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Abstract. As a product of new technology, new media has changed the way 
people communicate information. Compared with traditional media, new media 
can help enterprises create a brand reputation in a shorter time and establish a 
large user group. In order to cope with the impact of new media technology, most 
enterprises have begun to implement new marketing strategies relying on new 
media technology. This paper, through a method of literature review, analyzes 
and studies the advantages of new media technology in marketing and analyzes 
Apple's marketing strategy to provide suggestions for enterprises in new media 
technology. The paper finds that companies need to change their marketing ap-
proach in the new media era, such as creating more creative advertising, hunger 
marketing, and improving the user experience. 
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1 Introduction 

New media technology plays a very important role in today's society. A large number 
of people can see the information spread on the new media every day. For an enter-
prise, whether information dissemination is efficient determines whether the compa-
ny's marketing is successful. Besides, the enterprises that enjoy advantages in marking 
are often more competitive. New media refers to a form of media that uses modern 
digital technology to spread and express ideas. This is a new product, but it has had a 
great impact on people's lives. People can learn about information from all corners of 
the world through this social platform. This will undoubtedly speed up the frequency 
of information updating. In a very short time, information is widely spread, and then 
new information will cover the old information. Therefore, how to use the character-
istics of new media for marketing has become the focus of many people. 

While other papers focus on this side in detail, this paper, through a method of lit-
erature review, will focus on analyzing the advantages of new media technology and 
discussing how to combine marketing with new media to enable enterprises to 
achieve rapid development and position companies to take advantage of the new me-
dia era. It hopes to provide some insightful suggestions for the research field on this 
side. 
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2 Characteristics of new media technology 

In this part, the paper will describe the characteristics of new media technology from 
three persperctives, inclusing efficient communication, timeliness, and interactivity. 

2.1 Efficient communication 

For new media, information spreads very fast. Normally, people only need to post 
what they want to post on social platforms, such as TikTok. In a very short time, 
many people will see it. And these people may come from different countries, from 
all corners of the world. Therefore, the barriers between countries will be reduced and 
people from different countries will be able to share their views with each other. Be-
sides, people can keep in touch continuously without losing each other's information 
because of the remote geographical location. 

2.2 Timeliness 

Information in the new media era usually spreads very fast, compared to the old me-
dia with limited communication methods. The new media can spread quickly through 
the Internet [1]. As time passes, the timeliness of the information decreases. For ex-
ample, the information people get through newspapers has often been happening for 
some time, which can lead to a delay in the information people get. The new media 
can use cell phones, computers, and social media platforms to spread the information 
quickly to their users, which will ensure the timeliness of the information. People can 
also get the latest news. Companies can impress people with their products in such 
cases by disseminating timely information. Besides, companies can also get timely 
feedback from users, which allows them to quickly improve their products and correct 
their marketing strategies [2]. Companies have access to the most valuable infor-
mation that will have a positive impact on their growth. 

2.3 Interactivity 

With the development of the times, cell phones and computers have become essential 
items in people's lives. Based on the huge number of users, the number of users who 
are active on social platforms every day is also huge. Under every message, there are 
people who discuss it. This means that people's ideas can be exchanged in a timely 
manner. When customers choose to buy products and share their experiences on the 
online platform, other customers are able to decide whether to use the company's 
products based on this information.[3] Additionally, consumers will be eager to con-
nect directly with the company, and the company will be eager to get feedback from 
consumers. 
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3 Effect of new media on corporate marketing 

In this part, the paper will show how the corporate marketing changed expanded with 
lower cost under the influence of new media.  

3.1 Changing the marketing mode of enterprises 

The traditional business marketing model will be impacted by the development of 
new media technology. Companies are able to develop marketing strategies that best 
suit their market positioning and target users. For traditional enterprises, the single 
marketing model is a very common problem. Most companies do not spend enough 
effort on upgrading their marketing. Many companies in China still use traditional 
marketing models, such as newspapers and street flyers, which are slow and ineffi-
cient compared to new media. It is not comparable to social media platforms.[4] In 
today's world, information is so fast that traditional marketing modes are difficult to 
achieve the marketing effect that the company wants. Companies often spend a lot of 
time and money in the traditional mode but do not achieve the results of using new 
media technology. Therefore, changing the marketing model has become one of the 
main goals of modern companies, and when the marketing model is updated, the 
company will be able to get better development. 

