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ABSTRACT 

In some tourism destinations, tourists are offered or sometimes required to wear traditional local clothing as part 

of a tourism gimmick or as part of respect for the place. This idea is not implemented in other appropriate sites. 

This study explores the attitude of tourists towards wearing traditional host clothing when visiting an indigenous 

village destination. In this case, the indigenous village is the village of Baduy, a tribe in West Java province that 

has isolated itself from the changing world. Every day they wear their traditional clothes. The study was conducted 

in Greater Jakarta, involving tourists selected using the convenient sampling method. Data were collected using 

an online survey with open-ended questions and were analysed using content analysis. As a result, the participants' 

attitudes were grouped into favourable, neutral, and unfavourable categories. The favourable attitude has 13 

dimensions: experience, respect, mingle, promotion, conservation, uniqueness, appreciation, obedience, support 

for the local economy, sense of ownership, and agreement. 
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1. INTRODUCTION 

In the early thirties, single and employed, a group 

of travellers travelled from Surabaya, the Province of 

East Java, Indonesia, to Lasem. The authors found 

them wearing traditional dresses in the afternoon and 

taking a photo session for fun. They selected some 

‘Instagram-able’ spots for the background. These 

tourists hired the traditional clothes for less than USD 

2 at the hotel, where they stayed for as long as they 

wished. Some of them intentionally brought 

cheongsam, a traditional Chinese cloth, to be worn 

during selfies. They came for celebrating the ‘imlek’ 

(lunar calendar) – the Chinese New Year in February 

2019, even though they were not Indonesian Chinese.  

Another group consisted of three seniors coming 

from Jakarta, the capital of Indonesia. Two of them 

were in their early fifties, another was about 60, and 

they claimed they were an active traveller. On the first 

day of the trip, they already wore traditional clothes, 

and they loved and had a deep knowledge of textile 

and other national and global cultural products. Whilst 

choosing traditional local textile for souvenirs, they 

addressed many questions about the preparation, 

process, and consumption of the products to the 

artisans and owners of the workshops. For these three 

tourists, travelling to Lasem was like a dream come 

true.  

Lasem is a coastal sub-district in the northern of 

the Province of Central Java, and it has many stories 

about acculturation between Chinese and Javanese 

elements [1]. This acculturation reflects on 

architecture and the batik industry. Batik is a 

traditional textile made of mori fabric decorated with 

meaningful images and colours on it. Indonesia 

consists of 34 provinces, which in almost every region 

have a tradition of making traditional textiles that are 

inherited from generation to generation. Through the 

Ministry of Education and Culture, 33 kinds of textiles 

have been designated as intangible cultural heritage, 

including batik. In the past, men and women in 

Indonesia had two options in wearing clothes: 

traditional and western style. 

However, nowadays, people generally gradually 

begin to abandon traditional textiles unless for a 

special occasion [2]. Lasem batik became more 

famous after batik was designated as the oral and 

intangible heritage of humanity by UNESCO in 2009 

[3]. The visit of younger and senior tourists to Lasem 

wearing traditional clothes was intriguing. Withers [4, 

p. 114] defines cloth as "a generic term embracing all 
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textile fabrics and laminar felt". In the tourism field of 

study, the traditional cloth is mentioned by scholars 

when discussing ethnic tourism [5], cultural tourism 

[6], and indigenous tourism [7]. However, based on 

the authors' observation and participatory observation, 

the intersection might occur between traditional 

textile-based tourism and other tourism products, 

including agricultural, creative, dark, ecological, 

educational, event, fashion, food, historical, religious, 

rural, and even urban tourism. 

