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ABSTRACT  

Entrepreneurship education is the main key in improving entrepreneurship skills and entrepreneurial intentions for 

the younger generation. This study aims to determine whether there is an influence of the entrepreneurial skills 

variable on the entrepreneurial intentions of students and also to find out whether there is an influence of 

entrepreneurship education in strengthening or weakening the influence of entrepreneurial skills on entrepreneurial 

intentions. This study uses a quantitative approach, with statistical analysis using ex post facto quantitative data. 

Analysis of the data using Multiple Regression Analysis is used to find the functional relationship of two or more 

predictor variables with the criterion variables and MRA (Moderated Regression Analysis) to test and to analyze 

the effect of moderator variables. Collecting data using questionnaires and documentation. The results of this study 

indicate that the influence of entrepreneurial skills on students' entrepreneurial intentions can be seen in the value 

of the coefficient of determination (R2) of 0.331 or 33.1% while the rest is influenced by other variables. 

Furthermore, in the second regression equation involving the moderating variable, namely entrepreneurship 

education, it is known that entrepreneurship education can strengthen the influence of entrepreneurial skills on 

students' entrepreneurial intentions, it can be proven by looking at the value (R) = 0,576 and the value of the 

coefficient of determination (R2) is 0,331. In addition, there is a positive and significant interaction on the 

entrepreneurship education variable on the entrepreneurial skills and entrepreneurial intention variables. 
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1. INTRODUCTION 

Common problems that occur in a country are 

economic problems, namely unemployment and 

other social inequalities. Based on data from the 

Central Statistics Agency, in the August 2020 

period, the number of unemployed people increased 

by 2.67 million people. Thus, the number of 

unemployed workers in Indonesia is 9.77 million 

people. The Covid-19 pandemic caused the open 

unemployment rate (TPT) which was successfully 

suppressed from 5.23 percent to an increase of 7.07 

percent. The increase in TPT occurred due to an 

increase in the number of the workforce as of August 

2020 by 2.36 million people to 138.22 million 

people. Although there was an increase in the labor 

force participation rate (TPAK) by 0.24 percentage 

points to 67.77 percent, there was a decrease in the 

number of working people. 

Global conditions that occurred due to the Covid-

19 pandemic had a negative impact on the economy, 

causing difficulties in finding work. In addition to 

occurring in society in general, unemployment also 

occurs in college graduates or vocational high 

schools. Factors affecting unemployment are the 

high number of job seekers among these graduates 

as a result of the mental thinking and mindset of 

students to become employees in both the private 

and public sectors [1]. College graduates, both 

diplomas and bachelors, should be able to get jobs or 

even open their own jobs. For this reason, efforts are 
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needed so that educated human resources can have 

the skills and expertise needed by the dynamics of 

the world of work, so that concerns about an increase 

in the number of educated unemployed can be 

suppressed [2]. Efforts that can be made to equip 

university graduates to have skills and competencies 

are to increase students' entrepreneurial intentions. 

From the previous few years, entrepreneurship 

has become a national priority for various 

governments [3]. It is associated with increased 

innovation, increased productivity, job prospects and 

economic benefits [4], [5]. Thus, it is important to 

investigate the factors that might influence 

entrepreneurial intention (IE) in a robust theoretical 

model to develop and implement effective policies 

[6]. Several factors that can influence students' 

entrepreneurial intentions, especially in tertiary 

institutions, are entrepreneurship education, 

entrepreneurship skills, and attitudes towards 

entrepreneurship. Entrepreneurship in the context of 

education does not only focus on encouraging 

students to start businesses but also making students 

more creative, opportunity-oriented, proactive and 

innovative. Entrepreneurship education seeks to 

train students' abilities and willingness to create 

value for others. This is the essence of 

entrepreneurship and is also a competency that must 

be possessed by all students, regardless of career 

choice [7].  

Skill development is something that needs to be 

done in entrepreneurship and becomes a challenge 

for the younger generation along with technological 

developments [8]. Entrepreneurial skills can enhance 

the ability of entrepreneurs by encouraging one to 

take risks, identify practical business methods and 

prepare to make all available opportunities [9]. In 

addition to entrepreneurial skills, there is an attitude 

towards entrepreneurship which is a factor in 

increasing students' entrepreneurial intentions. 

