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Abstract—Tourism in Bali cannot be separated from the use 

of information technology such as the internet in this digital era. 

The use of this technology will make it easier for the visitor, both 

on tours and works, or known as digital nomad tourism. Ubud 

and Canggu are two succeeded areas in developing digital nomad 

tourism. Other tourism areas such as Sanur which also have co-

working spaces, it is also potential to develop digital nomad 

tourism. Restaurants in the Sanur tourism area also have the 

same opportunity to develop their business into a co-working 

space. This research aims to develop a community-based digital 

model of nomad tourism in the local community of Intaran Sanur 

Denpasar in improving the welfare of themselves. The number of 

places suitable for this new tourism development in Sanur 

provides more space for business. The research was conducted 

with a quantitative approach supported by interviews and 

observations. The result shows three factors able to support the 

development of community-based digital nomad tourism, namely 

the entrepreneurial spirit factor in the digital world, the digital 

nomad tourism business factor as a new business alternative, and 

the ease of doing business. This research shows that community-

based tourism businesses in the Intaran village can be developed 

into a co-working space to support the development of digital 

nomad tourism. 

Keywords—digital nomad tourism, internet, Intaran local 

community 

I.  INTRODUCTION  

Tourism development in global becomes the fastest growth 
industry in the world as reported by the UNWTO, based on the 
international tourist arrivals that increased 7% in 2017 than the 
previous year [1]. This sector also impact the world economic 
in increasing national income for some countries and creating 
job opportunity. UNWTO also mentioned in 2018 that tourism 
sector generate USD 1,6 billion [2]. The development of this 
sector also happened in Indonesia significantly by the 
increasing number of international tourist arrival reach more 
than 14 million or 21,44% than the previous year in 2016 and 
in 2018, it reached 15,81 million visitors. National income for 
tourism sector is around USD 13,5 billion in 2016 and 

becoming the second national income after palm oil (USD 15,9 
billion). Tourism sector reached USD 16,8 billion income in 
2017 [3]. Growth of tourist arrivals in the past five years from 
2013 until 2018 is around 13,3%, but the number of arrivals 
decreased 3,37% in 2019. It will be more decrease in 2020 
caused by the pandemic of Corona Virus Disease (Covid-19). 
Tourism sector is sensitive to issues of cleanliness, 
environment and health; therefore, it is necessary to have a 
strategy to develop other tourism product. Information and 
communication technology becomes the other development 
that also grow rapidly with tourism. It shows that the internet 
user around the world reach 4,54 billion users or more than 
60% population in the world. According to Digital Report 
2020, there are two key points such as social media and 
internet user behaviour. Both of this point will help people to 
determine various business opportunity. Internet was used in 6 
hours 46 minutes in 2018 and decreased 3 minutes become 6 
hours 43 minutes in 2019. It is used increasingly in mobile 
device by the total internet usage that reached 50,1% or 3 hours 
35 minutes [4]. The availability of internet in every spot of 
tourism industry will help tourist to get more information about 
the destination. 

The tourism developed in Bali is also become opportunity 
to create another business in order to increase the national 
income, instead of developing cultural tourism. Bali is known 
in the whole world, also becomes the best tourist destination 
from The Best 25 Destination in the world based on Travellers 
Choices [5]. The development was seen by increasing of some 
parts, such as hotel, villa, uniqueness of tourist attraction, 
beauty of nature, and beaches as the magnet of tourist to spend 
their holiday. 

Bali has become a centre of Digital Nomad in Indonesia, 
instead of developing cultural tourism since long time ago. 
Digital nomad is a tourist who works and live from one to 
another destination which they use technology and do their 
activity in a café or co-working space, also using laptop that 
connected to the internet. This generation is a business owner 
and freelancer which take advantage of choosing any location 
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to do more sightseeing and exploration. This type of tourism 
will be able to develop some café, restaurant or build a new 
establishment of co-working space to reach this nomads visitor. 

