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Abstract—The importance of events for urban development is 

discussed by many experts. This paper emphasizes the economy 

impact of event tourism industry for local communities. In this 

article, some cases from the literature of event tourism and their 

findings were reviewed. This paper examines the important 

factors affecting the role of event tourism and its progress and 

prospects for the tourism and hospitality industry. Specifically, 

this paper aims to investigate the importance of tourism events to 

promote urban development. A model is proposed based on the 

concept of shared economy as well as shared values related to the 

tourism and hospitality industry. The overall conclusion is that 

city events affect the host community primarily by increasing the 

sharing economy. The cash addition is important but not at the 

level that could trigger city development. Thus, the impact on the 

local people must be central to event management for promoting 

destination development. Further research needs to be conducted 

to advance the theory in event tourism. 

Keywords—city development, event tourism, sharing economy, 

shared value 

I. INTRODUCTION 

Events are tools for promoting places as well as attracting 
visitor spending through creating a destination attractiveness as 
core marketing propositions due to the intensity of global 
competitiveness. As the key elements of destination system, 
events contribute to provide the provision of infrastructure such 
as transport, accommodation, attractions, and other auxiliary 
services. These infrastructures enhance the destination offer 
thus increasing the tourism potential and destinations capacity 
further than a limited attention on leisure-based tourism such as 
holiday. Previous studies by Connell, Page, and Meyer [1] also 
explain the important relationships that occur regarding events. 
Events can be used as a solution to address the seasonal decline 
in tourism demand by providing various forms of substitute 
events to increase demand in the low season. Residents and 
domestic visitors use this event to fill the remaining gaps in the 
off-peak season. In this regard, events have a broader concern 
than destination-related tourism while the emphasis of this 
paper is predominantly on the event tourism associated with the 
destination and the studies related to this field. 

In this paper, event tourism was reviews in both from 
academic and professional practice perspectives. The 
definition, progress, and prospects of event tourism research on 
are identified throughout this thematic literature reviews. For 
developing a framework as a basis of theoretical advancement 
and professional practice, key themes and fundamental 
phenomenon in event tourism were studied and provided. This 
paper contributes for enhancing event tourism management 
both theory and practice.  

II. LITERATURE REVIEW 

A. Definition of Event 

Previous scholars have defined the term event in various 
situation and slightly different with an accurate definition of 
tourism events.  

Wilkinson in Watt’s book asserted that [2] “A Special 
Event is a one- off happening designed to meet specific needs 
at any given time. Local community events may be defined as 
an activity established to involve the local population in a 
shared experience to their mutual benefits.”  

In the similar book of Watt [2], Goldblatt maintained that 
“A Special Event recognizes a unique moment in time with 
ceremony and ritual to satisfy needs.”   

Later, Getz revealed [3]: “Planned events are spatial– 
temporal phenomenon, and each is unique because of 
interactions among the setting, people, and management 
systems including design elements and the program. Much of 
the appeal of events is that they are never the same, and you 
have to ‘be there’ to enjoy the unique experience fully; if you 
miss it, it’s a lost opportunity”. 

In their book, Allen, O’Toole, McDonnell and Harris [4] 
also explained that “A special event is a one-time or 
infrequently occurring event outside normal programs or 
activities of the sponsoring or organizing body. To the 
customer or guest, a special event is an opportunity for a 
leisure, social or cultural experience outside the normal range 
of choices or beyond everyday experience.” From tourism point 
of view these definitions is the most suitable and relevant to 
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this present article. Getz explains that there are eight important 
types of events based on their purpose, program and form [3]. 
Event tourism includes cultural festivals, talents and 
performing, leisure events and sport events. Particularly, 
according to Chacko and Schaffer, those related to the 
performing arts and other festivals which currently becoming 
tourism phenomenon in global [5]. Additionally, events such as 
educational and business might attract tourism only for 
particular motives. This event tourism industry is not included 
political and private events.  

B. Tourism Event 

From a perspective of tourism, understanding tourism 
events is huge prominence. According to Getz and Wicks [6] 
“event tourism is a systematic planning, development, and 
marketing of festivals and special events as tourist attractions, 
image-makers, catalysts for infrastructure and economic 
growth, and animators of built attraction”.  

