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Abstract—This paper aims to identify determinants of 

entrepreneurial intentions among undergraduate students in 

Indonesia. Independent variables in the study include 

demographic factors, need for achievement, locus of control, self-

efficacy, mentality, contextual elements, and entrepreneur 

education. This theoretical framework has been verified on 135 

undergraduate students in one of the private university in 

Indonesia. The results found that the need for achievement and 

entrepreneur education are the variables that affect 

entrepreneurial intentions most significantly. Demographic 

factors, locus of control, self-efficacy, mentality, and contextual 

elements are not predictors of entrepreneurial intention. 

Generally, the level of entrepreneurial intentions among 

undergraduate students is relatively low, which may be explained 

by the desire of students to become employees are still great. 

Keywords—entrepreneurial intention 

I. INTRODUCTION 

The unemployment of educated people is interesting to 
study because the industry should easily absorb them. The 
educated are the most significant contributor to unemployment 
in Indonesia. Another condition that is no less alarming is that 
in Banten Province, there are many industrial establishments, 
but the absorption of labor is still minimal. At the same time, 
industrial estates can spur higher economic growth and provide 
extensive employment opportunities [1]. Overcoming this 
problem gap, there is an alternative view: empowering the 
community through entrepreneurship [2, 3]. One of them is the 
role of universities which are at the forefront of growing and 
motivating entrepreneurial students. Another fact is that higher 
education levels have a lower entrepreneurial success rate than 
high school education levels [4]. Allegedly, these results reveal 
that the orientation of higher education is limited to theory and 
is not directed at the formation of new entrepreneurs. 

US News and World Report released the latest data for the 
Best Countries in 2020 in the entrepreneurship category; 
Indonesia was ranked 44th out of 80 countries surveyed. This 
ranking is still far below the surveyed ASEAN countries, 
namely Singapore ranked 12, Malaysia ranked 33 and Thailand 
ranked 36, and the Philippines ranked 46. The score that 

Indonesia got in entrepreneurship was 9.3 on a scale of 0-100. 
A value close to 0 indicates the worse the entrepreneurial 
dimension of a country and vice versa. Indonesia's low ranking 
is due to indicators that make up the entrepreneurial dimension 
with low scores [5]. The score for these dimensions can be seen 
in the following figure 1: 

 

Fig. 1. Indonesian entrepreneurship indicator score. 

The Entrepreneurial Education Population indicator has a 
score of 4.7; in other words, universities have not been able to 
create new entrepreneurs. So looking at these conditions, there 
is a critical area that must be investigated for a sufficient 
period, namely the determinants of entrepreneurial behavior 
and whether this behavior results from cognition or emotion? 
[6]. The purpose of this study is to identify the entrepreneurial 
intentions of undergraduate students in Indonesia in terms of 
demographic factors, need for achievement, locus of control, 
self-efficacy, mentality, contextual elements, and entrepreneur 
education.  

Hence, the main research question that will be answered in 
this research is: what factors affect entrepreneurial intentions 
among undergraduate students in Indonesia? 
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Entrepreneurial activity has a close relationship with 
economic growth [7] and the development of a country [8] 
because entrepreneurship drives innovation and technical 
change [9]. Adopting the definition of Shane and 
Venkataraman [10] that entrepreneurship is a creative process, 
creating goods and services for the future. The entrepreneurial 
process occurs because people act to pursue opportunities [9]. 
The Universities are known as producers, preservers, and 
disseminators of knowledge [11]. The recent development of 
entrepreneurship, especially in universities, has degraded 
understanding used for commercial purposes. This creates an 
argument that there is an entrepreneurial university concept. 
Views on entrepreneurial university created by Etzkowitz and 
Leydesdorff [12], Academic entrepreneur can narrowly be 
defined as teaching staff in universities who develop new 
organizations and bring innovations/inventions/solutions to 
market as commercial opportunities. Then academic 
entrepreneurs have three different profiles, namely educational 
entrepreneurs, entrepreneurial scientists, and scientific 
entrepreneurs [13, 14]. Therefore, university entrepreneurship 
becomes a university spirit to create students and graduates to 
become entrepreneurs at least intend to become entrepreneurs. 

