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Abstract. Industrialization has had a negative impact on emerging countries such
as Indonesia, leading to the emergence of many unresolved socioeconomic issues.
The government and business sectors, which are supposed to be capable of resolv-
ing societal challenges, have failed to do so consistently. The dissatisfaction and
relative inadequacy of the public and private sectors to deal with social prob-
lems makes social entrepreneurship a foreseen solution to resolve social issues in
Indonesia. Despite its importance, Indonesia’s number of entrepreneurs, particu-
larly social entrepreneurs, remains well below that of other countries such as the
United States and China. As a result, this study was carried out to determine the
factors that influence the formation of social entrepreneurship intention by con-
sidering prosocial motivation and creativity components in social work. Purposive
sampling was used to recruit 158 students in Indonesia for the study. SmartPLS
3.0 is used to evaluate the data using the PLS-SEM approach. Prosocial motiva-
tion and creativity in social work both positively and significantly affect social
entrepreneurial intention. Moreover, creativity in social work mediates a partial
relationship between prosocial motivation and social entrepreneurial intention.

Keywords: prosocial motivation · creativity in social work · social
entrepreneurial intention · student · Indonesia

1 Introduction

Industrialization and economic growth have occurred in much of the world in recent
decades. However, poverty remains one of the biggest social problems of the 21st century
[1] experienced bymost countries, including Indonesia [2]. Indonesia’s Central Statistics
Agency (BPS) defines poverty as the inability to meet basic needs, both basic food
needs and basic non-food needs [3]. World population review ranks Indonesia as the
73rd poorest country in the world in 2022 [4]. In addition to poverty, Indonesia is
still struggling to overcome other social problems, such as high unemployment, social
inequality, crime, juvenile delinquency and low levels of education [4].
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Therefore, as a representation of society, the state faces many social problems that
they are not good enough to deal with, such as increasing social needs and concerns [5,
6]. On the other hand, non-profit organizations and the private sector also do not help
much to solve the many social problems that arise [7, 8]. Dissatisfaction with the relative
inability of the public and private sectors to dealwith social issues in society explainswhy
social entrepreneurship is one of the alternative solutions that are considered capable of
providing solutions and direct impacts on various social problems that develop in society
[7, 9].

According to [10], Social entrepreneurship (SE) is about finding new solutions to
complex social problems. An innovative form of business which successfully combines
social goals and commercial practices. Social entrepreneurship has emerged in response
to chronic social issues such as unemployment, poverty, community fragmentation, etc.
[6]. Previous studies have shown that many SEs increase their social impact through
ecosystem growth strategies through three forms of activity: advocacy work, supporting
the creation of newSEandyoungSEgrowth, andbuildingnew industries and/ormaturing
nascent sectors to addressing specific social problems [8].

Even though it has a significant impact, most business types in Indonesia are still
profit-oriented. In fact, with so many social problems that exist in Indonesia, it requires
the role of a sociopreneur. According to the Global Entrepreneurship Monitor records
in 2017, the average number of social entrepreneurs globally was 4.5%, ranging from
the lowest in Asia, 0.4%, to the American highest, 11.6%. Compared to commercial
entrepreneurs in the same region, it yields an average of 8.7%, with the smallest in India,
19.9%, to the American 25.4%. Southeast Asia, including Indonesia, is the region with
the least sociopreneur, with a value of 5%, compared to America and China at 30% [11].

The lack of sociopreneurs, when compared to the potential social and business
impacts that SE practicesmay create, therefore, attracts the attention ofmany researchers
to find out the factors that drive an individual to engage in SE activities [12–14]. Under-
standing entrepreneurial intentions are the first step to understanding entrepreneurial
behavior [15]. In the context of student entrepreneurial intentions, [16] explained that
activities to run a business in the future are a form of planned career choice. The The-
ory of Planned Behavior (TPB) has been recognized as the most vigorous theoretical
framework for explaining the formation of entrepreneurial intentions [16–18]. Therefore,
studying the factors that shape the intention to carry out social entrepreneurial activities
is a salient aspect of theoretical development regarding SE [12]. Thus, the question of
what factors affect an individual’s Social Entrepreneurial Intentio (SEI) is a study that
is still wide open to be explored more deeply, especially in the context of developing
countries such as Indonesia, where the SE level is much lower than that of developed
countries.

