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ABSTRACT 
Students are now known as the second generation digital native who is very familiar with social media.  This 
generation was born and grew as social media became more established.  Massive use in addition to generational 
characteristics, the COVID-19 pandemic has become an alternative to various purposes in using social media.  
Excessive use of social media can have an impact on social media addiction.  Previous research has shown a lot to do 
with social media use and addiction to social media.  This study uses literature review with a conceptual analysis 
approach from various sources.  By disclosing indicators that can cause students to become addicted to social media.  
Social media addiction has an impact on personal and intra-personal conflicts.  Disturbed sleep patterns, decreased 
academic achievement, depression, stress, anxiety, loneliness, and self-esteem are all conflict causes for social media 
addiction.  This study opens a gap for further research to reveal the relationship between indicators of the causes of 
social media addiction with the role of parents, peer influence, and stakeholder policies in preventing social media 
addiction. 
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1. INTRODUCTION 

Social media is an integral part of the second 
generation of digital natives [1] [2]. This generation was 
born and raised in the context of increasingly massive 
digital mobility with the internet and Wi-Fi available on 
mobile devices to computers [3]. Students are currently 
the second generation of digital natives born after 1990. 
The second generation is marked by the use of laptops, 
netbooks, tablets, and smartphones as facilities for 
streaming various kinds of content and a number of 
information available (online) they can easily find out. 
The second generation of digital natives apart from using 
the internet a lot, additionally they had a greater 
wonderful mind-set toward the net than the primary 
technology. In the second generation of digital natives, 
social media was very popular than it was in the first 
generation. Previous studies has proven that social media 
is inseparable in scholar life [4]. 

The use of social media is taken into consideration to 
be one of the maximum not unusual place amongst 
university college students that could have an effect on 

their each day life. It affects student academic [5], 
student self-confidence, self-esteem, life satisfaction [6], 
has an impact on student morale and behavior [7], which 
in turn also has an impact on student health [8]. This 
impact is in line with the motive for its use. The motives 
for using social media are to socialize, meet new people, 
express themselves, become more popular, and for 
entertainment [9]. Other research have proven that using 
social media is aimed toward communication goals [10] 
[11], for political participation [12] [13], for learning 
purposes [14] [15]. All of these items can take place due 
to the fact social media permits anyone to percentage or 
trade information, ideas, photographs or movies in digital 
groups and networks [16]. It may be concluded that the 
smart use of social media has advantages in diverse 
fields. Vice versa, if immoderate use of social media can 
purpose troubles and losses. 

Social media use is known to have various benefits, 
but overuse it can lead to addiction. Social media 
addiction problems can be linked to mood problems, 
emotional issues, as well as interpersonal and 
psychological problems [17]. Social media additionally 
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has an effective correlation with depression amongst 
university students [18]. In different words, the better the 

extent of a student's additions to social media, the better 
the extent of depression. Social media addiction is 

equated with risky alcohol use personality traits [19]. 
Have a sensitivity to appreciation, narcissism, difficulty 
understanding or expressing emotions, and an attitude of 
taking action without thinking about the consequences. 
The resulting impact will affect the decline in work 
performance in activities carried out in everyday life. 

The emergence of social media addiction problems 
due to sofalizing behavior [20]. Sofalizing is the behavior 
of someone who prefers to interact online from home 
rather than going out to meet. This behavior is chosen 
because it can describe the ideal image of themselves 
[21]. This is done to attract the attention of other people 
and can also improve the mood. However, this can have a 
negative impact in addition to addiction as well as social 
burdens, jealousy and envious. On the other hand, the 
contributing factor is the development of FoMO, which is 
commonly called the fear of losing or worrying about 
missing the latest information [22] [23]. FoMO and 
social level will coincide with feelings of loneliness, 
anxiety, and depression which cause a person to be 
addicted to using social media. 

The period of time and hours spent on social media is 
likewise an element in inflicting a person to end up 
hooked on social media [24]. Late night social media use 
affects sleep quality [25], it indirectly affects study time 
[26] [27]. The bad consequences of social media 
additions encompass sleep quality, psychosocial 
behavior, instructional performance, and circadian 
rhythms or herbal techniques associated with the 24-hour 
wake-sleep cycle. Adverse effects of using social media 
before bed which result in terrible sleep quality, behind 
schedule sleep time, quick sleep time, immoderate 
sunlight hours sleepiness, insomnia, and nightmares. 

From the numerous heritage troubles formerly 
disclosed, this take a look at social media addiction and 
the accompanying conflicts. Social media addiction can 
be identified through indicators via signs that motive 
social media addiction. This study take a look at 
additionally attempts to show what conflicts can arise 
whilst college students are hooked on social media. 

