other online communities and becoming active
shopping [8]. Thus, this method can be considered as a
fairly effective marketing method besides marketing
methods through other media

E-commerce in Indonesia

Currently, e-commerce in Indonesia is rapidly
developed. Even, Indonesia is named as one of the
countries with the largest e-commerce market growth in
the world i.e., 17 percent per year. This is believed to be
supported by the growth of the middle class in Indonesia,
which is quite high. Even the Boston Consulting Group
predicts that by 2020 Indonesia's middle population will
reach around 141 million. The high number of the middle
class and its high purchasing power is a potential market
for e-commerce companies to develop.

As for the consumers or the public, the presence of e-
commerce will provide benefits, namely, consumers can
immediately see the products offered by SMEs online. In
addition, it will also simplify and accelerate the process
of product purchasing transactions [9]. While for SMEs,
e-commerce can provide flexibility in production,
delivery processes and receive product offerings quickly
and economically, provide speed in sending to customers,
and support the paperless transaction [10]. However, the
most important benefit that can be obtained by SMEs
from e-commerce is the expansion of the market because
of the broad coverage of e-commerce. E-commerce can
be reached by anyone, anytime, and anywhere as long as
consumers are connected to the internet.
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3. METHODOLOGY

This paper is descriptive by using a qualitative
approach. Data is collected through books, research
reports, the internet, and journals. Besides that,
interviews with informants were also conducted as
confirmation of the research findings. The informants in
this study were SMEs who had used the internet as a
medium for marketing their product. The determination
of informants was done with purposive techniques,
especially convenience and judgment, which means that
the researchers themselves determine someone to be
determined as an informant, with due to comfort during
interviews. Concepts and theories are used as supporters,
which are considered relevant.

4. RESULTS AND ANALYSIS

Creating a Business Website or Trademark

Having a website for SMEs perpetrators is very
important in order to offer their products through internet
media. The definition of the website itself is a media or
place that allows a user to express himself, his hobbies,
knowledge, the products he sells, and any information
that can be accommodated by text, images, videos,
animations, and other multimedia files [11]. The website
can be used as first, electronic brochure that can be
accessed from all corners of the world for 24 hours.
Secondly, it becomes a virtual market where global
buyers and sellers meet [11]. Thus, the existence of a
website for SMEs will become very helpful in terms of
opening up marketing access or assisting in selling
products.

The existence of SMEs that owned a website shows
that the business that is owned by SMEs does exist. The
website can also be used as an official identity for the
owner who explains more detail about the business
profile, characteristics, and benefits of the product, and
others. Thus, the website is expected to be able to grow
the awareness of its readers in the presence of an
organization, a particular product, or brand. The benefits
that can be obtained by creating a website for SMEs are
selling their products, introducing the SMEs profile to the
world who accesses that website, and publication media
to publish and promote their products [12].

Making a simple website for SMEs is very easy.
Currently, there are quite a number of free website
hosting service providers so that everyone can create
their own website [11]. One of them that has been widely
used is Wordpress.com. Wordpress.com is a blog-type
website creation service provider which is commonly
referred to as blog hosting [11]. The SMEs only need to
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have an email in order to create a website of this type of
blog. The way to make it is also relatively easy, just go to
the www.wordpress.com page so users will be offered
automatically to create an account. The steps for creating
a website are also relatively short with a clear guideline.
Users can decide to use either the free or paid website
version. It depends on the needs of the user. To enhance
the appearance of the website, users can use special
themes for online stores that are widely available on the
internet, both paid and free. In addition, to facilitate
buying and selling activities on the website, users also
need to install several plugins.

Utilization of the Social Media

Currently, social media is one of the needs of
millennial society. Social media is a medium that can be
used to socialize both personally and in a group between
online users. At present, Indonesia is one of the countries
with the largest social media users in the world. Based on
the Tetra Pak Index 2017 report, there are around 132
million internet users in Indonesia, but around 40 % are
social media enthusiasts. The report also stated that more
than 106 million Indonesian people use social media
every month, whereas 85 percent using mobile devices to
access their social media [13]. The access to huge social
media through mobile devices is in line with the rapid
growth of smartphones in Indonesia as the fourth largest
population of active smartphone users country in the
world after China, India, and the United States. Based on
these data, this is a huge opportunity for SMEs to utilize
the numerous social media users as their marketing
target. The most popular social media in Indonesia
nowadays is Facebook, Google+, Twitter, Instagram, and
Pinterest, with 15, 12, 11, 10, and 7% proportion of users,
respectively [14]. The SMEs can create accounts on
social media and make use of the marketing features
available on social media. Thus SMEs can conduct
trading activities through these media.

Thanks to its business feature, Facebook became
social media with the most users in Indonesia. By using
this feature, users can advertise their products to highly
potential market, 1.4 billion and more than 2 billion
people are using Facebook daily and monthly,
respectively, and more than 6 million active advertisers
on Facebook. Due to its broad coverage, more people will
be well informed regarding the SMEs and their
businesses. With this huge market reach, it can make
many people know about the existence of SMEs and their
businesses, which alleviates the selling opportunity.

Utilizing Facebook as a marketing medium, SMEs
can enjoy several benefits. First, providing information
functions. In the Facebook application, there is a column

395



ATLANTIS

PRESS

containing various user information, such as age,
location, activities, and other information, which will be
needed to determine the market segmentation that will be
targeted by business stakeholders during marketing
activities. Second, more focused market segmentation
because filtering out the targeted market can be carried
out in accordance with the information submitted by
Facebook users. Third, the ability to be accessed at any
time either by using a personal computer or a
smartphone, as long as it has an internet connection.
Fourth, the ease of communication which users can
communicate with each other using feature message and
chat on the Facebook application. Fifth, zero time
feedback. The feedback of the purchased products, both
criticism and suggestion can be instantly delivered. Sixth,
always connected, the marketing activities can be
performed at any time as long as Facebook stands.
Seventh, low budget high impact. Utilizing Facebook as
a marketing medium does not need the cost, but its impact
can be effectively targeted to the readers. Eighth, new
wave marketing because Facebook is one of the main
causes of the changes in the marketing world [15].

