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Abstract—The ability of a new media user is seen as a new 

way of communicating; netizens now have the power to respond 

directly to information received through social media. This study 

discusses the response of netizens to videos of Deddy Corbuzier' 

religious converts on YouTube social media. This study aims to 

determine the attention, understanding, and acceptance of 

netizens of Deddy Corbuzier's video. This study uses a qualitative 

approach with qualitative content analysis methods, namely 

analysing data in the form of comments given by netizens 

through symbols of like or dislike and comments. Based on the 

results of the study, it was found: 1) The attention of netizens in 

responding to Deddy Corbuzier's conversion video in the form of 

a response to a symbol of like or dislike and comments, 2) The 

netizens' perception towards the video consists of positive, 

negative, and neutral comments, 3) Netizens' acceptance in the 

form of desire to change for the better is to become more 

obedient, steadfastness, convert and accept Deddy's decision to 

convert, 4) Netizens argue with other netizens regarding the 

video of Deddy Corbuzier's religious converts. 
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I. INTRODUCTION 

The presence of new media has dismissed the belief that 
media are power of information production and distribution. 
New media offers a way to find, publish, store, and consume 
information in ways that were never done. All this time, the 
conventional media as the sole authority of information places 
the audience as passive consumers. The audience does not have 
the power to control the content that presented by conventional 
media, and the position of the audience is often only used as 
the target of various information [1]. However, the presence of 
new media has presented a different experience and has the 
potential to change the perception of audiences as passive 
consumers. 

The ability of audience of new media users or citizens of 
the internet are seen as a new way of communicating, citizens 
of the internet have the power to produce messages as 
previously done by conventional media, even citizens of the 

internet can use new media at relatively low cost. Citizens of 
the internet are not only free to produce and spread messages 
but allowed to choose information according to their interests 
and needs. This information can be obtained easily without any 
time limit as presented in conventional media. The citizens of 
the internet are no longer just the objects that exposed to 
information, but also actively participate because new media 
provide opportunities for everyone to be involved in direct 
interaction [1]. 

YouTube is one of the many social media that is quite 
popular. Based on the latest data from We Are Social in 2020, 
it is stated that there are 175.4 million internet users in 
Indonesia. Based on Indonesia's total population of 272.1 
million, it means that 64% of Indonesians have accessed the 
internet. As for YouTube users in Indonesia, as many as 88% 
of the total population make YouTube the most used social 
media in Indonesia, followed by WhatsApp users with 84% of 
the population [1]. 

This fact indicates that YouTube is the preferred social 
media for many citizens of the internet to obtain and share 
information. YouTube is not only used as a medium for 
obtaining information but YouTube users can use it to present 
information and disseminate it. YouTube with its mass video 
sharing feature is able to form a view of an object [2]. 

The various themes can be used by YouTube users to start 
their personal channels, so it is not surprising that YouTube is 
now used as a media for Islamic speech because it is 
considered to have a larger distribution of viewers and from 
various groups so that the purpose of Islamic speech can be 
achieved. Online experiments about Islamic speech on 
YouTube has wrote to look at the way some of the norms of 
ethical [3]. 

The converts share personal experiences on YouTube not 
only to share their life stories but also as a form of preaching. 
Currently, the issue of religious conversion is an event that is 
still in the big spotlight for the public and is considered a 
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sensational thing especially if it is a public figure who decides 
to convert to religion. 

Religious conversion is a personal matter, everyone has the 
right to choose and change their beliefs as long as they are not 
under duress. But when the public still considers that religious 
conversion to be sensational, during that time the topic of 
religious conversion can lead to conflict. 

The talk show video of Deddy Corbuzier's decision to 
change the belief that was uploaded on the Hotman Paris Show 
YouTube channel received the attention of citizens of the 
internet and invited various comments. The high interest of 
citizens of the internet to watch indicates citizens' interest in 
the story of converts. 

Unfortunately, the interaction between YouTube users that 
is realized by writing comments is not longer limited to telling 
each other's opinions, so that the comments did not have 
restrictions. Each user can easily write down all the complaints 
while watching and comments that do not match with the 
theme that has been discussed in the video. 

The reality of the way citizens of the internet comment in 
the new media is questionable, why does the culture of 
derogatory comments seem to be something that should be 
tolerated in the cyber world, especially when realizing that the 
decision to choose a belief is a personal matter so that 
comments aimed at insulting the decision of converts to believe 
in their belief is not ethical to show in public. 

To find out this phenomenon requires research that can 
reach and analyse how a text is produced. One of the 
researches used to reveal and see the trends in media content is 
qualitative content analysis. Qualitative content analysis is a 
method used to examine documents in the form of text, images, 
symbols, and so on to understand the culture of a particular 
social context [4]. 

