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Abstract  

This research theme is financial literation. This study aims to measure the level of financial literacy of millennials 

which have online businesses in Tulungagung District 2020. The are 31 respondents who share their views and give 

their answer to this research. The are several aspects of financial literacy of which being chosen in this study, namely 

personal finance, savings and deposits, insurance, and investment. This is also a descriptive study based on a survey 

and deep interview of research subjects. The data gained from the dept interview and questionnaires. And the result 

shows that the level of financial literacy towards millennials which run online businesses in Kabupaten Tulungagung 

was low and it shows by the number of percentage 39,7%. 
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1. INTRODUCTION 

An understanding of financial literacy is essential for 

every individual to be able to manage and plan their 

finances. This also applies to entrepreneurs of Micro, 

Small and Medium Enterprises (MSMEs). In managing 

a business or business, it is also necessary to understand 

that knowledge of financial literacy is very important. It 

doesn't matter that the millennial generation or before, 

knowledge of financial literacy will provide maximum 

benefits to the business that is being worked 

on. Business failure is mostly caused by managerial 

failures, both in terms of operations and, more 

importantly, finance. So the need for knowledge of 

financial literacy as expressed by the Financial Services 

Authority (2013) states that the level of financial 

literacy has a positive relationship with income and 

education levels. [1] 

High knowledge of financial literacy will make 

business actors in this case millennial women able to 

generate high income too. The level of financial literacy 

knowledge will encourage business actors to act 

effectively and efficiently in managing their 

business. But the fact is in life that not everyone has the 

knowledge and understanding of finance that is in 

accordance with the business being run. The fact is that 

in everyday life, not everyone has sufficient financial 

knowledge or is well literate [2]. This minimal financial 

knowledge makes financial management in business 

less good. This is because managing healthy money 

requires several fundamental factors that need to be 

improved and one of them is financial literacy [3]. 

The importance of financial literacy in managing a 

business cannot be denied that individual knowledge on 

financial literacy will have a good effect on their 

business. Financial literacy is an individual's ability to 

apply financial management, both in obtaining and 

evaluating information that is generally intended for 

decision making and seeing the consequences received 

[4]. Low knowledge of financial literacy will lead to 

misstated decision making. So that it will be risky to the 

business that is being carried out. Making wrong 

decisions will end in poor and ineffective financial 

management which can result in the behavior of people 

who are vulnerable to financial crises and have the 

potential to suffer losses due to crimes in the financial 

sector [5].  

Regarding millennial women in doing business, the 

level of knowledge of millennial women about financial 

literacy in managing their businesses is still low. This is 

in line with what [6] stated that women, minorities and 
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low-income groups tend to have low levels of financial 

literacy. As described above, this research will focus on 

women entrepreneurs in the sense that millennial 

women understand financial literacy. 

1.1. Financial Literacy 

The ability of everyone in managing financial affairs 

in everyday life is included in the term financial literacy 

[7]. Financial literacy is not limited to understanding 

knowledge, skills and belief in existing financial 

institutions, products and services, but attitudes and 

behavior also have an influence in increasing financial 

literacy for the realization of public welfare [8]. 

According to [9] in [10] states that financial literacy 

can be seen as an investment in human capital and can 

help in the context of decisions about pensions, savings, 

credit, and decisions. other finances. 

1.2 Financial Literacy Framework 

Based on qualitative research conducted by [11], the 

variables that affect financial literacy are then developed 

into five variables. According to Firli, the variables that 

affect financial literacy can be grouped into five 

variables, namely: (1) Personal Sociodemographic 

characteristics; (2) Financial knowledge; (3) Financial 

Behavior ; (4) Financial Attitude; (5) Financial 

Training 

1.3 Personal Socio-Demographic 

Characteristics 

[12] [13] states that gender, age, marital status, 

family income, financial decision-making processes, 

budgeting and expenditure, position, qualifications are 

factors that affect financial literacy [11] also argue that 

there are many factors that affect the level of financial 

literacy, such as employment, educational background, 

household income, demographic factors which are 

statistically significant to the level of financial literacy. 

1.4 Financial Knowledge 

Research shows that low financial literacy is the 

result of a lack of financial knowledge [14] [15]. [9] 

state that someone with a low level of financial literacy 

is usually correlated with low income, low education, 

and low wealth. Therefore, increasing financial 

knowledge for households is needed so that they can 

participate in a sustainable manner in the financial 

market [16].  

1.5 Financial Behavior 

[11] states that financial literacy is also related to 

behavior. A person's financial behavior can be measured 

by their behavior in managing basic finances, for 

example in terms of saving, consumption, and even 

investing. A person's financial behavior can also be 

indicated by one's participation in buying financial 

products, such as buying stocks, bonds, gold, foreign 

exchange, time deposits.  

