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ABSTRACT

By analyzing the relevant literature of opinion leaders and online opinion leaders, combined with media analysis
reports, we defined the identity of the opinion leaders of Internet celebrities with online video live broadcast. We
believe that the Internet celebrities with online video live broadcast conforms to the essential characteristics of opinion
leaders of authority, publicity, and communication influence. They are popular, pan-entertainment, and secular
commercial online opinion leaders in the field of e-commerce. The development of economy and technology endows
them with new characteristics of ordinary identity, instant interaction, and vivid communication. Based on this,
Internet celebrities with online video live broadcast have promoted the innovative development of opinion leaders'
dissemination methods, and have made outstanding contributions in promoting symbolic consumption and relational
consumption, realizing sustainable commercial value and inspiring audiences’ social responsibility.

Keywords: opinion leaders, online opinion leaders, dissemination methods, Internet celebrity

H & ML RIAHE S5 153807 A BT
T BRI
P CARES T

YIER LA F R F o, e LR, A
2 IR LA F R F e, HFiE LR, 5
achwj818@163.com
b*13466805431@163.com

WE

WA 2 AN B AR A TR A SR, “ BRI DR AL NS T A, A IBREE L SEEL TN R, A TR
M2 AL R . S8 o B WA X2 R LA AR SGSCHR, S5 S AR o Tl &5 6 BT S 2L )
ILATHH B AT T S8, DO ELRR T DR ZLAF S AU A S LR AR R ) 1) R AT AR FURRAIE , R RAR
P ISR A7 T LA P P T U X 2% 5 L8R . 22 BRI AR (1R R IR T B 47 SR UK AR . B ELE) ]
AAG WEEW A RETRAE, BT, B SRS R WAL R T A BB R, ARSI S T
P KA, ST SER A E AR 32 AL S TR T 1 52 ok

Kt FI IR, MBI, EHE A, AL

Copyright © 2021 The Authors. Published by Atlantis Press SARL.
Thisis an open access article distributed under the CC BY-NC 4.0 license -http://creativecommons.org/licenses/by-nc/4.0/. 246


mailto:achwj818@163.com

ATLANTIS

PRESS

1. Hif

i

i

R AR R 2 M, TR A Pr
Hhp 2 2 b N SR AUE S, (RN XA A0 5
VBRI 1, AT A% SRR I AR (5 B A% 3
s e A . T4 ELIER DR AR T A — L
R “PIZL  BOREAS, AT R RFEM R, JFBL
KT RS SEELRDLME . —E2F U, M
ZLARE M 2% B (0 AT, 53— e AN,
L1505 SR WA A A X, ASREIE M
AWEE S = /UK

2019 ¥ 2% HEL R B A& 0VAE K J2 o iiMedia Research
(RSB BUE Sor, 88.5%(K) 5217 B4 v i F 7
o, EAEJT RN SR 2 A T B AR, 4
SR EE B2 PR A S WA BRI EI N
IR 28 L3 NI R i AT IR R e 75 e — 1, < H
TR TR L0 B NGB T AR, 2019 4E X+ — HL RS g4
T, AR ER 4 A2/ e, G0 T 3000 Fi
NFEAL, “PHLr> 0 B RGSE I 30 22 4. B
e B L R A RE 7T, B R S Ry 2y
E O ELRE [R)RN B KR 21, DURAEE T = b e A
I

“ELAR DT RILL DT A A S B T
Z ABIET RN ? BATTMERFE? A&4k75 30
EREH R RO? X E WS R AL
TR TR IR R R L

2. 75 0.5 X 2% T L ATl

B AT — ] B - bR AL E R flE AR 2
FE CNRMERY — g, @idxt 1940 5
GRIERITTTE, PALITAEREER L, FAEEik Y],
KEHNFCEME T A BEE R e, ARG
B2 5 m (1 1 R IF A K AAL B, T2 — 35
BT IR AR, A R AR 2 H PR
BRES, X HBri% Bt M FR A= AT . = AT
RN, B AE BN K AAL WAL 18 28— RS2 A L
BREE, XL AL ER (R, Rogers F
Cartano (1962) ¥ = WA e SN HoAm A TSRk i1
AUE BN, AT 2 I 26 Hoqth N ke sk r=2E B

oM, kAR U, B AR AT R R T A

3R E LA 1 R ORI AR AT L AR . Arndt
(1967) I\ Ay WATHHLE (S BAE 3R AR FE Hp A2
— AN, AATTHE BT T — e Rk S A, BE
Ja BN T RS B SIS A st N, TR
W5 B2 H AT N, IR RS B — AR AT 5
LA 5 R IME BRI, AR T RE

