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Abstract—The article is devoted to the analysis of the
dynamics of indicators of the public catering market of the
Belgorod region of Russia. The aim of the article is to analyze
the directions and problems of development, identify positive
and negative factors, prospects for the development of the
regional market of public catering in the region. The analysis
method was used to study the dynamics of quantitative
indicators of the regional catering market based on static data.
The sociological method reveals the factors that affect the
regional public catering market. SWOT analysis was used to
assess the potential of the region's catering market. The
development of the public catering market in the region will
allow us to achieve the most complete satisfaction of the needs of
the population. To ensure the effective development of the
industry's infrastructure, it is necessary to create favorable
conditions for the growth of business activity. The main
problems of development of public catering on the example of
the market of the Belgorod region of Russia are revealed. It is
established that the low level of use of modern technologies
causes a significant lag in the public catering market from other
industries. The directions of development of the regional public
catering market are suggested.

Keywords—regional catering market, the catering market,
catering, the development of catering market, the indicators of the
catering market, factors market catering.

I. INTRODUCTION

Problems of development of public catering in regions of
Russia represent special theoretical and practical interest. The
catering market is an important element of the regional
economy (Kruczala, 1986).

Catering is considered one of the most promising and
rapidly developing sectors in the regions (Logachev &
Veretennikov, 2016). The food service market in the regions
is changing to reflect people's preferences and values
(Astafeva, Nizeev & Osipova, 2019; Risku-Norja, Lges,
2017). The industry of catering services has a rapidly growing
turnover. The increase in demand and supply in the regional
markets of public catering has created new market conditions
and a competitive environment in the industry, which has
received an incentive for further development.

The regional market of public catering is a large
organizational and economic system including all
organizational forms of food which main task is restoration

and maintenance of health of people (Frolov & Kim, 2015).
This explains the high rates of development of enterprises in
this sector (Khodykina, Alieva & Volkova, 2017).

A wide range of needs satisfied by the enterprises of the
regional market of public catering, create conditions for
entering the market of the most various organizations
applying various competitive levers and methods. In the
structured market of services in this area there is a constant
diversification of market relations in terms of diversity of all
components of the marketing strategy.

The catering market in the Belgorod region is an integral
part of the consumer sector, whose importance for the
economy and the community is very high. The consumer
market is a sphere of direct economic impact on a person and
a factor of political stability in a society (Moudry, Moudry &
Jelinkova, 2016).

Il. METHODS

Based on official statistics, an analysis of the key
parameters of the region’s public catering market was carried
out, namely, such indicators: the number of business entities
on the market, the number of seats in the catering network per
1,000 people, the turnover of catering, the index of the
physical volume of turnover of catering enterprises the share
of catering turnover in gross regional product, the turnover of
catering per capita, the share of catering expenses in the
structure of consumer expenditures s population.

The method of interviewing experts established the values
of qualitative indicators of the catering market of the region:
the quality of goods and products sold, variety of assortment,
price level, service culture, additional services, conditions for
the provision of services, the interior of establishments, an
individual approach to guests. The sociological method is
used to identify positive and negative factors affecting the
catering market of the region. The SWOT analysis was used
to assess the potential of the catering market of the region.

I1l. LITERATURE REVIEW

The study of the regional market of public catering as a
complex system of institutions in the sphere of circulation
with a large number of interconnections is devoted to a large
number of works.

The researchers found that each of the participants in the
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regional catering market has its own interests: producers seek
to return the money spent and make a profit, and consumers
seek to satisfy their own needs (Crespi-Vallbona &
Dimitrovski, 2016; Davidovich, 2014). To resolve the
contradictions of these interests, state regulation of the
economy by the authorities is necessary. (Yakimchuk,
Chistnikova, Bondareva & Dynnikov, 2017).

Unique parameters of development of regional catering
systems are formed under the influence of a combination of
factors (Elshin, Gayazov & Prygunova, 2016; Gunawan,
Shieh & Pei, 2015; Zhulina & Kitsis, 2016).

To analyze the trends in the development of the catering
market, a set of indicators has been formed subject to
statistical accounting (Kitsis & Vavilova, 2018). The
turnover of public catering, along with the volume of retail
trade, is used in most developed countries as an indicator of
the expected state of the economy, as a decrease in consumer
activity, which inevitably leads to a decrease in the rate of
economic growth, most of which quickly affect the dynamics
of retail turnover. (Vorotilova & Gudyma, 2017; Mikhailyuk
O. N. & Zolotarev 1. A., 2012).