Event tourism based on Getz’s study is concerning tourism 
management (including tourism studies and event 
management) and event studies [3]. The former relates with the 
development of tourism by analysing the motive and behaviour 
of all type of tourists. The later relates with event marketing 
including designing and organising of an event. Besides, 
attempts to find out the event experiences and to manage them. 
Thus, event tourism is in between those two domains. In other 
words, event tourism seeks to explore all the event's potentials 
in order to contribute to the development of tourism for host 
societies. The organizers of event tourism requisite to take into 
account all the aspects of the event management and make a 
careful analysis on managing events from the tourism point of 
view.  

Today “event tourism” is commonly acknowledged as 
being wide-ranging of all organised events in an integrated 
approach to development and marketing. Getz  revealed that 
since event tourism possesses almost not different 
characteristic with other special kinds of tourism, and therefore 
both demand and supply sides should be evaluated [6]. From 
the viewpoint of demand, the evaluation should investigate the 
reasons of travellers for attending the events. Family 
attachment, socialization, novelty, escape, excitement is some 
of the event tourism motive according to scholars [7-14]. 
Furthermore, from the viewpoint of supply, events could be 
successfully handled and organised so that obtain positive 
impressions and diminish negative impressions of presenting it.  

The hosting area benefited in many positive aspects 
including tourism, society, economy, and culture. Yolal, 
Cetinel and Uysal [15] revealed that events could create 
revenue as well as employment for local. They also contribute 
to destination marketing by promoting and enhancing the 
region's awareness. This way facilitates new accommodation 
creation and other infrastructure to support tourism 
development. Additionally, Hall [16] pointed out that for the 
region as the host of an event will be benefited in socio-cultural 
impacts for many ways including the enhancement value and 
customs, increasing community pride and spirit, increase the 

attractiveness of local as well as living standard. The positive 
impact also obtained for environment predominantly in the 
development of region's infrastructure and accessibility. 
Instead, there are also negative impact for the host such as 
increasing price and criminality especially in period of events 
held, as well as the negative image of the area since provided 
poor facilities). 

III. RESEARCH METHOD 

A contemporary and concise review of the event tourism 
research domain was conducted, specifically the research 
approach of researchers in this study area, characteristics that 
have been reviewed and selected, and how the study was 
designed. Through repeated searches in several literature 
databases, studies that meet the requirements of event tourism 
are identified and used as evaluation material. These studies 
will then be examined, analysed, and reviewed by using 
relevant theories from several scientific articles in the form of 
journals, books, internet sources and other literature related to 
the topic being discussed, then providing critical analysis in 
line with the aims and objectives of this research. 

Event tourism studies that emerge as a globally 
acknowledged research area are described and evaluated with a 
high level of multi-disciplines, rapid proliferation within and 
between disciplines, and theoretical foundations. On the basis 
of research interests, three perspectives identified (producing, 
consuming, and criticizing event tourism) emerged in all 
academic disciplines. This research is based on English 
research paper, academic journals publications, and limited by 
the scope of professional and international research. Searches 
from electronic and online databases, namely: ProQuest, ERIC, 
Full Text Emerald, Ingenta (Direct Science), EBSCO (Premier 
Business Sources and PSYCINFO) were made. In addition, an 
internet search and manual media were also conducted to 
obtain other publications and secondary references by authors 
who supported the previous search.  

IV. RESEARCH ON EVENT TOURISM 

There are many different reasons why communities 
organize festivals: their cultural heritage, city or location 
promotion, attracting tourists, creating additional cultural and 
entertainment facilities for residents of a tourist destination and 
better quality of life of residents [15]. There are studies of 
festivals in Europe [17,18], the Middle East [19], Asia [20], 
SAD-u [21], Africa [22] and Australia [23]. These studies 
investigate a variety of research topics, including motivation 
for attending [24] visitor segmentation [25], satisfaction [26] 
and loyalty [23,26]. Many studies have investigated the 
motives for visiting a certain festival [3,23,24,27,28]. In their 
meta-analysis paper, Wilson et al. [29] researched about 
festivals throughout the years 1978-2014. According to their 
research, it was found that studies concerning events increase 
significantly from 2010 onwards. Evens has also become one 
of the most important research topics in this area [30]. In 
addition, some motivating factors also found in the most of 
literature regarding event attractions, namely family 
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togetherness, excitement, socialization, cultural exploration, 
novelty and escape [7,23,28].  