2. THEORETICAL REVIEW 

2.1 Social Media Addiction 
Social media is a time period that describes the 

various virtual structures that permit interaction, create 
relationships, and collaboration amongst individuals who 
use it [28]. With mobile devices and web-primarily based 
structures constructed on Web 2.0 technology. Social 
media lets in its use on the micro, meso and macro tiers 
to percentage content material together with images, text, 
audio, video and video games in addition to construct 
relationships among people and interact a much wider 
public [29]. For social media users it method 
socialization, complete freedom of expression, sources of 
information, selection making, entertainment, research, 
and interest-primarily interactions. 

Defining social media may not be as easy as it is used 
because of the many intersecting opinions and concepts. 
Social media and its sister time period Web 2.0 are hard 
to define, as there may be little settlement approximately 
what they mean [30]. In its most effective terms, social 
media are terms regarding the numerous offerings that 
humans effortlessly use to have interaction with different 
humans online. This is exemplified whilst looking or 
commenting on YouTube videos, like updating Facebook 
buddies and analyzing a persons' blog, that means you've 
got used social media. Based on the expert opinion that 
has been explained previously, it may be concluded that 
social media as a means of socialization continues to 
experience development. Media functions as a medium 
for interaction and participation with personal, 
community groups, social institutions and government. 
Social media provides services to its users with a variety 
of available content. 

The social media noted on this observe are 
immediately associated with famous structures inclusive 
of Facebook, Instagram, YouTube, Twitter, TikTok, and 
others. The devices used can be computers, laptops, 
netbooks, tablets and cellphones, especially smartphones. 
Each platform has a hard and fast of viable movements 
that may be taken with the aid of using people interacting 
with it. such as creating personal data profiles on social 
media, publishing content (text, photos, and / or videos), 
praising or react to content material (likes, favorites, 
etc.), share content, comment on content, create groups 
and send direct messages and chat with different users, 
hook up with different profiles (as friends, followers, 
etc.), and buy products and make transactions [31]. Each 
type of social media itself has different features as 
distinctive features from others such as a "like" site on 
Instagram which is different from the "like" feature on 
Facebook. 

Every social media has an appeal for users to 
continue using it [32]. Such attractiveness leads to 
personal interest in, or support for, messages that open by 
clicking the “Like” or “Share” button [33]. Social media 
will certainly be an emotional attraction, continue to 
provide information, and there is creativity both from the 
platform and from its users who contribute to making 
social media continue to be attractive. However, 
immoderate use of social media will definitely bring 
about social media addiction [34] [35] [36] [37]. 

There is widespread disagreement over whether 
social media addiction is a serious problem. Some insist 
that the threat of internet addiction has been exaggerated 
[38]. They argue that it is normal to spend a lot of time 
online as the Internet is increasingly the center of 
communication, shopping, entertainment and many other 
aspects of life. However, several studies [39] caution that 
many people who spend large amounts of time online are 
actually doing it because they are addicted to it and argue 
that it is an increasingly common problem. Social media 
addiction can lead to physical problems, unhappiness, 
and personal problems [38]. Physical problems are when 
a person addicted to social media spends a lot of time 
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online for hours in one position such as sitting at a 
computer or holding a smartphone or other device. So 
far, being in one position can cause various physical 
problems. The unhappiness when people addicted to 
social media don't experience popularity is like getting 
the most friend requests or getting the most photo tags. 
Social media addiction negatively influences one's 
private relationships and they neglect their relationships 
with friends and family. This will then end up a struggle 
for those who are hooked on social media. 

2.2 Conflict Due to Social Media 
Conflict is an inevitable aspect of the human 

condition [40]. Conflict can be a powerful source of 
communication as well as a source of greater self-
awareness. For this reason, there will be no conflict if 
disputes can be resolved rationally, or logically. Conflict 
as a fact of human life can occur in relationships, family, 
work, or friends [41]. This occurs naturally in all types of 
environments. When people experience conflict, most of 
their energy is channeled into emotions and strategies 
related to the conflict. They may be scared, angry, upset, 
hopeless, busy, or stressed. In this situation the 
improvement of social media and the bad consequences 
of social media addiction also can cause conflict. 

Conflict on social media and the outcomes of social 
media addiction turns into a conflict. Conflict on social 
media can occur due to information conflicts [42]. 
Information-based social media conflicts can become a 
potential disruption in information warfare. Social media 
has also changed the way teenagers experience conflict. 
Social media capabilities growth on-line war into offline 
fights in adolescents [43]. Social media capabilities 
inclusive of photos, comments, stay streaming movies are 
locations of on-line war. The function of the capabilities 
that shape interpersonal conflicts. An enormous supply of 
preventing on social media will growth the probability of 
offline violence. 