1.6 Financial Attitude 

Financial attitude is measured by one's attitude 

towards money and financial responsibility [11]. [17] 

found that respondents' attitudes to risk correlate with 

share ownership. Those who are not willing to take risks 

are less likely to participate in the stock 

market. Therefore, financial attitude is one measure to 

measure a person's level of financial literacy. [18] [19] 

suggest that financial attitudes correlate with the level 

of financial problems [20]. 

 1.7 Financial Training 

People who receive financial training will have 

deeper knowledge in finance and will make better 

decisions, so it can be said that the person is more 

financially literate [11]. Financial training conducted 

for farmers in Rwanda (India) Village found that the 

training carried out increased savings, encouraged 

farmers to take loans, increased new income-generating 

activities, and encouraged farmers to pay their debts 

[21]. Financial education related to personal finance 

allows individuals to take effective actions to improve 

financial well-being and avoid financial problems [16]. 

2. METHODS 

This study uses a descriptive research 

design that will describe the financial literacy of 

millennial women in managing online businesses in 

Tulungagung Regency. The subject of this research is 

the millennial generation with an age range of 17 years 
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to 35 years. Which subject is a woman who has an 

online business in Tulungagung Regency. 

Data collection was carried out by observation. This 

activity was carried out to obtain data on the financial 

literacy of millennial women in managing integrated 

online businesses in Tulungagung 

Regency. Observations were made before finding out 

how millennial women's financial literacy is in 

managing online businesses in Tulungagung 

Regency. In-depth interviews were conducted to obtain 

clear data on the financial literacy of millennial women 

in managing online businesses in Tulungagung 

Regency. 

This study uses three research instruments, 

observation sheets conducted before and after, 

questionnaires and in-depth interviews to obtain 

accurate and stable information. The questionnaires 

distributed contain questions about financial knowledge 

in general. Savings, loans and investments. 

 

Table 1. The grid of research instruments on the level of 

financial literacy of millennial women in managing 

online businesses in Tulungagung in the aspects of basic 

knowledge of personal finance, savings, loans, 

insurance and investmen 

 

Aspect Question 

General 

knowledge of 

personal 

finance 

1. Knowledge of wants and needs 

2. Ability to make priorities 

3. Provision of emergency funds 

4. Planning funds pensiu n 

5. Financial literacy access 

information 

6. The benefit of socialization and 

training on financial institution 

products and services 

Savings and 

loans 

7. Financial records 

8. Credit withdrawal access 

9. Ownership of savings from 

business profits 

10. The amount of debt covered every 

month 

11. Ability to calculate simple bank 

interest 

A insurance 12. Awareness of covering risks 

through insurance 

  

Investment 13. Ownership of capital reserves 

Source: Chen and Volpe (1998) and Firli (2017) 

 

The data analysis technique used in this research is 

descriptive analysis, namely the analysis technique that 

describes the characteristics of the data. 

The results of these calculations will then be 

compared with the criteria for financial literacy levels 

according to Chen and Volpe, namely financial literacy 

is said to be high if the correct score exceeds 80%, 

medium if the correct score is between 60-80%, and low 

if the correct score is less than 60%. Furthermore, the 

conclusion is drawn using the formula: 

% average = (total number of% correct answers / 

items) 

Table 2. Categories of Financial Literacy Levels 
The total score is correct Financial literacy level 

category 

> 80% High 

60% -80% Intermediate 

<60% R endah 

Source: Chen & Volpe (1998) 

3. RESULTS AND DISCUSSION 

This research is useful to determine the level of 

financial literacy of millennials who have online 

businesses in Tulungagung Regency. The level of 

financial literacy will be reflected in the results of filling 

out the questionnaires that have been distributed in 

Tulungagung Regency. Based on the questionnaire that 

had been distributed, 31 people were willing to become 

respondents. 

 Demographically, based on the data that has been 

filled in the research questionnaire, it shows that 

the majority of millennial women who trade online are 

19 and 20 years old, namely 19.35% respectively. Then 

the ages of 21 and 22 years respectively were 12.9%, 18 

years old was 9.67%, ages 17 and 26 were 6.45% 

respectively, and the rest were 29, 36, and 43 years 

old. With the majority level of education is SMA, 

reaching 45%, then followed by graduates of S1 / D4 as 

much as 39%. While the rest have junior high school 

education, vocational school, workers and 

employees. These 31 respondents are millennials who 

have online businesses in the culinary field (33%), 

fashion and beauty (32%), household needs (29%), 

design services (3 %), and Murotal Al-Qur'an (3 %). 

