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ABSTRACT

Nowadays related studies about career calling and service orientation are of great significance to both
individuals and organizations and have become a focus of interdisciplinary research in various fields. This paper
aims to explore the relationship among career calling, service orientation and work engagement of medical
staffs. Career calling of medical staff has an effect not only on their job burnout and engagement, but also on
their service orientation. Service orientation affects one’s behavior intention. As for at work, it comes out that
service orientation affects one’s work engagement, and one’s work engagement has an effect on patients’
perceptions of the quality of service. Results show that career calling positively affects work engagement and
service orientation of medical staff, and service orientation has a mediating effect between career calling and
work engagement.
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