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ABSTRACT

The phenomenon of sharing and disclosing intimate information about children in the form of photos, videos, and status by
parents through social media is now increasingly widespread. This activity is referred to "sharenting”. This activity is
commonly done by digital native parents who raise children in digital-first culture. Academically, there are contradictions
whether sharenting is part of good parenting or bad parenting. This study aims to understand how is the construction of
sharenting reality for mothers who carry out activities to share children's photos and videos on Instagram. This study uses
constructivist paradigms, qualitative approaches, constructivism methods, and data collection through interviews with five
mothers as informants. The results found that each informant experienced objective reality, symbolic reality, and subjective
reality in constructing sharenting reality through three repetitive phases: externalization, objectivation, and internalization.
The process of constructing reality that occurs online is explained using the crystallization concept. The three phases of
sharenting reality construction are illustrated in the six stages sharenting process: (1) documentation, (2) choosing, (3)
editing, (4) giving captions, (5) uploading, and (6) getting responses. In addition to the sharenting process, we also found
rules and values of sharenting, family members other than mothers who participated in sharenting, and media other than
Instagram that were also used for sharenting. Good or bad parenting depends on the rules made by parents in choosing
content that needs to be shared. Good Sharenting is the one that provides benefits by sharing about parenting information
with fellow parents to support the child's growth for the better. Meanwhile, sharenting is bad if the parents have violated the
privacy of the child so that it can threaten the child's safety.
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1. INTRODUCTION and status updates [2]. Mothers are parents who are more

willing to upload photos of their children and share
1.1. The Rise of Sharenting Activities Performed information related to childcare topics than fathers [3].
by Parents of Digital Natives Jombhari et al suggested that mothers prefer to share photos

online because communication through photos is easier and

The phenomenon of sharing and disclosing intimate faster than through storytelling [1].
information about children by parents through social media
is now increasingly widespread [1]. Information about
children shared by parents is in the form of photos, videos

Parental activities to share information about children
on social networking sites are referred to as sharenting [4].
"Sharenting™ is a term that refers to the activities of parents
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sharing information about themselves and their children
online, involving both parents and the wider community
[4]. The sharenting activity is part of the activity that just
emerged when the use of the internet has been rampant and
the existence of social media in 00s (Facebook was founded
in 2004, Twitter in 2006, YouTube in 2005, and Instagram
in 2010). In the analog era (before computers and the
internet), the amount of photo production limited by cost
and effort. Now, the number of photos taken and distributed
increases rapidly. With the good quality of mobile camera,
activity takes photos now can always be done. As a
consequence, new parents have a tendency to documenting
the lives of their babies and share them through various
social networking sites [5].

Social media has become a place for parents to share the
joy and challenges of being a parent, and become a place to
documenting the lives of children in public with increasing
frequency, which is almost become a social norm [1].
Instagram nowadays rife with over-sharing information on
children, because of the nature of Instagram content in the
form of short photos and videos [6].

In addition, the generation is known as digital natives,
which is the generation whom was born and grow in the
context of developed digital and information technology,
most likely already become a parent. In another
perspective, they are a generation of millennials who was
born in the mid 1980s to the 1990s [7] are now in their late
20s or early 30s and might be parents already. They are
raising children in digital-first culture, having a tendency to
documenting activities digitally. When they were young,
before becoming parents, they accessed the online domain
based on their own wishes. They can be considered as the
last generation of internet users entering the online domain
of their own volition, because they are now parents who
start sharing information and photos of their babies and
young children in the online domain [5].

In the present context, the construction of sharenting is
motivated by the presence of digital media. The relation
between parenting and digital media that is derived from
sharenting contains matters related to mediatization that
build new communicative pressure on parents in the
present, as they are encouraged to deal with sharenting and
specific consequences to follow or reject sharenting [8].

Our pre-research observations found that the choice to
carry out this sharenting activity was also related to
religious factors. N, a mother with a 1-year-10-month old,
revealed that when uploading photos and videos of her
child in social media, she concerned about what is referred
to as "’ain ailment". According to her statement, ‘ain’ in
the teachings of Islam is the belief that ailment or
deprivation can come to someone who exhibits something
excessively and creates jealousy to others. According to N,
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sharenting is an activity to show off the gift of offspring
which is actually not owned by everyone, and when
uploaded to social media, it can cause jealousy to other
parents who do not yet have offspring even though they
have sought. If that is the case, other diseases caused by
showing off children on social media can turn out to be a
disadvantage to the child or family. This is certainly has to
be avoided [9].