The results of data processing regarding the level of 

financial literacy of millennials who have online 

businesses in Tulungagung Regency are grouped into 

the following aspects of knowledge: 

a. Aspects Knowledge common personal finance 

b. Savings and loans aspects 

c. Insurance aspect 

d. Investment aspect 
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Further descriptions regarding the elaboration of 

these aspects can be seen in the following table: 

 
Figure 1. Knowledge of wants and needs 

In managing personal finances, the majority of 

online traders are able to distinguish between wants and 

needs, which is 38.7%. However, 6.5% of traders never 

differentiate between wants and needs. 

 

 
Figure 2. Ability to Make Priority Scale 

In meeting personal and business needs, the majority 

of online merchants have been able to make a priority 

scale (38.7 %). However, 3.2% of online merchants 

never prioritize at all 

 

 
Figure 3. Provision of Emergency Funds (3-6 Times 

Total Expenditures Each Month) 

As many as 30% of online merchants in 

Tulungagung do not have an emergency fund supply of 

3-6 times the amount of expenditure each month. The 

remaining 12% of them have an emergency fund even 

though the amount does not reach 3-6 monthly 

expenses. 

 

 

 

 

 

 
Figure 4 Provision of Pension Funds 

The majority of online merchants do not prepare 

pension funds for the long term. However, there are 

those who are already planning a pension fund. And 

29% have plans for a pension fund. 

 

 
 

Figure 5 Information on Access to Financial Literacy 

Financial literacy information can be accessed easily 

by online traders, where 32.2% of online merchants 

have access to financial literacy information. However, 

6.5% of the online traders have difficulty 

accessing financial literacy information. 

  

 

 
Figure 6 Benefits of Socialization and Training on 

Financial Institution Products and Services 

The existence of socialization and training about 

financial institution products and services is quite useful 

for online traders in Tulungagung. However, 13.3% felt 

that they did not benefit from the socialization. And as 

many as 12% of respondents realized the benefits of this 

activity. 
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Figure 7. Financial Records 

As a businessman, online merchants often carry out 

financial records regularly, amounting to 

38.7%. However, 12.9% of these online merchants have 

never routinely recorded their business finances. 

 

 

 
Figure 8 Access to Withdrawal of Credit 

63.3% of online merchants in Tulungagung have no 

difficulty taking credit, both at bank financial 

institutions and non-bank financial institutions. 

 

 
Figure 9 Ownership of Savings from Business Profits 

Based on a survey that has been conducted, 64.5% of 

online merchants have savings that come from set aside 

business profits. However, there are 3.2% of traders 

who have absolutely no savings from their business 

profits. 

 

 
Figure 10 Amount of Debt Covered Each Month 

Based on survey results, 70.4% of online merchants 

never cover their debts every month. And as much as 

29.6% cover their debts every month. 

 

 
Figure 11 Ability to Calculate Simple Bank Interest 

In calculating the amount of bank interest in a simple 

way, online traders in general have mastered even 

though they are not very proficient. Only 13.3% of 

traders were proficient in calculating simple interest on 

debt. However, 20% of online merchants 

cannot calculate the amount of interest on the debt. 

 

 
Figure 12 Awareness of Risk Coverage through 

Insurance 

The awareness of the need to cover risks through 

participation in insurance has been raised by 79% of 

online merchants. 

  

 
 

Figure13 Investment / Investment for Business 

 Expansion 

Based on the survey results, online traders in 

Tulungagung have never invested in business 

expansion, which is 35.5%. As many as 64.5% have 

invested for business expansion. 

Based on the results of the percentage of positive 

answers from the 13 aspects above, the total average 

number of positive answers is = 515.5% / 13 = 

39.7%. The level of financial literacy for millennials 

who manage online businesses in Tulungagung Regency 

is 39.7%. When viewed from the category of financial 

literacy level, this condition is included in the low 

financial literacy level. 
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4.  CONCLUSIONS 

Based on the results of research and 

discussion, where the analysis of the level of financial 

literacy of millennials who have online businesses in 

Tulungagung is 39.7%.  

Referring to the category of financial liability levels 

by [14], this condition is included in the low level of 

financial literacy. So that further activities are needed to 

improve the quality of financial literacy in Tulungagung 

district, especially for millennial umkm women online.  

Financial literacy from the aspect of general 

knowledge of personal finance in online female SMEs 

can be said based on the results of questionnaires and 

in-depth interviews regarding the differentiation 

between wants and needs, determining the priority scale. 

Meanwhile, the aspect of financial literacy in savings 

and loans, insurance and investment is still very low. so 

it still needs to increase the scale of production and 

improve marketing technology. 
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