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ABSTRACT

The study aims at identifying the effects of entrepreneurial learning and emotional intelligence on entrepreneurial
intentions and the differences of entrepreneurial intentions based on the gender aspect. This study employed an
explanatory survey method involving 560 accounting education students from all over Indonesia as the research
population. Then, 233 respondents were acquired as the sample size. The data collection was carried out using the
questionnaires that firstly have been tested for their validity and reliability. In addition, this study also employed
descriptive and regression analysis as a means of processing the data. The research findings show that entrepreneurship
learning and emotional intelligence have a positive and significant effect on entrepreneurial intentions. Learning
entrepreneurship has the greatest influence on entrepreneurial intentions. There is no difference in entrepreneurial
intentions from the gender aspect, it is suggested that the two independent and dependent variables increase the
facilities and infrastructure indicators, indicators of social skills, and indicators of enthusiasm for trying a business.
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1. INTRODUCTION

Entrepreneurship is considered as a potential
resource in economic growth [1]. The academic and 2. ENTREPRENEURSHIP LEARNING
learning systems implemented in tertiary institutions AND EMOTIONAL INTELLIGENCE
are supposed to prepare graduates who are ready to AS IMPORTANT FACTORS OF

create jobs. Among the determinants of entrepreneurial ENTREPRENEURIAL INTENTIONS
intention, entrepreneurship education is an important
factor, because previous research evidence shows that Entrepreneurship learning is the cultivation of

there is a clear relationship between entrepreneurship values, abilities, and behaviors in creation and

words, entrepreneurship can be studied in informal and
formal education.

education and entrepreneurial activities [2].

Additionally, it is due to the fact that
entrepreneurship can be taught to students [3].
However, experts also agree that guiding students to
become entrepreneurs cannot be done through
classical entrepreneurship education in the classroom.
In addition, it must also provide opportunities to learn
to gain experience through conducting direct
observation of entrepreneurial activities. According to
[3] entrepreneurship education should provide more
opportunities to engage in work-learning activities and
learn the experience of running a business. In other

innovation in establishing one's entrepreneurial spirit
[4]. Therefore, entrepreneurship learning aims to teach
students to start running a successful and profitable
new business and it can also contribute to the economic
growth [5]. Thus, entrepreneurship learning has a
positive effect on entrepreneurial intentions [6].
however, this contradicts the results of Oosterbeek's
research [7]. Emaotional intelligence according to plays
an important role in predicting the entrepreneurial
process [8]. Emational intelligence is regarded as the
ability to recognize, evaluate, and express emotions,
and generate feelings that affect the way a person
thinks [9]. Therefore, individuals are competent to
become entrepreneurs if they are confident in their
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ability to regulate their emotions and recognize the
emotions of others. The results of studies showed that
emotional intelligence has a positive effect on
entrepreneurial intentions, [10] as found by [11] and
[12].

Emotional intelligence is related to entrepreneurial
behavior and success, personality trait control,
demographic variable, and individual differences in
entrepreneurial personality [13]. Learning
entrepreneurship and emotional intelligence in
influencing  entrepreneurial intentions is  still
inconsistent, so the author will re-examine the topic, if
applied to accounting education students in Indonesia.

3. RESEARCH METHOD

The research population involved in this present
study are 560 Accounting Education students from all
over Indonesia. They are taking Accounting Education
Study Program, the bath 2018, from Universitas
Negeri Medan, Universitas Pendidikan Indonesia,
Universitas Negeri Makasar, Universitas Negeri
Yogyakarta, Univeristas Negeri Malang and
Universitas Negeri Surabaya. In addition, they also
have attended entrepreneurship courses. This study
employed the sample size formula by Isaac Michael
[14] and 233 respondents were obtained as the research
samples.

The exogenous variable, referring to Suherman
[15], is the entrepreneurial learning (X1) which consists
of the indicators of learning objectives, learning
materials, learning methods, infrastructure, evaluation,
and teachers. The emotional intelligence variables
(X2), referring to Goleman [16], consist of the
indicators of self-awareness, self-control, motivation,
empathy, and social skills. Meanwhile, the endogenous
variable, referring to Krueger [17], is Entrepreneurial
Intentions (YY) which consist of the indicators of the
spirit of doing and planning a business. In particular,
the operationalization of variables is explained in
Table 2. This study employed a closed questionnaire
as the data collection technique distributed by google
form on a numerical scale. In addition, the instruments
also have been tested in terms of their validity and
reliability test.

