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ABSTRACT

Reviewing the existing theoretical framework of the University Identity System (UIS), this paper reorganizes the
components of UIS by combing related theories and practical experience, proposes three subsystems as the components
of UIS, scilicet, Cultural Identity System (CIS), Behavioral Identity System (BIS), and Presentational Identity System
(PIS), and explains the concepts and relationships of the three subsystems.
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R 1 UIS FRGHIMFHES

oo ¥
HEHEN RS Mind Identity System
1T RIH RS Behavioral Identity System
MBI R G0 Visual Identity System
AL R 5 Cultural Identity System
RIEEMN RS Developmental Identity System
Ut U &R 40 Audio Identity System
LI R G0 Olfactory Identity System
BB R4 Environmental Identity System

GERLRIE: Lul; Laill; Zhangl*%%
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UIS i3 NI MIS, 2 ERmEE S, e
) F1 727 0% i S ARG 2 T BLIX 43 A 35 1R
ARG DAL R KR ), H MIS i & hFRE .
bR R RAEN . Zhang T i, MIS &
BRI A S R, BIS Ml VIS & MIS ) Sk
FEAR L. BIMIS 5 BIS. VIS Z k& IEM—4 AR
WTE 75 {5 B AT R 5 4507 REAR I —FF

FEXF UIS 19—, SCHIRI A 4t (Cultural
Identity System, CIS) % & iR 5l & 4t (Developmental
Identity System, DIS) 737l 5 i ¥ & m i AE CAT 30K
AR P b DX T FoAth s A IR R T, DRI R 2 BAE
HPRESFA R AT, UIS #1322 48mAK, 2R
HA St SRTIETER), XRS5 1 RGAER A L
FIEET JE R R Sibr L, MIS. CIS 5 DIS #B 2k
FRHZHERES, T CIS IAMERE K, 5 7 E
AR RS R, TG DA R AR R B DL
FoAth Jgbnite, #RBAT L 2T kK . SRR
o, BT AR CIS ks A E Hofdors # 2 1 i
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Melewar ¥4 M E (corporate philosophy ). &
MEAMEME Ccorporate values )~ AML#EN] (corporate
principles) %38 MIS [JiE, Hk A4y (corporate
mission) F{EMLJT 5 (corporate history) —[F/IH A4
ME3CAk (corporate culture) [FJElEH . IEUT Albert By
Fk, HLW SR IE X —HR LM EM . 1T
NEERZ. VSun AR BCR AL FE SO T R (1)
FIREE R 2 —, NI SO A B 5 R A ) A%
B BRI, At ULS H & & SCET 1)
SCAEFT AR, BIRL CTS BUR MIS. Fit, 1E2 UIS 7
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PATERE #2155 HLAth S i B X 23 AR 31

3. M VIS B PIS %28

VIS ZAF I TE GIE B BRI R 58, i
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IMAFS R TR IR A R S5 ) A 1 P R
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AT 5 Fe o BARTT 5 BRSBTS
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W, TR AR AR R o DOl R U, LA
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HET e R IR SGE L, A 2 R .
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Wit iR 24t (Audio Identity System, AIS) Al
MG R4 (Olfactory Identity System, OIS) 73]
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FizRo

#£2 AIS. 0IS R VIS =R

AIS oIS VIS
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W & 48 (Environmental Identity System,
EIS) N2 DARS Rl 3R B IR AR 3 1) R4t EIS 5 VIS
RIS I L IR R R R SE, 10T AL
WAT T B — B S KRN S 5O, 5 N — e
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AT L, AIS. OIS. EIS K& VIS & [F]— ik T k4
P F g B AR TS H A 2 AN R TR 23 B . P,
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41 Baumeister FT 5, “ 22 —Mrfh A& H &5 IE
Z—RAT R M, RBHEE R B R EI,
SIRAE RN RS (Presentational Identity System,
PIS).
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