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ABSTRACT

Starting from the Ewenki birch bark culture of intangible cultural heritage, this paper analyzes the current situation of
existing products, seeks the shortcomings and deficiencies of them, then utilizes the combination of birch bark materials
and emerging materials, highlighting the application of various interactive model methods such as intangible cultural
heritage workshops and PBL, with Al and VR technology paths, and the marketing means and information dissemination
path of modern artificial intelligence, to design cultural and creative products with the cultural characteristics and
modern consciousness of Ewenki intangible birch bark.
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