TEARRIEARTE ST, B LA I 5 2 4 2 %
oL, SR AN G PG Bttt
I B N RN TSI Y Bl N5 AT 2 3
HEKRFE, TRAILER . Weimann (1955) A NE
AT R G BANAE S Btk SR AU
N 5 DA 55 4 BR1E HLANERAER], Rogers (2003)

Advancesin Social Science, Education and Humanities Research, volume 543

VE 0 5 DAL A0 Aty PR A O T 5 11 JHC B g D MR D' A A B vy
A 2 e BF AL, AT DL P A 2 S Al A
T LA S A AU AR, T A SRR 54
ERIVRFIF, BUBAE . A SEE LR AR SRR W S H R T
LA 1 A% B RFAE o

DA HL I DX Ay SR At 0 7 T A S AT 3 T S8 )
BFE, ASEBIRIE. s, USSR b
YBUG 55 eSS R @R, H—#t
R R FH 7 7E 8 1 I 0 B K 1 A3 R 2 08 W
A B R A A e R IR R S AR AR P S AT
LI8BE, TERGRARN ML 520 /), X0 i B &
A5 BN P2 AR s I BER, $EFRA e-fluentials
(Burson-Marsteller, 1999) [1, HI«[x4& i W, A% o
HaAEE WA AR L, AT & SR AR &
(IR TN =/ A 7eR C Y WS SO E N S PSR AN N E R
(Lyons&Henderson, 2005) [T, &% 2%+ X H i
MOV EA, ZEEGES (2018) HRH, M4 W ATk
IR AT RE JT IME W RIETF B L A T 4152 M
b B = KRERE,

VEDAE BALARIERE A B B BT A, 2% T L4
il 5 A S8 AT A A X, AT A B
FRIREG B oHTRE S LU BUR Y, A R 2%
ERARNY, BA R IERR SR KR 300 .

SRTTBT AR XA A T Gl A, e AR T
— AN B TP AEIR I A, B AR B
RUERFYIAER F W 8 RAPIUE BRI
T8, ANFERIPR T U IR T #ah it e 32 (5 0, T
RESHREE . ALRER, I REE BTk
s KERLE 0 IS A N Bk R 2B &L 5 AR
SEME . R T ST EORIR ST, 9146 5 DL A 2 A%
LR L, M R R AL L TR, RITEA
NI B, AP TEE RS S "R Nk
A R 1R LB R AT B LA (3t (o 000, Rt
S WARE PR TR U Togs A REabii R X R AN R [
R AT 3

CNZEARSNER . g d R EAN: 0D /R 5

WIZLE B AR AT A o 7E FLER I UEAE T3,
S P ELIPR R SR IO 5 44 7 R AR R A <P 2% 44
N7 B IR BRI SEHTIE A LU A AZ AR (1
Foo “PILZARE T RIZE A N7, IX LR TG R 00
Lo A A 1R 48 N TF AN 2 0 46 T L i, 4
2004 M 2% 1 H A B SR MHIE” . BEE . S
KNP AR S AR R A R, — b A R AU M
WHBR R S IR MM R, MA1E B 80
Pe R IERBE# Hma 53, 2 AT IR ML 4
AN 4 17717 L 2 S S

B E Y ON L ANRERR 2 NS AT, 4L
FAAEREERIARRAS B (1, AL ST R4 50 44 LAY
Wiy ), I AE T A A SR M
6, AFFEE RIS IR E L. WLR (2003)