1.2. Contradiction on The Meanings of
Sharenting: Good or Bad Parenting

Although sharenting is an activity that is now rife by
parents, the view of the activity is contradicted, whether it
is part of good parenting or bad parenting. A study that
states that sharenting is a good activity explains that
sharenting can be a social support mechanism for parents
who face caring pressure [10]; become a medium for
documenting child growth [11]; help parents break away
from feeling isolated [12]; the media shares good ways of
nurturing [4]; to fulfill social perceptions as good parents
[13]; [10].

On the other hand, studies that assess that sharenting is
an activity that is not good to do by parents explains that
this can be a violation of children's privacy rights [14]; [4];
[11]; the presence of digital security risks where uploads of
children can be used by people who have bad intentions
[14]; become a form of child labor because it exploits
children to become social media content [2]; and is a form
of imaging by parents by utilizing children [2]; [13]; [10].
Based on the findings of several theoretical perspectives
that have been presented, we considers that sharenting for
parents is an activity that has positive or negative values, so
that it can be a good parenting or bad parenting.

Based on the explanation above, we see that there is still
a gap that has not been studied, namely in terms of the
experience of mothers in carrying out sharenting processes
and sharenting phenomena in the Indonesian context. So
the purpose of this study is to understand how sharenting
reality is constructed for mothers who carry out activities to
share children's photos and videos on Instagram. We
limited the research problem to how mothers build
sharenting reality on the activities of sharing photos and
videos he did on Instagram social media. Mothers were
chosen as the criteria for the research subjects because they
were the parents of those who did sharenting more often
than their fathers [3]. The type of upload content shared is
limited to photos and videos because the type of content
uploaded to the dominant sharenting activity is in the form
of photos and videos [2]. Instagram was chosen as the
platform used by research subjects (mother) because it is a
social media whose native features as a place to upload
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photos and videos are mostly used as sharenting media by
parents [6].

2. LITERATURE REVIEW

2.1. Sharenting

"Sharenting" is a term that refers to the activities of
parents sharing information about themselves and their
children online, involving both parents and the wider
community [4]. Sharenting is part of an activity that only
emerged when the use of the internet has become
widespread and the existence of social media in the 00s. In
the analog era (before computers and the internet), the
amount of photo production limited by cost and effort.
While now, the number of photos taken and distributed
increases rapidly. With the good quality of mobile camera,
activity takes photos now can always be done. As a
consequence, new parents have a tendency to documenting
the lives of their babies and share them through various
social networking sites [5]. Social media has become a
place for parents to share the joy and challenges of being a
parent, and become a place to document the lives of
children in public with increasing frequency, which is why
these days “sharenting” almost become a social norm [1].

Sharenting is rampant carried out by a generation
known as digital natives, which is the generation whom was
born and grow in the context of developed digital and
information technology, and most likely already become a
parent. In another perspective, there are a generation of
millennials who was born in the mid 1980s to the 1990s [7]
who are now in their late 20s and early 30s and are
becoming young parents. They are raising children in
digital-first culture, having a tendency to documenting
activities digitally. When they were young, before
becoming parents, they accessed the online domain based
on their own wishes. They can be considered as the last
generation of internet users entering the online domain of
their own volition, because now they are parents who start
sharing information and photos of their babies and young
children in the online domain [5].

2.2. Crystallization: Social Construction of
Reality Facilitated by Social Media

Crystallization basically refers to a theory initiated by
Berger and Luckmann [15], Social Construction of Reality.
The theory explains that people and groups interact in a
social system which from time to time creates community
institutions that are maintained or changed through actions
and interactions between humans. Social institutions and
communities are objectively visible, but in reality they are
built in a subjective definition through an interaction
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process. The dialectic process is constructed through three
moments that occur simultaneously; externalization,
objectivation and internalization.