The data analysis was carried out using variable
description analysis and regression analysis. The
variable description analysis is presented using
calculating percentages, such as tables and graphs.
After passing the classical assumption test, namely
data normality test, heteroscedasticity test and
autocorrelation test, hypothesis testing then used
regression analysis. The proposed model is shown in
the following figure.
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Figure 1. Research Model
Information:

X,= Entrepreneurship Learning

X, = Emotional Intelligence

Y = Entrepreneurial Intentions

e, = Other factors besides Entrepreneurial Intentions

4. FINDING AND DISCUSSION

Based on Table 1 on the Gender Aspect, it is found
that the profiles of students who became respondents
were mostly female (82%) and the rest were male
(18%).

Table 1. Respondents by Gender

Gender F Percentage
Male 43 18.00%
Female 190 82.00%

Total 233 100.00%

Source: processed data, 2020

Entrepreneurial learning (X_1) in high condition.
Emotional intelligence (X_2) is in moderate condition,
while entrepreneurial intention is high. The effect of
the two variables obtained R2 = 0.190, F = 27.027 (P
= 0.000) significant testing. This means that the more
positive learning entrepreneurship and emotional
intelligence, the higher the entrepreneurial intention,
the amount of influence is 19%, while the remaining
81% is influenced by other variables. The results of
hypothesis testing are shown in Table 2 as follows.

Table 2. Hypotheses Testing

Variables | B thie | Sig Criteria
10,520 | 4,69 | ,000
X, ,196 | 5,92 ,000 HO rejected
X, ,165 | 3,16 | ,002 HO rejected

Source: processed data, 2020

Based on the table above the structural equation is
Y =10,520+ 0,196 X; + 0,165X,

Partial testing shows that entrepreneurial learning
towards entrepreneurial intentions is supported by
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data, which means that for each increase of 1 unit of
entrepreneurial learning, entrepreneurial intentions
increase by 10.716. Because entrepreneurship can be
learned, it means that early entrepreneurship learning
activities determine career choices  for
entrepreneurship [19]. The results of hypothesis testing
support the results of research [19] although it is
different from the study, [20]. Emotional intelligence
(X2) on entrepreneurial intention () is supported by
data, the more positive emotional intelligence, the
higher the entrepreneurial intention. equal to 10.685,
the higher the emotional intelligence, the higher the
entrepreneurial intention. The testing is in line with the
research results of [21] and [22]. Emotional
intelligence can increase entrepreneurial intentions.
Individuals who have emotional intelligence tend to
show a high tolerance for pressure and the
environment [23]. They have the potential to develop
a more positive attitude to starting their business, and
prefer a higher risk. Students with knowledge of their
emotions can channel negative or positive affections
on the identification and resolution of problems
relevant to the creation of the right business. The
importance of emotional intelligence, because it has a
relationship with creative and innovative attitudes
among students [24]. Individuals with high emotional
intelligence can generate creative ideas, which form
entrepreneurial characteristics [25]. The following is
an empirical research model.

Entrepreneurial
Learning

Entreupreneurial
Intention

Emotional Intelligence
Figure 2. Empirical Model
Test the difference in entrepreneurial intentions seen

from the gender aspect. presented in table 3.

Table 3. Gender comparative test

Levene's Test for Equality of Gender
Variances Eosig t

Intention 0,174 0,677 0,007

Source: processed data, 2020

Based on table 4, comparative testing is supported by
data. This is in line with the study [27]

5. CONCLUSIONS AND SUGGESTIONS

Learning  entrepreneurship and  emotional
intelligence can increase entrepreneurial intentions,
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therefore it needs to be maintained. The findings show
that entrepreneurial learning has a greater influence on
entrepreneurial intentions. Because there is no
difference in entrepreneurial intentions in terms of
gender, men and women must be facilitated to
participate in entrepreneurial competition activities.

Entrepreneurship learning needs to be improved,
especially the indicator of university entrepreneurship
incubators. Through the media, the intensity will
increase. Emotional intelligence needs to be improved,
especially indicators of social skills, because
successful business activities are based on social
interactions. Entrepreneurial intention needs to be
improved, especially in the indicator of the spirit of
trying a business. This can be done through
entrepreneurial motivation by lecturers both in intern-
curricular and extracurricular activities.
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