Entrepreneurial intention is a person's determination to 
become an entrepreneur or to become an entrepreneur. Tubbs 
and Ekeberg [15] state that entrepreneurial intention represents 
planned actions to carry out entrepreneurial behavior. In 
comparison, Leung et al. [16] believe that entrepreneurial 
intention is a cognitive representation to apply entrepreneurial 
learning. The intention is an intermediate variable that causes 
behavior from an attitude or other variables [17–21]. 
Entrepreneurial intentions reconcile perspectives with 
entrepreneurial behavior. The intention is a function of three 
main determinants: the personal factor of the individual, second 
how social influence, and third is related to the control that the 
individual has [22].  

Various models were also developed in the 
entrepreneurship intention research from the 1980s to the 
2000s, among others Entrepreneurial Event Model (EEM), 
Davidsson's Model, Entrepreneurial Attitude Orientation 
Model (EAO), Entrepreneurial Potential Model (TPM), Theory 
of Planned Behavior (TPB). Several previous studies have 
shown that several antecedent factors of intention through the 
approach Theory of Planned Behavior influence his desire to 
become an entrepreneur [2, 11, 23–26]. 

A. Hypothesis Development 

The demographic concept on the entrepreneurial side refers 
to age, gender, educational background, and parental 
occupation. In assessing a person's background, demographic 
factors are informative and examine the unique background in 
developing this entrepreneurial interest. Demographic factors 
can be an antecedent of entrepreneurial intentions [18, 25, 27, 
28]. 

Need for achievement is a stable learning process where 
satisfaction will be obtained by struggling and meeting the 
highest level to become an expert in a particular field [29]. The 

belief that things happen only because of destiny or 
accidentally reflects limited internal control with the individual, 
which is the same as a low score on the locus of control 
parameter [30]. Next is self-efficacy, an individual's belief to 
successfully master the skills needed to complete specific tasks. 
The concept of perceived behavioral control proposed by Ajzen 
is heavily influenced by research conducted by Bandura on 
self-efficacy [31]. Then Nurul gave the view that locus of 
control is another personality characteristic indicating a feeling 
of control. Locus of Control is the level of individual belief 
about control that determines the success or failure that occurs 
in him. 

Contextual elements are environmental factors that can 
influence entrepreneurial intentions, including the economic, 
political, and cultural situation in a country and physical and 
institutional infrastructure. Contextual factors such as academic 
support, social support, and the business environment have an 
essential role in students' entrepreneurial intentions [32 ,33]. 
There are three indicators of instrument readiness, namely (1) 
access to capital, (2) access to information, (3) quality of social 
networks owned. 

Social Cognitive Career Theory was developed to explain 
career development through socio-cognitive constructs [34–
36]. This theory reveals a real action of a person's choice. This 
is achieved through three main principles, namely self-efficacy, 
outcome expectations, and goals [35]. Self-efficacy refers to a 
person's belief in his ability to achieve success in a particular 
task. These beliefs can change based on their interactions with 
other people, the environment, and behavior [37]. Self-efficacy 
can be grown and learned [38–40]. This research was 
conducted because it wanted to know the relationship between 
self-efficacy and entrepreneurial intentions. Previous research 
that has been done by [6, 23, 25, 32, 41]. 

Entrepreneurial intention comes from within a person to 
create a business field. This intention is determined by the 
extent to which the individual has a positive attitude towards 
certain behaviors and the dimension to which he gets support 
from other influential people in his life if he chooses to perform 
certain behaviors [3]. Entrepreneurial intentions can also be 
used as a reasonable basic approach to understanding which 
will become entrepreneurs [42],  

From the description above, the proposed hypothesis to be 
tested is as follows: 

H1: Demographic factor is a significant determinant of 
entrepreneurial intentions. 

H2: The need for achievement is a significant determinant 
of entrepreneurial intentions. 

H3: Locus of control is a significant determinant of 
entrepreneurial intentions. 