Crystallization is used as a framework for understanding
how reality is socially constructed in the era of social media
by incorporating network attributes into agenda-setting
theory. Crystallization describes the process of information
flow and the form of reality in the era of social media.
Based on the assumption that individuals psychologically
have a basic desire to create a reality together with those
who are considered a group, Crystallization positions that
individual online social networks will act as neo agenda
setters at the first, or second, level. The network will help
individuals gather a lot of information produced by various
media sources, including old mainstream media and
alternative media (social media); and that results from one's
personal connection. These individuals will also develop
attitudes about cognitive and affective attributes of the
information presented to them; which leads to the
development of objective and subjective realities [16].

/ CRYSTALLIZATION \

Social Construction of Reality Facilitated by Social Media

EXTERNALIZATION

&l

Objective Reality Symbolic Reality

\ Interaction network on Instagram /

Figure 2.1 Framework Model of Crystallization in Sharenting Activity

OBJECTIVATION INTERNALIZATION

| &2

Subjective Reality

3. RESEARCH METHODS

This research uses a constructivist paradigm to
understand how mothers build reality from the sharenting
activities they do. This study uses a constructivism research
strategy because it focuses on the unique experience of each
informant, without analyzing in depth the background of
the informant [17]. In this study, those who will be the
subject of research are mothers who have Instagram social
media accounts and share children's photos and videos on
Instagram social media. While the object of research in this
study is the construction of sharenting reality for mothers
who share children's photos and videos on Instagram social
media. Data collection in this study uses semi-structured
interview techniques. The sampling is purposive sampling
- homogeneous sampling that aims to reach a homogeneous
sample, that is, samples whose units have the same
characteristics (or very similar).

To answer the purpose of the study, we compiled the
criteria for the informant. The research conducted is to
understand sharenting construction so that the informant
must be someone who (1) performs sharenting activities on
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Instagram in the form of photos and videos, and (2) uploads
them in feeds and/or Instagram Story. When conducting
pre-research observations, we found that sharenting was
done with or without showing the child's face, and we
wanted to know the views of the two categories, so the next
criteria were (3) mothers upload content showed or did not
show the child's face. To find out the interactions that occur
online on Instagram, we set criteria that informants must (4)
get likes and/or comments in their sharenting uploads. We
need to understand the thoughts of mothers who are
classified as digital natives, therefore the last criteria are (4)
mothers aged 19-35 years and have a child with maximum
age of 6 years old.

4. RESULTS

We conducted interviews with five informants face to
face and by phone. As an illustration, the informants have
undergraduate and graduate education backgrounds. Four
informants are working mothers, while one informant is a
housewife. Five informants were chosen for reasons of
accessibility, in addition to adjusting to the criteria of the
informants. Informant 1 was LS, 23 years old. She is a
housewife who has a 1 year old son. Informant 2 is MA, a
27-year-old mother. MA has a daughter aged 20 months,
and currently MA works as a private employee. Informant
3 is AS, 34 years old. AS is a civil servant, and currently
AS has 6 years old daughter. Informant 4, AB, is a mother
with one baby aged 3 months. AB is a private employee
who is currently 27 years old. Informant 5 is MC who is a
31 year old mother. MC has a 4 year old boy. Currently MC
is a private employee.

We found that each informant construct sharenting
reality through three repetitive phases: externalization,
objectivation, and internalization, involving three
perspectives of reality: objective, symbolic, subjective
reality. Informants listened to every word which is told by
public figures, professional psychologists, and fellow
mothers related to sharenting, in a phase called objectivity.
The knowledge gained, coupled with the socio-cultural
background, contributes to constructing informants' views
about positive and negative values in sharenting activities;
in the phase of internalization. The knowledge gained from
social institutions in the environment of informants and the
values internalized in the informants is then reflected in the
activities of sharing photos and videos on social media as a
form of informants' adjustment to society. Externalization
as a form of adjustment to objectivation and internalization
is carried out subjectively by each informant with the
background of sharenting goals and rules regarding content
that may or may not be shared.

The construction of mothers in sharenting reality
involves social media. Mothers interact not only offline, but
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also online with parties who are considered as agents of
socialization. This construction process is explained by
using Crystallization which describes the process of
information flow and the form of reality in the era of social
media. Externalization, objectivation, internalization are
depicted in the Sharenting Process which consists of six
stages (not all informants go through the six stages). The
six stages are (1) documentation, (2) choosing, (3) editing,
(4) captioning, (5) uploading, (6) getting responses.