Previous studies have identified five main visitor motives 
for attending festivals: socialization, escape, entertainment, 
geographical location of events and loyalty [14,31]. Foodness  
[32], Gnoth [33], and Prebensen et al. [34] explain that all 
behaviour triggered by the driving force which can be 
described as motivation. This motivation of visitor may also 
influence their attitude generally and relevant aspect 
specifically including perception, involvement and satisfaction. 
Using a conceptual framework of “push and pull” factors, 
tourist behaviour is motivated by two factors namely external 
factors dan internal factors. The external factors were triggered 
by factor beyond the visitor itself such as destination 
characteristic, while internal factors were generated by visitors’ 
psychological factors inside, such as desire for socialization or 
relaxation, which drives visitor to involve in a leisure activity 
[25]. Prior study by Marâkovâ et al. have investigated six areas 
of visitors’ motivation to visit cultural events in Slovakia 
namely reconnection with culture and tradition, new and 
different experience, friends and family togetherness, 
socialization, recovering equilibrium and change from 
everyday life [25]. Additionally, Mohr et al. [7] in their study 
has found five motivation factors including family 
togetherness, excitement, socialization, escape and event 
novelty regarding local traditional event at South Carolina.  

V. PROSPECT OF EVENT TOURISM RESEARCH 

Understanding the measurement of event tourists’ spending 
patterns is important in order to determine the cash insertion 
for host community. One of the pertinent researches by 
Chhabra, Sills and Cubbage is very useful for identifying event 
tourists’ spending categories [35]. Applying a model namely 
input-output (I-O), their study in rural North Carolina helped to 
estimate an overall impact of two short-range events in terms 
of economic. Accommodation, food, and beverage are the three 
most spent sectors by the visitor and these differ depending on 
their length of stay as well as the number of activities offered 
when attending the event. While accommodation, restaurants, 
additional meal consumptions, shopping, performing, entrance 
costs, and other related payments have been recognized as the 
most benefited business since the visitors spend more in these 
categories [35]. Regarding with the audience of the festival, 
they are partly categorized as recurrence tourists. In this sense, 
it would reduce the probability of forthcoming event failure. 
Chhabra, Sills and Cubbage [35] also noticed that “For a 
nonlocal visitor, a visit to a once-only event in an unknown 
destination is a high-risk travel decision, whereas the decision 
to visit an annual event that has been enjoyable in the past is 
much easier”.  

In general conclusion, event tourism research contributed 
significantly to rural and urban economies. These contributions 
mostly in two sectors such as accommodation and gastronomic, 
although there is quite a little effect on labour income and total 
output. Low value-added and labour income multipliers of rural 
or urban economies are the main reason for it. However, the 

events could appeal new tourists, also some of those tourists 
are recurrence tourists who previously confirm the prospect 
those events could sustain small yet contribute significantly to 
the host communities’ tourism development [35].  

Another interesting research by O’Sullivan and Jackson 
[36], is the one of event tourism research which considers 
events as a way for developing local economic sustainability. 
Based on their case study, O’Sullivan and Jackson [36] 
examined three types of festivals which contribute host 
community sustainable development and categorized according 
to their scale. They were also indicated those type based on 
initial purposes, the sponsorship type, and the importance of 
spatial geography. First, “home-grown” festival which is 
basically managed among few volunteers, bottom-up with 
small scope of activities to give benefit for the local. Second, 
“tourist-tempter” festival is specifically aimed to attract visitors 
to accelerate the development of local economic. Third, “big-
bang” festival considered as a marketing way that principally 
supports an activity of the host across a distinct region. By 
using a model of sustainable local economic development, the 
research analysed and tested these different festivals to 
investigate the compatibility with the model outlined.  

VI. CONCLUSION 

The events such as urban and rural events have a great 
importance in the city development through the traditional 
cultural tourism product. There is an important impact between 
making a repeat visit and sharing the experience through social 
networks. In the urban and rural events should be more 
regularly events one to encourage socialization and spending 
free time with friends and family as well as other visitors in 
Indonesia.  

The visitors of the event tourism visit the festival regularly 
every year which shows sustainability of the festival and 
recommendation to the others shows the increase of the 
visitors. Therefore, events both in urban and rural helps to 
attract a new visitor in which of them knew little about events, 
which is critical in ensuring sustainability of the events [27]. 

REFERENCES 

 
[1] J. Connell, S.J. Page, and D. Meyer, “Visitor Attractions and Events: 

Responding to Seasonality,” Tour. Manag., vol. 46, pp. 283–298, 2015. 