To answer questions regarding SEI, it is crucial to identify the factors that make
up the SEI process. The results of previous studies stated that moral assessment in the
form of prosocial motivation affects the formation of SEI [12, 19]. In entrepreneurship,
motivation is significant; motivation in individuals ensures the enthusiasm possessed by
each individual to work happily and voluntarily [20]. Prosocial Motivation theory shows
that prosocially motivated individuals will strive to develop innovative and creative
ideas to be helpful to others [21]. Suppose in the context of this study. There is prosocial
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motivation that individuals have when carrying out social actions. In that case, it is easier
for an individual to develop new ideas in social work [22]. Although essential, [23] states
thatmore than Prosocialmotivation is needed to stimulate an action. Therefore, this study
adds a creativity factor to understand how prosocial motivation can create and develop
innovation capabilities in the SEI process.

Creativity is an essential factor in influencing the progress of the entrepreneurial
activity. An entrepreneur’s success can also depend on how he utilizes creative and
innovative ideas in running a business. An entrepreneur must have the principle of cre-
ative and innovative ideas to create a business model that can compete with competitors
[24]. Previous research has shown that social entrepreneur has a higher level of creativ-
ity and risk-taking than entrepreneurs in general [14]. Individuals with high creativity
in social work have innovative ideas that can identify various aspects of social prob-
lems so that they can create and improve their positive attitudes towards behaviour in
entrepreneurship so that they can further increase individual intentions in entrepreneur-
ship [25]. Although it is an essential aspect of SEI, the study of the relationship between
creativity in the context of SEI still needs to be explored [14]. Therefore, this research
was conducted to fill the gap in research still wide open about SEI by examining the
relationship between prosocial motivation and aspects of creativity that are important in
the process of social innovation needed in the SEI development process.

2 Literature Review

A. Social Entrepreneurship and Social Entrepreneurial Intention

Social entrepreneurship is a business activity to solve or reduce social problems.
Social entrepreneurship is a combination of a social mission and a commercial approach.
Aiming to solve some social issues, the entrepreneur attracts resources to achieve his
mission and receives income from such activities [6]. The literature review conducted
by [26] shows that, in general, there are two main characteristics of SE: carrying out
business commercialization activities to generate incomewhile simultaneously pursuing
social goals. According to [27], a social entrepreneur acts as an agent of change in the
social sector by running a business that has a business with a mission of creating and
maintaining social value, making various efforts to achieve this mission by carrying out
a process of learning, adaptation and innovation on an ongoing basis by utilizing the
resources owned to achieve goals.

[28] menyatakan bahwa niat suatu keadaan pikiran seorang individu untuk mencapai
tujuan atau path tertentu. According to the TPB, intention is the strongest predictor of
entrepreneurial behaviour [16, 18]. Intention reflects that motivational factors influence
an individual’s behaviour to do something. Social Entrepreneurial Intention (SEI) refers
to an individual’s intention to start a social enterprise. It is a psychological behaviour
that encourages the individual to implement a social plan and eventually become a social
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entrepreneur [29]. Social Entrepreneurial Intention (SEI) is an individual’s willingness
to develop future business activities which help solve social problems [23].

B. Prosocial Motivation and Social Entrepreneurial Intention

Prosocial motivation refers to an individual’s desire to benefit another person or a
community. In organizations, prosocial motivation becomes essential because an indi-
vidual’s impulse to behave does not arise solely because of personal interests but because
of the urge to engage in behaviour that can benefit others [30]. Highly motivated indi-
viduals tend to place the importance of placing the well-being and interests of others
Highly motivated individuals tend to place importance of placing the well-being and
interests of others [31].