The main problems in the development of the catering
market of the region are:

- insufficient effectiveness of state regulation;

- insufficient level of infrastructure development (lack of
retail facilities, high cost of buying and renting real estate and
land, high cost of engineering communications, lack of
infrastructure in remote or inaccessible settlements, weak
economic ties between manufacturers and trade
organizations, etc. );

- low qualifications and lack of staff at all levels;

- insufficient attractiveness for the business of developing
catering in remote or inaccessible settlements of the region.
(Katajevka & Fokina, 2014; Neganova & Chirkov, 2014).

The stabilization and development of the catering market
depends on transformation through the introduction of
innovative products and digital technologies (Stukalo,
Dombrovskaya & Aralova, 2017; Pyanikova, Kovaleva &
Bykovskaya, 2019).

The goals for the development of the catering market in
the region in the future should be:

- ensuring the balanced development and deployment of
catering infrastructure;

- creating conditions aimed at the development of modern
formats of public catering organizations;

- promotion of domestic products, including regional
manufacturers, in the consumer market;

- increasing the economic (price) availability of goods and
services for the population of the region, creating conditions
for ensuring the quality and safety of goods in the regional
consumer market;

- stimulating the development of public catering in rural
areas, including in remote or inaccessible settlements;

- improving the quality and culture of serving the
population of the region;
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- information and analytical support in the field of trading.
(Mayurnikova, Krapiva, Davydenko & Samoylenko, 2015;
Ugarova, Bolkhovitina & Davydenko, 2019; Chernov &
Chernova, 2015).

A systematic analysis of the development,
implementation and policy instruments for the development
of the catering market at the territorial level is needed
(Doernberg, Hornet, Zasada & Piorr, 2018).

The tasks of authorities in the development of public
catering in the region are:

- creation of conditions for providing residents of the
region with catering services;

- coordination of the development of consumer market
infrastructure in the region;

- participation in the implementation of systemic
measures to implement, protect and protect the rights of
citizens in the field of consumer protection in the region;

- coordination of work on the timely implementation of
development strategies of the regional consumer protection
system;

- the formation and maintenance of registers of public
catering enterprises in the region;

- development of short-term and long-term forecasts of
the socio-economic development of the region, analysis and
quarterly preparation of materials on the results achieved;

- organization and holding of public catering competitions
to improve the quality of services provided by public catering
enterprises, and the formation of new standards in the field of
public catering;

- carrying out work on awarding regional, departmental
awards with honors in the work of the Ministry of Industry
and Trade of the Russian Federation to individuals and
groups of enterprises, institutions and organizations in the
field of public catering;

- carrying out celebrations dedicated to the celebration of
professional holidays;

- monitoring the state of the regional consumer market in
the area of “Catering”, analysis of its development trends
(Batabyal & Beladi, 2016; Cutrini & Valentini, 2017;
Zakharova, Kardava, Avanesova & Avramenko, 2016).

Authorities can help improve the efficiency of the
catering sector by creating an enabling environment
(Yakubuk, 2015).

The strategic direction in the Belgorod region is the
development of small and medium-sized businesses,
including in the public catering sector. Most-favored-nation
treatment for business is provided by mechanisms for
organizational, financial, credit and property support to small
and medium-sized businesses within the framework of the
subprogramme for the development of this sector, as
stipulated by the current state program "Development of
Economic Potential and Creating a Favorable Business
Climate for the Belgorod Region for 2014-2020".

It is necessary to implement measures to increase labor
productivity (through raising the level of education and
“creativity" of workers), as well as the development of a
system of priority support for highly qualified specialists in
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the public catering sector. (Kazaryan & Charyeva, 2016;
Manaeva & Rastvortseva, 2016).

Effective mechanisms for the development of the regional
public catering market in the region and the elimination of
infrastructure risks are the promotion and implementation of
technological and managerial innovations (Pyryakova, E. A.
et al., 2019), the implementation of public procurement
policies (Cerutti, Ardente, Contu, Donno & Beccaro, 2017).

At the same time, it is important to assess changes in
consumer welfare as a major factor in the transformation of
food and public catering markets (Berendeeva, 2019; Soroka
& Wojciechowska-Solis, 2019).

A significant lever influencing the increase in food prices
is price monitoring at all stages of commodity circulation:
from production to the sale of food in a wholesale and retail
network. (Chistnikova, Antonova, Yakimchuk, Glotova &
Dynnikov, 2017).

IV. MAIN PART

4.1. Characteristics of the market of public catering
Belgorod region

Advances in Economics, Business and Management Research, volume 181

The food market is the largest consumer market in the
Russian Federation in general and in the Belgorod region in
particular.