Documenting. First step in the sharing process is
documenting. Informants take pictures and or videos, using
a cellphone, of the moments or activities of the child.
Documenting is not only done by themselves but also by
close relatives such as husbands and grandmothers.
Documentation is done since pregnancy, birth, and or after
birth. For example, AS captures children's activities which
she thinks are funny, or in his personal designation
"nyampah"”, such as compiling children imitating beauty
vloggers, salon workers, singers, and presenters.

In the documentation process, informants have different
motivations. AS documents children in order to record
humorous moments. AB who document the intimacy of her
son and his father as material to make a positive message
about father's parenting role. What was recorded by mother
at this stage of documentation reflects a rule about what is
permissible or not should be enshrined as documentation.
In social construction of reality, the activity of mother
documenting children is a form of externalization, in which
individuals have certain values which have been
internalized regarding sharenting activities. The rules is a
manifestation of the view of positive and negative values
towards the sharenting that is owned by mother.

Choosing. Not all of the documentation is uploaded to
Instagram. Mothers selected the photos and videos to
determine one or several that could eventually be uploaded.
In this process also applied the sharenting rules. For
example, LS does not upload photos showing her child's
face to Instagram friends publicly. Photos or videos that
show children's faces can only be shared in close
friendships by utilizing the close friends feature on
Instagram Story. LS also avoids uploading documentation
showing the body or when the child is not wearing clothes.

Meanwhile, for photos and videos that were not selected
to be uploaded on Instagram social media, the informants
applied different treatments. US chooses to backup
documentation from the handphone to be stored on private
hard drive or on Google Drive. Whereas MA keeps photos
and videos on the cellphone. There are also informants who
send photos and videos that are not uploaded on Instagram
to the family WhatsApp group.
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As the rules at the documentation stage are a reflection
of the internalization of the good and bad values of the
sharenting that mother has, how the mothers choose which
photos and videos to upload or not upload on Instagram is
also a manifestation of the construction of sharenting
reality to mother. Mothers have a subjective reality of how
appropriate photos and videos are to be uploaded and not,
so the selection process is done before uploading.

Editing. After taking pictures in the form of photos or
videos, there is an editing process that the informants make
to the photos or videos chosen to be shared on social media.
Editing photos or videos chosen by all informants in
different ways and intentions.

LS, MA, and AB add stickers or gifs, with the aim of
covering the child's body parts that seems to be too open,
or to make the content to look funnier. MA added a photo
filter and used a photo grid to put a photo of his child and a
celebrity's child in one post that aimed to show that the
child was similar to the celebrity's child. AS edits sizes of
the photo, such as crop and resize, and MC sometimes uses
the Photo Wander editing application.

Captioning. The next step is to prepare the captions.
Informants always write captions on photos or videos
uploaded to social media. The captions made by informants
are quite diverse. LS uses English in writing in each post.
AS, AB and MC write a caption that contains a story that
matches the image uploaded if it has special meaning, or
writes "funny" jokes, or "poor" stories that actually don't
match the content. AB writes a caption with the contents of
positive messages regarding the role of father in parenting,
whose purpose was to share and hope to inspire others. MA,
AB and MC said that sometimes they prefer adding
hashtags or emoticons. Some other times, they post without
any captioning.

Uploading. The fifth step is uploading photos or videos
on Instagram. However, there are times when they upload
photos or videos of their child spontaneously using the
Instastory feature because they just capturing a moment
when their child is acting funny like what MC and AB do.
The activity of uploading children's documentation on
social media is based on diverse motivations and goals. MA
and AS upload photos of children on Instagram because
they think that Instagram is one of the good media for
storing photos and videos. However, there are differences
between MA and AS in looking at the activity of uploading
children's photos or videos on Instagram. MA uploads a
photo of her child on Instagram to get a response from her
friends.

Unlike MA, AS uploads photos or videos of their
children solely for entertainment and does not want to see
the responses of others. In addition, uploading activities are
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also based on positive and negative views of the mother
about sharenting activities, so that a mother has certain
restrictions or rules regarding the content about the child
that will be uploaded on Instagram. The content that is most
uploaded by the mothers is the moment when children are
acting funny and precious moments when a new child is
born or when the child first goes somewhere.

