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ABSTRACT

The ideological and political education concept of the course is integrated into the teaching content of "Introduction to
Electronic Commerce". Teachers integrate ideological and political elements into all aspects of curriculum teaching,
including ideological and political goals, teaching methods, reform paths, and evaluation systems. It can form an
ideological and political education path based on mastering professional knowledge, cultivating students' innovative
and practical ability as the process, and cultivating professional quality as the teaching goal.
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