Dynamics of quantitative indicators of the market of
public catering of the Belgorod region in 2014-2018 is
presented in Table. 1.

The number of business entities in 2018 decreased by 1
compared to 2014, which indicates stability in the catering
network, which significantly affects the satisfaction of
consumer requests.

The number of seats has increased, which allows you to
place more guests in one restaurant or cafe. On average in
2014-2018 for 1 thousand people there were 35-39 places at
the enterprises of the public network with a standard of 40
places. This indicator in the Belgorod region is close to
normal.

TABLE I.  DYNAMICS OF QUANTITATIVE INDICATORS OF THE MARKET OF PUBLIC CATERING OF THE BELGOROD REGION IN 2014-2018

Indicators 2018/ 2018/

2014, 2014,

2014 2015 2016 2017 2018 (+,) %

Number of economic subjects of public catering, units 2427 2415 2420 2422 2426 1 99,9
Number of seats for all public catering establishments, thousand units 139.7 1385 140.1 141.3 141.8 21 1015
Number of seats in the public catering network for 1 thousand people, 35 38 39 39 39 4 1114

units .

Turnover of public catering, min. rubles 6280.3 | 6811.3 | 7278.6 | 7902.2 | 8428.8 | 21485 | 1342

Index of physical volume of turnover of public catering,% 105.3 108.6 106.9 108.6 106.7 14 101.3
Share of turnover of public catering in gross regional product,% 1.01 0.99 0.99 1.01 1.01 0 100.0
Turnover of public catering per capita, min. rubles 4062 4397 4691 5101 5448 1386 134.1

The share of expenditures on public catering in the structure of

consumer spending of the population,% 2.2 2.3 2.0 2.2 2.2 0 100.0

Source: belg.gks.ru/

The turnover of public catering in 2018 amounted to
8428.8 million rubles, and in 2014 - 6280.3 million rubles.
This indicator compared to 2014 increased by 34.2%, which
indicates the growth of production and the effectiveness of
sales of catering products.

The index of the physical volume of public catering
turnover increased by 1.4% compared to 2014, which
indicates not only an increase in the volume of public

TABLE II.

catering, but also an increase in prices for the products of
public catering enterprises.

Consider the qualitative indicators of the market of public
catering in the Belgorod region in 2013-2017, calculated by
the expert method (poll of experts) on a scale of 1 to 10
(where 1 point is the lowest value, 10 points is the highest
value of the indicator) (Table 2).

DYNAMICS OF QUALITATIVE INDICATORS OF THE MARKET OF PUBLIC CATERING OF THE BELGOROD REGION IN 2014-2018 (SCORE ON A SCALE

OF 170 10)
Indicators 2014 | 2015 | 2016 | 2017 | 2018
Quality of goods and products sold 7 5 7 8 6
Variety of assortments 7 6 8 7 8
Price level 6 8 8 8 9
Culture of service 5 6 6 7 7
Additional services 6 6 6 6 7
Terms of Service 6 5 7 6 7
Interior of establishments 5 5 5 6 6
Individual approach to guests 4 4 3 5 5

Source: compiled by the authors on the results of the survey of experts
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The public catering market of the Belgorod region is
currently quite developed in terms of the quality of goods, the
level of prices and the culture of service.

In 2014-2018 years. The individual approach to guests
was improved and the culture of customer service was
improved, which indicates an increased competition in the
catering market.

Ethics and the ability to communicate with visitors
increase the reputation of institutions, which has an impact on
attendance.

Also in 2017-2018, much attention was paid to the
interior of the establishments, as the goals of the clients
changed, they want not only to eat deliciously or hold a
celebration, but also to have a good time. The price level has
increased by 3 units in comparison with 2014, the reasons for
this are inflation, as well as the rise in price of agricultural
products.

TABLE IlI.
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4.2. The analysis of directions and problems of
development of the market of public catering of the Belgorod
region

The public catering market in the Belgorod region is
an open system that responds to both internal and external
economic, social and political situations, depends on
interregional trade flows, migration of labor, movement of
money and capital.

To study the potential for the development of public
catering enterprises in the Belgorod region, we used the
SWOT-analysis method, which allows us to identify
strengths and weaknesses, as well as opportunities and threats
against competitors.

SWOT-analysis of the potential of the market of
public catering of the Belgorod region is presented in Table
4.