3.2 Expanding the means of corporate marketing 

In order to better integrate with new media technologies, companies need to expand 
their marketing tools. These tools need to be combined with the information dissemi-
nation advantages of new media technologies. For example, companies can make 
more people aware of their products by placing ads on social media platforms, be-
cause the spread of advertising is very fast on social media. User information is col-
lected by professional analysts, for example, through user clicks on a website, social 
media communication content, and perceptual device data collection to expand the 
company's database. The purpose of this is to allow companies to get more accurate 
user information such as user age distribution and consumption level, which is condu-
cive to accurate product delivery. 

3.3 Reducing the marketing cost of enterprises 

Traditional media are often used to disseminate information through TV commercials 
and flyers, which are often time-consuming and costly. The efficiency of communica-
tion is limited, and companies usually have to spend a lot of money to achieve their 
desired effect. In the new media era, the marketing model has changed. Companies 
can use third-party platforms to disseminate information in this way without paying 
additional fees. They are also able to create official accounts on social media plat-
forms and attract customers by posting videos related to their products.[5] Based on 
the large user base of social media platforms, the videos placed by the company will 
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have a wide distribution range. And when the video succeeds in attracting customers' 
interest, these attracted customers have the chance to push the video to more people 
through retweeting. In this case, companies are able to gain great exposure with very 
little money and more and more potential customers. Unlike traditional media, com-
panies that use social platforms to promote themselves are able to actively attract 
customers. As the promotion time increases, the marketing model will shift from 
pushing customers to attracting a targeted audience. This will allow for a further in-
crease in promotional efficiency. 

4 The trend of companies changing their marketing 
strategies in the new media era 

The audience of products, targeted promotion, the period and frequency of promotion, 
and an effective social platform for advertising will be represented in this part to show 
the trend of companies changing their marketing strategies in the new media era. 

4.1 Clarifying the audience of products, targeted promotion 

In today's world where information is updated so quickly, a company that wants to 
successfully seize an opportunity must filter out the right users. This is done in order 
to attract more customers in less time. Companies can perform customer image analy-
sis for their customers with the help of big data analytics, such as analyzing their 
preferences, age, and consumption level. Following that, you can select various types 
of promotions to precisely market to different customer categories. In this way, con-
sumers can see the attractive points of the product and eventually buy it. Accurate 
analysis allows companies to accurately identify consumer buying trends because in 
today's society, consumer perceptions change frequently, so when businesses have 
accurate information about changing consumer perceptions, they can better adjust 
their marketing strategies and improve and upgrade their products.[6] This can pro-
vide consumers with more targeted products and services, which can enhance both the 
willingness of consumers to buy and consumer loyalty. It is important to clarify the 
target audience for your product. because doing so can achieve the purpose of promo-
tion in a short time. 

4.2 Focusing on the period and frequency of promotion 

The way people access information has changed significantly over time. As the chart 
shows, the older Americans are, the more likely they are to get information through 
television and paper. Young people get information mainly from the Internet.[7] In 
the old media era, people had little access to information and could only read books, 
newspapers, and other means of communication. These ways are very inconvenient 
compared to the online platform. With the development of the times, cell phones have 
become a necessity in people's lives. The social networking platforms based on cell 
phones, such as WeChat, Facebook, TikTok, and so on, can all provide more sources 
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of information to people. Compared to traditional media such as newspapers, these 
new platforms have become very fast at updating information, and the amount of 
information people can receive every day has increased tremendously. With the ac-
celeration of information reception, the frequency of information updates will also 
become faster and faster. So merchants need to consider carefully how they put in-
formation online and how often they update it. When competitors choose to advertise 
heavily over a period of time, companies need to consider whether to avoid this peri-
od of time and look for the next favorable cycle when the favorable time period is 
occupied. The increased frequency of information updates also means that it is diffi-
cult for consumers to be impressed with a particular brand, as they see countless ad-
vertisements for brands every day. Therefore, businesses need to understand the in-
formation update cycle and subsequently enhance their promotions during the time 
period when they are most likely to make an impression on consumers. 

