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ABSTRACT

This study aims to examine the effect of entrepreneurship competence and motivation to improve business performance.
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1. INTRODUCTION

Competition in a business has become a problem
these days. One influential factor that could lead to the
win of a business game is a good performance.
Performance describes the results gained by an
organization both in the form of profit-oriented or non-
profit-oriented produced during a time [1]. As stated by
Armstrong and Baron, performance is the result of work
that has a strong relationship with an organization's
strategic goals, customer satisfaction, and economic
distributions [2].

This type of performance can be divided into
economic performance, producing superior products and
measurable workability. In addition, the problem of
business performance is generally experienced by new
businesses that plunge into entrepreneurship, such as
MSMEs or the creative economy [3].

Micro, small and medium enterprises (MSMES) are
important parts of the economy of a country or region.
This important role has encouraged many countries,
including Indonesia, to continue to develop MSMEs.
Although it has small number of workers, assets and
turnover, the role of MSMEs is quite important to support
the economy. There are three underlying reasons for
developing countries to consider the importance of
MSMEs. First, the performance of MSMEs tends to be
better at producing productive workforce. Second, as part
of its dynamics, MSMEs often achieve increased

productivity through investment and technological
change. Third, it is frequently believed that MSMESs have
advantages in terms of flexibility rather than large
businesses [4].

The development of MSMEs becomes a supporting
factor in increasing various types of businesses, both in
the micro, small and medium categories, such as in the
city of Bandung. Apart of being known as the flower city,
it is also known as the city of artists. This can be seen
from different stores that sell painting products,
traditional Sundanese musical instruments and one of
Sundanese traditional musical instrument craftsmen,
such as angklung in Saung Angklung Udjo. It attracts
some foreign and domestic tourists who visit to buy
angklung souvenirs and enjoy angklung music shows.

Through the development of the MSME sector in
Indonesia, especially in the city of Bandung, the
enactment of Law No0.20 of 2008 concerning Micro,
Small and Medium Enterprises (MSMEs) on July 4,
2008, Indonesia has a more complete definition of
MSMEs compared to the definition in the old law,
namely Law No.5 of 1995 which defines only for Small
Businesses. This definition is based on business criteria,
namely assets or wealth and annual sales.

It can be seen from various empirical data that support
that the existence of MSMESs. They are quite dominant in
the Indonesian economy (KUKM), Indonesia is one of
the countries that has a very high growth in MSMEs.
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The development of MSMEs in Indonesia continues
to increase from year to year. It is related to government
efforts that need to support MSMEs by facilitating
business making and providing assistance from the
capital and other needs, especially now that Indonesia has
entered the market ASEAN global (MEA) with tough
competition facing outside entrepreneurs who sell
foreign products to Indonesia. Business Performance is
crucial in increasing production and quality, so it needs
to be improved so that Indonesia does not lose to other
countries in the face of MEA.

Before proceeding to the World Market or Global
market, it is better to fix the local market in the provinces
in Indonesia. West Java Province, MSMEs also have a
very important role in the economy. Furthermore, in
West Java Province, MSMEs have experienced quite
good developments, both in terms of business units and
the absorption of their workforce.

The development of MSMEs in West Java Province
has increased both in terms of business units and
workforce. In terms of business units, they have
increased every year, namely, in 2014 the number of
MSMEs in West Java Province was 8,524,494 units, in
2015 it rose to 8,730,254 units, and in 2016 also increased
to 8,750,914 units. Furthermore, in terms of the
workforce also experienced Kenikan. In 20014 West Java
Province MSMEs were able to absorb 13,542,296
workers, in 2015 it increased to 13,966,311 people, and
in 2016 it increased again to 14,278,402 people [5].

So, it implies that the development of MSMEs in
West Java Province every year has always increased,
both in terms of business units and the absorption of their
workforce. It indicates that the climate of MSMEs in
West Java Province has a better prospect to be developed
in the future to be able to overcome the problem of
income distribution in the community.

From 2014 to 2016 the Bandung trade industry,
especially in  micro-businesses has a declining
development, both in terms of business units, labor,
assets, and turnover. It is that the development of the
trade industry and creative economy in the city of
Bandung has problems that must be handled by the
parties involved in it [5].