[2] D.C. Watt, Event management in leisure and tourism. Addison Wesley 

Longman Ltd, 1998. 

[3] D. Getz, “Event Tourism: Definition, Evolution, and Research,” Tour. 

Manag., vol. 29, no. 3, pp. 403–428, 2008. 

[4] J. Allen, W. O’Toole, R. Harris, and I. McDonnell, Festival and Special 

Event Management Interactive Wiley E-Text. John Wiley and Sons, 

2020. 

[5] H.E. Chacko and J.D. Schaffer, “The Evolution of a Festival: Creole 

Christmas in New Orleans,” Tour. Manag., vol. 14, no. 6, pp. 475–482, 

1993. 

[6] D. Getz and B. Wicks, “Policy Report: Cultural Tourism Studies in 

Australia and Canada,” Festiv. Manag. Event Tour., vol. 1, no. 4, pp. 

163–170, 1993. 

Advances in Economics, Business and Management Research, volume 191

155



[7] K. Mohr, K.F. Backman, L.W. Gahan, and S.J. Backman, “An 
Investigation of Festival Motivations and Event Satisfaction by Visitor 

Type,” Festiv. Manag. Event Tour., vol. 1, no. 3, pp. 89–97, 1993. 

[8] M. Uysal, L. Gahan, and B.S. Martin, “An Examination of Event 
Motivations: A Case Study.,” Festiv. Manag. Event Tour., vol. 1, no. 1, 

pp. 5–10, 1993. 

[9] J.L. Crompton and S.L. McKay, “Motives of Visitors Attending Festival 

Events,” Ann. Tour. Res., vol. 24, no. 2, pp. 425–439, 1997. 

[10] S. Formica and M. Uysal, “A Market Segmentation of Festival Visitors: 

Umbria Jazz Festival in Italy,” Festiv. Manag. event Tour., vol. 3, no. 4, 

pp. 175–182, 1995. 

[11] S. Formica and M. Uysal, “Market Segmentation of an International 

Cultural-Historical Event in Italy,” J. Travel Res., vol. 36, no. 4, pp. 16–

24, 1998. 

[12] C.-K. Lee, “A Comparative Study of Caucasian and Asian Visitors to a 
Cultural Expo in an Asian Setting,” Tour. Manag., vol. 21, no. 2, pp. 

169–176, 2000. 

[13] K. Kim, M. Uysal, and J.S. Chen, “Festival Visitor Motivation from the 
Organizers’ Points of View,” Event Manag., vol. 7, no. 2, pp. 127–134, 

2001. 

[14] C.-K. Lee, Y.-K. Lee, and B.E. Wicks, “Segmentation of Festival 
Motivation by Nationality and Satisfaction,” Tour. Manag., vol. 25, no. 

1, pp. 61–70, 2004. 

[15] M. Yolal, F. Çetinel, and M. Uysal, “An Examination of Festival 
Motivation and Perceived Benefits Relationship: Eskişehir International 

Festival,” in Journal of Convention and Event Tourism, 2009, vol. 10, 

no. 4, pp. 276–291. 

[16] C.M. Hall, Hallmark tourist events: impacts, management and planning. 

Belhaven Press, 1992. 

[17] S. Grappi and F. Montanari, “The Role of Social Identification and 
Hedonism in Affecting Tourist Re-Patronizing Behaviours: The Case of 

an Italian Festival,” Tour. Manag., vol. 32, no. 5, pp. 1128–1140, 2011. 

[18] S.G. Acinas, I. Ferrera, H. Sarmento, C. Díez‐Vives, I. Forn, C. 

Ruiz‐González, F.M. Cornejo‐Castillo, G. Salazar, and J.M. Gasol, 
“Validation of a New Catalysed Reporter Deposition–Fluorescence in 

Situ Hybridization Probe for the Accurate Quantification of Marine B 
Acteroidetes Populations,” Environ. Microbiol., vol. 17, no. 10, pp. 

3557–3569, 2015. 

[19] A. Akhoondnejad, “Tourist Loyalty to a Local Cultural Event: The Case 
of Turkmen Handicrafts Festival,” Tour. Manag., vol. 52, pp. 468–477, 

2016. 

[20] J.A. Sohn, S. Saha, and J. Bauhus, “Potential of Forest Thinning to 
Mitigate Drought Stress: A Meta-Analysis,” For. Ecol. Manage., vol. 