 
Fig. 1. The way Americans access information by age group 

4.3 Choosing an effective social platform for advertising 

With the development of new media, more and more social platforms have emerged. 
The users of these social platforms also have differences. In order to achieve the 
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highest promotion efficiency, companies need to target the target group according to 
their brand characteristics and choose the social platform with the largest target group 
for promotion. Conversely, if there is a problem with the promotion platform chosen 
by the company, then it will have negative effects. For example, a Chinese social 
platform, Xiaohongshu, has 70 percent of female users and 72 percent of people born 
after 1990. According to the 2021 user report, the five most talked about topics on this 
platform are makeup, dressing, skin care, sports, and food tutorials [8]. This means 
that the products promoted on this platform must be related to these topics if they 
want to achieve the highest efficiency and promote makeup-related products to get 
more attention and attract more potential customers. According to the chart, 96% of 
the users are under 34 years old. This means that the platform users are young people 
who can accept new things quickly. Thus, on this platform, companies are able to use 
more innovative advertising for promotion. This will greatly increase the efficiency of 
the promotion. 

 
Fig. 2. Age distribution of Xiaohongshu users 

5 Apple's marketing methods 

Apple's marketing methods include increasing creative advertising, developing expe-
rience-based operation, and strenthening hunger marketing. 

5.1 Increase creative advertising 

Apple is the first high-tech company in the technology industry to break through the 
trillion dollar market capitalization and his product technology and marketing strategy 
are closely related. Apple attracts attention by designing and promoting more creative 
ads. Unlike the advertising strategy of most products, Apple does not focus on the 
number of ads but on the pattern of ad generation. Apple tends not to design ads, but 
rather to let users speak about their own experiences. 
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5.2 Experience-based operation 

Apple attracts consumers through its product portfolio, such as macs, iphones, ipads, 
and Apple watches. When consumers have more than two products, their experience 
will be better. For example, if two people with Apple phones want to send pictures to 
each other, they only need to use airdrop, which is very easy compared to email or 
social networking software, and only requires two iPhones to be turned on at the same 
time. In this way, people can transfer a large number of pictures in a short time. Apple 
usually sets up brick-and-mortar stores in busy commercial centers, and these 
brick-and-mortar stores have an attractive appearance. When people pass by a busy 
street, they are often attracted to the outside of the building, and people have a desire 
to walk into the physical store. At the Apple store, people can experience a variety of 
products for free, including both the latest products and older products from several 
years ago. The Apple Store also provides explanations of features to customers who 
are using Apple products for the first time. In this way, customers can learn more 
about the features and benefits of Apple products. So the focus on live experience is 
an important reason for the success of Apple products. 

5.3 Hunger marketing 

In the annual new product launch, Apple always introduces some features of this 
year's products through various social media platforms, but it doesn't list them com-
pletely. People need to watch the conference in its entirety before they can learn all 
the information about the new products. This approach can certainly attract the atten-
tion of consumers.[10] And when promoting their products, Apple tends to combine 
their products with fashion, efficiency, and other concepts. After the new product 
starts production, the production volume of the product will be reduced due to various 
factors, resulting in a tight production total, which will stimulate consumers to make 
purchases. By limiting information and products to hunger marketing, Apple has been 
successful time and again. The months following the release of a new product are 
often the best period for product sales. For example, following the 2014 fall launch, 
iPhone 6 sales increased, with 74.47 million units shipped in the first quarter, and 
sales in Asia increased by a whopping 90% year on year. [10] 

6 Conclusion 

This paper concludes that in the new media era, as information dissemination be-
comes more rapid and people interact with information more frequently, companies 
need to create more creative advertisements to attract potential customers. At the 
same time, companies also need to focus on the customer's product experience, timely 
follow-up product upgrades, and after-sales service. Sometimes it is also necessary to 
use hunger marketing to attract the attention of the media, which can more effectively 
enhance the desire of customers to buy products. 

There are several shortcomings in this paper. First of all, there is a lack of suffi-
cient data comparison. For example, there is a lack of comparing the user profiles of 
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companies that use hunger marketing with those of companies that do not use hunger 
marketing. Besides, there are also product differences between different companies, 
so simply comparing marketing strategies is biased, and it is not possible to fully pre-
pare to assess the marketing size of the marketing strategy for the company. To re-
duce these errors, the same company can be used for comparison. Sales of the same 
product with different marketing techniques can be investigated. Further research will 
be done in the future in terms of how the same product is affected by different mar-
keting techniques. 
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