H4: Self-Efficacy is a significant determinant of 
entrepreneurial intentions. 

H5: Mentality is a significant determinant of 
entrepreneurial intentions. 
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H6: Contextual Elements are a determinant predictor of 
entrepreneurial intentions. 

H7: Entrepreneur Education is a determinant predictor of 
entrepreneurial intentions. 

II. METHODS 

Each of the seven independent variables was 
operationalized with several items adapted from previous 
research. One dependent variable is used to measure 
entrepreneurial intention. All things were measured by 5-point 
Likert scales ranging from Strongly Disagree (1) to Strongly 
Agree (5). The research sample was students taking 
undergraduate/bachelor degrees at Universitas Bina Bangsa in 
Banten at faculty of economics and business. They were 
selected by the purposive sampling method.  

Data collection in this study is carried out by conducting 
direct surveys by distributing questionnaires to respondents. Of 
the 200 questionnaires distributed, only 135 questionnaires can 
be used for further hypothesis testing. Then, the response rate 
was 79,4%. Data were collected over six weeks (April to June 
2021). Data analysis was carried out using SmartPLS software. 
Characteristic of respondents is depicted in Table 1 and the 
characteristic of the values of each variable can be seen in 
Table 2. 

TABLE I.  DEMOGRAPHIC CHARACTERISTIC OF RESPONDENTS 

Item N % 

Gender 

Male 

Female 

64 

71 

47,4 

52,6 

Age (years) 

<18 

18-20 

21-23 

>23 

7 

24 

67 

37 

6,7 

24,3 

67,5 

36,5 

Education background 

Accounting Major 

Management Major 

18 

117 

13,4 

86,6 

Employment experience 

Never 

Public or government sector 

Industry or private sector 

63 

30 

45 

46,6 

22,2 

31,2 

TABLE II.  THE CHARACTERISTIC OF THE VALUES OF EACH VARIABLE 

Variables Mean Average 

Demography Factor 

▪ X1_01 

▪ X1_02 

▪ X1_03 

▪ X1_04 

▪ X1_05 

4,096 

4,148 

4,030 

4,030 

4,037 

4,068 

Need for achievement 

▪ X2_01 

▪ X2_02 

▪ X2_03 

▪ X2_04 

▪ X2_05 

4,163 

4,422 

3,933 

3,793 

3,770 

4,016 

Locus of control 

▪ X3_01 

4,526 

4,444 

4,469 

▪ X3_02 

▪ X3_03 

▪ X3_04 

▪ X3_05 

▪ X3_06 

▪ X3_07 

▪ X3_08 

▪ X3_09 

▪ X3_10 

4,393 

4,563 

4,726 

4,378 

4,467 

4,400 

4,385 

4,407 

Self-efficacy 

▪ X4_01 

▪ X4_02 

▪ X4_03 

▪ X4_04 

▪ X4_05 

▪ X4_06 

▪ X4_07 

▪ X4_08 

▪ X4_09 

▪ X4_10 

4,526 

4,444 

4,393 

4,563 

4,726 

4,511 

4,385 

4,719 

4,304 

4,570 

4,514 

Mentality 

▪ X5_01 

▪ X5_02 

▪ X5_03 

▪ X5_04 

▪ X5_05 

3,844 

3,948 

4,007 

4,156 

4,126 

4,016 

Contextual element 

▪ X6_01 

▪ X6_02 

▪ X6_03 

▪ X6_04 

▪ X6_05 

▪ X6_06 

▪ X6_07 

▪ X6_08 

▪ X6_09 

▪ X6_10 

▪ X6_11 

4,333 

4,496 

4,059 

4,333 

4,556 

4,081 

4,319 

4,430 

4,556 

4,104 

4,119 

4,308 

Entrepreneur education 

▪ X7_01 

▪ X7_02 

▪ X7_03 

▪ X7_04 

▪ X7_05 

4,630 

4,444 

4,696 

4,407 

4,556 

4,547 

Entrepreneurial intentions 

▪ Y_01 

▪ Y_02 

▪ Y_03 

▪ Y_04 

▪ Y_05 

 

3,993 

3,852 

3,867 

4,067 

4,185 

3,993 

III. RESULTS AND DISCUSSION 

A. Data Analysis 

Data analysis for this study was used Partial Least Square 
(PLS) with smartPLS 3 Software. In addition, PLS-SEM was 
used to measure the relationship of the various variables based 
on the hypotheses developed in this study. The research model 
can be seen in Figure 2. 
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Fig. 2. Research model. 