Attitudes towards entrepreneurship are emphasized 

as positive or negative personal judgments about 

being an entrepreneur choice of an entrepreneur or 

working in an organization [10]. Entrepreneurial 

attitude includes aspects that help individuals to take 

action including taking responsibility for their own 

learning, career and life [11], [12]. see someone who 

shows a positive attitude towards entrepreneurship, 

Have a greater chance of becoming an entrepreneur 

and believe that entrepreneurship is not only for 

survival but also a way to achieve self-actualization 

[13].  

In addition to the factors described above, this 

study attempts to examine the entrepreneurial 

education variable as a factor that can positively or 

negatively affect students' entrepreneurial intentions. 

Every individual must be instilled with confidence 

and self-confidence to develop his ability to achieve 

certain goals. Students can start their learning 

activities with confidence and develop self-study 

strategies to achieve better goals [14]. The 

development of trust and confidence to achieve 

certain goals must receive encouragement and 

support from universities so that students can 

develop an independent-oriented interest in 

entrepreneurship [15].  

This study aims to determine the mastery of 

entrepreneurial skills and attitudes can be a driving 

force in increasing students' entrepreneurial 

intentions through entrepreneurship education. This 

study uses the latest data with samples that match the 

criteria for research needs. In addition, this research 

has a contribution to the following research in order 

to increase the entrepreneurial intention of students 

as one of the provisions for the younger generation 

to contribute to increasing economic growth and 

creating jobs in the future. 

 

2. RESEARCH METHODS  

This study uses a quantitative approach, because 

the data are in the form of numbers and are analyzed 

based on statistical analysis using ex post facto 

quantitative data. Analysis of the data using Multiple 

Regression Analysis is used to find the functional 

relationship of two or more predictor variables with 

the criterion variables and MRA (Moderated 

Regression Analysis) to test and to analyze the effect 

of moderator variables. Moderated Regression 

Analysis (MRA) is used to identify the influence of 

the moderator variable as well as the type of 

moderator variable. Based on its relationship with 

the dependent variable (Y), the moderator variable is 

divided into three types, namely the homologizer 

variable, the pseudo moderator variable (quasi 

moderator), and the original moderator variable 

(pure moderator). 

The population in this study were Economic 

Education Students Class of 2018 totaling 350 

students spread over 3 Study Programs in the 

Department of Economics Education, namely: 

Accounting Education, Cooperative Education and 

Office Administration Education. The sampling 

technique is incidental sampling, which is a 

technique for determining respondents based on the 

number of samples by chance, that is, anyone who 

coincidentally/incidentally meets with the researcher 

can be used as a sample, with consideration that if it 

is deemed that the person who happened to be met is 

suitable as a data source. 
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3. RESULTS AND DISCUSSION 

This study focuses on strengthening 

entrepreneurial intentions which are influenced by 

entrepreneurial skills through entrepreneurship 

education. The object of this research involves 

students who are already and have attended 

entrepreneurship courses at the Department of 

Economics Education, State University of 

Semarang. Data collection is done by using a 

questionnaire or questionnaire. To find out whether 

each variable has an influence or is influenced, data 

analysis is carried out using a simple regression test 

and a moderating variable analysis test to find out 

whether the moderating variable has a strengthening 

or weakening effect on other variables. There are 

criteria used in decision making that refer to the level 

of = 0.05. H0 is rejected if the significance of  

probability (sig)<α(0,05) or t-count > ttable, 

which means that there is an influence between the 

two variables and if the probability significance level 

(sig) > (0.05) or tcount < ttable, then H0 is accepted, 

which means that there is no effect between the two 

variables. Based on the simple regression statistical 

test, the test results can be seen as follows. 

Is there an influence of entrepreneurial skills on 

entrepreneurial intentions? 

Table 1. Output Model Summary 

 

Model Summary 

Model R R Square Adjusted R Square Std. Error of the Estimate 

1 ,576a ,331 ,325 ,902 

a. Predictors: (Constant), Entrepreneur Skills 

 

Based on table 1, it can be explained that the value 

of the correlation coefficient or value (R) = 0.576, 

which indicates that there is a relationship between the 

entrepreneurial skill variable (X) and the student's 

entrepreneurial intention (Y). this is also indicated by 

the value of the coefficient of determination (R2), 

which is 0.331, which means that the magnitude of the 

influence of the entrepreneurial skill variable is 33% 

while the remaining 67% is influenced by other 

variables besides the variables studied. 