Studies conducted by [12] show that an individual’s prosocialmotivation can increase
SEI. Gratitude from others can encourage one’s intentions and behaviours to be more
vital to help others because it can strengthen the experience of self-efficacy [32]. People
usually refrain from helping others because they are unsure of their ability to give
excellent and correct assistance. The research conducted by [33] shows that individuals
with high prosocial motivation and experience in social work are more able to identify
the opinions of others to know what others need., so that they can feel they have the
ability to help others. Prosocialmotivation can also increase the capacity of individuals to
identify opportunities in the realmof social entrepreneurship. Identifying entrepreneurial
opportunities is also a driving factor for strong entrepreneurial intention [34]. Gratitude
from others will be meaningful for someone already helping in social work so they can
be more confident and motivated. Individuals with high prosocial motivation will intend
to do things that can benefit others / other-oriented values [12]. Social entrepreneurship
arises because of a sense of wanting to help others, benefit others and provide social
benefits. Research by [23] also shows a positive influence between prosocial motivation
and SEI. Therefore, the following hypothesis is proposed:

H1: There is a positive influence between Prosocial Motivation and Social
Entrepreneurial Intention.

C. Prosocial Motivation and Creativity in Social Work

Creativity is creating new ideas in various fields that are useful/have results and
can solve a particular problem [35]. The theory of prosocial motivation mentions that
individuals with a high prosocial motivation tend to placemore importance on protecting
the well-being of others in general and will tend to develop their ideas and efforts to
benefit others [21]. Thus, motivated individuals can exchange opinions with others. This
can make it easier for them to adopt the views of others, develop and test their innovative
ideas and share their experiences with others in social work [22]. Similarly, in terms
of communication, feedback from others can stimulate an individual’s innovative ideas
to increase his creativity in social work [12]. Prosocial motivation can make a unique
contribution to a person’s creativity. Having prosocial motivation help an individual to
focus more on the usefulness of the results of his ideas than the intrinsic motivation
and self-efficacy factors [36]. Prosocial motivation makes individuals better understand
what the other person needs by thinking about the problem and considering the opinions
of others who may differ from it [21]. Similarly, research [37] proves a positive and
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reciprocal relationship between prosocial motivation and creativity. For this reason, the
following hypothesis is proposed.

H2: There is a positive influence between Prosocial Motivation on Creativity in
Social Work

D. Creativity in Social Work and Social Entrepreneurial Intention

The theory of planned behaviour (TPB) explains that attitude and perceived
behavioural control can increase an individual’s intention to behave. In addition,
entrepreneurial event theory (EET) also explains that individuals with a positive per-
ception and perception of control over entrepreneurial behaviour have a greater inten-
tion to be entrepreneurial-owned. Individuals with high creativity in social work have
innovative ideas that can identify various aspects of social problems. Creativity in social
work creates a self-positive perception about someone’s perceived behavioural control
to improve their SEI [25]. Individuals with high creativity in social work usually have
innovative ideas that can help identify problems and their solutions, hence this becomes
an opportunity for them to generate ideas in terms of social entrepreneurship Individuals
with high creativity in social work usually have innovative ideas that can help identify
problems and their solutions. Hence this becomes an opportunity for them to generate
ideas about social entrepreneurship [38]. Research by [25] also found that creativity
is the primary antecedent to Entrepreneurial Intention. Because of this, the following
hypotheses are proposed:

H3: There is a positive influence between Creativity in Social Work and Social
Entrepreneurial Intention

In addition, creativity in social work is also expected to influencemediating prosocial
motivation and SEI, as in research conducted [12] which shows that creativity in social
work plays a fully mediating role between prosocial motivation and SEI; therefore, the
following hypothesis is also proposed:

H4: Creativity in Social Work has the effect of mediating Prosocial Motivation and
Social Entrepreneurial Intention.

