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ABSTRACT

Social media is one of the products of the development of technology which initially serves as a platform for human
interaction. At present, the function of social media is not limited to being the platform for interaction, as it has
affected all aspects of human lives, including activities in the arts. This study aims to examine further the effects of
social media on the art world. This study used the qualitative research method with a phenomenology approach. Each
social phenomenon in the field was described in detail and analyzed using the existing theory. The research data were
descriptions on the development of the art world in the era of technology and social media. The findings reveal that
change in the arts in the era of technology and social media lies in the transformation of the medium of art, from
conventional to modern, in addition to the emergence of new technology-integrated business sectors, as well as the
viral social media phenomenon which allows the creating process to expand beyond the artists’ ideology and lean

toward a more commercial approach and follow the interest of the social media market.
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1. INTRODUCTION

Transformation or change always accompanies
every side of life, including in the arts. Transformation
is absolute for every generation and serves as a
reflection of the renewal of science and the human
intellect. Transformation is a part of the development of
life; it occurs among the society in a continuous manner
and becomes the mirror of the basic nature of human,
which constantly evolves and is never fully satisfied by
anything [1]. Nevertheless, transformation or change is
not necessarily a sole result of human desire.

The development of Indonesian art is divided into
five periods, namely: (1) The Prehistoric Period, 2) The
Hindu Period, 3) The Buddhist Period, 4) The Islamic
Period, and 5) The Modern Period [2]. The prehistoric
period of art emerges as a reflection of the human needs
to solve life's problems, the form of art created in this
era is limited in its function as an object to meet the
basic needs. Along with increasingly complex human
needs, the world of art then develops towards the
modern era.

The modern age is marked by the inevitable
technological advances in life. One term that is
commonly heard today is the Industrial Revolution 4.0.
The most fundamental thing that happens in the
Industrial Revolution 4.0 era is digitization in every line
of human work and the gradual transition to leaving the
conventional ways [3]. The industrial revolution 4.0
brings new ways in the industrial world such as the
emergence of new business sectors, one of which is the
emergence of new jobs that are integrated with social
media. Humans as the main actors in the marketing
world are beginning to understand the importance of
using social media as part of a strategy to increase their
level of success. Social media in this case specifically
refers to websites or applications that are defined as
community services for consumers or users, where users
can create public files, connect with peers, and share
personal experiences and ideas in a digital community

[4].

The development of social media has become
increasingly massive across all sectors. As a new media,
social media creates a space in which the users can
interact with each other online [5]. The need for
technology has entered all aspects of human life,
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including activities in the arts today. The most
fundamental aspect that can be seen is the shift in the
conventional visual or fine arts from using paper or
canvas toward digital-based medium. Technology-
integrated art (with computer, camera, smartphone, or
video recorder) allows art to continuously evolves. With
the support of technology, art is no longer an elite thing
that is only exclusive to a number of people that are
established as artists. Every person who masters
technology has the same opportunity to create art in
different forms of medium. Each person also has the
same opportunity to enjoy works of art that are available
in various social media platforms. The function of
galleries has been replaced by the emergence of social
media platforms which offer columns or feed for artists
to display their works for the public. Everyone with an
access to social media can easily be exposed to various
works of art by different artists. The way appreciation is
conveyed has also become easier—as easy as tapping
the screen to give “like” to the posted art.

Based on the background of the problem, this study
focuses on the current development in the world of art,
including how the transformation of fine arts in the age
of a massive technological development, as well as the
fine arts development in the age of social media,
whether the works or the artists, and finally, how the
viral social media phenomenon also affects the world of
art.

2. RESEARCH METHOD

This study used the qualitative research method with
a phenomenology approach. The social phenomenon
observed in the field was explained and analyzed with
the existing theory. The research data was in the form of
descriptions on the development in the world of art in
the age of technology and social media. The research
subjects were artists who actively utilized social media
selected through the purposive sampling technique. The
data analysis technique used was the Miles and
Huberman’s model involving data reduction, data
presentation, and drawing conclusions [6].

3. RESULT AND DISCUSSION

3.1. Art Transformation in the Digital Age

Technology brings change in art. In regard to the
development of art in the modern age, various new
forms of art, such as installations, videography, web art,
digital art, and other technology-based art forms [7].

The development of technology also indirectly gives
birth to new trends in the world of visual art; one of
which is the gradual depart from conventional ways in
making art toward the all-digital modern fashion.
Painters who used to use a canvas and paint now slowly
shift to digital painting application on smartphones or
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other technological devices although certainly there are
still many artists who maintain the old ways. However,
it must be noted that the productivity of modern media
may be higher than conventional media.