Sanur as a part of Denpasar city (capital city of Bali) is a 
potential area that might be develop Digital Nomad tourism, 
since the development of tourism happened in this place for 
such a long time ago. Sanur consisted of 3 villages namely 
Intaran Village (with 20 community group), Sanur Village 
(with 8 community group) and Penyaringan Village (with 1 
community group). All of those villages encourage themselves 
to develop their potential, including as a souvenir seller, food 
and beverage, accommodation, and cafe in order to do their job 
and gain income. Therefore, the problem in this research is (a) 
What are the characteristics of the Digital Nomads Tourism 
that is developing in Bali? (b) What is the Digital Nomads 
Tourism model that can be developed based on the community 
in Intaran Village to improve community welfare? 

II. LITERATURE REVIEW 

A. Business Opportunity 

Recognition of the capabilities of business opportunity and 
making it happen is at the heart of entrepreneurship. There are 
three types of business opportunities [6], namely opportunity 
recognition, opportunity discovery, and opportunity creation. 
Getting know the opportunity is concerned with combination of 
existing demand with the supply side through existing or new 
firms. There is no new creation of the demand or supply side. 
Meanwhile, opportunity discovery arises from the absence of 
both the demand and supply sides, meaning that there is an 
opportunity to create new demand or new supply. Then the 
highest degree is the creation of opportunities that come from 
inventions / new inventions of goods, services or technology 
that can create new offers and new demands. The first activity 
(opportunity recognition) is most suitable to be carried out by 
students, the second activity (opportunity discovery) requires 
higher experience and expertise, and the last is that opportunity 
creation can only be done by inventors or inventors as a result 
of a research laboratory. The introduction of this opportunity is 
closely related to the entrepreneurial learning process [7]. 

Opportunity is taking benefit from all of the productive 
activity possibilities [8]. Business opportunity is a whole 
activity of taking benefit from new individual and organization 
knowledge development, changes of behaviour of economic 
factors such as consumer suppliers, etc., and changes in various 
kinds of macro environment including technology [9]. 

B. Entrepreneurship 

It is necessary to have the following characteristics of an 
entrepreneur: optimism, courage to take risks, passion, 
integrity, superior culture, forward thinking, conscious time 
and means, dreams, planning, main strategies, financing, 
location, instead of leadership factors as an individual. The 
characteristics of entrepreneurship are as follows: brave and 
creative, high spirit and firm, good analytical power, become a 
leader and not a consumptive, decision maker and implement 

them, have great devotion to their business. An entrepreneur 
have to implement their entrepreneurial mind towards the 
customer and potential customer, instead of themselves. A 
professional entrepreneur will be able to do this: know and 
believe their product, able to receive constructive feedback 
without debating with customer or potential customer, good 
communication skill to their staff and customer, well-
mannered, honest, decision maker, take responsibility if the 
product or service caused losses on customer. Here are some of 
the goals of an entrepreneur: 

 Open new jobs for others and help them become self-
employed. 

 Create a new business network that can absorb a lot of 
workforce around it. 

 Improving the well-being of his life and also the 
community around the efforts carried out by opening 
jobs. 

 Communicate and develop entrepreneurial spirit to 
others. 

 Help young entrepreneurs to create and innovate. 

Entrepreneurial spirit is the soul of independence to find a 
source of income by opening a business or channelling the 
creativity of a person to then be used as a land to earn income 
such as mental attitude, leadership, governance, and skills [10]. 

C. Online Business 

The development of the internet provides business 
opportunities without the limitations of space and time. The 
business phenomenon of this century is the existence of online 
business or also called electronic business or e-business. 
Grefen [11] defines e-business as conducting core business 
activities in a way that is enabled by the integrated use of 
information technology for information processing and 
communication. Then online business is the main activity of 
business by using information technology integrated to process 
and communicate information. Turban and Rainer [12] added 
that online business includes a variety of computer-based 
activities with internet networks that include the sale and 
purchase of goods and/or services, customer service, 
partnership cooperation, and electronic transactions. 
Structurally, e-business includes various activities of business 
functions, including e-marketing, e-purchasing, e-learning, e-
government, e-health and others. 