In addition to social mediation, it can lead to conflicts 
among users or interpersonal conflicts [44]. Social media 
addiction can also lead to conflict between children and 
parents [45], on a group scale or online community [46] 
social media is intensively used to frame conflict. The 
popularity of social media creates conflicts between 
children and parents. The emergence of social media with 
the fear of parents forms a source of conflict between 
parents of teenagers. Conflict due to social media use 
revolves around children's interactions with the opposite 
sex, and depression. The battle additionally indicates that 
social media and relationship are famous with teenagers, 
however that the older era isn't always supportive of 
them. 

Previous studies has recognized one terrible effect of 
social media as technostress [47]. This refers back to the 
strain resulting from social media as ailment which in flip 
can result in technostress and net addiction. There are 
four frameworks for understanding the have an effect on 
of social media on conflict, specifically social media 
lowering the intensity of a communication, the speed and 
dissemination of information, adaptation to changes in 
communication technology, and data provided by social 
media is not only an important resource but also 

fundamentally changes information to shape the conflict. 
himself [48]. Social media and the results of social media 
addiction will truely result in a conflict, be it 
interpersonal conflicts, conflicts between children and 
parents, and conflicts between users, both individuals and 
community groups. 

3. METHOD 

This study used a literature review [49] [50] [51] with 
a conceptual analysis approach from various sources 
related to indicators of social media addiction and the 
accompanying conflicts. To compile studies, we 
conducted searches on the ScienceDirect, Taylor & 
Francis Online databases, SAGE Journals, ERIC Institute 
of Education Eciences, and generally the google scholar 
database. In addition, data is also obtained from books, 
sources from websites, and others. 

With the keyword "social media addiction" on google 
scholar, articles selected from 2015 to 2020 found 478 
articles which were then used in the VOSviewer 
application known to be addicted to social media on four 
scales, consider Fig. 1. Cluster 1 social media addiction 
related to information, life, social media usage, social 
media network, time, and way. Cluster 2 social media 
addiction is related to college student, fear, fomo, present 
study, and smartphone addiction. Cluster 3 social media 
addiction related to Facebook, influence, Instagram, and 
youth. Cluster 4 social media addiction related to internet 
addiction, life satisfaction, loneliness, and relations. 

 
Figure 1. Data with the keywords "social media 
addiction" VOSviewer 
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Figure 2. Data with keywords "social media addiction" 
search.carrot2.org 

A search was also carried out on the web 
search.carrot2.org with the keyword "social media 
addiction", see Fig. 2. It is known that there are six 
keyword components related to social media addiction. 
Consisting of social networking, internet and social 
media, smartphone addiction, time on social media, 
facebook, and life. Of these components, there are 
several keywords that are scattered in each section 
including technology addiction, drug addiction, mental 
disorder, computer, overuse, treatment, university 
students, video game addiction, according to a study, 
examine the relationship, governments, digital detox, feel 
, food addiction, lessons learned, model of addiction, fear 
of missing, internet addiction is increasing in college 
students, obsessive, and ongoing covid-19 pandemic is 
likely to enhance. 

4. RESULTS AND DISCUSSION 

In measuring whether people or students are addicted 
to social media, it can be seen from various indicators 
that cause it. In a study [52] indicators of social media 
addiction, specifically do you spend a number of time 
considering social media or do you propose to apply it? 
Do you sense the want to apply social media extra 
regularly? Have you ever used social media to degree 
your private problems? Have you attempted to prevent 
the use of social media and failed? Do you sense 
demanding or uneasy in case you are prohibited from the 
use of social media? Do you operate social media so 
often that its use has a negative impact on your studies or 
work? In this look at the emphasis may be on signs of 
social media on the time of use. From the time of use 
how regularly the time is used for social media, feeling 
anxious and uneasy if it is prohibited to use it. Frequent 
use will cause private conflicts so you consider quitting, 
due to the fact addicted to social media has a poor effect 
on studies and work.  Research [53] diagnosed 
similarities and variations in character traits of humans 
hooked on social media with traits, self-esteem, and 
positive self. The indicators of social media addiction are 
presented; how regularly do you check your social media 
accounts?, how regularly do you submit updates or 

different records on your social media accounts?, about 
how many friends do you have on your social media 
accounts ?, how many hours a day do you log into the 
Internet on a day work and weekends?, and wherein do 
you sense extra able to being the actual you? There are 
questions that are relatively the same as when to use it, 
but this indicator is more of a self-disclosure of someone 
who is addicted to social media. 