 

Table 2. Output Coefficients 

 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 1.086 ,281  3,866 ,000 

Entrepreneur Skills ,523 ,074 ,576 7,073 ,000 

a. Dependent Variable: Entrepreneurial Intention 

 

Based on table 3, it is known that the value of the 

entrepreneur skills regression coefficient is 0.532 with 

the significance value of the regression test is 0.000 

<0.05 and the tcount is 2,906 > ttable 1,983, which 

means that according to the test criteria, it is explained 

that H0 is rejected. This shows that there is a positive 

and significant influence between entrepreneurial skills 

on entrepreneurial intentions. 

The first regression equation aims to determine 

whether there is an influence between the 

entrepreneurial skills variable on the entrepreneurial 

intention variable. The results of data analysis show 

that the entrepreneurial skills variable has an effect on 

the entrepreneurial intention variable which can be seen 

in the value of the coefficient of determination (R2) of 

0.331 or 33.1% while the rest is influenced by other 

variables. Entrepreneurship skills are the ability to use 

reason, thoughts, ideas and creativity to change and 

produce something of value, [16]. Entrepreneurship 

skills are a person's ability to be skilled and have 

creativity in entrepreneurship. There are 4 dimensions 

of entrepreneurial skills, namely technical skills, 

managerial skills, entrepreneurship skills and personal 

maturity skills, [17]. As is the case with research 

conducted by [18]  revealed that there are four skills as 

the key to starting their own business namely risk 

taking, critical thinking, problem solving and 

innovation.  

Thus, entrepreneurial skills include creativity, 

innovation and risk taking. Creativity refers to 

providing different and innovative approaches to new 

problems [19]. These entrepreneurial skills are also 

considered necessary for the community to have an 

independent and sustainable life and to contribute to 

economic and social development as well as to increase 

competitiveness [20]. Entrepreneurial skills can be 

obtained through training, workshops or formal 

education available in higher education. With 

entrepreneurship skills, a person will be increasingly 
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motivated to have entrepreneurial intentions and do 

entrepreneurship. 

 

Is there an effect of entrepreneurship education in 

strengthening entrepreneurial skills on 

entrepreneurial intentions? 

Table 3. Output Model Summary Moderation 

 

Model Summary 

Model R R Square Adjusted R Square Std. Error of the Estimate 

1 ,718a ,515 ,500 ,776 

a. Predictors: (Constant), Entrepreneur Skill*Entrepreneurial Education, Entrepreneur Skill, Entrepreneurship 

Education 

 

Based on table 4, it can be explained that the value 

of the correlation coefficient or value (R) = 0.718, and 

the value of the coefficient of determination (R2) is 

0.515, after there is a moderating variable, namely 

Entrepreneurship Education in the second regression 

equation, it shows an increase compared to the first 

regression equation, a sign of the moderating variable, 

namely value (R) = 0.576 and the value of the 

coefficient of determination (R2) is 0.331. Thus, it can  

be concluded that the existence of a moderating 

variable, namely entrepreneurship education, can 

increase or strengthen the entrepreneurial skills 

variable on entrepreneurial intentions. This is also 

evidenced by the significant interaction between the 

entrepreneurial skills variable and the Entrepreneurial 

Education variable in strengthening the entrepreneurial 

intention variable. 

Table 4. Output Coefficients 

Coefficientsa 

Model 

Unstandardized Coefficients 
Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 2,185 ,727  3,003 ,003 

Entrepreneur Skills -,140 ,194 -,154 -,719 ,474 

Entrepreneurship Education -,250 ,226 -,251 -1.108 ,271 

Entrepreneur 

Skills*Entrepreneurship 

Education 

,171 0.057 1.035 3,014 ,003 

a. Dependent Variable: Entrepreneurial Intention 

 

Based on table 4, it shows that the significance 

value is 0.003 which means it is smaller than 0.05 and 

tcount 3.014 > 1.983 so it can be concluded that there 

is an interaction between the entrepreneur skills 

variable and the entrepreneurial education variable in 

strengthening the entrepreneurial intention variable. 