In knowing the reality of religious beliefs, there is a 
question how citizens of the internet respond to the 
phenomenon of converting decisions. Regarding the facts and 
potential problems that arise, it encourages researchers to 
conduct research on the response of citizens of the internet of 
the changes religious beliefs by Deddy Corbuzier on YouTube 
social media. 

Previous research on citizens of the internet response has 
been carried out, in theirs research entitle "Respon Netizen 
terhadap Dakwah bi al-Qalam K.H. Muhammad Arifin Ilham 
di Media Sosial" written by Siti Tarwiah and Uwes Fatoni. The 
results of this study found that the attention of citizens of the 
internet in providing responses in the form of emoticons and 
comments, the understanding of citizens of the internet in the 
form of positive, negative and un-theme comments, and netizen 
acceptance in the form of a desire to change for the better. The 
study also focuses on finding out how citizens of the internet 
respond in using qualitative content analysis methods. The 
thing that distinguishes this research is the objective of the 
study, namely citizens of the internet who respond in the form 
of comments on videos of conversion of religious beliefs by 

Deddy Corbuzier which aired on the YouTube channel Hotman 
Paris Show. 

The aim of this research is to find out how citizens of the 
internet respond to Deddy Corbuzier's videos on conversion of 
religious beliefs on the YouTube channel. Theoretically 
benefits of this research are for the development of 
communication science insights related to the response of 
citizens of the internet on social media and qualitative content 
analysis. Practically, this research is expected to be a reference 
for future research and can add insight to third audiences using 
social media, especially when responding in the form of 
comments. 

II. METHODS 

The research method used is qualitative content analysis. 
Content analysis begins with coding the terms or the use of 
relevant words and sentences, which mostly appear in 
communication media. In providing coding, it is also necessary 
to note the context in which the term appears. Then do the 
classification of the coding that has been done. Classification is 
done by looking at the extent to which the unit of meaning is 
related to the research objectives. This classification aims to 
build a category from each classification. Then, the units of 
meaning and categories are analysed and relationships are 
sought to find the meaning, meaning, and purpose of the 
content of the communication. The results of this analysis are 
then described in the form of a draft report as in general 
research reports [5]. 

According to Bungin [5], the content analysis technique 
includes efforts such as the classification of symbols used in 
communication, using criteria in classification, and using 
certain analytical techniques in making predictions. The 
researcher begins the analysis by using certain symbols, 
classifying the data with certain criteria and making predictions 
with certain analytical techniques. The following is a picture of 
the content analysis technique: 

 
Fig. 1. Content Analysis Technique [5]. 

III. RESULTS AND DISCUSSION  

Deddy Corbuzier is well-known as a public figure in 
entertainment industry of Indonesian. He started his career as a 
magician in 1999. Currently Deddy is an active presenter on 
talk show programs and has a personal channel on YouTube. 
As a public figure, Deddy Corbuzier's personal life did not 
escape the media coverage, especially when Deddy decided to 
change his faith and become a convert. The pros and contras of 
Deddy's decision materialized in the number of viewers and 
comments left by citizens of the internet when watching 
Deddy's talk show video on the Hotman Paris Show YouTube 
channel. 
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Citizens' interest in clarifying religious conversions by 
Deddy Corbuzier is indicated because his figure is well-known 
as a public figure in Indonesia and the ease of accessing the 
video on YouTube allows citizens of the internet to watch it. 
Citizens of the internet consider this to be easier for citizens of 
the internet to get information related to Deddy's religious 
conversions than having to watch the news on television. The 
information broadcast on television has been arranged in such a 
way according to the run down which every minute has been 
filled by a certain program slot and there is no repetition of the 
program when the audience is late to turn on the television. 
Enjoying this information on YouTube is an alternative 
because uploaded videos are always stored so that citizens of 
the internet can access these videos at any time according to the 
free time that citizens of the internet have. Now, internet 
became the major source for finding information [6]. 

Citizens' responses to the video that have been watched as 
many as 9 million times currently total 6.8 thousand likes, 5.8 
thousand dislikes, and 6.9 thousand comments. In the 
Stimulus-Organism-Response theory, three aspects of response 
have been explained, namely attention, understanding, and 
acceptance.  

Stimulus-organism-response theory states that the stimulus 
given to the communicant can be accepted or rejected. 
Communication can be realized if the communicant pays 
attention, then the next process the communicant understands. 
When the communicant is able to process the stimulus given 
and receive it, there is a willingness to change attitudes. These 
three things are aspects of the response [7]. 

Comment toward attitude evaluation, individual entity, are 
usually called sentiment. Everyone is free to give opinion 
related with the present opinion on YouTube [8]. The response 
of citizens of the internet to the video of changing religious 
beliefs by Deddy on the YouTube channel is further explained 
through three aspects, namely attention, understanding, and 
acceptance. 