247



ATLANTIS

PRESS

e, BUARRRSY T 5 A HNRS T HE AR A
[H, BIELETHe A SR, 5 B A 2 E ST
BRI ALY, bRl inZ s, BEEURE
ot ) B sk 0 37 A W B ) R L S ALY, o X AN U
R, ARSI AL X A DLENR 2 5208 32 B AT N S )
218 T BARFIR T, SPE AR Tk
SR, EAIE EAAEAME . Egiss. xR
(2019) $EH, HIRMLREMA —E w1, H
FLARAR H 12 LA 48 5200 77 R SLILE B i, X 5
2 WA A SR I H P EAR R Z 5, Wi
CHRITR R AL I o 2% 3 L A S A A e o
PRAE R MLHI AR, Heh) g, <M Hg—Ft
B, EASREMAR P48 AT . XS R A
Sop <X 217 J 1 i DL AT R AZ O EE w5 T
VA B3 SRR 25

FESEZ (I SCRR T, S AT 0 << 2% 5 L &5 Mt
BEAT TSN Z R AR, R P AN 6 i DL AR
MBS N, Bl kAR (2017) RUMarH ik
i R R WS SRRy A, AR
HEVR L5 1% 4 10 50 L A B A I R S v 25 0 ZE 25 A0
A BEAR, A7 SRR T LA ) A% o 7y 0, o
SEAL B AR ST A PR A AT R 21 BEAA TS VR i AR 1R St
LR A AL . RSB R R, (HH AR
SN )RR G2 i LTI X o i (2016) 1A
N, H AT AT B T, BN T LI R X
P GiAL IR R U, B T A B B A BRsgi
AT S AR, K W 46 T WL AT (R 4 B e Ak 1 0, 7
MR SR, SR AT AL DGR AR G
IR R NILE A 2% L35S, B EFE R4 L is R &
FOME K IIREAA, <PIZL B Horh — Mo . Al
Y, BRI B IR R R ANME RR, EAT S
NIRRT G 7 L Al PR A FURFAL -

A0SR R 2% T L T RR T A SR
ANBECITEFIAL M E, A LR SRAS S T IA
20 L. AR, LA X 2% DL A R A
JRAE T HAUAE . ASLIERERRRC I ), S5 R BRI
AN E BT LRI AR, JREAE AFLIEAN R LR IR A7
UL, “WIZ0 AT g RO DL YRR 40 3 HoAk & 54
CASEME) , (HEWE YRR IR EE5ETHE W R AL
A A REAERESE, WAL AU 5 A SR
FENFINE S RDNLEIAFRIRTIR T, MR T E
QLU R R B AR 3 S R /N VAN AV NG E S
s P DR A T AR 2R, AR
AR G EA N, BRI E I,
A CIEE <pal k< b - VURIE it dcio 5 RSP TN IR e o T N
IBET AR B S, FF AN I 2% 75 L ATt 5 7
b 2 T 5 EEA TR SRR, AbATIX I 2% 2 AL A 1 7
AT, AR BO, Ti HLAE S B 3 5
TS, PRI AT A IFA S R EAESZ AR
FI e WAT I B BB (B AR AIRER /o

WG AR PR ELE) R A R 4R
DLATAH, AR NI, X 2% 5 DL QA A e Lk

Advancesin Social Science, Education and Humanities Research, volume 543

RIZ A TEZ o P ERDE AT IR T, AR AR
PE RRRYE . HEIESE ARG R E 2, AR
LSRRI AR, POREM R RS2, MBI 28
W AREHERTW S, AW TSR W, %5
LA ARG SR T ABUE FERLAL I A AR A,
TIPILL7 R KA 2 BRI AR 7R Ml A R <) 2%
& LA

5 A LR AR G, < ELAR AT BRI AL H Ax
AAT € [ WA, AT 1) B KR 223042 v s
e P T AT ) I 4 T L g o A9 e B I 2 A At 4
A7 S OB 2 B, g AT A A
B WK ER 2, WAMIINEE, NTREEE
RATIIBUENE £ 58y 2 [ G BRI A RE A, A
OB A &R, T HX RS 7777
JEHAEE 35 2 A 2 TR S