Another time, the (first and third) authors visited a 

Baduy tribal village in West Java Province. This tribe 

inhabits two different territorial areas, the Baduy 

Dalam (inner) and the Baduy Luar (outer). The Baduy 

Dalam residents continue to maintain the purity of 

their customs and culture and tend to reject 

modernization. Even every day they still wear their 

traditional clothes. On the other hand, the residents of 

the Baduy Luar have adopted elements of 

modernization. However, some of them still practice 

Baduy customs and culture, and some of them still 

wear their traditional clothes even though the designs 

and colours are different from the Baduy Dalam 

clothes. To enter the Baduy Dalam villages, tourists 

must walk at least two hours along muddy paths and 

shrubs, up and down hills, crossing river bridges, and 

crossing rice fields. During the trip, several residents 

of Baduy Dalam, especially children, teenagers, and 

young fathers, accompanied them while carrying 

tourist bags. In general, tourists visit during the 

weekend, staying one night in the houses of the Baduy 

Dalam residents. The authors imagine if the tourists 

during the trip are in the village of Baduy Dalam, 

wearing the same clothes as those worn by residents. 

This journey to the Baduy Dalam village inspired the 

authors to write this study. 

This study aims to explore the attitude of tourists 

towards wearing the traditional clothing of an ethnic 

group when visiting that ethnic destination, especially 

the Baduy ethnicity. So far, studies on this topic have 

not received the attention of tourism researchers or 

traditional textile researchers. 

2. LITERATURE REVIEW 

The attitude towards wearing local ethnic clothing 

when visiting a destination is a person's favourable, 

neutral, and unfavourable opinion about wearing one 

of the identities in a costume from an ethnicity. 

The authors found it difficult to find literature 

related to tourists' attitudes towards wearing specific 

ethnic clothing for tourism purposes. The practice of 

wearing an ethnic costume can be found in several 

destinations. Nevertheless, few studies present 

individual attitudes towards ethnic or traditional 

clothing. Son, Nam, and Kweon [8] investigated and 

compared two groups of women regarding attitudes 

toward traditional Korean dresses. The first group is 

Korean married women. The second group is Korean-

Vietnamese married women. As a result, they said [8] 

that "Korean group had more negative attitudes toward 

Hanbok, the traditional Korean dresses than the 

Vietnamese group". This difference in attitude can be 

seen in that Vietnamese women who marry Korean 

men are more favourable than Korean women and are 

more appreciative of Korean culture because they are 

'foreigners' in Korean cultural circles and their 

excitement. 

In general, prior studies document the role of 

traditional clothes in a tourism destination that tourists 

can find and see as:  

a. Souvenirs: Locals make handicrafts from 

traditional textiles, and tourists buy them as a 

souvenir [7], [9]–[11]. 

b. Attraction or part of an attraction: Locals wear 

traditional textile and clothes as they must 

perform on stage. Besides, traditional textiles and 

clothes can be found in museums as a collection 

[5], [12]–[19]. 

c. Worn by locals as daily clothes: In some areas, 

locals wear traditional textile and clothes for daily 

purposes [20]–[22]. 

d. Used as a ritual: Traditional textile connects 

humans with the Creator, environment, and 

society in a ritual [23]–[25]. 

e. Worn by hotel or restaurant employee as uniform: 

Hotel employees served guesses while wearing 

traditional clothes. This is observed by the authors 

of this current study. 

f. Worn by tourist as a medium: Tourists took a 

selfie while wearing traditional clothes in a 

tourism destination. This is addressed by this 

current study.  

Considering the roles of traditional clothes above, 

in reality, we do not abandon traditional clothes amid 

the fast fashion industry that continues to innovate. 

3. METHODS 

This study was conducted in Greater Jakarta by 

involving tourists and knowing the existence of the 

Baduy tribe. Participants were selected using the 

convenient sampling method. Those willing to be 

involved in this study were sent a link to a 
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questionnaire with questions about attention, interest, 

search, action, and sharing related to wearing 

traditional Baduy clothing during their visit to Baduy. 

In addition, they were also asked for their opinion 

about wearing traditional Baduy clothes during their 

visit to Baduy. This questions were adapted from a 

study that Suhud et al. [26] has carried out. The data 

were processed using the content analysis method. 