The roles of the creative economy are partly
important in advancing Indonesia, starting from
providing economic contributions to strengthening the
identity of the nation. It also preserves natural resources
(PNR) and cultural resources to give a social impact for
people to love and be proud of using products made by
the nation itself [6]. When the researcher was doing pre-
study, she found a problem in MSMEs, especially in the
angklung souvenir trade in Saung angklung, Udjo,
Bandung.

I In 1966 Saung Angklung Udjo was established.
During this journey, the business of angklung craftsmen
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was still not so much in demand. However, over time,
more people became familiar with angklung and made
public awareness grew. It was important to preserve one
musical instrument traditionally owned by this nation
overtime because it grows a business. Just as in the
angklung country, it also turns out to be an attraction for
foreign tourists whether it is in the form of angklung
performance or even making the angklung itself a
souvenir  for  both  family, relatives,  work
colleagues/business, partners. These problems include
the development of sales obtained each year has
decreased.

Table 1 Sales of souvenir angklung saung angklung
udjo of bandung city 2014-2017

Years Souvernir
(Angklung)
2014 14.236
2015 12.797
2016 7573
2017 3.602

Source: Data is obtained from Saung Angklung Udjo Marketing Manager, 2018

Based on Table 1, obtained from the interviews, it can

be seen that the sales of souvenirs in Saung Angklung

Udjo Bandung decreased every year where the lowest

sales were in 2017 of 3,602 while sales in 2016 amounted

to 7,573 Souvenirs were obtained from the total sales of

various types of angklung: mini angklung 8, angklung

Sarinade 8, angklung sarinande units, angklung sarinande
plus 14.

To see the existence of business performance
problems on capital growth indicators, the marketing
manager Saung Angklung Udjo was interviewed but
Saung Angklung Udjo did not provide nominal in-
formation, the information provided by Kang Maul as
Marketing Manager was the initial capital of SAU (Saung
Angklung Udjo) to angklung production and SAU's
physical development and SAU made a partnership
program to produce angklung in 1966 of Rp.
20,890,000.00. In the period of 2010 until now, the costs
or capital incurred increased for angklung production;
employee salary; SAU care and development; promotion;
creative program; and socio-cultural programs. In 2014
the capital increase was 89% from the initial capital, in
2015 it fell 13.8% from 2014, in 2016 to 2017 there is a
decline in percentage from the previous year reaching
39%. 58.3% of the profit was obtained from artistic
performances. Apart from the appearance and sale of
angklung souvenirs directly, profits are also obtained
from ordering angklung with online marketing.
Angklung sales online from 2014 to 2017 experienced a
fluctuating order change, the units in selling angklung
were sold per SET not unit. The decline in 2017, namely
angklung sarinande 8 from 1506 to 791 sets, ordered, the
price of per-set angklung sarinande 8 was Rp.
283,000.00, each year the order decreased by 52.5% from
2014 to 2017.
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The visit to SAU (Saung Angklung Udjo) also
affected the selling of angklung souvenirs in Saung
Angklung Udjo. In recent years the visit to SAU has seen
an increase, but in 2017, the number of visitors has
dropped from the previous year of 269,493 (for domestic
visitors and Foreign) to 134,747 in 2017, according to
Kang Maul as Marketing Manager. SAU's visitors are
predominantly students, for international visitors, the
number has declined until 2017 now (Information from
the Marketing Manager, Kang Maul). At present there are
still some obstacles faced by Saung Angklung Udjo in
making angklung sou-venirs and his own angklung
musical instruments, among them is the lack of craftsmen
and raw materi-als for making angklung according to
Operational Di-rector Saung Angklung Udjo. So far, the
raw material for making angklung in Saung Udjo has
only been obtained from the Leuweung Awi area, which
has limited production capacity.

There are problems with business performance on
labor growth indicators. Based on the initial survey in
Table 1 there was a decrease and increase in the Saung
craftsmen Angklung Udjo every year. This is related to
the craftsmen themselves who are more focused on hard
work and more focused on capital if many orders for
making angklung can generate income for each craftsman
around Rp.2,000,000 to Rp.3,500,000 rupiah per week
(Information from craftsmen SAU angklung), the
problem is the lack of confidence of angklung souvenir
craftsmen in maintaining their business to grow and be
better.