4 B B AR N R sl BT R

=k Gy C AR (BN E AN ik T S Ay S S
T DL AR A S X 2% v R T 2K, R B U =4
WURFAE, 9 AR 1 R WA (A R 3 B AT Py
o

4.1 BHRBFARAM

BLARAT BT R L 007 A R b 22 e 5 R B HHE Bh
(ISERSE R AR N E AT LLFE LR T 2 i MOy 3
T, LR RS LR ARG . ELADIE L AR A
Kk H OB Z K L. B RS B R E
Fo 18] A NS A, WA N 1) R 4
B R G AT RO AL E, B PR E 2 KA A
o BB BT ILLAEAE B AR, BOA IR0 B4 B
BRI 2 r, EALSZ AT 6 LRI N B 2 H
FEAATTER R 2R, B0 2 R 0 Bk 18] 3 L DA 97
(R 0A, T R B B 8 Rk 22 4 “ BRI ) 22
N7, AR E & 52 Z [ R R E XNFE N H
£V RRER A R AN R T IR S i DA
Pl VS MERAEEE, Rt RIS ATRIIA, B
W51 B2 R 22

4.2 NGazplabt

M G5 T T RN S E5E T ITIER, fEik
J A AT DAFE R 5% o ] s R R R AL, ) % DL & e
TR AL R 1 B LR, R PEIEE T E
U B CBISCE, 2019) D8I, FEAL GEiRAR A
B B SCBEAN BT, XA BRI N 50 B,
I i o ) o L T L AUl S 15 2 ) A AE B B
JEL VIS 18] (RTS8 R PR IR 3
FTR T A% oAt S PR (0 L) RAEMR, SEBL 15 B P 4L
SIBEE#E 2 M KFELD BE), Tk RIEIE & KIER
FRPFR B R R, 1B, I ERESRIT AR
RS, S8 G 1 DA BT el A R T 3 R A 2 D
ST . BN SRR S A 22 R S 743

248



ATLANTIS

PRESS

P e R T, AR T AR =05,
2218 (AR EL AP RS IR 5 ORI T BRI RIS . it
At RN T SR 0 AT BN B A o 1 L4 W PR
PREFAEAR, 1R VT RRscR, b ek HAk
B ZL M ST 3R TT

4.3 MEEIEFI

A 230 755 L A0 A ) VA B A B b TR T 2 R AR AR
WL R AT RS AR K, WSS E £ SHIER
VAT R S R, R S i, T
BFREm, (HEZAME =4 TROKEE R K . BEikiX—
BBAL A BEAARATAS = i s tH iR oy =4, /A
AAE ELFE H] AW AR S T8 72 i AT 2AOR (40t
JEaR) , BEEEEE e AN E RIS (R
%), MU E N B R AZ P b e . ESEAE )
MR EIE S X, R KA o gm H kA5
SRE 3R 77 FE T 52 m v (5 B S AR . T A
1~ MEREARIES, DA E MIERE
REmE 1 InfE SAYEZM /7 (Ng, Bradac, 1993) [, «[
LI — B AR R ORI 5 TR ) S A TS ki
AR EMEIE T o W& BRI R R
THEZAREREEE, EREFS SR B 2 B
EEMAESER, AT MRS 2 G 1TE.

5. EL#E T S M AL AL 4875 B HT

LA B 100 21 B A2 P U o L, R
MU SR i DL AT, HL R o 1 S s I R 4 T
Fe gk 77 s ERIBIAR R 5 A0, A7 RM T 5
WEGHTHOAR, (56 A2 T 38— A R g PR = R A s
HIBESZ TR SEGE NI, H 25
& (Web3.0) 2R ML L N A EL, Bk G40
HEBh T — RPN EHL % 5 2

5.1 EFHHXIRENIGRILSY, (EHFTEH#

LU R T BT B R N K 7 2 K
O T b, EFIRE RIS, A7 EEd
THPORMBLANME 5 s, T 98 PN A
AR B, TS T RAE AR IR S O SR,
RIS TR, RGP f AT 5 B AR AR <R 3C°BR
PR B . B HLD AR AR S SR AR T
XFPHLG, 1 S AR PP R AR RE s 2
MNEBHFTT, BONABREE R, 58S
A B 1 AR 3R AN AR AR BT U e £ [ 4
(7Y, LR BT WL K B AL 1 IR 1 RF 5 370
B, LR B A L3 1 R o i SR A B
iR, SURAFSEAR, WA, B, FEAY
AP I, AR TR IR SE < TE i
TR el AR RIE™, S R R
FARBGRER . <o KRR, — 3 Z A XA
@, AR R ERR TR EZ AL
AR A AR TC R, S RO S Ao e ot P S5 P A2 A