Technological development also occurs in the art
appreciation media. In the past, when artists want to
exhibit their works, they have to organize an exhibition
with its extensive process. Presently, social media is
available and offers a new way to deliver the works to
the public instantly, only by posting photos of their
works to the social media of their choice, and anyone
from across the world will have access to the works.

3.2 Social Media as the Latest Trend in the Arts

Two of the most attractive platforms as the media
for art appreciation are Instagram and YouTube.
Instagram becomes the solution to share works of art.
This is a current phenomenon in which the presentation
room or space for art pieces is no longer limited to art
galleries. The strict segmentation has become much
more flexible. The smartphone era provides the
convenience of video recording feature and social media
applications. This is the era where the audience may be
present and experiencing in the same moment regardless
of where they live. This is made possible by the real-
time posting feature of the social media. Artists have
become aware that social media is now their best option
to ‘sell’ their art pieces to the public. They have made
their respective social media account as a platform to
exhibit their works to the public, especially the social
media users.

darwis_triadi ¢ [

10,606 posts 335k followers 7,344 folloy

DARWIS TRIADI
photography lecturer | founder darwis triadi schoc

photographer |
Contact +62 811 18 5595
tinyurl.com/dtvlog

INFO DAN KONTAK
SENIMAN

KARYA-KARYA YANG DIPAJANG SENIMAN

Figure 1 The Social Media Account of a Photographer
(8]
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In figure 1, Darwis Triadi, one of the well-known
photographers in Indonesia, posts his works on
Instagram. He also puts his contact for the public in case
people who see his works are interested in working with
him. To attract the interest of social media users, he also
assembles his works strategically, whether in composing
the colors which tend to be dark or black and white, or
mostly posting photos of models. The strategy of
carefully assembling the photographs on Instagram
results in a unique trend of designing the Instagram
feed, which can be done by sorting the Instagram posts
based on themes, colors, or objects. Instagram users
may select and create the display of their feed as
attractive as possible as if it has become a requirement
in the current age of social media.

The objective of making art or content in the age of
social media has shifted, as well. Art is no longer
merely an explosive expression of an artist or a
commodity that is ready to trade, as there is also a sense
of retaining existence to gain recognition from social
media. The more viral and popular the work, the better
known the artist will be. These two aspects go hand in
hand and are inseparable in the age of social media.
Some artists even make art today not to sell the physical
form, but to offer the content within the art.

Such phenomenon widely takes place in the Youtube
platforms. There have been many videography artists
make films not for sale (to the cinema), but to be
uploaded on Youtube for free. They offer a range of
contents or stories, and not limited to films. The
popularity rate of a Youtube video is based on the
number of viewers. The more viewers, the more popular
a video is. Youtube is a part of technological
advancement and has a place in the development of art
in the world. It is a means for showcasing or promoting
many forms of artistic works in the video format, which
can be enjoyed by all users [9]. Youtube does not
merely play a role as a medium for the user’s creativity,
as it also offers the users the opportunity to earn money.
Youtube users may earn a profit based on the number of
their “viewers” and “subscribers”. The income earned is
directly proportional with the number of viewers and
subscribers. The more viewers, the higher the income
earned.

3.3. The Viral Social Media Phenomenon

Viral can be defined as the massive spread of
information in the internet [10]. Similar to a virus, the
spread of information is incredibly rapid and has the
ability to make a copy of itself or transform other
objects into copies. In other words, viral refers to the
way information (an image, photo, or video) is
massively spread from one social media user to another.
The spread of information is directly proportional to
how much it is discussed by the public, especially the
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social media users. The bigger the spread, the more it is
discussed and known by the public.

The notion of virality changes the art world as artists
compete to create works which attract the public or can
become viral by following the trend development of the
Instagram users’ interest, instead of based on ideology
or their personal desire. This is what prompts the term
“instagrammable”, referring to content which is suitable
to be posted on the social media platform. The term first
becomes popular among the young generation, which
then spreads in the internet, and has now become
commonly used.

The latest viral video is a music video from music
group Weird Genius featuring singer Sara Fajira entitled
“Lathi” on Youtube. The song combines modern and
traditional aspects in the musical, lyrical and
visualization aspects. The number of viewers had
reached 87 million. Social media users, both artists and
non-artists, are competing to make art videos which
represent the song “Lathi” and post the video on their
respective social media account with a hashtag
#LathiChallenge, as shown in Figure 2.

&~

#lathichallenge

131K

[No drama in my life.