Information obtained from Kang Yana as Production
Manager of Saung Angklung Udjo, that in mak-ing
angklung souvenirs themselves the problem they are
facing is a lack of labor because many are resign-ing,
another problem is how they as craftsmen can create
angklung as a souvenir with a time that is not too long for
production and sales to increase. Also, the craftsmen
were very lacking in developing their businesses because
entrepreneurial competencies were less applied, the
craftsmen only waited for customers and were less
motivated to work harder. The real conditions in the field
show that the angklung craftsmen of Saung Udjo worked
on making angklung and souvenirs if there were only
orders and the number of orders for the year had recently
declined because there were already many angklung
craftsmen suppliers other than Udjo's saung angklung.
This condition resulted in a lack of motivation for
craftsmen to make angklung, the existing problems must
be addressed immediately because the creative economy
is one of the most effective ways to preserve an infinite
number of archipelago cultures. For example, it is like
batik or music that is traditional in value or basic but has
a contemporary spirit that can be known globally [6].

There are some strategies to solve business
performance problems. One of them is entrepreneurial
competence. According to the theory of S. Anil Kumar,
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who said that one's competence is the basis of someone
who allows them to issue superior performance in their
work and competence This is a characteristic of someone
who showed effective results and superior job
performance [7]. Reference [8] also explained that
competence is a basic characteristic of a person who
allows him to provide superior performance in a
particular job, role, or situation.

Based on previous research, it was found that
competence is the basic characteristic of a person in the
form of basic knowledge, ability, and experience that can
affect the performance of that person [9]. According to
[10] In Research, Entrepreneurship Competence is a
Factor in addition to the Entrepreneurship Strategy that
Supports Business Performance. Competencies are
related to the performance, competitiveness, growth, and
success of the company [11].

According to [12], entrepreneurship competency is
also a mediation in the relationship between
entrepreneurial characteristics and business performance.
Entrepreneur-ship competency is an important factor that
every entrepreneur needs to have. Therefore, to improve
business performance, craftsmen need competencies to
manage and achieve business goals [7].

Among some influential factors, entrepreneurial
motivation can also influence one's business
performance, based on David Mc Clelland's achievement
motivation theory. This is based on the theory stated in
[13] and [14]. The motivation for achievement in the
theory of David Mc Clelland is classified based on the
results of activity in the form of accomplishments,
including work. The need for achievement is a motivation
in carrying out work based on research [9].

Achievement motivation is one of the driving factors
for achieving success in competing with a set of
performance standards [13]. They have a strong desire for
feedback on their achievements. People like trying to get
satisfaction in doing better things. High achievement is
directly related to high performance.

The relationship between entrepreneurial competence
and entrepreneurial  motivation  with  business
performance is explained in [13] regarding the
Development of Entrepreneurship and Intrapreneurship
Attitudes [15]. Effect of Motivation, Knowledge of
Entrepreneurship  and  Independence on  The
Entrepreneur's Performance and [10] which states that
entrepreneurship is considered to have a dominant
influence on business performance. This is also
supported [4] which states that small companies that want
to develop must have an entrepreneurial spirit; Besides
[16] confirms that with an entrepreneurial spirit small
businesses owner can outperform their competitors.

Based on the research background, the authors
formulated several research formulations, namely how
the influence of entrepreneurial competence on the
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performance of angklung craftsmen in Saung Angklung
Udjo, how the influence of entrepreneurial motivation on
the business performance of Saung Angklung Udjo
craftsmen in Bandung City, as well as the influence of
entrepreneurial  competence and  entrepreneurial
motivation on performance the business of Saung
Angklung Udjo craftsmen in the city of Bandung. The
purpose of this study was to determine the effect of
entrepreneurial competence on the business performance
of Saung Angklung Udjo craftsmen in Bandung City, the
influence of entrepreneurial motivation on the business
performance of Saung Angklung Udjo craftsmen in
Bandung City, and the influence of entrepreneurial
competence and entrepreneurial motivation on the
business performance of Saung Angklung Udjo
craftsmen in Bandung

Entrepreneurship plays an important role in business
creation and growth, as well as in the growth and
prosperity of the region and nation [14]. All types of
entrepreneurial personalities include hard work, but
certain other types of business are related to expertise
called competencies that arise repeatedly in successful
entrepreneurs around the world [17].

Competence is a characteristic of people, which
results ineffective and/or superior performance at work.
In simple terms, competency is a combination of a
collection of knowledge, soft skills, and a suitable cluster
of motives/traits, an individual processes to perform tasks
assigned effectively and efficiently [7].