Besides Facebook, Google is also issued the Google
My Business platform which is connected to Google+
and is useful to maximize the business potential of SMEs.
In Google business platform features there are very
helpful for businesses in marketing their products. The
features that can support business activities are: first,
physical location. Through this feature, the customer can
find out the seller's business location because it is
connected to Google Maps. Second, Service Area. In this
feature, SMEs can have messaging services between or
services that can be brought to the order location. Third,
Brand Categorization. In this feature, users can easily
search for products because they have been categorized.
For SMEs with the Google My Business platform, it will
provide various benefits, namely getting promoted by
Google Maps, Google My Business manages working
hours online, gets reviews about SMEs, increases SMESs
website on Google search, and increases business value.
It is because those businesses registered in Google My
Business has a good reputation [16].

Another social media which is currently also being
used as an online marketing media is Instagram.
Instagram is an application that serves to share photos
and videos. With this function, Instagram has various
benefits for SMEs actor to build and develop their brands
or products. Instagram has also launched Instagram for
Business, which provides services to create a business
profile for free. The most excellent feature in Instagram
compared to other platforms is the Insights feature. This
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feature helps the stakeholders by providing important
information about their followers and the posting, which
could widely spread out. With this information,
businessmen are able to find out the behavior and
demographic of their target market. In addition,
Instagram also has a Promote feature, which allows
businesses to make their posts as ads in the Instagram
application and choose their target audience [17].

Apart from the three social media have been
mentioned above, there are many more social media that
can be utilized by SMEs to expand their marketing
access, such as Twitter, YouTube, and others. By using
social media, the SMEs could also introduce their brand
or product (brand awareness), which is known as the
brand endorsement technique.

Utilizing an E-Commerce

Another internet-based marketing media that can be
utilized by SME stakeholders is through e-commerce.
Currently, the in-person meeting between the seller and
buyer is no longer needed for the buying and selling
process, but it can be anywhere by using the internet.
With the fast development of the internet nowadays,
many online shopping sites (e-commerce) have sprung up
in order to make buying and selling activities easier. E-
commerce is a system that changes the traditional trade
paradigm, which requires sellers and buyers to meet
directly in a certain place become an electronic
commerce trading system by utilizing the advances in
information technology or the internet [9].

The first e-commerce model that can be utilized by
SMEs is e-commerce that provides services to advertise
for free. This e-commerce model is generally referred to
as classified ad websites. In this model, the seller
conducts free advertising activities on the website. At the
same time, the buyer can see the various choices of
product categories that he is looking for from various
sellers. However, for sale-purchase transactions, sellers
and buyers must communicate directly. Currently, the
most famous and widely used of this e-commerce model
in Indonesia is OLX.com.

When the SMEs businessmen do not conduct a direct
transaction with the buyers, they can utilize the e-
commerce model with a retailer system. In this model,the
process of buying, selling, and stocking the products can
be done by e-commerce companies through the system
they have built. The e-commerce companies will get a
supply of products from various SMEs, through
consignment systems and direct purchases. Mostly, the e-
commerce companies will get a number of margins or
sales discounts from the bigger players before they sell it
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to the consumers. In Indonesia, there are quite a number
of e-commerce companies such as Blibli.com,
berrybenka.com, lazada.com, etc.

The other options of the e-commerce models that can
be used by the SMEs is providing buying and selling
services directly to online sites or act as online mall
service providers, but the buying and selling activities
and inventory management are carried out by the seller.
The SMEs can register as a seller member, then buying
and selling activities are carried out on the site. This e-
commerce model is known as marketplaces. In order to
ensure consumer safety from fraudulent attempts by
individuals, and also to ensure that the SMEs provide
good sales services, oftentimes, the e-commerce
companies provide a centralized payment system to the
e-commerce company accounts as joint accounts for
sellers who are registered or called escrow. After the
product is received by the consumer, then the e-
commerce company will forward the payment to the
seller. In Indonesia, a great deal number of e-commerce
is this company models, but the most market share is
dominated by Bukalapak and Tokopedia.

5. CONCLUSION & RECOMMENDATION

One of the problems that oftentimes faced by SMEs
is marketing. Commonly, they can only produce products
but getting confused about marketing their products.
However, with the development of the internet
nowadays, these problems actually are having some
alternative solutions. The SMEs can open up access to
marketing cheaply and have a wide range of coverage by
using the internet. First, the SMEs can create a website
about their business and products through hosted website
creation service providers. Making this website can also
be adjusted to the needs of business actors by using either
a paid or free website. Second, the SMEs can also utilize
social media as their marketing channel. Its broad reach,
and also they have a business platform can be used as a
marketing medium for free. Third, the SMEs can also
take advantage of the rapid development of e-commerce
nowadays in the form of classified ads, retailers,
marketplace websites. All these marketing channels will
greatly help the marketing process for SMEs because
they have a wide range and are limitless in terms of space
and time.

In order for SMEs to utilize the internet as a media for
marketing their products, SMEs must increase their
capacity of knowledge in the field of information
technology. SMEs must change their mindset that social
media is not just a friendship network but is a potential
market for their products. Meanwhile, the government
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also needs to increase internet access and speed evenly
throughout Indonesia so that SMEs in every region can
have the same opportunity to utilizing the internet as
media for marketing their products.
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