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ABSTRACT 

This study aims to determine the dimension of personal value towards a student at Kiansantang Vocational High School 

towards their intention in entrepreneurship.  A cross-sectional through an explanatory survey method was used as the 

research design of this study. A questionnaire was used to collect data from 75 respondents of 12th grader students of 

Kiansantang Vocational Highschool. The analysis technique was an explanatory technique using frequency distribution 

and path analysis. The results showed personal value (as exogen variable) simultaneously proved to be positive towards 

entrepreneurship intention. The results of personal value dimension self-direction showed a positive effect on 

entrepreneurship intention with a significant number and categorized as high. 
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1. INTRODUCTION 

Entrepreneurship is a manifestation of human 

behavior in terms of creative development and 

motivation to create a better world [1] Entrepreneurship 

has been seen as the solution of discrepancy number of 

the labor force and the availability of the work field. 

According to McKinsey [2] in their report, WorkForce 

Transaction in a Time of Automation, the labor force 

trend affects the quality of education. Regarding today's 

condition, every worker needs to achieve at least a 

secondary education and practical skill to compete in the 

current market situation. 

 Regarding this, Vocational High School (VHS) 

in Indonesia developed as formal education developed 

with special curriculum refer to comply with the need of 

the industrial market and entrepreneur market [3]. 

According to Undang-Undang Sistem Nasional Tahun 

2003 Pasal 15, a student in a vocational-based school is 

prepared to work on their respective field. Direktorat 

Pembinaan Kejuruan issue an entrepreneurship training 

for school program or known as Sekolah Perintis 

Wirausaha (SPW) based on Instruksi Presiden No. 9 

Tahun 2016 about VHS revitalitaion on entrepreneurship 

field. SPW is a learning model for developing student 

skill set on entrepreneurship through the real experience 

of entrepreneurs learning in school subject Produk 

Kreatif dan Kewirausahaan (PKKWU) and digital 

communication simulation [4]. The purpose of SPW is to 

develop student intention and creativity in 

entrepreneurship beyond their vocational skill [5]. 

Kiansantang Vocational School is one of the Private 

Vocational Schools in Bandung orients in business and 

management. It also has entrepreneurship subjects 

(PKKWU) as compulsory subjects in schools. The form 

of organizing PKKWU subjects at SMK Kiansantang is 

done by dividing learning activities based on the grade 

level of students. In class X students in all areas of 

expertise study PKKWU in terms of theoretical course 

for one year of learning. In the second year, students in 

all fields of expertise practice in planning, producing 

goods, marketing goods, and making reports on sales 

within one year of learning. Whereas in the third year, 

students study entrepreneurship as an additional activity 

outside the subject area of expertise only (Source: 

Interview Teacher PKKWU Subject Coordinator, Ms. 

Winda October 2019). 

Although PKKWU subjects have been delivered in 

such a way, the learning objectives of the subjects in 

enhancing the spirit of entrepreneurship have not been 

well implemented. According to Ms.Winda, it is known 

Advances in Economics, Business and Management Research, volume 187

Proceedings of the 5th Global Conference on Business, Management and Entrepreneurship (GCBME 2020)

Copyright © 2021 The Authors. Published by Atlantis Press International B.V.
This is an open access article distributed under the CC BY-NC 4.0 license -http://creativecommons.org/licenses/by-nc/4.0/. 732

mailto:dhutama@upi.edu


  

 

that most of the XII grade students who have completed 

two years of learning entrepreneurship theory and 

practice chose not to continue their business activities. 

Some reasons given by students according to Ms. Winda 

(Coordinator Teacher of PKKWU) are caused by not 

having capital, not having time to prepare goods (students 

have focused on preparing for the exam), and there is no 

enthusiasm to continue selling (no obligation is imposed 

for selling as in the previous year). The reasons for 

students not to continue their entrepreneurial practices in 

class XII are indicated as the low mental attitude of their 

entrepreneurship. 