Entrepreneurship  competencies have  several
indicators that can influence business performance
including 1) Competence to manage a business, 2)
competencies to manage HR, 3) competencies to manage
sales, 4) competence to make business records, 5)
competencies to manage finances according to [7].

Motivation can be interpreted as a driving force that
causes people to do something or do something because
they are afraid of something [9]. This strong motive often
decreases when it has reached satisfaction or because it
finds failure [18-24]. Dimensions of Achievement
Entrepreneurship Motivation theory According to
[25,26] in [13], among others: 1) Need for Power or the
need for power, 2) Need for Affiliation or need for
affiliates, 3) Need for Achievement or often called the
need for achievement.

Performance is the result obtained by an organization
both the organization is profit-oriented or non-oriented
which is produced during a period. Reference [27] more
explicitly say that performance is the result of work that
has a strong relationship with the organization's strategic
goals, customer satisfaction, and economic contribution.

There are several indicators of business performance
[28] namely: 1) sales growth; 2) capital growth; 3)
additional workforce; 4) market growth and marketing;
5) profit growth
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2. METHODS

The method used in this study was a survey method
or explanatory survey. This method aims to determine the
influence between variables by testing hypotheses. The
data used are secondary data and primary data consisting
of  entrepreneurial  competency  questionnaires,
entrepreneurial motivation, and business performance.

The sample in this study were all Saung Angklung
Udjo craftsmen in Bandung City, sampling using a
saturated sample method, which is a method that takes
the entire population. Data collection techniques were
carried out in this study through questionnaires and
interviews. The data analysis technique used in this
research is verification analysis. Verification analysis is
used to see the influence of entrepreneurial competencies
and entrepreneurial motivation on business performance
[29].

The variables in the study consisted of entrepreneurial
competence, entrepreneurial motivation, and business
performance. This research uses measurement data
ordinal scale. The scale attempts to measure the meaning
of an object or concept for the respondent.

3. RESULTS AND DISCUSSION

Entrepreneurial competence (X1) and entrepreneurial
motivation (X2), while for the dependent variable is
business performance (Y). To determine the effect of
entrepreneurial competence on business performance, the
effect of entrepreneurial motivation on business
performance, and entrepreneurial competence and
entrepreneurial motivation on business performance
multiple linear regression testing was conducted.

The multiple regression equation models that will be
formed in this study are as follows (1).

Y:a+b1X1 +b2X2+e (1)
where:

Y = Dependent variable (business performance)
a = Constant

b1b,= Regression coefficient

Xi1= Independent variable (entrepreneurship
competence)

Xo= Independent variable  (entrepreneurship
motivation)

e = Standard Error

Based on the results of data processing through SPSS
24.0 for windows, multiple linear regression coefficients
are obtained as follows.
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Table 2. Model summary correlation coefficient

Coefficients?
Unstandardized | Standardized

Model Coefficients Coefficients t |Sig.
B [Std. Error Beta
(Constant) 5,242 5,424 ,966 |,342
Entrepreneurship |0 1195 283 1,838(,077
1Competence
Entrepreneurship  |,513 ,143 ,551 3,586,001
Motivation

2. Dependent Variable: Business Performance

Source: Data processing results, 2019

Based on Table 2 in column B, there are constant

values and multiple linear regression coefficients for

independent variables. Based on these values, it can be

determined that multiple linear regression models are
expressed in the form of equations as follows:

Y =5,242 + 0,206 X1 + 0,513 X;

From the multiple linear regression equation above, it
shows that the regression coefficient of entrepreneurial
competence (b_1) is positive. This shows the direction of
the relationship of positive equations that illustrate the
existence of a positive relationship, meaning that
entrepreneurial competencies are in line with business
performance. It can be said that if entrepreneurial
competencies increase, the business performance will
increase, and vice versa, if entrepreneurial competency
decreases, then business performance will decline.

The regression coefficient on the entrepreneurial
motivation variable (b_2) is positive. This shows the
direction of the relationship of positive equations that
describe the existence of a positive relationship, meaning
that entrepreneurial motivation has a relationship in line
with business performance. It can be said that if
entrepreneurial motivation increases, then business
performance will increase, and vice versa, if
entrepreneurial motivation decreases, then business
performance will decline.

