ATLANTIS
PRESS

Advancesin Social Science, Education and Humanities Research, volume 583

Proceedings of the International Conference on Environmental and
Energy Poalicy (ICEEP 2021)

Consumer Legal Protection: Building Legal
Awareness In the Age of Globalization

Josef Purwadi Setiodjati'4, Jamal Wiwoho?, Suraji®
123 Faculty of Law, Universitas Sebelas Maret, Surakarta, Indonesia
“Faculty of Law, Universitas Slamet Riyadi, Indonesia
Josef197089@gmail.com

Abstract- Consumers are one of the backbones of the
economy. Without consumers, the production sector cannot
run smoothly. The large population of Indonesia ensures
that the country has large consumption power. However,
whether this potential benefit followed by the protection of
consumer rights is an important question. This is significant
to address because consumers are considered having a
weaker bargaining position and therefore vulnerable to
being exploited. This article aims to show how the legal
protection for consumer. This article applies a normative
approach. Data are gathered from a review of consumer
protection laws. This study shows that based on legal
policies, the state tries to protect consumer rights in order to
foster a good transaction climate. This protection of
consumer rights is reflected in the rule of law that
emphasizes consumer rights, the obligations of business
actors, and prohibitions for business actors from actions that
can harm consumers. However, consumer protection is
acceptable to be normative and must also be built based on
the consumer own legal awareness.

Keywords- Consumer Protection Law, Legal Awareness,
Consumer rights.

I. INTRODUCTION

Globalization has accelerated the rate at which
businesses compete in a variety of production sectors.
Indonesia, as a developing country, cannot avoid the
various consequences of this progress, particularly in
terms of trade transactions. Trade transactions take place
not only on a local level, but also on a global scale. There
is no requirement for business actors and consumers to be
acquainted. A transaction is entirely focused on the goods
being traded. Numerous questions arise from this,
including whether the goods sold correspond to the goods
received by the buyer [1]. What if the business actor's
promise of a bang is not fulfilled?

Consumers are defined as "anyone who uses goods
and/or services available in the community for the benefit
of their own, their families, other people, or other living
creatures and not for trading purposes.” Thus, a consumer
is defined in this article as anyone who uses goods and/or
services available in the community for their own, their
families', other people, and other living creatures' benefit,
rather than for trading. Consumers and business actors
frequently have unequal relationships [2]. Consumers
frequently suffer losses during the exchange of goods and
services in society as a result of a lack of information or

incorrect information about the purchased product or
service [3] [4].

Consumers frequently experience loss when they do
not receive goods in accordance with the information
provided by business actors. As the weaker party,
consumers frequently submit and do not attempt to defend
their rights that have been violated. This is becoming
increasingly prevalent in the age of electronic commerce,
in which trade is not conducted directly between sellers
and buyers [5]. Consumers obtain information about
products or services solely from the product descriptions
listed on the application layer or on online trading
platforms. This is, of course, a risk for consumers [6].

The low level of awareness of consumer law at the
local level accentuates the difficulties consumers face in
this era of globalization. Foreign goods and services enter
and exit the country rapidly. As a result, it is critical to
make efforts to increase consumer legal awareness in
order to achieve product legal awareness.

Il.  FINDINGS AND DISCUSSION

I.  Consumer Protection Legal Policy

Consumer protection is defined as "all efforts directed
toward ensuring legal certainty for the benefit of
consumers." The substance of consumer protection law
policy must be thoroughly understood by the public in
order for them to understand their rights and the legal
process for asserting consumer rights violations.

Consumer rights are regulated by the Consumer
Protection Law No. 8 of 1999. (in the future referred to as
UUPK). Consumer rights are enshrined in UUPK Article
4. These rights are an integral part of the responsibilities
of business actors. This means that business actors are
required and accountable to exercise all of these rights
concurrently in each transaction or use of a product or
service. Article 17 of the UUPK also prohibits business
actors from deceptively advertising the quality, quantity,
materials, uses, and prices of goods and/or services, as
well as the timeliness with which goods and/or services
are delivered [7]. Additionally, it is prohibited for
business actors to defraud the guarantee of goods and/or
services. Additionally, business actors are prohibited from
posting false, inaccurate, or misleading information about
their products and/or services. These prohibitions are part
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of a broader legal strategy aimed at safeguarding
consumer rights [8].

Apart from being regulated by the consumer
protection law, Indonesia also establishes a legal
framework for the protection of all electronic transactions.
This arrangement is outlined in the 2008 Information and
Electronic Transactions Law (UU ITE) [9]. Article 9 of
the ITE Law requires business actors who offer products
via Electronic Systems to provide complete and accurate
information about contract terms, producers, and offered
products. In this case, the information created by business
actors to attract consumers must correspond to the
products offered in order to avoid confusing consumers
[10]. The obligations of business actors demonstrate the
state's desire to protect consumers in all transactions of
goods and services through consumer protection laws.
Additionally, the following section will discuss how
consumers' fundamental rights are protected by law [11].