Figure 2 #LathiChallenge in Social media [11]

When this paper was written, the posts tagged
#lathichallenge on Instagram had reached 131,000
posts. This shows that the song and hashtag has become
incredibly viral and attracted many social media users.
These posts range from photographs, lip-sync video, and
make-up tutorial with transitions which resemble the
original video. A digital painting artist even made an
innovation by creating an art video by editing the
Western outfit digital work into a traditional Indonesian
outfit. The progress of his work was recorded and
posted with a unique transition effect and the song Lathi
in the background.

This shows that seemingly small things may be
transformed into a unique, out of the box, and
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innovative medium of art in the era of technology and
social media. The viral level of a content can serve as a
point of attraction for artists or other non-artists to
create art. Ultimately, viral social media trends can give
birth to modern artists who work with technology.

4. CONCLUSION

The development of social media creates changes in
the world of art. Artists are competing to create
interesting or viral works of art following the
development of social media trends and users’ interests.
As such, the reason for creating art during the social
media period has also changed. Art is no longer merely
a form of expression of the artist and/or a commodity
that are ready for the market. It has now become a
platform for signifying the existence of artists to gain
worldwide recognition through social media. The more
viral and popular the artwork they make, the more well
known the creators are. These two things go hand in
hand and are two inseparable things in the era of social
media.

REFERENCES

[1] Djazifah, Nur. Proses Perubahan Sosial di
Masyarakat: Modul Pembelajaran Sosiologi [The
Process of Social Change in Society: Sociology
Learning Module]. Lembaga Penelitian dan
Pengabdian Kepada Masyarakat, Yogyakarta:
UNY, 2012. p. 3.

[2] Prihatin, Purwo. Seni Rupa Indonesia Dalam
Perspektif Sejarah [Indonesian Fine Arts from a
Historical Perspective]. Padang Panjang: ISI,
2017. pp. 3-69.

[3] Dalimunte, Rio Pambudi, Hanonsari Paramita, and
Syarifah Adilla. Tantangan Komunikasi Baru
Digital dan Revolusi Industri 4.0 [New Digital
Communication Challenges and the Industrial
Revolution 4.0]. Prosiding Konferensi Nasional
Komunikasi 2(1),  2018.  p. 791. URL:
http://pknk.web.id/index.php/PKNK/article/view/2
12/202

[4] Qurniawati, Rina Sari, and Yulfan Arif Nurohman.
eWOM Pada Generasi Z di Sosial Media [eWOM
On Generation Z in Social Media]. Jurnal
Manajemen Dayasaing 20(2), 2019. pp. 73-4.
http://journals.ums.ac.id/index.php/dayasaing/articl
e/view/6790/4402

[5] Indriyani, Dian Sri, and Bambang Prihadi. Selfie
Art. 3rd International Conference on Arts and Arts
Education (ICAAE 2019). Atlantis Press, 2020.
DOI: dx.doi.org/10.2991/assehr.k.200703.004

Advances in Social Science, Education and Humanities Research, volume 552

[6] Miles, Matthew B. and A. Michael Huberman.

Analisis  Data Kualitatif  [Qualitative Data
Analysis]. Jakarta: Ul Press, 1992. p. 15.
[71 Kurmia, Novi. Perkembangan  teknologi

komunikasi dan media baru: Implikasi terhadap
teori komunikasi [Developments in communication
technology and new media: Implications for
communication theory]. Mediator: Jurnal
Komunikasi 6(2), 2005. pp. 291-296. DOI:
doi.org/10.29313/mediator.v6i2.1197

[8] DARWIS TRIADI [@darwis_triadi]. (n.d.). Posts
[Instagram profile]. Instagram. Retrieved October
2, 2020, from
https://www.instagram.com/darwis_triadi/

[9] Nanuru, Ricardo F. Youtube, Seni Berwawasan
Teknologi Modern [Youtube, Art with Modern
Technology Insights]. Maluku: UKIM, 2016.

[10] Surniandari, Artika. Viral marketing sebagai
alternatif strategi pemasaran produk Sariz [Viral
marketing as an alternative marketing strategy for
Sariz products]. Widya Cipta: Jurnal Sekretari dan
Manajemen 1(1), 2017. pp. 35-43. URL:
https://ejournal.bsi.ac.id/ejurnal/index.php/widyaci
pta/article/view/1480/1520

[11] #LathiChallenge [#lathichallenge]. (n.d.). Posts
[Instagram tag]. Instagram. Retrieved October 2,
2020, from
https://www.instagram.com/explore/tags/lathichall
enge/

32