To find out the percentage effect of X_1 and X_2 on
Y, the coefficient of determination can be known by the
formula put forward Riduwan (2013: 136) shows as
formula (2).

KD =r? x 100% 2
where :

KD = Coefficient of determination
r = Correlation coefficient

The influence of entrepreneurial competencies on
business performance can be seen from the results of
Table 3.

Table 3. Partial Determination Coefficient

Model Summary®
Adjusted R Std. Error of the
Model R R Square Square Estimate
1 ,587a ,344 ,321 5,616
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a. Predictors: (Constant), Entrepreneurship Competence
b. Dependent Variable: Business Performance

Source: Data processing results, 2019

KD =r2x 100%
= (0,587)% x 100%
= 34,4%

The number of the correlation coefficient (R) is
0.587. This means that the relationship between
entrepreneurial competence and business performance is
0.587. From these numbers, if interpreted it can be
concluded that the relationship between entrepreneurial
competencies and business performance is moderate.

Then obtained a KD value of 34.4% which shows the
meaning that entrepreneurial competence has a partial
effect of 34.4% on business performance. While the
remaining 65.6% is influenced by factors not examined
in this study, such as basic knowledge, ability, and
experience that can affect the performance of the person

[9].

The influence of entrepreneurial motivation on
business performance can be seen from the results of
Table 4.

Table 4. Partial Determination Coefficient

Model Summar
Model| R |R Square| Adjusted R Square | Std. Error of the Estimate
1 ,707a|,500 482 4,903
a. Predictors: (Constant), Entrepreneurship Motivation
b. Dependent Variable: Business Performance

Source: Data processing results, 2019

KD = r? x 100%
=(0,707)2 x 100%
= 50%

The data above showed the number of the correlation
coefficient (R) is 0.707. This means the relationship
between entrepreneurial motivation and business
performance is 0.707. From these figures if interpreted it
can be concluded that the relationship between
entrepreneurial motivation and business performance is
moderate.

Then, a KD value of 50% shows the meaning that
entrepreneurial motivation has a partial influence of 50%
on business performance. While the remaining 50% is
influenced by factors not examined in this study, such as
basic knowledge, ability, and experience that can affect
the performance of the person (Mulyadi, 2010)

The influence of entrepreneurial competence and
entrepreneurial motivation on business performance can
be seen from the results of Table 5.

Table 5. Simultan coefficient of determination

Model Summary®
Model | R | R Square | Adjusted R Square |Std. Error of the Estimate
1 ,746a |556 ,523 4,707
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a. Predictors: (Constant), Motivation,
Entrepreneurship Competence

b. Dependent Variable: Business Performance

Entrepreneurship

KD =rZx 100%
= (0,746)% x 100%
= 55,6%

The number of the correlation coefficient (R) is
0.746. This means the relationship between
entrepreneurial  competence and  entrepreneurial
motivation with business performance of 0.746. From
these figures if interpreted it can be concluded that the
relationship between entrepreneurial competence and
entrepreneurial motivation with business performance is
moderate.

A KD value of 55.6% indicates that entrepreneurial
competence and entrepreneurial motivation have a
simultaneous influence of 55.6% on business
performance. While the remaining 44.4% is influenced
by factors not examined in this study, such as basic
knowledge, ability, and experience that can affect the
performance of the person [9].

The t statistical test basically shows how far the
influence of one explanatory variable / independent
individually in explaining the dependent variable. To
determine the percentage of the influence of
entrepreneurial  competence and  entrepreneurial
motivation on business performance. Then using the
SPSS 22.0 for Windows program, the output is as follows
table 6.

Table 6. Significant Value t Test

Coefficients

Unstandardized | Standardized

Coefficients Coefficients
Model B [Std. Error| Beta t Sig.
1 |(Constant) 5,242 5,424 966 |,342
Compentence (206  [112 ,283 1,838 |,077
Motivation 513  [143 ,551 3,586 |,001

2. Dependent Variable: Business Performance

Source: Data processing results, 2019
Based on Table 6 the acquisition of t-count is 1.838
for entrepreneurial competencies and 3.586 for
entrepreneurial motivation. Significant level (o)) of 5%,
and degrees of freedom df = n - k = 30 - 3 = 27 obtained
values twaber 2, 055. Because Of tcount > trable OF 1,838 >
1,703 therefore H, accepted means entrepreneurial
competence has a significant effect on business
performance. The value of calculated entrepreneurial
motivation is 3.586.