A. The Netizens Attention to Deddy Corbuzier’s Conversion 

of Religious Beliefs on the Hotman Paris Show YouTube 

Channel 

Attention is a mental process when a series of stimuli 
becomes prominent in consciousness when other stimuli are 
weakened [9]. The attention referred to in this study is the 
mental process of citizens of the internet who consciously give 
likes or dislikes and comments. Such actions are considered as 
giving more stimuli, while those who do not leave traces after 
watching the video are considered to have weak awareness. 

Based on the observations of the attention paid by citizens 
of the internet to Deddy's conversion video, it was noted that 9 
million views of the video were watched. This number is the 
number of citizens of the internet who are interested in seeing 
Deddy's clarification video, then 6.8 thousand gave likes, 5.8 
thousand gave dislike, and 6.9 thousand gave comments. Even 
though it has been watched as many as 9 million times, not all 
citizens of the internet show their concern to give a response 

about their likes or dislikes. This action is normal because the 
stimulus given to citizens of the internet does not guarantee a 
large response. Citizens of the internet as an audience have free 
will to accept and refuse to respond after receiving a stimulus. 

 
Fig. 2. Talkshow Deddy Corbuzior on channel YouTube Hotman Paris 

Show. 

On social media, the audience can voice their opinion. 
However, not all social media users are interested in leaving 
their mark by writing comments, there are also users who are 
satisfied using social media even though they only see the 
content presented. For the various types of users, White and Le 
Cornu [10] divided the internet users as visitors and residents. 
As visitors, users access certain sites on a whim and never 
leave traces on the sites that have been accessed. Meanwhile, 
as a determinant, users consciously spend their time doing 
social interactions in cyberspace, not just collecting 
information so that the user's whereabouts can be known. 

Attention can come from internal and external. Internally, 
citizens of the internet pay greater attention to the video by 
taking the time to provide like and dislike symbols so that 
writing comments is indicated because the events experienced 
by Deddy are related to citizens' personal lives. From the 
findings, it was found that citizens of the internet also wrote 
down their experiences of converting to Islam. There are also 
those who say they are still trying to follow Deddy's decision. 
Meanwhile, from externals, the attention of citizens of the 
internet arises because of the principle of novelty. New things 
that are extraordinarily different, will attract citizens' attention 
to know the latest events. 

B. The Netizens Understanding to Deddy Corbuzier’s 

Conversion of Religious Beliefs on the Hotman Paris Show 

YouTube Channel 

Understanding is the result of thinking, which is a summary 
of the main characteristics of a reality which is stated in a word 
[11]. The definition referred to in this study is the result of 
netizen thinking by understanding the contents of the video and 
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then writing down the netizen in the comments column. This 
understanding is manifested in how citizens of the internet 
comment. The form of these comments can be positive, 
negative, or outside of the discussion. This difference is in 
accordance with how citizens of the internet understand the 
videos they have watched. 

The researcher has mapped various citizens of the internet 
comments into three groups. The following is the explanation 
of comments from citizens of the internet regarding the video 
of Deddy Corbuzier's conversion to religious beliefs. 

First, positive comments. The positive comments are meant 
that written in polite speech and do not vilify the video. citizens 
of the internet commented on the video clarifying conversions 
made by Deddy Corbuzier, the sentences written were praise, 
remarks, to prayers aimed at increasing Deddy's faith after 
deciding to convert to Islam. These positive comments were 
indeed written by citizens of the internet who now adhere to the 
beliefs that Deddy believes in, but this support is also written 
by citizens of the internet whose trust Deddy has abandoned. 
The citizens of the internet reluctantly wrote down the religion 
he believed in and congratulated the public figure who 
practiced his new faith. 

 
Fig. 3. Positive comment from netizens non muslim. 

Second, negative comments. Negative comments are 
comments that indirectly drop the contents of Deddy's 
conversion video. These negative comments consist of 
criticism, insults, and dislikes. citizens of the internet in this 
category tend to express their comments in harsh to vulgar 
language. The negative comments given were related to the 
disapproval of non-Muslims with Deddy's action to change 
religions. Written sentences filled with insults aimed at Deddy 
accompanied by bad prayers. As well as accusations against 
Deddy of convention of religions because there were quite a lot 
of women being found. There were also those who commented 
that Deddy was not a good follower of Christian teachings so 
that he thought he did not deserve to claim to be Christian. 
Negative comments were not only written by non-Muslim 
citizens of the internet, but Muslim citizens of the internet also 
made comments that doubted Deddy's decision to become a 
Muslim. 

The negative comments written by citizens of the internet 
encourage interactivity between citizens of the internet in the 
video comment column. The interaction of giving comments 
led to a comment war between citizens of the internet. The 
citizens of the internet do not hesitate to write down sentences 
and use vulgar words to attack each other's comments.  

   

Fig. 4. Netizens insult Deddy’s decision. 