3 Methodology

This research uses a quantitative descriptive research design. The researchwas conducted
using research models and variables used in previous studies, which aim to describe the
influence of Prosocial Motivation, Creativity in Social Work on Social Entrepreneurial
Intention. This study used non-probability sampling with judgemental sampling tech-
niques on 158 respondents with criteria of students who had been involved in social
work activities, had received entrepreneurship education and did not have a business.
Data collection was carried out using google forms in April and May 2022.

The Measurement of variables in this research uses measurements taken from previ-
ous studies. Meanwhile, the prosocial motivation variable adapts from [30]. The Mea-
surement of variables in this research uses measurements taken from previous studies.
Meanwhile, the prosocial motivation variable adapts from [39]. Meanwhile, the Mea-
surement of social entrepreneurial intention variables adapts the research conducted by
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[40]. This study used a Likert scale ranging from 1 (strongly disagree) to 7 (strongly
agree).

Data analysis was conducted using the Partial Least Square-Structural Equation
Model method through Smart PLS 3.0 software to test the proposed hypothesis. The
first analysis evaluates the measurement model, including convergent testing validity,
discriminant validity, and reliability. It is then continued by assessing the structural
model, including testing R-square, path coefficient, F-square, and T-statistic using one-
tailed tests to find the influence between variables and themediating role of the variable’s
creativity in social work.

4 Result and Discussion

A. Descriptive Analysis of Research

In this study, of the 181 responses that came in, only 158 respondents or 87.3%,
could be further analyzed because they met the established sampling criteria. Regarding
respondent profile, the majority of respondents or 60% of respondents, are female and
come from the Faculty of Education (36.7%) and the Faculty of Economics and Business
(31%). In terms of the frequency of participating in social activities, the majority of
respondents or 62.7% have participated in social activities 1–3 times and 23.4% have
been involved in social activities 4–6 times before.

B. Measurement Analysis (Outer) Model

This study used a variant-based Structural Equation Modeling Partial Least Square
(SEM-PLS) whose data was processed with SmartPLS 3 software. Data analysis using
SEM PLSwas performed in two sequential steps. In the first step, a measurement (outer)
analysis of the model is carried out, which is then continued with the model’s structural
(inner) analysis. Analysis of the measurement model is carried out to check the level of
reliability and validity of the research model [41].

The reliability of the research variables was measured by looking at the value of
Composite Reliability (CR) and Cronbach Alpha. To declare good reliability, CR and
Cronbach Alpha values must be greater than 0.7 [41, 42]. Based on Table 1, the CR and
Cronbach Alpha values in this study are greater than 0.7, and thus the variables in this
study have good reliability. Furthermore, the study’s convergent validity was measured
by looking at the outer loading and Average Variance Extracted (AVE) values. To have
good convergent validity, the outer loading value of each research item must be greater
than 0.7, and the AVE value of each variable must be greater than 0.5. From Table 1 and
Table 3, it can be seen that the outer loading value of each research item is greater than
0.7, and the AVE value is greater than 0.5. Finally, the measurement of the discriminant
validity of the study was carried out by looking at the cross-loading value. To be valid,
the value of the research cross-loading constructs must be greater than 0.7 [41, 42].
Based on Table 3, the value of cross-loading constructs in this study is greater than 0.7
so it can be said that the discriminant validity of this study is good.
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Table 1. measurement model

Variable Item Cronbach’ s Alpha Composite
Reliability

Average Variance
Extracted

Prosocial
Motivation

4 0.869 0.909 0.714

Creativity in Social
Work

9 0.916 0.931 0.601

Social
Entrepreneurial
Intention

9 0.953 0.96 0.727

C. Analysis of Structural (Inner) Model

The next stage after the research construct is declared reliable and valid is to conduct
a structural analysis (inner) of the model, in contrast to covariance-based SEM, which
uses the Goodness of Fit parameter. PLS-SEM structural model analysis looks at the
predictive capabilities of the research model from the determinant coefficient (R2), the
degree of significance of the coefficient path (β value) and the Statistical T value (T
value) [41–43].