Because of tcount > trable OF 3,586 > 1,703 therefore H,
accepted, means Entrepreneurial motivation has a
significant effect on business performance, with the
magnitude of the influence of entrepreneurial motivation
on business performance.
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The F statistic test basically shows whether all
independent or independent variables included in the
model have a joint effect on the dependent variable. This
test is used to test the significance of the influence of
entrepreneurial  competence and  entrepreneurial
motivation on the business performance of the F test
formula or ANOVA test described in following table 7.

Table 7. Significant Value of F Test

ANOVA?
Sum of Mean
Model Squares df Square F Sig.

1 [Regression 748765 |2 [374,383 16,898  |,000b

Residual 598201  [27 [22,156

[Total 1346,967 |29
a. Dependent Variable: Business Performance
b. Predictors: (Constant), Entrepreneurship ~ Motivation,
Enrepreneurship Competence

Source: Data processing results, 2019
Based on table 7 explains the acquisition of the
calculated F value of 16,898 with p-value (sig) 0,000.
With o = 0.05 and the degrees of freedom df2 =n - k =
30-3=27and dfl =k -1=3-1=2, then it can get
Ftable 3.35. Due to the value of Fcount> Ftable (16,898>
3.35), then Ho is rejected, and Ha is accepted, meaning
that entrepreneurial competency and entrepreneurial
motivation together have a significant effect on business
performance.

4. CONCLUSIONS

This study conduct is provoked by the needs of
broadening the knowledge regarding Halal business
using the entrepreneur’s perspective. An entrepreneur is
an important stakeholder in Halal industry through
fulfilling the increasing global Halal demands with Halal
product and service. Taiwan is one of the countries now
passionately exploiting the business opportunities from
Halal industries, even though its knowledge level of
Muslim is still developing. Confirming that Halal
business can bring the competitive advantage for the
firms, a conceptual model with five latent variables is
developed in this study to seek what factors can influence
the firms in Taiwan to engage in Halal business.

From the findings, the firm’s decision to engage in
Halal business can be influenced by the firm’s
understanding of Halal usefulness (i.e. Halal Perceived
Usefulness). In addition, there are two other factors that
can influence the generation of firm’s understanding of
Halal usefulness, namely the internal and external firm
conditions. The pressures coming from the external
environment in this study is represented by the market,
government and the Halal trend industry. The way of
external firm condition affects the generation of HPU can
also be partially mediated with the ID.

This study result is motivated to provide the
managerial recommendations for Taiwan pursuing the
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Halal ecosystem. There are two recommendations the
authors offered. First, realizing HPU role to influence the
firm’s decision for engaging in Halal business, the
authors recommend that the Taiwanese governments
should pay more attention to any attempts for generating
this firm’s understanding about Halal usefulness in terms
of the Halal value and the benefits the firms can obtain in
the competitive landscape. For Taiwan case, to
strengthen the relationship and coordinate more with
Halal certification bodies in Taiwan can be the effective
way to enhance the HPU in the firm. When considering
Taiwan as a country with a Muslim minority, the
dissemination of Muslim information cannot be as

extensive as it is in Muslim-majority countries. Muslims |-

in Taiwan should concentrate their expertise in Halal
certification bodies.

Second, the authors also contribute by giving a
picture of what managers should do in a way of
performing Halal business. This study provides the
internal firm condition need to be pursued, such as good
assets (i.e., physical, financial, human resource),
innovation climate and R&D competence. This set of
internal firm condition can potentially lead the firms in
Taiwan doing Halal business.

Regardless of its contributions, this study has four
shortcomings that could be addressed as suggestions for
further studies. Firstly, the authors only considered the
influence of general external stakeholders. Even though
it can present normative impact through an institutional
theory lens, the Halal certification body was not included
in the external driver. Secondly, due to budget and time
constraints, the total data of 41 responses may be
reduced, preventing the authors from performing more
rigorous data analysis. For further research, it would be
preferable to increase the number of respondents in order
to obtain better results and present a larger population of
Halal businesses in Taiwan. Thirdly, the authors did not
specify the markets aimed by the firms, i.e. domestic or
international market. Therefore, this study cannot cover
further explanation about Halal business phenomenon
regarding the market orientation. Fourthly, moderating
effect of Islamic knowledge to generate HPU can be
included in future researches.
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