The second regression equation uses moderating 

regression because it involves a moderating variable, 

namely entrepreneurship education to determine 

whether the entrepreneurial education variable can 

strengthen or weaken the influence of the 

entrepreneurial skills variable on the entrepreneurial 

intention variable. Based on the results of data analysis 

shows that the entrepreneurial education variable can 

strengthen the influence of entrepreneurial skills on 

entrepreneurial intentions as evidenced by the value of 

the determinant coefficient (R2) of 0.515, an increase 

from the first determinant coefficient (R2) of  0.331. In 

addition, the entrepreneurship education variable also 

has a positive and significant interaction with the 

entrepreneurial skill and entrepreneurial intention 

variables, which can be proven by the coefficient value 

of 0.171 and the significance value of 0.003 > 0.05. 

In line with research conducted by [21] which states 

that entrepreneurship education has a very important 

role in providing skills for an entrepreneur in running 

his business as a daily necessity. Furthermore, similar 

research was also carried out by [22] which suggests 

that respondents' motivation has a positive effect on 

participation in entrepreneurship education programs 

and company creation. Second, participation in these 

programs positively influences an individual's 

entrepreneurial orientation and entrepreneurial skills. 

Furthermore, research conducted by [23] which shows 

that there is a statistically significant relationship 

between management student entrepreneurship 

education, attitudes towards entrepreneurship and 

entrepreneurial intentions. Entrepreneurship education 

has a relatively large influence on students' 

entrepreneurial intentions [24]. Entrepreneurship 

education has a positive impact on stimulating students' 

entrepreneurial intentions [25].  
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Entrepreneurship education is considered to be one 

of the most innovative and influential forces that 

determine the health of any country's competitive 

economy, [26]. Nurturing entrepreneurial skills and 

intentions among youth is at the core of the socio-

economic development agenda of countries around the 

world [27]. Entrepreneurship, as a promoter of 

economic activity, has gained wide popularity since its 

inception due to its considerable impact on the 

economic development of a particular region or 

country, [28], [29]. Thus the importance of 

entrepreneurship education and increasing 

entrepreneurial intentions as an effort to create new 

entrepreneurs. The role of universities in providing 

entrepreneurship education for students is the main key 

to preparing young people who are ready to compete 

and are able to contribute in creating new jobs. 

 

4. CONCLUSION 

This study aims to determine whether there is an 

influence of the entrepreneurial skills variable on the 

entrepreneurial intentions of students and also to find 

out whether there is an influence of entrepreneurship 

education in strengthening or weakening the influence 

of entrepreneurial skills on entrepreneurial intentions. 

Based on the results of data analysis in the first 

regression equation, it shows that there is an influence 

of entrepreneurial skills on students' entrepreneurial 

intentions, which can be seen in the coefficient of 

determination (R2) of 0.331 or 33.1% while the rest is 

influenced by other variables. Furthermore, in the 

second regression equation involving a moderating 

variable, namely entrepreneurship education, it is 

known that entrepreneurship education can strengthen 

the influence of entrepreneurial skills on students' 

entrepreneurial intentions, can be proven by looking at 

the value (R) = 0.576 and the coefficient of 

determination (R2) is 0.331. In addition, there is a 

positive and significant interaction on the 

entrepreneurship education variable on the 

entrepreneurial skills and entrepreneurial intention 

variables. Thus, the importance of entrepreneurship 

education in improving entrepreneurial skills and 

entrepreneurial intentions of students. The participation 

of universities is highly expected to create a golden 

generation that has enthusiasm, high competitiveness 

and has entrepreneurial skills as a provision to compete 

in global competition. the importance of 

entrepreneurship education in improving students' 

entrepreneurial skills and entrepreneurial intentions. 

The participation of universities is highly expected to 

create a golden generation that has enthusiasm, high 

competitiveness and has entrepreneurial skills as a 

provision to compete in global competition. the 

importance of entrepreneurship education in improving 

students' entrepreneurial skills and entrepreneurial 

intentions. The participation of universities is highly 

expected to create a golden generation that has 

enthusiasm, high competitiveness and has 

entrepreneurial skills as a provision to compete in 

global competition. 
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