4. RESULTS AND DISCUSSION 

4.1. Participants 

This study involved 508 participants consisting of 

166 men (32.7%) and 342 women (67.3%). Regarding 

age, 320 participants (63%) were less than 20 years 

old, 134 participants were between 20 and 24 years 

old, and 54 participants (10.6%) were over 24 years 

old. Furthermore, 463 participants (91.1%) admitted to 

unmarried, while 45 participants (8.9%) were married. 

Next, about occupational status, 107 participants 

(21.1%) said that they were employed, 376 

participants (74%) were unemployed, 23 participants 

(4.5%) were self-employed, and two participants 

(0.4%) were retired. 

Table 2. Profile of participants 

Profile Freq. % 

Sex Male 166 32.7 

Female 342 67.3 

Total 508 100.0 

Age <20 320 63.0 

20-24 134 26.4 

>24 54 10.6 

Marital Status Unmarried 463 91.1 

Married 45 8.9 

Occupational 

Status 

Employed 107 21.1 

Unemployed 376 74.0 

Self-employed 23 4.5 

Retired 2 0.4 

Educational 

level has been 

completed 

Less than high 

school 

35 6.9 

Diploma 26 5.1 

Postgraduate 3 0.6 

Undergraduate 69 13.6 

High school 375 73.8 

 

Thirty-four participants (6.7%) admitted that they 

were adventurers. Furthermore, 399 participants 

(78.5%) said they had visited a Baduy village before. 

In addition, 307 participants (60.4%) claimed to be 

interested in visiting Baduy villages in the next three 

months. 

The participants were asked: “If you had the 

opportunity to go on a tour with the above concept, 

would you post a selfie while wearing your traditional 

Baduy outfit on your social media accounts?” There 

were 405 participants (79.7%) who stated that they 

would share selfie photos on social media. 

4.2. Attitude toward Wearing Baduy 

Traditional Cloth during Visit 

Table 2 presents tourists' attitudes toward wearing 

traditional cloth at a tourism destination. In total, there 

were 508 participants involved in this study. Four 

hundred fifty participants (88.6%) had a favourable 

attitude. There were also 29 participants (5.7%) who 

had a neutral attitude. While the rest (4.9%) were 

unfavourable, and four participants did not show an 

apparent attitude. The following are examples of each 

respondent's attitude. 

Table 1. Role of traditional clothes in tourism 

destinations 

 Attitude Frequency Percent 

Favourable 450 88.6 

Neutral 29 5.7 

Unfavourable 25 4.9 

NA 4 0.8 

Total 508 100.0 

 

a. Agreement. The agreements of participants to the 

concept of the tour are as follows.  

"It's okay because there is nothing wrong with 

tourists wearing the traditional cloth of the Baduy 

tribe." 

"It's okay if you want to wear Baduy traditional 

clothes, that way, tourists or we are likened to 

respecting the Baduy tribe or people by wearing 

Baduy traditional clothes." 

b. Appreciation. Some participants expressed their 

appreciation through the following examples of 

statements. 
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"I agree because I appreciate the Baduy more 

with the same clothes as they like and more 

attached to their culture." 

"In my opinion, this is a good idea. Besides, we 

learn to respect the culture, and we also learn to 

love the culture and characteristics of the area." 

"Good concept. After all, Baduy people want to 

maintain their concept of life without being 

influenced by the outside world. Naturally, we 

should follow them." 

c. Mingle. The participants stated that by wearing 

the traditional clothes of the hosts they visited, 

they felt a particular affinity. 

"It is very interesting because by wearing 

traditional Baduy clothes, we become closer to the 

Baduy community." 

"It's very interesting because you can directly 

interact with the natives." 

"The concept is very good and can make the 

relationship between tourists and natives closer." 

"Following the customs and customs of the Baduy 

tribe." 

"To blend in with the tribal community." 

d. Conservation. Several participants stated that 

wearing traditional host clothing is a form of 

conservation. 