1) Outer model: The measurement model (outer model) 

was used to examine the construct's validity and the 

instrument's reliability using Convergent Validity, Composite 

Reliability, Cronbach's Alpha, Average Varian Extracted 

(AVE), dan Discriminant Validity. 
An indicator is declared to meet convergent validity in a 

suitable category if the outer loading value is > 0.7. A variable 
can be reported to meet composite reliability if it has a 
combined reliability value> 0.7. The reliability test with 
composite reliability above can be strengthened by using 
Cronbach's alpha value. A variable can be declared reliable if it 
has a Cronbach alpha value > 0.7. In the average variant 
extracted (AVE) test, all items for each indicator must have a 
value of > 0.5 for a good model. 

TABLE III.  OUTER LOADING, RELIABILITY, AVE 

Variable 
Composite 

Reliability 

Cronbach’s 

Alpha 
AVE 

Demography factor 0,910 0,904 0,670 

Need for achievement 0,902 0,868 0,648 

Locus of control 0,949 0,940 0,652 

Self-Efficacy 0,955 0,948 0,679 

Mentality 0,917 0,893 0,689 

Contextual Element  0,923 0,906 0,601 

Entrepreneur Education 0,892 0,840 0,675 

Entrepreneurial Intentions 0,917 0,888 0,691 

 
Based on table 3 shows that several indicator items are 

declared invalid because of the results of the outer loading < 
0.7, namely on X6_06, X6_07, X6_08, and X7_05, then the 
invalid indicator items must be removed and reprocessed for 
factor loading. By excluding the object that is declared invalid.  

Based on table 3, it can be seen that the value of composite 
reliability and Cronbach's alpha on all research variables is > 
0.7. These results indicate that each variable has met the 
reliability test so that it can be concluded that all variables have 
a high level of reliability. Then, it is known that the AVE value 

of all variables is > 0.5; thus, it can be stated that each variable 
has good discriminant validity.  

2) Inner model: Testing of the inner or structural model is 

carried out to see the relationship between the latent variable 

constructs, namely how much the R-square value is and the 

significance value or hypothesis assessment of the research 

model. The results of the R-Square test can be seen in the 

following table: 

TABLE IV.  R-SQUARE 

 R Square 

Entrepreneurial Intentions 0,263 

The table 4 shows that the R Square value is 0.263 or 
26.3%, which means the level of precision of exogenous latent 
variables in explaining endogenous variables is low. 

Then, Effect size (f2) was carried out to determine the 
change in the value of R2 in the endogenous construct. 
Changes in the value of R2 indicate the effect of the exogenous 
construct on the endogenous construct whether it has a 
substantive impact. The value of effect size (f2) with a value of 
0.02 is in the weak category, then the value of 0.15 is in the 
medium category, and a weight of 0.35 is in a substantial 
variety. The results of the effect size test (f2) can be seen in the 
following table: 

TABLE V.  F-SQUARE 

Variable f2 Result 

Contextual Element 0,019 very poor 

Entrepreneur Education 0,033 poor 

Demography Factor 0,002 very poor 

Locus of Control 0,024 poor 

Mentality 0,012 very poor 

Need for Achievement 0,037 poor 

Self Efficacy 0,002 very poor 

Based on the table 5, it shows that the f-square (effect size) 
caused by the entrepreneur education, locus of control, and 
need for achievement variables is in the weak category, while 
the rest, namely the contextual element variables, demographic 
factors, mentality, and self-efficacy are in the poor category. In 
the very poor category. 