I1. Consumer Rights

As mentioned previously, consumers are protected by

law as citizens in a relatively vulnerable position. The
protection at issue is the legal recognition of consumer
rights. Consumers' legal rights and obligations are
summarized in the following table 1.
According to the aforementioned legal standards,
consumer protection appears to begin with the obligation
of business actors to enter into transactions in good faith.
Only after this goodwill is established is the right to
information emphasized. This is in accordance with
Article 4 letter ¢ of the UUPK, as well as Article 7 letter b
of the UUPK, which requires business actors to provide
trustworthy, transparent, and honest information about the
condition of the goods being traded [12]. Consumers' right
to this information serves as the starting point for
determining whether to proceed with the transaction or
not. As a result, consumer protection law places a
premium on the right to information about goods and
services. In other words, this right to information serves
as the foundation for the implementation of additional
rights, such as the right to choose a product, which is
followed by the right to a just agreement. Consumers will
have difficulty determining other rights if information
rights are not protected [13].

The table above demonstrates the reciprocal
relationship between consumer rights and the obligations
of business actors. Consumers have rights, businesses
have responsibilities, and vice versa. Along with
emphasizing consumer rights and business actors'
obligations, the law also emphasizes business actors'
prohibitions. These prohibitions demonstrate how the law
intends to prevent consumer rights violations. The
following table summarizes several prohibitions
applicable to business actors. See table 2.

These arrangements are predicated on the following
considerations: (1) the development of the national
economy in the age of globalization is aimed at fostering
business growth so that it can produce a variety of goods
and/or services with technological content that can
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improve the general public's welfare while also ensuring
consumer certainty over goods and/or services obtained
through trade; (2) the increasing globalization of the
national market must continue to improve people's
welfare and ensure the quality, quantity, and security of
the goods and/or services obtained; and (3) to enhance
consumers' dignity, it is necessary to increase their
awareness, knowledge, concern, ability, and independence
in protecting themselves, as well as to foster an attitude of
responsible business actors [14].

By recognizing consumer rights and imposing
obligations and prohibitions on business actors, the state
can be considered to provide legal protection for
consumers through its legal policies [15]. While this law
has protected consumers rigidly and precisely, this does
not mean that consumer protection has been optimal.
These protection standards are contingent upon not only
the implementing standards — which come before them —
but also on the level of public awareness. While law as a
norm is purely substantive, the effectiveness of a norm is
also contingent on the functioning of the legal culture, in
this case, the legal awareness that grows and develops in
society [16].

I11. Consumer Legal Awareness

Legal awareness refers to human conceptions of law,
either existing law (ius constitutum) or law that is
expected to exist (ius conatituendum). Legal awareness is
an awareness of what we should or should not do,
particularly to others. Paul Scholten defines legal
awareness as "every human being's awareness of what the
law is or should be." Awareness is a subcategory of the
human psyche that denotes what should and should not be
done.

As a result of this explanation, it is possible to deduce
that legal awareness serves as a bridge between the law of
behavior and the law of society. Legal awareness
encompasses cognitive and emotional dimensions that are
frequently cited as a determinant of community order
[17]. This means that if a person possesses legal
awareness, he or she is capable of distinguishing between
permissible and prohibited actions. Legal awareness is
determined by four indicators: legal knowledge and
comprehension; legal stance; and legal behavior patterns.
Each indicator denotes a different level of legal
awareness, from the most basic to the most advanced.
Consumer legal awareness of a product can be determined
by these indicators, which include consumer knowledge,
understanding, attitudes, and behavior. Consumer legal
awareness, by this definition, is the consumer's
understanding of their legal rights as consumers, as
guaranteed by laws and regulations [4].

According to the explanation above, legal awareness
begins with legal knowledge. Legal knowledge is
necessary for an individual to comprehend the law. If one
possesses legal knowledge, then one develops legal
attitudes and behaviors that reflect legal awareness.
Consumers' legal awareness of a product is influenced by
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educational, economic, religious, and sociocultural
factors. Increasing public legal awareness can be
accomplished through education, which teaches
consumers their rights and responsibilities. Legal
counseling and ongoing consumer protection law
campaigns can be used to educate in this context [18].

IV.CONCLUSION

Efforts to maintain the dignity of consumers need to
be supported by increasing consumer awareness,
knowledge, care, ability, and independence to protect
themselves and foster responsible business actors'
attitudes. Based on the arrangement above, it appears that
the rights and obligations of business actors are reciprocal
with the rights and obligations of consumers. This means
that the rights of consumers are obligations that business
actors must fulfill. Likewise, consumer obligations are
rights that business actors will receive. In terms of
protecting consumer rights, the Consumer Protection Law
requires business actors to conduct business activities
based on good faith. This law also requires a conducive
business climate without unfair competition between
business actors. Based on the discussion above, it can be
concluded that normatively consumer rights have been
protected by law. However, this legal protection needs to
be strengthened by consumers themselves through
increasing legal awareness. Building legal awareness is
the most effective way to protect consumer rights.
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