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Abstract. Creative writing studies have been gaining a foothold in the academic
world in recent years, but its reach in Thailand is still few and far between, not
to mention its application in the tourism industry. The author proposes the use
of creative writing studies in helping the tourism industry after the COVID-19
crisis, particularly in Chiang Rai, through senior projects. During the COVID-
19 crisis, the businesses supporting the tourism industry were seriously affected.
Mae Fah Luang University, local authorities, and national agencies encourage
projects that could solve unemployment and reinvigorate local businesses, which
lead to changes from a small scale such as senior projects. By exploring the
existing narratives revolving around the businesses, knowledge of creativewriting,
especially in nonfiction writing, could develop new narratives that could help
the businesses gain new insights or voices, attracting more readers and potential
customers. During the process, decodingmeanings and constructing new ones turn
out to be vital skills apart from using impactful dictions and following effective
writing models. Unique perspectives offered by the creative writing pieces reflect
the necessities for the businesses and people involved to adapt their waves of lives
or their thinking to survive in the world after COVID-19.

Keywords: Creative Writing studies · COVID-19 · Tourism industry · Creative
Nonfiction · Nonfiction writing · Senior projects · Chiang Rai

1 Introduction and Rationale

Senior Projects are, in some universities, considered part of the requirements for com-
pleting undergraduate programs in Thailand. They are one of the assessments on accu-
mulative knowledge which could be applied to life improvement of the surrounding
communities. In addition, theoretical and academic frameworks are selected, analyzed,
and synthesized before adaptation and application in community service. Literary stud-
ies, including creative writing, could also be used to service people in the community.
With this belief inmind, the author proposes the use of creative writing studies in helping
the tourism industry in Chiang Rai, Thailand, recover after the COVID-19 crisis through
senior projects.
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1.1 Geographical and Tourism Context

Thailand’s GDP economy value could be counted around 11.5% of the national GDP
in 2019, with the majority of Chinese tourists around 27.5%, followed by Malaysia and
India [1]. This shows the major role tourism plays to Thailand’s economy not only at
the national level but also at the provincial one.

Chiang Rai, the northernmost province in Thailand, is known for its mountainous
landscape and its geographical significance as part of the Golden Triangle which covers
three countries: Thailand, Myanmar, and Laos. Its borders to Laos and Myanmar con-
tribute to its importance as a gateway for economic trade. As for the tourism context,
Chiang Rai could not attract as many tourists as Bangkok, the capital city of Thailand,
or Chiang Mai, the biggest city in the north. The province’s economy relies heavily
on tourism, considering almost 4 million tourists per year before the COVID-19 crisis
who generated around 40 billion baht in revenue according to the director of Tourism
Authority of Thailand (TAT)’s Chiang Rai office [2].

Chiang Rai’s landmarks, natural and man-made, include temples, such as The Blue
Temple,TheWhiteTemple,museums such asTheBlackHouse, andmountainswhich are
called Doi in the northern dialect. Furthermore, cultural tourism also includes products
and services related to Northern Thai culture (Lanna).

1.2 COVID-19 Pandemic and Its Effects on Chiang RAI’s Tourism Industry

Even before the COVID-19 pandemic, the tourism industry in Thailand was affected by
the strong currency (Thai baht) and a less-than-expected slow stream of foreign tourists
[3]. Once the virus began its foothold in Thailand, and more travel restrictions were
introduced, the number of foreign visitors dramatically dropped comparing between
March 2019 and March 2020 [4].

From mid-April to mid-May 2020, there were travel bans preventing people from
traveling across provinces in Thailand because of the COVID-19 pandemic. As a result,
the number of visitors to Chiang Rai in 2020 dropped to just 2 million, and tourism
revenue slumped to just 15billion baht [2]. Furthermore, the economic impact ofCOVID-
19 on businesses had rendered someChiangRai workers in Bangkok unemployed.When
the unemployed returned to their hometowns, including Chiang Rai, some of them did
not have secondary or supported jobs.

As for local businesses, some restaurants resorted to doing fooddeliverywhile hostels
and hotels were forced to shut down temporarily. After the travel ban was lifted, many
businesses began to show signs of recovery. Various government strategies to stimulate
the country’s tourism industry were introduced such as the “Rao Tiew Duay Kan” (We
Travel Together) subsidy scheme and the “Tour Tiew Thai” co-payment scheme [5].
Nevertheless, it is apparent that the COVID-19 pandemic has left a great impact on
Chiang Rai’s economy. Not only that, but Thailand’s lessons can also, in a way, “act as
a guide for other tourism-dependent countries facing similar dilemmas as they prepare
for the resurgence of international travel” after the pandemic subsides [6].
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2 Creative Writing – Nonfiction Writing

Creative writing studies as an independent field may still be in the beginning stage
in the academic world of universities in Thailand, but its integration within the English
language and literature studies has already occurred as extra activities or elective courses.
In consequence, there are few applications of creative writing frameworks in real life,
including community services. This creates a gap in applying literary knowledge to
real-life situations. To clarify, the definition and application of creative writing will be
discussed first, followed by the strategies and processes used in the senior projects.

2.1 Definition and Application

When talking about defining creativewriting, another terms that comes tomind is content
writing, but there are differences between the two types. Content writing in marketing
involves a client who sets the purpose of a piece of writing to appear as an outcome that
could be measured in some way, such as sales figures or website traffic while creative
writing should not be limited by business outcomes and focuses instead on personal
expression and reflection [7].