Next is to look at the value of Q2, where the function of the 
value of Q2 is to find out whether a variable and indicator has 
predictive relevance or not (prediction capability). It means the 
extent to which a variable or indicator can predict a model. The 
standard value for Q2 is > 0; if the value is 0, the model has 
less predictive relevance. The closer the Q2 value is to 1, the 
better the model is. The following are the results of the Q2 test. 

TABLE VI.  F-SQUARE 

 Q² (=1-SSE/SSO) 

Entrepeneurial Intention 0,161 

Based on the table 6, the Q2 value is 0.161 > 0; as 
previously described, the standard value for Q2 is > 0. 
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Therefore, in this study, the research model can be said to be 
good. 

I am testing the research hypothesis using t statistics or t-
test. The value of t for comparison is obtained from the tablet. 
The t-table value with degrees of freedom (DK) of 100 and a 
significance level of 5% is 1.96. Hypothesis testing is carried 
out based on the output path coefficient from the bootstrap 
resampling results and can be seen from the table 7. 

TABLE VII.  COEFFICIENTS RESULT 

Path 
Original 

Sample 

(O) 

Sample 

Mean 

(M) 

Standard 

Deviation 

(STDEV) 

T Statistics 

(|O/STDEV|) 

P 

Values 

CE → EI -0,208 -0,214 0,139 1,491 0,137 

EE → EI -0,161 -0,188 0,079 2,048 0,041 

DF → EI 0,039 0,027 0,123 0,320 0,749 

LoC → EI -0,243 -0,234 0,132 1,836 0,067 

M → EI 0,149 0,123 0,128 1,161 0,246 

NfA → EI 0,183 0,191 0,064 2,851 0,005 

SE → EI -0,062 -0,043 0,125 0,494 0,621 

B. Discussion and Conclusion 

Demographic factor is a significant predictor of 
entrepreneurial intentions. Based on these results, it can be 
supposed that not all of them come from entrepreneurs with 
students' family backgrounds. The educational experience 
taken by these students tends to make decisions to determine 
careers as workers.  Research that also supports these results is 
the study conducted by [18, 25, 27, 30, 43] also concluded that 
demographic factors did not show any significant difference in 
the desire to become entrepreneurs in students.  

Hypothesis 2 states that the need for achievement is a 
significant predictor of entrepreneurial intentions. These results 
support the research conducted by [9, 30, 44, 45], where the 
need for achievement has a positive and significant effect on 
students' entrepreneurial intentions. Therefore, if the student's 
need for achievement in entrepreneurship is more positive or 
better, then the student's intention to become an entrepreneur 
will also increase. 

Locus of control is a significant predictor of entrepreneurial 
intentions. Another research supporting this is research 
conducted by [32, 46], which results in the Locus of Control 
variable not affecting student interest in entrepreneurship. 
Another study found that the Locus of Control variable also did 
not affect students' interest in entrepreneurship. Seeing these 
results, it can be concluded that the locus of control owned by 
students is still low and must be improved. 

Self-Efficacy is a significant predictor of entrepreneurial 
intention. Other supporting research is [23, 45], which states 
that directly and partially self-efficacy has no role in 
entrepreneurial behavior. Self-efficacy also has problems with 
objective conditions and experiences, such as economic 
conditions or individual financial capital, the readiness of 
instruments in entrepreneurship. Self-efficacy plays a minor 
role in explaining entrepreneurial behavior directly or through 
entrepreneurial intentions. 

Mentality is a significant predictor of entrepreneurial 
intentions. Other research conducted by [47] shows results that 
are not much different, namely entrepreneurship has a positive 
and significant impact on students' interest in entrepreneurship. 
Therefore, some things must be improved in students because 
the lower the values of the entrepreneurial spirit, the lower the 
level of interest in entrepreneurship. 

Contextual Element is a significant predictor of 
entrepreneurial intentions. The results in this study are the 
same as the results obtained by [33, 34] then [48], where 
contextual variables have no significant effect on 
entrepreneurial intentions, social support, and environmental 
support factors used in contextual variables have no impact on 
entrepreneurial intentions. Seeing this result, students must 
have a sound capital structure and an excellent social network 
that supports the process of becoming an entrepreneur.  