Ibrahim & Essa (2019) explained that intention is 

someone's readiness to show behavior. Based on the 

dimensions of entrepreneurial intentions proposed by 

Bygrave [6], the low intentions of an entrepreneur are 

marked by a lack of confidence in oneself to control their 

life goals (locus of control). This statement is the same as 

the statement of  PKKWU teacher, Ms. Winda regarding 

the reasons of the students in class XII namely, do not 

have the spirit to do entrepreneurial activities because 

there are no demands of value that must be met. The 

second factor is the ability to identify opportunities that 

are around and make decisions quickly (perceived 

opportunity). As well as dedication and endurance in 

achieving success and focus in utilizing the advantages 

that have (perseverance) which is indicated by the 

reasons of limited capital and time as the student 

promoted to XII grader. 

Research on entrepreneurial intentions has been 

widely carried out. Broadly speaking, two main factors 

that drive the creation of entrepreneurial intentions, there 

are internal factors and external factors. Internal factors 

are the conditions or basic abilities possessed by 

individuals including commitment and determination [4], 

self-motivation [7], personality [8], individual values [9], 

personal values [10], and trust [11]. Meanwhile, external 

factors are situations surrounding individuals such as the 

social environment [12], family environment [13] role 

models [14], and education level [15].  

Individual value can influence a person's perception 

of a behavior [16]. Values as abstract conceptions 

encouraging individuals to take attitude and evaluate 

behavior and events [17]. According to Moriano [18], 

entrepreneurs have higher specific characteristics than 

other workers in general and normative beliefs related to 

these activities. The congruency between personal values 

and normative beliefs in society will then increase one's 

intention towards entrepreneurship. Schwart [10]groups 

personal values related to individual skills in managing 

opportunities, there are achievement, stimulation, and 

self-direction. 

This study aims to determine the influence of the 

personal value of XII grade students of SMK 

Kiansantang on entrepreneurial intention simultaneously 

and partially. In addition to getting a picture of the 

dominant and not dominant variables that influence 

student intention in entrepreneurship through direct and 

indirect path analysis. This research was conducted using 

two main theories, personal value theory from [10]and 

Bygrave's entrepreneurship intention theory [9]. The 

paradigm of this study is illustrated in Figure 1 below. 

 

Figure 1 Research paradigm 

2. METHODS 

This study applied quantitative research as a method. 

According to [19] (2013), quantitative research aims to 

measure a phenomenon by using numerical data 

calculations and statistical test applications. In this study, 

the hypotheses were tested through data collection 

regarding achievement, self-direction, and stimulation of 

entrepreneurship intention in XII grade students of SMK 

Kiansantang with an analysis unit of 75 respondents 

taken using saturated samples. This research was 

conducted in less than one year in 2019 using the cross-

sectional method [20]. The data analysis technique was 

conducted through path analysis. [21] mentioned that 

path analysis is a multi-variant dependency data analysis 

method used to test asymmetric relationship hypotheses 

built based on the study of certain theories, which aim to 

determine the direct and indirect effects of a set of 

causative variables on the observed directly. The 

calculation of the results of the data is done using SPSS 

24.0 for Windows. 

3. RESULTS AND DISCUSSION 

As stated by [22], the underlying assumption of the 

path analysis model is the correlation between variables. 

It is necessary to know in advance about the level of data 

normality. Moreover, the goal of the normality test is to 

find out whether the data generated in the field assume 

normal to be used in the path analysis model. Normality 

test is carried out using the Kolmogorov Smirnov test 

with the provisions of the test, if the data is> 0.05 then 
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the data is normal. Based on the test results it is known 

that the normality test value of the data in this study is 

0.200, meaning that the data obtained is normal so it is 

feasible to be analyzed by path analysis. 

Simultaneously, the influence of personal value 

consisting of achievement, stimulation, and self-direction 

on entrepreneurship intention on 75 respondents using 

ANOVA calculations, it is known that the Fount value is 

12,820 with a comparison on the Ftable value of 2.73 and 

a significance level of 0.00. Based on these results it is 

known that simultaneously personal value has a positive 

and significant effect on entrepreneurship intention. 

More clearly, the ANOVA calculation table is explained 

in the following table 1. 