What is more is that the creative writing can be divided into two categories: Creative
fiction and creative nonfiction. On one hand, creative fiction includes narrative elements
such as themes, characters, settings, and plots. Rhetorical or figurative devices such as
metaphor, simile, etc., are also used to enhance the writing and to conveymeanings to the
reader. On the other hand, creative nonfiction is more focused on narrative techniques
and stylistic strategies in to retell a true story. The keyword being “to retell a true story” is
important because it differentiates the line between fiction and factual stories. Moreover,
the writers of creative nonfiction could also “use craft and technique to situate the reader
into their own personal lives” [8].

Consequently, creative nonfiction not only shares real stories or facts but is also full of
techniques to engage the reader. Examples of creative nonfiction can be found in genres
that include autobiography, biography, memoir, diary, travel writing, autobiographical
fiction, and biographical interview. In this research, following the senior project’s con-
text, travel writing and feature articles are the two prominent outlets of creative nonfic-
tion. Firstly, travel writing’s dominant subject is the experience of encountering foreign
places [9]. Secondly, feature articles’s purpose is more factual: providing information
about people, places, or issues, but in a more casual and emotive form than interviews
or analytical essays [10].

The creative nonfiction, with its true-to-life elements, is then suitable to support the
storytelling of the surrounding communities in Chiang Rai as the framework for the
writing products of senior projects.
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3 Strategies and Process of Senior Project

The undergraduate program of the School of Liberal Arts, Mae Fah Luang University,
also requires undergraduate students to undertake senior projects. During the COVID-19
crisis, the businesses supporting the tourism industry were seriously affected. Mae Fah
Luang University, local authorities, and national agencies encourage projects that could
solve unemployment and reinvigorate local businesses, which lead to changes from a
small scale such as senior projects.

The five sites chosen by the senior project students are the Black House (Baan Dum
Gallery & Museum), Wat Phra That Doi Wao (Scorpian Temple), Chiang Rai Walking
Street, Doi Din Dang Pottery, and Chivit Thamma Da Coffee House, Bar, and Bistro.
The varied choices require exploration of different aspects of tourism in Chiang Rai:
religious (temple), artistic (Baan Dum and Doi Din Daeng Pottery), and commercial
(walking street and café) sites.

After selecting the sites, the next step is finding the suitable subgenre and format for
the creative nonfiction piece while setting up the tone and target readers in the process.
The students need to be able to set up the project’s rationale and objectives of why they
choose the sites, explore the narratives of the sites, analyze the strength and weaknesses
of the existing narratives, and create an outline. Then, after the students collect additional
data by interviewing the sites’ subjects (including the owner or the administrator, the
employees, and the customers), they should be able to write the first draft. Once the
editing process along with the consultations with the supervisor finishes, the finished
writing piece will be given to sites’ related personnel to be used for the promotion of
the sites.

4 Senior Project Output

The senior project output of the students in the author’s group are as followed: literary
journalism for the Walking Street and Phra That Doi Wao, travel writing for the Black
House andDoiDinDang Pottery, and feature article for Chivit ThammadaCoffeeHouse,
Bar, and Bistro. The figures of writing samples are shown in Figs. 1, 2, 3, 4, and 5.

Unique perspectives offered by the creative writing pieces reflect the necessities
for the businesses and people involved to adapt their lives and thinking to survive in
the world after COVID-19. In addition, for students, during the writing development
process, decoding meanings and constructing new ones turn out to be vital skills apart
from using impactful dictions and following effective writing models.
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Fig. 1. Phra That Doi Wao Writing Sample
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Fig. 2. Chiang Rai Walking Street Writing Sample

Fig. 3. The Black House Writing Sample
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Fig. 4. Doi Din Dang Pottery Writing Sample
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Fig. 5. Chivit Thammada Sample Writing

5 Conclusion

By exploring the existing narratives revolving around the businesses, knowledge of
creativewriting, especially in nonfictionwriting, could develop new narratives that could
help the businesses gain new insights or voices, attracting more readers and potential
customers. The senior project aims to utilize the narrative techniques found in literary
studies to create a creative nonfiction piece. The process includes data collection of
the existing writing and people involved with the organization, analyzing the strengths
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and weaknesses of the sites, finding suitable writing samples and models to follow, and
creating the creative piece using the students’ voices, perspectives, and dictions.

To show further utilizationof creativewriting in community services, the presentation
also adds case studies beyond senior projects, which are the results of the integration of
storytelling from the Chiang Saen community and local products’ narratives. The author
believes that there are opportunities beyond academics and the surrounding community
for creative writing since the expression of thoughts and voices of the few could find
ways to the hearts of the many.
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Open Access This chapter is licensed under the terms of the Creative Commons Attribution-
NonCommercial 4.0 International License (http://creativecommons.org/licenses/by-nc/4.0/),
which permits any noncommercial use, sharing, adaptation, distribution and reproduction in any
medium or format, as long as you give appropriate credit to the original author(s) and the source,
provide a link to the Creative Commons license and indicate if changes were made.

The images or other third party material in this chapter are included in the chapter’s Creative
Commons license, unless indicated otherwise in a credit line to the material. If material is not
included in the chapter’s Creative Commons license and your intended use is not permitted by
statutory regulation or exceeds the permitted use, you will need to obtain permission directly from
the copyright holder.
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