380, pp. 261–273, 2016. 

[21] J. Yuan and S. Jang, “The Effects of Quality and Satisfaction on 
Awareness and Behavioral Intentions: Exploring the Role of a Wine 

Festival,” J. Travel Res., vol. 46, no. 3, pp. 279–288, 2008. 

[22] M. Kruger, M. Saayman, and S.M. Ellis, “Determinants of Visitor 
Expenditure at the Aardklop National Arts Festival,” Event Manag., vol. 

14, no. 2, pp. 137–148, 2010. 

[23] S. Tanford and S. Jung, “Festival Attributes and Perceptions: A Meta-
Analysis of Relationships with Satisfaction and Loyalty,” Tour. Manag., 

vol. 61, pp. 209–220, 2017. 

[24] S. Vitner Marković, T. Cegur Radović, and I. Varičak, “Age and 
Motives of Advent Fair Visitors in the Context of Creating Event 

Facilities,” in Proceedings of the 8th International Scientific Symposium 
Economy of Eastern Croatia-vision and growth, Osijek, May, 2019, pp. 

30–31. 

[25] V. Maráková, J. Ďaďo, J. Táborecká-Petrovičová, and T. Rajic, 
“Visitors’ Motivation for Attending Traditional Cultural Events as the 

Basis for Market Segmentation: Evidence from Slovakia,” Acta Univ. 

Agric. Silvic. Mendelianae Brun., vol. 66, no. 2, pp. 543–551, 2018. 

[26] Y.G. Kim, B.W. Suh, and A. Eves, “The Relationships between Food-

Related Personality Traits, Satisfaction, and Loyalty among Visitors 
Attending Food Events and Festivals,” Int. J. Hosp. Manag., vol. 29, no. 

2, pp. 216–226, 2010. 

[27] C.M. Matheson, R. Rimmer, and R. Tinsley, “Spiritual Attitudes and 

Visitor Motivations at the Beltane Fire Festival, Edinburgh,” Tour. 

Manag., vol. 44, pp. 16–33, 2014. 

[28] H.Y. Maeng, H.Y. Jang, and J.M. Li, “A Critical Review of the 

Motivational Factors for Festival Attendance Based on Meta-Analysis,” 

Tour. Manag. Perspect., vol. 17, pp. 16–25, 2016. 

[29] J. Wilson, N. Arshed, E. Shaw, and T. Pret, “Expanding the Domain of 

Festival Research: A Review and Research Agenda,” Int. J. Manag. 

Rev., vol. 19, no. 2, pp. 195–213, 2017. 

[30] M. Rezaei, D.M. Warsinger, M.C. Duke, T. Matsuura, and W.M. 

Samhaber, “Wetting Phenomena in Membrane Distillation: 
Mechanisms, Reversal, and Prevention,” Water Res., vol. 139, pp. 329–

352, 2018. 

[31] K.F. Backman, S.J. Backman, M. Uysal, and K.M. Sunshine, “Event 
Tourism: An Examination of Motivations and Activities,” Festiv. 

Manag. Event Tour., vol. 3, no. 1, pp. 15–24, 1995. 

[32] A. Satorra and P.M. Bentler, “Corrections to Test Statistics and Standard 

Errors in Covariance Structure Analysis.,” 1994. 

[33] J. Gnoth, “Tourism Motivation and Expectation Formation,” Ann. Tour. 

Res., vol. 24, no. 2, pp. 283–304, 1997. 

[34] N.K. Prebensen, E. Woo, J.S. Chen, and M. Uysal, “Motivation and 

Involvement as Antecedents of the Perceived Value of the Destination 

Experience,” J. Travel Res., vol. 52, no. 2, pp. 253–264, 2013. 

[35] D. Chhabra, E. Sills, and F.W. Cubbage, “The Significance of Festivals 

to Rural Economies: Estimating the Economic Impacts of Scottish 
Highland Games in North Carolina,” J. Travel Res., vol. 41, no. 4, pp. 

421–427, 2003. 

[36] D. O’Sullivan and M.J. Jackson, “Festival Tourism: A Contributor to 
Sustainable Local Economic Development?,” J. Sustain. Tour., vol. 10, 

no. 4, pp. 325–342, 2002. 

 

Advances in Economics, Business and Management Research, volume 191

156