D. Digital Nomad Tourism 

A digital nomad is an expert who live and works from one 
place to another as their wish, and it is currently a millennial 
lifestyle practiced widely by writers, consultants, programmers, 
website developers, photographers, translators, or internet 
marketing. They are able to work freely anywhere as long as 
there is an internet connection. Digital nomad workers work in 
public places, such as restaurants, malls, cafes, or coffee shops 
which provide high speed internet access. In fact, currently 
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there is also a new trend, namely coworking space. In 
Indonesia, it is predicted that there will be more than hundreds 
of coworking spaces in the next year due to the trend of digital 
nomad and start-ups. 

It seems that internet is difficult to be removed from daily 
activities and work. The internet able to create many job 
opportunities, many freelancers such as writers, data entry, 
designers, programmers and many more. Besides, remote work 
using the internet can create a change in the mindset of today's 
youth. They do not feel that a permanent job is necessary, but 
freelancing can create income to support their daily life. This 
kind of phenomenon becomes more popular when there are 
tourists who become freelancers, or it can be categorized as 
digital nomads. 

Ikhsanti [13] mentioned that digital nomad is a term for 
people who do not live in a certain place for a long time and 
work remotely using the internet. There are five benefits of 
being a digital nomad: (i) independent location, (ii) simple to 
start a working atmosphere, (iii) unlimited creativity, (iv) 
flexible working time and support for workspace [14]. This 
development creates a new tourism model known as Digital 
Nomad Tourism which is a combination of two digital nomadic 
activities and tourism. Digital nomads are individuals who do 
not depend on a fixed work area and special space to work, but 
the only thing required is a high-quality internet connection to 
be able to help their work [15-19]. 

Previous research conducted concluded that Bali is already 
famous as a place for digital nomads, therefore this type of 
tourism can be developed and promoted more seriously [20]. 
Two popular destinations for digital nomads are Ubud and 
Canggu and possible to be opened or developed in other tourist 
destinations in Bali. The pull factors that must be considered in 
the development of this tourism are a) affordable expenses, b) 
the availability of suitable facilities, c) friendly communities, d) 
various weekly events (Entertainment). Digital nomad chooses 
Bali because of the weather and beauty of the island of Bali, 
openness and tolerance, electricity, water, internet, a group of 
friends of the same profession. There are many creative talents 
from various countries who gather in Bali. This thing increases 
the attractiveness of Bali as not only a tourist destination city 
but also a work vacation spot (Living and working in paradise: 
the rise of the 'digital nomad). This digital nomad is not taking 
the jobs of local residents; they have their own jobs and need a 
fresh atmosphere to support their work productivity. The 
number of digital nomads in Bali will attract more people with 
similar professions and have a positive impact on the 
investment in Bali. 

III. RESEARCH METHODS 

Research was done in Intaran Village which the community 
works mostly in hospitality industry. Covid19 pandemic causes 
some company closed and not operating as usual, but two 
restaurants that managed by the local community still opens 
and operating daily; Waroeng Madu Sedana and D’Mel, which 
is located in Intaran village. Both of these restaurants hire local 

community as an employee from their own community group 
and consists of 10-30 person. This research is quantitative 
research supported by qualitative approach with data collection 
methods through observations, interviews, questionnaires and 
documentation. The main informant is the manager of the 
business, employees and visitors involved in it with 100 people 
in total. Questionnaires were analysed using exploratory factor 
analysis with SPSS Program. All of the indicators will be 
extracted into some factors that represent the variance of three 
variables; digital nomad, online business and entrepreneurship. 