Advancesin Social Science, Education and Humanities Research, volume 543

BN, BYETR G A E B IEH A BERO R, B8
2 RO SR 2 Pl JR BA IR S B e A T A
R, NI A5 sl SN S v A 2 M

5.2 AW HEHLHEGF, EHXREHF

HAZMEEAZHIL R IR, RS WL %
R IERE S5 NAZAE, AT LA AR 22 8] B i 146 5
R X E SIS, — 5 AATTRE S S
ZAEMZEHINRE O, TRRE ARG 1
%o - Jim, SR R KRB SR AL AR B AN E
P, AR A DBORGBR £ AN RO, 7 2 2 Ay B
R R R S R I B HIE S, e AR 1k
AR NFEEUN, AR R AN N,
TR B 2 SR ISR TE 2 B, B Ht 2
RN, BRI M BEE U, T PR
HIN, Ryt e T3 A A o i 9838 6T T S il e
FH s, AR T A AR ARG TS 2
T2 IE SR AN (B BRI 2R, RNt A 3k 2
Ak, PR IS GG A N B H f EB 2R 08

ki U R AN ISR B N T A S )
A2 SR R 2% I A o EoRYT R, ANTIHE 518
B 2R RTE . BEX CATR 22, BB AAE T
ORI A ELIEIN R 5 AR £E AR S8 22 1 SE L)
BP9 T XUT BISREE, FEERRE A DR
CHRACAET, TR TR RS RO 22 0 TR
W NPT RVABE Lo 8 T HESN R A Ry L2 0 R 5l
PR LR OE ELAE, FARRIUL I G5 2530,
RO K ARG 5 000, Hop L2 IR A6 21 B 4%
(7 b T D% AT AU R LA R 5 s A - HofthA 52
TG, HIZLREA B B 1 AR St e 24 (8]
H“RRi%”. Bre2fE 2 50 PR R, (2
JR Z T B (IR

5.3 FIHEZEN-FEBTRIEHE, LHFFELRTW
e

AN [EL ) R 28 T AR 5 A AN RV R PR AR 22 B A
B, BE AT A L UUE BIRBOV EEHEK, K
ATUF I A AT LRS- T07 sl R, (BANRE 0™ dh
R, MR ERT 6 L, WA BRGSO
BT W ERE, 2 T, WREER
WL, W IERORTE LY . ELRR DR AL A R
M2 G510, s+ B8, FHRE KK
“HET AR R CHET A I R A,
PR B A B BOBEI PR RT AL
WG, LA G 2 00E, 74 K EH R
MR EEE B, £lE BRI EE K.

For 2 555 B0 IE B 5 (0 RIUBE R i 9 R L A A 5
Wi ) (SR AN B B2, O T AT O 2 U,
o BT ZAE L N RRMERT & LS R
o, FEARRT- G Z A LB A8, RRT 51T
£ BT BT I ZL, AR S IR A 5 R L AN (B A B

249



ATLANTIS

PRESS

RAETE SR A K E .

5.4 RAKNLIEEBIG, BRI STE
Ve

RNTIRTIER, R—RTH LB, B
BRIt S AR EIE, YRRA I, 51 RIS,
AT B 5K 5 1, AR e k2 5 Bk . 0, 2018
5, RS AR ERE, B IHEE T, Bibirsh it
PRIt XA 7= S BT 3000 Ji . AR BT e eI XAk &
GFrkE RG22 T, 58 4 A, ZERS R EFF
NKT WA AT AR ERE, B it 8 T8
77, 2 /NI E SR BIPWE REOA 1.22 12, Rt
Wit 4014 J5 A0 B0, 2AER IR S A 22, W
R E R H L ERTITAE, 2B R B IATH LM
INTREAL . BRI AL O S L S BELARAT L R
il ZRHH S R AT A M A 2 BT