SWOT-ANALYSIS OF THE POTENTIAL OF THE CATERING MARKET IN THE BELGOROD REGION

Strengths

Weakness

- variety of public catering infrastructure in Belgorod
- public catering establishments, aimed at different segments of consumers
-a sufficiently high level of service at public catering establishments in the
city of Belgorod
- availability of qualified personnel in the labor market of the Belgorod
region
- the availability of innovative technologies and the possibility of their
implementation
- established relationships with suppliers of products

- weak motivation of local population in entrepreneurship
- Inadequate number of public catering establishments in district centers
- insufficiently high level of service in public catering establishments in
district centers
- lack of clear strategic directions
- obsolete equipment at operating food enterprises
- lack of experience in marketing research
- insufficient use of marketing tools
- unstable sales volumes

Opportunities

Threats

- realization of an active investment policy in the sphere of catering of the
region
- ensuring sustainable development of catering, improving quality and
expanding the range of services
- application of modern information technologies
- use of modern automation systems
- an increase in the number of local producers of raw materials
- attraction of highly qualified management personnel

- economic and political destabilization
- change in tastes and preferences of the population
- Fierce competition through the entry of large international enterprises
- increase in prices for raw materials

The low level of use of modern technologies causes a
significant lag in the catering market of the Belgorod Region
from the catering sector of developed countries in terms of
efficiency level 5 and more times.

In order to solve these problems in the Belgorod region, it
is necessary: the formation of a new regulatory framework in
the sphere of consumer market regulation, the development
of a strategy and program for the development of public
catering, and the development of law enforcement
mechanisms.

4.3. Perspective of development of the regional market of
public catering

TABLE IV.

Having analyzed the state of the regional market of public
catering in the Belgorod region, it can be concluded that the
obstacle to its development is in the field of regulatory policy.
The area of nutrition in public places in the Belgorod region
is not sufficiently developed: the share of out-of-home
expenses in the total costs of the population for food was no
more than 3%.

Currently, a large number of events are being held that
implement the necessary directions for the development of
the regional catering market.

The plan for implementing measures for the development
of the market of public catering in the Belgorod region is
presented in Table. 5.

MEASURES FOR THE DEVELOPMENT OF THE MARKET OF PUBLIC CATERING IN THE BELGOROD REGION

Events

Directions

1. Development of the Strategy for the Development of Public
Catering in the Territory of the Belgorod Region for 2018-2025.
2. Development and implementation of activities for the
implementation of the Strategy for the Development of Public
Catering in the Territory of the Belgorod Region for 2018-2025.

- increase in the turnover of public catering;
- creation of conditions for increasing the number of economic entities
engaged in public catering;
- probability of the population of the region with public catering services

Organization and holding competitions of professional skills,
festivals, master classes - at least 4 annually

Increase of professional skill and professional skill of the personnel at public
catering establishments, and also at the enterprises rendering household
services to the population

Conducting competitions of professional skills, festivals, master
classes, including among students of educational organizations

Promoting the profession of the service industry
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Events

Directions

The international barbecue festival "Grill Fest"

- promotion of the products of local commodity producers to the domestic and

- increase in the turnover of public catering;
- popularization of the profession of public catering services;
- creation of conditions for investment attractiveness of local commodity
producers;

foreign markets.

Keeping a register of public catering establishments and household
services and conducting an analysis of the situation in the services
market

Study of the situation on the state of the competitive environment in the
sphere of public services and catering services in the region

Source: compiled by the authors.

For the analysis of methods for stimulating the sale
of products of public catering enterprises in the Belgorod
region, we will examine the main areas:

o intra-firm incentives;

o stimulation of consumers.

V. CONCLUSION

The market of public catering of the Belgorod region
is an important structural element of the social infrastructure
of the region, the role of public catering is quite significant
and is aimed at fulfilling the main function — the creation of
a set of conditions for the development of the economy of the
region and ensuring normal human life. Besides, the market
of public catering of the Belgorod region carries out
important economic and social functions, maintaining a high
standard of living of the population, providing employment,
development of small business and economic development of
area. That causes need of further research of the analysis of
the directions and problems of development of the market of
public catering of the Belgorod region.

Consumers began to either go to places of public
catering or to refuse expensive dishes. There is also a trend of
outflow of visitors from expensive restaurants in the middle
segment and fast food. A significant influence on this trend
was made by the rise in price of prices - the dollar and euro
rates increased, therefore, products are purchased at higher
prices, rental costs also increased, utility payments increased,
fees for security measures increased. Thus, the costs of
enterprises have increased, and this is all pawned in the price.

To ensure the effective development of the
industry’s infrastructure, it is necessary to create favorable
conditions for the growth of entrepreneurial activity,
maintain competition and the balanced development of
various types and methods of food trade.
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