"It's a good idea so that the customs will still exist, 

many Baduy people are not interested, so if there 

is a tour like this, it would be better how just to 

attract attention and persuade people to be 

interested in joining this tour." 

"I think that was great, and it will be a 

preservation of Indonesian culture." 

"This is good because it can preserve Baduy 

culture." 

"(I) agree, so that the Baduy's traditional clothes 

are sustainable." 

"(It's) good because it preserves the original 

Baduy culture." 

"(I) agree because this is one of the local wisdoms 

that must be preserved and preserved." 

e. Cool. Participants indicated that wearing 

traditional host clothing was cool.  

"Cool, because I can get to know the culture 

more deeply."  

"That's cool."  

"So cool and interesting." 

f. Experience. Participants thought about getting the 

experience of wearing traditional Baduy clothes 

when visiting Baduy villages. The following are 

examples of their statements. 

"Very interesting, because with that we will feel 

the sensation.” 

“(It’s) very interesting, because we can feel the 

sensation of being a Baduy community," 

"It's exciting trying to wear Baduy clothes." 

"This concept is good to apply so that tourists can 

feel the daily life in Baduy, namely about the 

clothes they wear." 

"Tourists can feel how the Baduy people dress and 

are more united with the tribes there," 

"Good, because it will be more felt and blended in 

with the people there." 

g. Obedience. Examples of obedient attitudes to the 

game's rules can be seen from the following 

statements. 

"It should be recommended to wear Baduy 

traditional clothes when we are there because we 

have to respect and cultivate Baduy customs." 

"If we are advised to wear traditional clothes, it 

doesn't matter. Maybe the tradition there has to 

wear traditional clothes." 

"Yes, if that's the concept, the tourists who follow 

the tour must carry it out." 

"Always obey the local regulations." 

"It's better to follow the customs that apply there." 

h. Promotion. The following are examples of 

participants' opinions who presented that wearing 

traditional local clothing could be used as a 

promotional event. 

"Very good, because by telling tourists to wear 

Baduy traditional clothes, we are promoting (the) 

Baduy traditional clothes." 

"It's excellent to introduce Baduy culture as well 

as give a moral impression to the visitors, and it 
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can open the view that humans can live quite 

simply with primitive things in this modern era." 

"Introducing culture." 

"It's pretty good because we can introduce our 

culture more deeply." 

i. Respect. The following statements are the attitude 

of participants who respect wearing local 

traditional clothes when visiting a destination, 

especially Baduy. 

"I think it is very honourable to be able to wear 

traditional Baduy clothes, and this is aimed at 

respecting the original Baduy people." 

"Good, because it's the same as respecting the 

residents there as hosts." 

"Good, because (this) respects the Baduy tribe by 

wearing the same clothes as the Baduy people, 

and (this) looks interesting and amazed. And 

makes us like a resident of the Baduy tribe, even 

if only for a moment." 

"(It's) good. (It will) appreciate the Baduy 

customs more when visiting there." 

j. Support for Local Economy. The following are 

statements from participants that present their 

support for the economy of the Baduy 

community.  

"I agree that the clothes produced by the Baduy 

people can be used as an economic field for the 

people." 

"It's very good because it can revive the economy 

of the people there." 

"Good, but there must be rental of the traditional 

clothes, and it is better to use a rate that is 

sufficient for tourists." 

"It's okay, but it's better if tourists can buy 

(traditional clothes) so that in the Baduy village 

there is a buying and selling transaction process." 

k. Understanding. The following statements 

represent the understanding theme. 

"I think it's good so that tourists know that there 

are many customs in Indonesia, not just one. And 

it can be used as a means to promote our culture." 

"We can know what the Baduy's traditional 

clothes look like and can be used as a cultural 

heritage in this modern era." 

"That's a good thing because that way you can 

know what their culture is like." 

"Because, with this, we can get to know the Baduy 

tribe and can introduce Baduy traditional clothes." 

"To introduce the cultural identity of the Baduy 

tribe." 