IV. RESULTS AND DISCUSSION 

Digital nomad are tourists who visit Bali in addition to 
enjoying attractions and also complete their work without 
being bound by space and time and always moving (nomads). 
Online business opportunities are opportunities that are 
influenced by the rapid development of information and 
communication technology, both in terms of hardware and 
software. The famous coworking space in Bali such as Hubud 
(founder: Steve Munroe, Peter Wall dan John Alderson) in 
Ubud, Dojo Bali (founder: Michael Craig) Echo Beach in 
Canggu, Outpost Canggu (founder: David Abraham dan Bryan 
Stewart) in Canggu and Sanur Creative Hub (Alm. Arif “Ayip” 
Budiman) in Sanur. All of those places was managed by non-
community of Sanur, Intaran village in particular, but mostly 
they were foreigners. The opportunity to establish new tourist 
attraction namely Digital Nomads Tourism is widely open, 
since there are amenities provided for the tourist. Facilities 
provided at those coworking space such as workplace with 
high-speed internet, comfortable atmosphere in indoor and 
outdoor, meeting room, coaching room, digital membership 
card, SuperPass by using phone to get the access (barcode 
scanning), mail address, storage locker, Skype Booth, and 24/7 
access. They also provide various rate for the member (daily, 
monthly, three monthlies, and hourly). Advantages of living a 
digital nomad lifestyle such as independent location, easy to 
get the mood for working, unlimited creativity, flexible 
working hours, and coworking space support. 

Some characteristics of digital nomad choose Bali as the 
destination, especially Ubud and Canggu including [20]:  

 Provide coworking space and co-living 
(accommodation) 

 Individual consideration, such as : 

o The weather, because Bali has good weather 

o Easy access to tourist attractions including internet 
access 

o A variety of tourist attractions, including nature, 
culture and hospitality 

o Amenity can be one of the requirements for 
tourists that will make them stay longer in a 
particular tourist area including accommodation, 
food and beverages 

o Involvement of tourism institutions that support 
tourist destinations so that they are worth visiting, 
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including security aspects which can bring comfort 
to tourists 

o Natural environment 

o Travel bureau, advertising and marketing services 

o Various special events that have never been found 
in their country of origin 

o Corporate incentives 

o Visit friends and relatives 

o Gift (Souvenir) 

o Cheap item prices. 

o Cheaper and affordable cost of living (compared to 
in home country) 

o A polite and friendly community (community) 

The results show that there are three factors that can 
support the development of community-based digital nomad 
tourism, namely the entrepreneurial soul factor in the digital 
world, digital business nomad tourism factor as a new business 
alternative, and ease of business. This research shows that 
community-based tourism businesses in Intaran village can be 
developed into a coworking space to support the digital 
development of nomad tourism. The entrepreneurial spirit in 
the digital world has become one of the most important factors 
for digital nomad tourism managers in Intaran village in 
developing digital nomad tourism business. Mental attitude, 
leadership, skills, enthusiasm, creativity and courage to take 
risks are some of the characteristics that entrepreneurs should 
have. The soul of independence to find a source of income by 
opening a business or channelling the creativity of a person to 
then be used as a land to earn income. 

The development of digital nomad tourism is influenced by 
three elements, such as digital nomad, online business, and 
entrepreneur in managing the business. A model can be drawn 
for a community-based development of digital nomad tourism 
are shown in Figure 1. 

The opportunity in developing coworking space is 
becoming a new potential business in tourism sector. The 
coworking space has been evolving since 2013 and grow 
rapidly with very potential market segment, even though due to 
the Covid19 pandemic causes challenges to their operational. 
But by seeing the development of information and 
communication technology, this business will be more 
developed. This is due to the young generation that dominates 
the Indonesian population which is certainly not easy to control 
this as a potential market segment with the highest loading 
factor value with a percentage of variance for that factor is 
21.169%, but still dominated by the ecclesiastical and not 
community based. It will be more meaningful if the 
management is done by local community (who lives in the 
location of this business), because the economic turnover will 
occur in the village and themselves. Moreover, it is managed 
by a cooperative based on family and cooperation. 

The questionnaire was valid and reliable based on the result 
that show the indicators is exceeding the criteria (0,634 > 0,235 

and 0,872 > 0,6). The result of factor extraction can be seen in 
Table 1. 

 
Fig. 1. A model of community-based development in digital nomad tourism. 