6.4518

00 2% 5 DL ATt R A% Gt i I A A A, PR AR A
TGRS ML, PR T AR HE, RIS Rk
WAL BRI/ N M E T 67 5
“EEL R 5 R T 7 2 D I 2% 05 L A, AN PR T
PR GE R WAL A SEE L 527 LR A Re, T H
BT GO RACRI TS R, 24T
TAAETT A EH. Bt W, RAEE g E N
AT AR 5 A A% 4k 7 AR 2 8] SR, L
Tty BL 24 BEAE A Fr SR A R IR R 2 B

REFERENCES

[1] iiMedia Research. (2019) 2019 H1 China Online
Live Streaming Market Research Report.
https://report.iimedia.cn/repo1-0/38871.html.

[2] Guo Qingguang. (2003) Communication Course.
China Renmin University Press, Beijing.

[3] Rogers, E. M., Cartano, D. G. (1962) Methods of
measuring opinion leadership. Public Opinion
Quarterly, 26(3): 435-441.

[4] Arndt, J.  (1967) Role of product-related
conversations in the diffusion of a new product.
Journal of Marketing Research, 4(1): 291-295.

[5] Gabriel, W. (1994) The Influentials: People Who
Influence People. State University of New York
Press, New York.

[6] Rogers, E. M. (2003) Diffusion  of
Innovations(5thed). Free Press, New York.

[7] Burson, M. (2001) Influential internet users rely on
company web sites as they spread word on brands,
products, and services: study finds that bad news
has  greater reach than good  news.
http://www.imakenews.com/highpointsm/e_articleO

Advancesin Social Science, Education and Humanities Research, volume 543

01269102.cfm?X=b11,0,w.

[8] Lyons, B., Henderson, K. (2005) Opinion leadership
in a computer-mediated environment. Journal of
Consumer Behavior, 4(5): 319-329.

[9] Li Ruigi. (2018) The discourse power construction
mechanism of opinion leaders in network
communities. Youth Journalist, 20: 23-24.

[10] Ding Hanging, Wang Yaping. (2010) Analyzing
‘OpinionLeader’ Attributes in SNS Cyber space: an
Investigation of Douban.com. Journalism &
Communication, 3: 82-91.

[11] Xu Jilin. (2003) From Special to Universal: How is
it possible for public intellectuals in the era of
specialization. Forum of Intellectuals, 01: 32.

[12] Zhuang Wanzhe, Liu Xun. (2019) On the Game
between Knowledge Internet Celebrities and
Internet Opinion Leaders in Omni-media Era. View
on Publishing, 8: 42-44.

[13] Cao Xun, Zhang Zhian. (2017) Research on the
Characteristics, Changes and Influence of Social
Media Opinion Groups. Journalism and Mass
Communication Monthly, 7: 24-30.

[14] Tu Lingbo. (2016) Grassroots, public knowledge
and Internet celebrities: an interpretation of the
changes of Chinese Internet opinion leaders in the
past 20 years. Contemporary Communication,
5:84-88.

[15] Xie Wenxin, Huang Rongchang. (2019) The new
characteristics of opinion leaders in the network
environment, 18: 27-28.

[16] Sik, H. N., James J. (1993) Power in language:
verbal communication and social influence.
Newbury Park, CA.

[17] Jean, B. (2001) La Société de consommation.
Nanjing University Press, Nanjing.

[18] Atsushi Miura. (2014) The 4th era of consumption.
China Eastern Press, Beijing.

[19] Li Dawei, Xuchao. (2020) Buy it! Li Jiagi and
Zhu Guangquan’s ‘Cloud Live’ help Hubei
enterprises to resume work and production.
https://baijiahao.baidu.com/s?id=16632966496696
70745&wfr=spider&for=pc.

250


https://report.iimedia.cn/repo1-0/38871.html.
https://www.alibris.com/search/books/author/Dr.-Gabriel-Weimann?aid=9646231
http://www.imakenews.com/highpointsm/e_article001269102.cfm?X=b11,0,w.
http://www.imakenews.com/highpointsm/e_article001269102.cfm?X=b11,0,w.