Entrepreneur Education is a significant predictor of 
entrepreneurial intentions. These results corroborate the 
research conducted by [26, 41, 42, 49, 50], namely stating that 
the entrepreneurship education variable has a significant effect 
on students' entrepreneurial intentions. Seeing these results that 
education is a factor in a growing interest in becoming an 
entrepreneur, education must be further improved to increase 
student interest in becoming an entrepreneur. 

ACKNOWLEDGMENT 

The authors would like to thank SoRes Unisba 2021 for his 
comments, the anonymous reviewers' insightful suggestions, 
and the careful reading of the manuscript. This research was 
supported by the rector of Universitas Bina Bangsa: Dr. H. 
Furtasan Ali Yusuf, SE., S.Kom., M.M. 

REFERENCES 

[1] D. Mulyadi, Manajemen Perwilayahan Industri. Jakarta: Kementrian 

Perindustrian, 2012. 

[2] H. K. Tjahjono and H. Ardi, “Kajian Niat Mahasiswa Manajemen 

Universitas Muhammadiyah Yogyakarta Untuk Menjadi Wirausaha,” 

Util. J. Manaj. dan Bisnis, 2008. 

[3] S. Hidayat, M. Saleh, and E. Saefullah, “Kajian intensi mahasiswa 

manajemen di kota serang untuk menjadi wirausaha,” Ikra-Ith Ekon., 

vol. 1, no. 2, pp. 155–163, 2018. 

[4] N. Indarti and M. Langenberg, “Factors affecting business success 
among SMEs: empirical evidences from Indonesia,” Second bi-annual 

Eur. Summer …, no. August, pp. 1–15, 2004. 

[5] Usn. World Report, “Overview of Indonesia,” USNews and World 
Report, 2020. [Online]. Available: https://www.usnews.com/news/best-

countries/indonesia#country-ranking-details. 

[6] A. Bhattacharyya and N. Kumar, “Who is more entrepreneurial? A 
comparative study of vocational and academic students,” Asia Pacific J. 

Innov. Entrep., vol. 14, no. 1, pp. 15–30, 2020. 

[7] Y. S. Wang, T. H. Tseng, Y. M. Wang, and C. W. Chu, “Development 
and validation of an internet entrepreneurial self-efficacy scale,” Internet 

Res., 2019. 

[8] L. A. Orobia, I. Tusiime, R. Mwesigwa, and B. Ssekiziyivu, 
“Entrepreneurial framework conditions and business sustainability 

among the youth and women entrepreneurs,” Asia Pacific J. Innov. 

Entrep., 2020. 

Advances in Social Science, Education and Humanities Research, volume 658

605



[9] S. Shane, E. A. Locke, and C. J. Collins, “Entrepreneurial motivation,” 

Hum. Resour. Manag. Rev., 2003. 

[10] S. Shane and S. Venkataraman, “The promise of entrepreneurship as a 

field of research,” in Entrepreneurship: Concepts, Theory and 

Perspective, 2007. 

[11] U. Ozgul and O. Sunday, "Conceptual Development of Academic 

Entrepreneurial Intentions Scale," Procedia - Soc. Behav. Sci., vol. 195, 

pp. 881–887, Jul. 2015. 

[12] H. Etzkowitz and L. Leydesdorff, “Introduction to special issue on 

science policy dimensions of the Triple Helix of university-industry-

government relations,” Sci. Public Policy, 1997. 

[13] M. A. Lundqvist and K. L. W. Middleton, “Academic entrepreneurship 

revisited - university scientists and venture creation,” J. Small Bus. 

Enter. Dev., 2013. 

[14] C. Gurău, L. Dana, and F. Lasch, “Academic entrepreneurship in UK 
biotechnology firms,” J. Enterprising Communities People Places Glob. 

Econ., 2012. 

[15] M. E. Tubbs and S. E. Ekeberg, “The Role of Intentions in Work 
Motivation: Implications for Goal-Setting Theory and Research,” Acad. 

Manag. Rev., 1991. 

