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ABSTRACT

The generality of sports culture itself makes it one of the global cultural contents. As the current worldwide physical
symbol, sports culture can make different people understand the meaning of it directly and achieve the purpose of
effective communication. With the help of modern communication media, sports culture is spreading more widely to all
corners of the world and gradually transforming its values into the consciousness and behavior of the people. However,
due to the differences in history and social development backgrounds, the sports culture and sports atmosphere in China
and abroad are also somewhat different. Therefore, the analysis of the differences between Chinese and foreign sports
culture and atmosphere is of great significance for the in-depth understanding of Chinese and foreign sports culture and
the impact of the differences in sports culture on China's sports industry. This paper analyzes and discusses the
differences between Chinese and foreign sports culture from two aspects: Chinese and foreign sports cultural
background and Chinese and foreign sports humanism, and on this basis, analyzes and summarizes the influence of this
atmosphere on China's sports industry. The following conclusions were mainly drawn: (1) The formation and spread of
Chinese and foreign sports cultures occupy an important position in the history of the development of sports culture in
the world, and also different sports cultures have been formed due to different historical development backgrounds (2)
As a specific sports cultural phenomenon, sports culture has national, contemporary and transcultural characteristics in
its development, and these characteristics have become significant signs of the development of sports culture. (3) In the
future, the development of China's sports industry will change to the direction of coordinated development of mass
sports, leisure and individuality, and major sports industries should follow this major trend and vigorously develop
sports to promote the further development of sports.
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