"Good, because I can recognize and wear Baduy 

clothes." 

l. Uniqueness. Some participants thought that 

wearing traditional clothes from local hosts was 

unique. 

"Very unique and interesting." 

"A unique journey by feeling part of the tribe, 

creating a sense of ownership of the tourist 

attractions, interesting." 

"It's okay. It's unique. You just have to distinguish 

between the original Baduy clothes and the 

tourists, so you can tell which ones are natives or 

tourists." 

"I really agree with the concept that was made 

because wearing typical clothes from the Baduy 

tribe makes us seem to be one with the Baduy 

tribe and closer to them." 

The following are examples of participant answers 

showing a neutral attitude towards wearing local 

ethnic clothing when visiting a destination. 

The following examples demonstrate an 

unfavourable attitude towards wearing local ethnic 

attire when visiting a destination. 

4.2. Discussion 

In some countries, a traditional dress can become a 

national costume, and the use of this clothing is still 

maintained even though it has changed its function in 

some places [27]. One role that continues to grow is 

for tourism purposes, where there is an opportunity for 

economic improvement for the occupation of a 

destination. The traditional costume was related to 

social class and social identity long ago [28]. Today, 

traditional clothes are rented and sold to be enjoyed in 

tourist destinations for nostalgia [29] and selfie.  

Participants were positive about wearing local 

traditional clothes when visiting a destination. This 

attitude is driven by an agreement that this idea is right 

and good. This attitude is also based on appreciation 

for this unusual idea. So far, when tourists engage in 
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ethnic tourism products, they still wear their city 

clothes. But with the idea of wearing local clothes, 

they feel more mixed with the hosts, as if without 

distance [30]. The participants thought that wearing 

local traditional clothes was also a form of their 

support for conserving traditional fabrics and clothing 

so that the wearing could continue [31]. 

Furthermore, wearing traditional clothes while 

visiting a destination is cool and attractive. That way, 

they can also feel a new experience as a host [32]. In 

addition, the participants also thought that this was a 

form of their compliance with local regulations. They 

consider that wearing local traditional clothes is a form 

of obedience and respect for the host and a medium of 

learning to understand the local culture better [30], 

[33]. 

The tourists will take pictures and upload their 

photos to social media [32]. Furthermore, the more 

spread out the images, the greater the potential for 

potential tourists to get information and be interested 

in visiting the destination. If they visit, there will be 

transactions that can improve the economy of the 

people visited. In addition, the participants considered 

that wearing local traditional clothes was a form of 

promotion. 

5. CONCLUSION 

This study explored the attitude of tourists towards 

wearing traditional host clothing when visiting an 

indigenous village destination. The participants' 

attitudes were grouped into favourable, neutral, and 

unfavourable categories. The favourable attitude 

consists of experience, respect, mingle, promotion, 

conservation, uniqueness, appreciation, obedience, 

support for the local economy, sense of ownership, and 

agreement. The findings from this study deepen the 

study of indigenous tourism, textile tourists, and 

marketing tourism. 

The authors are aware of several limitations of this 

study. First, data collection used an online survey with 

open-ended questions, and the authors did not have the 

opportunity to dig deeper and confirm any answers 

that were not clear.  

The findings of this study broaden the topic of 

tourism marketing, especially for ethnic tourism. 

Baduy tribe represents ethnic groups that can attract 

tourists because they have cultural characteristics. 

Other ethnic groups in Indonesia and other countries 

can also apply this approach. This study also 

highlights how traditional textiles are conserved and 

marketed. Traditional textiles are a national identity. 

Furthermore, traditional textiles are a national identity. 

Continuing to make traditional textiles exist will 

maintain the identity, and the indigenous people's 

economy can continue to run. 

The authors suggest that future studies collect data 

using other approaches, such as in-depth interviews 

and focus groups, to get a more appropriate depth. In 

addition, quantitative studies are also suggested to 

obtain confirmation of the creation of dimensions of 

tourist attitudes towards wearing traditional host 

clothing when visiting tourism destinations. 
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