[16] K. Y. Leung, C. T. Lo, H. Sun, and K. F. Wong, “Factors influencing 
engineering students’ intention to participate in on-campus 

entrepreneurial activities,” J. Entrep. Educ., 2012. 

[17] I. Ajzen, “The theory of planned behavior,” Organ. Behav. Hum. Decis. 

Process., 1991. 

[18] A. Knabe, “Applying Ajzen’s Theory of Planned Behavior to a Study of 

Online Course Adoption in Public Relations Education,” Fac. Grad. 

Sch., vol. Doctor of, p. 256, 2009. 

[19] R. Cameron, H. Ginsburg, M. Westhoff, and R. V Mendez, “Ajzen’s 

Theory of Planned Behavior and Social Media Use by College 

Students,” Am. J. Psychol. Res., vol. 8, no. 1, pp. 1–20, 2012. 

[20] I. Ajzen, “The theory of planned behaviour: Reactions and reflections,” 

Psychology and Health. 2011. 

[21] I. Ajzen, “Attides, Personallity and Behavior,” International Journal of 

Strategic Innovative Marketing, vol. 3. p. 117, 2005. 

[22] I. Ajzen and M. Fishbein, “The influence of attitudes on behaviour.,” 

Handb. Attitudes, 2005. 

[23] T. Wijaya, “Kajian Model Empiris Perilaku Berwirausaha UKM DIY 

dan Jawa Tengah (Empirical Model Study of Entrepreneurship Behavior 
of SMEs DIY and Central Java),” J. Manaj. dan Kewirausahaan (Journal 

Manag. Entrep., 2008. 

[24] E. Sarwoko, “Kajian Empiris Entrepreneur Intention Mahasiswa,” J. 

Ekon. Bisnis, 2011. 

[25] J. J. Ferreira, M. L. Raposo, R. G. Rodrigues, A. Dinis, and A. do Paço, 

“A model of entrepreneurial intention: An application of the 
psychological and behavioral approaches,” J. Small Bus. Enter. Dev., 

vol. 19, no. 3, pp. 424–440, 2012. 

[26] L. da Cruz, N. W. S. Suprapti, and N. N. K. Yasa, “Aplikasi Theory Of 

Planned Behavior Dalam Membangkitkan Niat Berwirausaha Bagi 
Mahasiswa Fakultas Ekonomi Unpaz , Dili Leonel Da Cruz 1 Program 

Magister Manajemen Universitas Udayana ( Unud ), Denpasar , Bali 
Indonesia Fakultas Ekonomi Dan Bisnis , Univer,” E-Jurnal Ekon. dan 

Bisnis Univ. Udayana, vol. 4, no. 12, pp. 895–920, 2015. 

[27] N. Indarti and S. Kristiansen, "Determinants of Entrepreneurial 
Intention: The Case of Norwegian Students," Gadjah Mada Int. J. Bus., 

vol. 5, no. 1, p. 79, 2003. 

[28] I. Adamson and J. Shine, “Extending the new technology acceptance 
model to measure the end user information systems satisfaction in a 

mandatory environment: A Bank’s Treasury,” Technol. Anal. Strategy. 

Manag., vol. 15, no. 4, pp. 441–455, 2003. 

[29] D. C. McClelland, “Characteristics of successful entrepreneurs.,” J. 

Creat. Behav., 1987. 

[30] N. Indarti, “Factors Affecting Entrepreneurial Intentions Among 
Indonesian Students,” J. Ekon. Bisnis Indones. (Fakultas Ekon. dan 

Bisnis Univ. Gadjah Mada), vol. 19, no. 1, pp. 57–70, 2015. 

[31] M. Mahyarni, “Theory of Reasoned Action and Theory of Planned 
Behavior (Sebuah Kajian Historis tentang Perilaku),” J. EL-RIYASAH, 

vol. 4, no. 1, p. 13, 2013. 

[32] L. Zovko, I. Bilić, and Ž. Dulčić, “Determinants of students’ 

entrepreneurial intention,” Management, vol. 25, no. 1, pp. 25–44, 2020. 