Table 1. Simultaneous Test Results 

ANOVA 

Model 
Sum of 

Squares 
Df 

Mean 

Square 
F Sig 

1 Regression 2707.295 3 902.432 12.820 .000b 

 Residual 4997.692 71 70.390   

 Total 7704.987 74    

 

The partial influence calculation between personal 

value sub-variables consists of achievement (X1), 

stimulation (X2), and self-direction (X3). These sub-

variables were calculated focusing on the correlation 

matrix and beta coefficient values. Then, the data were 

compared to the table value to get the final results. In the 

end, the final results of the calculation of the correlation 

matrix are presented in the following table 2. 

Table 2. Correlation Matrix Between Dimensions of 

Personal Value Toward Entrepreneurship Intention 

Variable X1 X2 X3 Y 

X1 1 0.270 0.207 0.311 

X2 0.270 1 0.526 0.351 

X3 0.207 0.526 1 0.557 

Y 0.311 0.351 0.557 1 

 

After obtaining the calculated matrix correlation 

between the dimensions of the personal value toward 

entrepreneurship intention, then the further calculation 

was done to determine the t value and the value of the 

path coefficient of each dimension. The path coefficient 

value was determined by finding out the value of the beta 

coefficient using regression analysis in the SPSS 24.0 for 

the windows program. The scale of the regression 

calculation between the achievement variable (X1) 

towards entrepreneurship intention is 0.198, the scale of 

the stimulation variable regression value (X2) to 

entrepreneurship intention is 0.36, and the results of the 

calculation of self-direction regression (X3) towards 

entrepreneurship intention are 0.497. 

The value of the table for the number of respondents 

was 75 with a degree of freedom df (n-2) of 1,993. If the 

value of t is greater than the table then the decision 

making is a rejection of H0. Based on the calculation 

results it is known that the value of the T count for the 

achievement sub variable is 1,985 because the T count 

value is smaller than the T table value, then the decision 

taken is H0 accepted, meaning that the achievement sub-

variable (X1) has no positive effect on entrepreneurship 

intention. T count value on sub variable stimulation (X2) 

is 0.036, this value is smaller than the T table, then the 

decision is H0 is accepted, that is stimulation does not 

have a positive effect on entrepreneurship intention. 

Meanwhile, the t-count value of the self-direction (X3) 

sub-variable is 4,411, this value is greater than the value 

on the table, then the decision taken is H0 rejected or 

there is a positive influence between self-direction and 

entrepreneurship intention. 

After knowing the coefficient values of beta and T 

count of personal value, the epsilon variable values were 

calculated with the coefficient of determination. The 

coefficient of determination in this study has amounted 

to 0.351, then performed calculations using the formula 

to find the epsilon variable obtained ρYε = 0.805. This 

illustrates that for ((0.085) 2 x 100% = 64.9%) 64.9% 

other variables not examined affect the entrepreneurship 

intention of grade XII students of SMK Kiansantang. 

Meanwhile, it is simultaneously known that achievement 

(X1), stimulation (X2), and self-direction (X3) affect 

entrepreneurial intention by 35.1%. The results of 

calculations on the correlation matrix and epsilon 

variables are shown in the path diagram in the analysis 

path in fig.2 . follows. 

 

Figure 2 Path diagram 

The direct and indirect effects are obtained by 

multiplying the correlation coefficient with the path 

coefficient. The results of direct and indirect influences 

between personal value sub-variables consisting of 

achievement (X1), stimulation (X2), and self-direction 

(X3) on entrepreneurship intention are as follows table 3. 