Research [54] specifically presents an indicator of 
addiction in  in phrases of time spent. The signs are no 
way use social media, I use it once a month, once a week, 
every day, and the variety in their social media followers. 
Research [55] indicates predictors of social media 
addiction. Consists of fear of missing out (FOMO), 
compulsive use, attention deficit, self-esteem, loneliness, 
impulsivity, narcissism, personality traits, life 
satisfaction, depression, and empathy. FOMO is defined 
as the fear of missing out on information. FOMO right 
here has an instantaneous involvement in social media 
addiction. Overuse conduct is likewise diagnosed with 
inside the idea of complicated conflict. Narcissism is 
definitely associated with social media addiction because 
of getting rewards with inside the shape of “likes” and 
fantastic remarks from followers. Conflict also can be 
visible with inside the lifestyles pride of folks who are 
hooked on social media which leads to depression. 

Behavioral signs of social media addiction [56] 
propose obsessive or compulsive conduct. Spending a 
whole lot of time considering social media or making 
plans a way to use it. Feeling preoccupied with the usage 
of social media can bring about over-sharing. Over-
sharing begins offevolved with pronouncing an excessive 
amount of after which regretting what we said. Those 
who be afflicted by addictions do now no longer 
continually choose what's suitable or beside the point to 
publish due to their preoccupation with checking and 
responding, which results in consistent involvement with 
inside the activity. Feeling the urge to frequently use 
social. In different words, the default preference for your 
free time activities is on social media. Even  while you're 
out with a friend, you log into the social media app on 
your smartphone occasionally throughout short moments 
without interaction. Using social media to forget personal 
problems. One element of addiction is the capacity to 
apply the behavior as a psychological escape from 
problems. A person may have relationship problems and 
an social media is a comfortable way to temporarily calm 
the underlying stress caused by the problem. The use of 
social media then will become a distraction from the 
trouble due to the fact one's interest is continually 
diverted with the aid of using its use. Become anxious or 
afflicted if using social media is prohibited. When talking 
about social media addiction, begin feeling anxious if 
you can't access social media or feel pressured when 
forced to leave without access to media. Too frequently 
use social media in order that it will become a supply of 
conflict having a poor effect on relationships. When users 
are accustomed to communicating on social media 
through messaging, posts, sharing, commenting on, and 
"liking", they'll experience extra snug socializing on-line 
than offline. The conduct will become dangerous so the 
user will become uncomfortable or fearful of face-to-face 
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communication, which is a much richer experience than 
communicating online where one cannot actually see 
non-verbal communication such as in gestures, body 
language and tone sound. 

5. CONCLUSION  

In general, indicators of social media addiction are 
associated with to the time you use social media, the 
longer you use social media, the more users can be 
identified as addicted to social media. The development 
of the usage time scale question will be related to how 
many hours are spent in a day using social media? From 
the time of use will be related to how many days a week 
do not use social media? How many months of the year 
do you not use social media? The next indicator feels that 
they want to continue using social media and are afraid to 
miss out on information from social media. Social media 
is the most important thing in addicted users' lives. The 
closeness of users to social media is also an indicator if 
they are prohibited from using or leaving social media. 
The no-use indicator will have an impact on users who 
are sad, even depressed. Indicators of social media use 
occur health, academic problems as well as relationships 
with girlfriends, friends, and family. 

Indicators of social media addiction are always 
associated with users. It should be a check if indicators of 
social media addiction are directed at social media itself. 
Algorithms in social media technology cannot be denied 
that people continue to use social media [31] [57] [58]. 
Psychoanalysis of social media users which will be seen 
in the role of algorithms in the process of using media. 
Algorithms in general are more than just watching, 
viewing, doing, participating, using, communicating, 
giving and interacting. As a paradigm, psychoanalysis 
can add new perspectives to the study of social media 
addiction that open perspectives outside the rational. This 
study provides a gap in further research, the development 
of an algorithmic model of each social media that allows 
people to be addicted to social media. Conflicts caused 
by addiction to social media generally result in conflict 
between individuals and other people, such as boyfriends, 
friends, and parents. Further research is also expected to 
examine conflicts over relations with the government at 
regional, regional, city, provincial, state and global 
scales. By strengthening the study of indicators of social 
media addiction and the conflicts that accompany it, it is 
hoped that a good and smart society will become a good 
and smart society within the framework of digital 
citizenship and its applicability to society. 
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