Getting responses. After uploading the sharenting
content, the informants got a response from followers on
their Instagram. Responses given by followers to the post
are in the form of likes, and in the form of praise comments
such as "Funny" or "Smart", comments in the form of
emoticons, and appreciation of milestones. As revealed in
the LS informant's interview, the appreciation of the
milestone is a compliment to the growth of the child when
the child is able to crawl, walk, talk, and other growth and
development processes. The comments given by followers
of MA such as when informants upload about children's
clothes, followers comment on the clothes worn by
children. Comments given by followers of informants are
also not always about post, as AS said that the response was
just "nyampah", funny, not such a serious response. This
response was obtained because the followers of the
informants were friends of the informant themselves and
were already familiar. There are also post from informants
that give rise to misperceptions in sharenting upload
responses, for example in AB. This informant uploaded the
childbirth content after 9 months of pregnancy, but there
were followers who thought the child from AB died after 9
months. In addition to misperceptions in AB's response, the
informant revealed that her followers prayed for positive
things as responses. Informants get more responses when
they upload about their children than upload about
themselves.

5. DISCUSSION

Before this study limited the focus on Instagram as
social media used as sharenting media by informants, this
study acknowledged that there were other media that
became a place of sharenting activity. Mothers also did
sharenting on several alternative media, including
WhatsApp Status, family groups, Facebook, and Path.
Instagram is the main social media as a mother sharenting
container, but other media are used as an alternative to
limiting sharenting to the closest people. WhatsApp family
group is an alternative for sharing photos and videos
because it is limited to families. Another finding is that
sharenting is not only done by mothers, but also done by
close relatives. Uploading children's photos and videos are
also done by fathers, uncles, and grandparents. This is
related to situations in which informants are together with
close relatives when caring for or playing with children, so
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that the family participates in documenting the moment of
the child and uploads the photo or video. The next finding
is about rules that are owned by each informant in doing
sharenting. Rules that are applied are in the form of not
sharing too many photos of children's faces on Instagram,
not being too showy and excessive in distributing children's
activities, not uploading children's photos with uniforms or
school attributes, not showing off children who have the
potential to make others sad; and only upload photos of
children in proper pose: not naked, etc.

Mother constructs sharenting reality through three
recurring phases: externalization, objectivation, and
internalization. These three phases involve three reality
perspectives, namely objective reality, symbolic reality,
and subjective reality. The construction of sharenting
reality done by mothers is not only done offline, but also
done online through Instagram. The process of reality
construction carried out online is explained using the
Crystallization concept which describes the three phases of
reality construction in the era of social media. The
objectivation phase occurs in mothers when getting
information on Instagram from public figures, professional
psychologists, and fellow mothers who also do sharenting.
The internalization phase occurs when the information
obtained by the mother, both online and offline, then
constructs the mother's view of positive and negative values
in sharenting activities, which is then reflected in
sharenting upload photos or videos when the mother adjusts
to her environment. The externalization phase occurs when
mothers can adjust to objectivation and internalization
carried out subjectively based on sharenting goals and
making rules on content that may or may not be shared. The
three phases of sharenting reality construction are
illustrated in the sharenting process that we identified into
six stages: (1) documentation, (2) choosing, (3) editing, (4)
giving captions, (5) uploading, and (6) getting responses.
These stages are not entirely carried out by each informant.
This is a form of adjustment made by informants through
the three phases of reality construction so that informants
can determine which ones are necessary and unnecessary
when doing sharenting and see sharenting as a positive
activity by avoiding negative things that can be caused by
sharenting.

6. CONCLUSION

Mother constructs sharenting reality through three
recurring phases: externalization, objectivation, and
internalization. The construction of sharenting reality done
by mothers is not only done offline, but also done online
through Instagram social media. The process of reality
construction carried out online is explained using the
crystallization concept which describes the three phases of
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reality construction in the era of social media. The three
phases of sharenting reality construction are illustrated in
the sharenting process that we identified into six stages: (1)
documentation, (2) selection, (3) editing, (4) giving
captions, (5) uploading, and (6) getting responses. In
addition to the sharenting process, we also found sharenting
rules of content that is allowed and appropriate to be shared
on social media, positive and negative values for sharenting
activities, family members other than mothers who also do
sharenting activities, and other media that are also used for
sharenting.
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