Table 3. Results of Direct and Indirect Effects of 

Personal Value (X) on Entrepreneurship Intention (Y) 

Varia

ble 

Path 

Coeff

ect 

Dire

ct 

Effe

ct 

Indirect Effect Total 

Indir

ect 

Effec

t 

Tot

al 
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X1 0.198 0.03

92 

1 0.00

19 

0.02

03 

0.022

2 

0.06

14 

X2 0.036 0.00
12 

0.00
19 

1 0.00
94 

0.011
3 

0.01
25 

X3 0.497 0.24

70 

0.02

03 

0.00

94 

1 0.029

7 

0.27

67 

Total 

Effect 
      0.35

06 

 

The table above indicates that the test results of the 

direct influence of personal value (X) on 

entrepreneurship intention (Y) show that the most 

dominant sub-direction variable (X3) is 0.2470. While 

the sub-variable that has the least dominant direct effect 

is the stimulation sub variable of 0.0012 (X2). First, the 

direct effect of achievement variable (X1) on 

entrepreneurial intention (Y) of 0.0392. While the 

indirect effect of achievement sub-variable (X1) through 

stimulation sub-variable (X2) is 0.0019, meaning that the 

stimulation sub-variable and achievement sub-variable 

can simultaneously reduce the effect of achievement sub-

variable. The achievement sub variable (X1) has an 

indirect effect on entrepreneurial intention (Y) through 

self-direction (X3) of 0.0203, meaning that the self-

direction sub variable simultaneously with the 

achievement sub variable can reduce the effect of the 

achievement sub variable. The total indirect effect of 

achievement sub-variable (X1) on entrepreneurship 

intention is 0.0222. 

Second, the direct effect of sub variable stimulation 

(X2) on entrepreneurship intentions (Y) of 0.0012. While 

the indirect effect of stimulation sub-variable (X2) 

through achievement (X1) is 0.0019, meaning that 

stimulation sub-variable and achievement sub-variable 

can simultaneously increase the effect of stimulation sub-

variable on entrepreneurship intention. Meanwhile, 

stimulation sub variable (X2) through self-direction sub 

variable (X3) can simultaneously increase the influence 

of stimulation sub variable significantly from 0.0012 to 

0.0094. The total indirect effect of sub variable 

stimulation (X2) on entrepreneurship intention is 0.0113. 

Third, the effect of self-direction (X3) sub variable 

directly on entrepreneurship intention (Y) of 0.2470. The 

magnitude of the effect of self-direction (X3) on 

entrepreneurship intention (Y) through achievement 

variable (X1) is 0.0203, meaning that self-direction 

simultaneously with achievement can reduce the effect of 

self-direction. Meanwhile, the influence of sub-variable 

self-direction (X3) through stimulation (X2) is 0.0094, 

meaning that simultaneously self-direction and 

stimulation can reduce the influence of self-direction. 

Based on the description above it can be seen that the 

variable of personal value that has the most dominant 

influence both directly and indirectly on entrepreneurship 

intention is the self-direction variable. The self-direction 

variable can indirectly increase the effect of the two other 

personal value variables, namely, achievement and 

stimulation on entrepreneurship intention. While the 

achievement variable and stimulation variable can reduce 

the effect of other variables on entrepreneurship 

intention. Judging from the coefficient of determination 

between the variables of personal value to 

entrepreneurship intention of 0.351, which is interpreted 

against the influence table Guildford in [23] included in 

the weak category. 

4. CONCLUSIONS 

The results of research on the influence of personal 

value on entrepreneurship intention simultaneously 

positive and significant effect. While based on the 

calculation of each personal value variable on 

entrepreneurship intention, directly and indirectly, it is 

known that for achievement variable, stimulation and 

self-direction variables can weaken its influence on 

entrepreneurship intention. As for the stimulation 

variable, achievement variable & self-direction variable 

can increase their influence on entrepreneurship 

intention. Meanwhile, the self-direction variable 

becomes weak if it is examined simultaneously with the 

achievement variable and the stimulation variable. The 

self-direction variable is the variable that has a dominant 

direct effect on entrepreneurship intention. While the 

variable that is the least dominant influence on 

entrepreneurship intention is the stimulation variable. 

Empirically, the results of the simultaneous study of 

personal values towards entrepreneurship intention in  

XII grade SMK Kiansantang have a low significance 

value. Researchers provide recommendations for further 

research on entrepreneurship intention by using different 

theories. One theory that the authors recommend is the 

entrepreneurial mindset which is a continuation of the 

process of realization of personal value.. 
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