 
Fig. 5. Negative comment using vulgar words. 

Even though other citizens of the internet did not take part 
in the comment war, their presence can be found by their 
actions giving a liking symbol to the comments they like to 
give a symbol of dislike to citizens of the internet comments 
which they deem contrary to their beliefs. The phenomenon of 
liking and disliking comments is also an interesting thing for 
the comments war waged by citizens of the internet who 
oppose the topic. 

Third, neutral comments. Neutral comments are comments 
from citizens of the internet who do not approve or reject the 
video. The citizens of the internet actually comment outside the 
topic being discussed. Generally, such citizens of the internet 
are often referred to as citizens of the internet who are wrong to 
focus or fail to focus. The presence of citizens of the internet 
who comment off-topic is not inferior to citizens of the internet 
who give negative comments. Previously, many citizens of the 
internet waged a war of comments on the debate between 
agreeing and disagreeing with Deddy's actions. The citizens of 
the internet who are in a neutral position tend to comment on 
the co-hosts who were present at the talk show Hotman Paris 
and Deddy Corbuzier. They insulted the co-host who appeared 
and compared it with other co-hosts, both physically and in 
behaviour. Not only insulting the co-host, there were also 
citizens of the internet who also commented outside the topic, 
namely they made the comments feature on YouTube as an 
opportunity to communicate with public figures to ask for 
financial assistance for the problems they were facing. 
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Fig. 6. Netizens focus on their problems. 

The comments that are different from the topic may seem 
strange but the actions of these citizens of the internet are one 
of the characteristics of the new media that make them 
different from the previous mainstream media. When compared 
with the previous media, let alone giving comments outside the 
topic of conversation, giving suggestions does not seem like an 
easy thing to do. The presence of new media now makes it 
easier for every user to interact with anyone using any media. 

Based on the research findings, the process of 
understanding each citizens of the internet of Deddy 
Corbuzier's video conversion in religious belief is different, so 
it tends to generate different comments. This is based on the 
ability of citizens of the internet to understand video. At a more 
complex level, everyone has a different component of 
understanding. Different cultural backgrounds cannot be 
attributed to certain parties as a mistake. Naturally, someone 
understands based on an authentic culture that is understood 
from the start. This condition shows the level of mastery of 
insight that is different between each person. This gap 
ultimately makes each netizen have a different understanding 
according to their respective preferences. 

C. The Netizens Acceptance to Deddy Corbuzier’s 

Conversion of Religious Beliefs on the Hotman Paris Show 

YouTube Channel 

Acceptance is crucial in the processed of attitude change 
[12]. In this research, the intended acceptance is the attitude of 
citizens of the internet to accept the decisions made by Deddy 
Corbuzier. Based on the research findings, citizens of the 
internet tend to accept and even welcome the religious changes 
made by Deddy with polite sentences and prayers to remain 
istikamah being a Muslim. Citizens of the internet also 
expressed their desire to become more obedient Muslims than 
before. This acceptance did not come from Muslim citizens of 
the internet only, but non-Muslims also accepted Deddy's 
decision. In some comments, citizens of the internet were also 
found without hesitation in writing down their hopes that they 
would soon follow Deddy to believe in Islam. 

 

 
Fig. 7. Netizens proud to this talkshow and prayers to istakamah.   

Based on this discussion, the presence of Deddy's 
conversion video on social media encourages citizens of the 
internet to respond in the form of acceptance of Deddy's 
decision. This acceptance indicates that the success of videos 
uploaded to YouTube is not just watched by citizens of the 
internet but understood and touched the feelings of citizens of 
the internet so that they accept Deddy's decision and give rise 
to the desire to become a better Muslim. According to Wodak 
[13] the power of those who can use language for their various 
vested interest. Acceptance that goes to the heart cannot be 
separated from the language factor because language is an 
important tool in preaching. Without using polite language, 
Deddy's statement regarding his decision to become a Muslim 
has the potential to lead citizens of the internet to think 
negatively about his former religion. Although negative 
comments are still found, positive comments tend to be 
dominant. The conversation conducted by Deddy and Hotman 
Paris was sensitive, but both were able to pack questions and 
answers in light sentences without discrediting the religion that 
Deddy previously believed. 

IV. CONCLUSION 

Regarding this explanation, it can be concluded that 
citizens of the internet have various responses to Deddy 
Corbuzier's video clarifying religious conversion. Citizens of 
the internet pay attention in the form of like or dislike symbols 
and comments. Then the understanding received by citizens of 
the internet consists of positive, negative and neutral 
comments. The acceptance of citizens of the internet is the 
desire to change for the better, namely to be more obedient, 
istikomah, to become a convert and to accept Deddy 
Corbuzier's decision to convert. An interesting finding is that 
netizen comments related to the video triggered a comment war 
between citizens of the internet.  
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