The existence of business opportunities that no longer need 
a permanent place of business (4) has the highest loading factor 
value, which is with a percentage variance percentage of 
18.960%. Many businesses have begun to think of a place of 
business that requires a considerable investment, in addition to 
the operating costs and maintenance required when setting up a 
place of business. On the other hand, it will provide the 
existing efforts to diversify its efforts into more promising 
efforts and future developments to grow rapidly. Coworking 
space should be able to accommodate the needs of workers 
such as comfortable space, office furniture, food and beverage 
facilities, and of course WIFI and other equipment. It is more 
important to have the professional management to develop the 
business in this very competitive industry. 

TABLE I.  FACTOR ROTATION 

No. Indicators Loading 

Factor 

% of 

Variance 

Factor Name 

1. Attitude and 
independence of business 

manager (13) 

0,850 23,687 
 

Entrepreneurship 
in digital era 

2. Innovation of business 

manager (11) 

0,701 

3. The availability of 

information and 

communication 
technology facilities (12) 

0,673 

4. Work and travel needs 

(10) 

0,623 

5. Digitalization in human 
life (6) 

0,573 

6. Handphone as primary 

needs (3) 

0,486 

7. Awareness of community 

for online business 

opportunity (5) 

0,783 21,169 

 

Alternative 

business 

opportunity 

8. Digitalization in human 
life (1) 

0,728 

9. Business development to 

support digital nomad 
tourism (8) 

0,709 

10. Internet support daily 

activity of everybody (2) 

0,596 

11. Business opportunity (4) 0,789 18,960 Ease of doing 
business 

12. Dynamic employment 

system (7) 

0,781 

13. Business development by 
upgrading internet to 

fulfill customer need (9) 

0,597 
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Based on the result and observation in Waroeng Madu 
Sedana and D’Mel, the facilities provided in both of this 
community-based company are able to be developed as a place 
for digital nomad tourism. Both of this restaurant complete 
with indoor and outdoor tables with chairs, air conditioner, Wi-
Fi, meeting room with several of style, and audio-visual 
equipment’s (3 LCDs with giant screen). Waroeng Madu 
Sedana provide three rooms; two rooms fit for 30-person (U-
shape) and one room (theatre style) fits for up to 200 people. 
D’Mel is able to accommodate maximum 40 person, but there 
is a balcony with 10-person capacity for holding a meeting. 

Based on the characteristics of digital nomad tourism that 
already exists in Bali and also the benefits expected by digital 
nomad workers, then the development of this new type of 
tourism will certainly be able to be developed not only in Ubud 
or Canggu managed by expatriates only. This new type of 
tourism can also be developed based on community, because 
according to the results of research and observations in both of 
the restaurants in Intaran village for one year. Both of them 
also provided meeting space and dining area with free WIFI are 
able to be developed into a digital model of nomad tourism. 
Waroeng Madu Sedana is located at Jalan Batur Sari No. 25 
Sanur Kauh South Denpasar Subdistrict Denpasar City, Bali 
which is managed as a business unit from the SIDI 
Multipurpose Cooperative Unit of the Autonomous Business 
Unit "Madu Sedana". The other one is namely D’Mel, which is 
located at Jalan Karang Sari No.16, Sanur, Denpasar South 
District Denpasar City, Bali as a business unit from SIDI 
Multipurpose Cooperative Unit Autonomous Business Unit 
"Sri Artha Sedana". 

V. CONCLUSION

Digital nomad tourism that develops in Bali is complete 
with coworking, good weather, easy access, internet access, a 
variety of tourist attractions, beautiful natural attractions, 
culture and friendly local community, amenities, the 
involvement of tourism institutions that support tourist 
destinations, security of destination. Those aspects are able to 
lead the comfort, friendly natural environment, existence of 
travel agency services, and existence of special events that 
have never been encountered in their origin country. 

A community-based digital nomad tourism model can be 
developed in Intaran village, Sanur. Three elements in this 
model are digital nomad, online business opportunities and a 
good entrepreneurial spirit for managers and supporters 
becomes the important things to develop this new tourism. The 
result shows that three factors; entrepreneurship in digital era, 
alternative business opportunity, and ease of doing business 
will help the community to develop this kind of tourism. 
Moreover, community-based management in business improve 
the welfare of the community and ensure the community still 
employed to get monthly income even in the new normal 
conditions of the Covid 19 pandemic. 
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