[33] S. Kristiansen and N. Indarti, “Entrepreneurial Intention Among 

Indonesian and Norwegian Students,” J. Enterprising Cult., vol. 12, no. 

01, pp. 55–78, 2004. 

[34] G. Hackett and A. M. Byars, “Social Cognitive Theory and the Career 

Development of African American Women,” Career Dev. Q., 1996. 

[35] R. W. Lent, S. D. Brown, and G. Hackett, “Toward a Unifying Social 

Cognitive Theory of Career and Academic Interest, Choice, and 

Performance,” Journal of Vocational Behavior. 1994. 

[36] R. W. Lent, S. D. Brown, and G. Hackett, “Contextual supports and 

barriers to career choice: A social cognitive analysis,” Journal of 

Counseling Psychology. 2000. 

[37] M. M. Gibbons and M. F. Shoffner, “Perspective First-Generation 

College Students: Meeting Their Needs Through Social Cognitive 

Career Theory,” Prof. Sch. Couns., 2004. 

[38] A. Bandura, “Self-efficacy: Toward a unifying theory of behavioral 

change,” Psychol. Rev., 1977. 

[39] A. Bandura, “Self-efficacy: Toward a unifying theory of behavioral 

change,” Adv. Behav. Res. Ther., 1978. 

[40] A. Bandura, “Social cognitive theory of self-regulation,” Organ. Behav. 

Hum. Decis. Process., 1991. 

[41] N. Indarti, “Intensi Kewirausahaan Mahasiswa: Studi Perbandingan 

Antara Indonesia, Jepang Dan Norwegia,” J. Ekon. Bisnis Indones. 
(Fakultas Ekon. dan Bisnis Univ. Gadjah Mada), vol. 23, no. 4, pp. 369–

384, 2008. 

[42] N. Indarti and R. Rostiani, “Undergraduate student’s entrepreneurial 
intention: A comparative study among Indonesia, Japan and Norway,” J. 

Indones. Econ. Bus., 2011. 

[43] O. L. Rua, A. França, and R. F. Ortiz, “Entrepreneurial Orientation and 

Firm Performance,” Entrep. - Trends Challenges, 2018. 

[44] M. M. Ummi Aishah, M. D. Shaffe, M. S. Maslinda, and M. I. Nur 

Baizura, “Kecenderungan kerjaya sebagai usahawan dalam kalangan 
pelajar bumiputera tahun akhir diploma perniagaantani, Kolej 

Profesional MARA Beranang,” Semin. Pasca Siswazah dalam Pendidik. 

(GREDUC 2013), no. Greduc, 2013. 

[45] B. Tewal, “Determinants of Students Entrepreneurial Intentions in North 

Sulawesi : A Study of Personality and Contextual Aspects Abstract :,” 

vol. 5, no. 12, pp. 251–259, 2017. 

[46] T. M. A. T. Mahmood, A. Al Mamun, and M. D. Ibrahim, “Attitude 

towards entrepreneurship: a study among Asnaf Millennials in 

Malaysia,” Asia Pacific J. Innov. Entrep., vol. 14, no. 1, pp. 2–14, 2020. 

[47] B. Bellianna, S. Chandra, and T. Tanuwijaya, “Personality traits, 
creativity, dan social capital terhadap social entrepreneurial intentions 

pada mahasiswa strata satu di Jakarta dan Tangerang.” Universitas Pelita 

Harapan, 2019. 

[48] D. Adhimursandi, “Faktor-faktor yang mempengaruhi niat 

kewirausahaan,” KINERJA, vol. 13, no. 2, pp. 193–210, 2016. 

[49] S. N. A. Ambad and D. H. D. A. Damit, “Determinants of 
Entrepreneurial Intention Among Undergraduate Students in Malaysia,” 

Procedia Econ. Finance., vol. 37, no. 16, pp. 108–114, 2016. 

[50] C. C. Chen, P. G. Greene, and A. Crick, “Does entrepreneurial self-
efficacy distinguish entrepreneurs from managers?,” J. Bus. Ventur., 

1998.

 

Advances in Social Science, Education and Humanities Research, volume 658

606