The R2 value of the two endogenous variables in this study was 0.167 or 16.7%
for the creativity in social work (CSW) variable and 0.592 or 59.2% for the social
entrepreneurial intention (SEI) variable. This means that 16.7% of the variance of the
CWS variable can be explained by the Prosocial Motivation (PM) variable. A further
59.2% variance of the SEI variable can be explained by the CWS and PM variables
(Table 2).

The hypothesis test in this study was carried out by looking at the significance value
of the path coefficient (β value) and the Statistical T value (T value). Based on Table
4, all hypotheses in the study are accepted. First, the results showed that the Prosocial
Motivation variable positively affected creativity in social work (β = 0.415, T = 5.417,
P = 0.000, with moderate effects of f2 = 0.207). Second, the results of the study also
showed that the social entrepreneurial intention (SEI) variable was influenced by the
Prosocial Motivation β = 0.152, T = 2.337, P = 0.000, with weak effects of f2 =

Table 2. fornell- lacker criterion (discriminat validity)

Variable PM CSW SEI

Prosocial
Motivation (PM)

0.845

Creativity in Social Work
(CSW)

0.415 0.775

Social Entrepreneurial
Intention (SEI)

0.441 0.761 0.853
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0.048), and the creativity in social work variable (β= 0.698, T= 16.32, P= 0.000, with
substantial effects of f2 = 1.002).

Table 3. outer- loading and cross- loading

Indicator PM CSW SEI

PM1 0.841 0.258 0.300

PM2 0.858 0.315 0.376

PM3 0.802 0.324 0.311

PM4 0.878 0.456 0.462

CSW1 0.288 0.753 0.547

CSW2 0.257 0.742 0.592

CSW3 0.208 0.727 0.552

CSW4 0.306 0.703 0.529

CSW5 0.404 0.793 0.564

CSW6 0.396 0.78 0.641

CSW7 0.360 0.841 0.607

CSW8 0.304 0.783 0.580

CSW9 0.338 0.843 0.676

SEI1 0.379 0.591 0.782

SEI2 0.423 0.661 0.863

SEI3 0.391 0.559 0.819

SEI4 0.397 0.621 0.86

SEI5 0.375 0.669 0.921

SEI6 0.349 0.69 0.861

SEI7 0.346 0.725 0.846

SEI8 0.383 0.686 0.89

SEI9 0.349 0.612 0.826

Table 4. hypothesis testing

Path Hypothes is Standardized Beta
(β)

T
Statistic

P
Value

Decision R2 f2

H1 PM -> CSW 0.415 5.417 0.000 Supported 0.167 0.207

H2 PM -> SEI 0.152 2.337 0.01 Supported 0.592 0.048

H3 CSW -> SEI 0.698 16.32 0.000 Supported 1.002
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Table 5. meditation analysis

Path Hypothesis Standardized Beta (β) T
Statistic

P Value Decision

H4 (X1) PM -> (X2)
CSW -> (Y) SEI

0.289 4.734 0.000 Supported

Furthermore, the mediation analysis in this study carried out the coefficient values
of indirect relationships between the PM, CSW and SEI variables, the values of the
interval coefficient and the p-value as seen in Table 5. Based on Table 5, it can be seen
that CSW mediates the relationship between PM and SEI (p-value is 0.000 or less than
0.05). Furthermore, the results showed that the direct relationship between PM variables
and SEI had a positive and significant effect. The indirect effect between the PM and SEI
variables where there is a CSW variable as a mediator also has a positive and significant
influence. Thus, it can be implied that the presence or absence of CSW variables as
mediators can still have a positive and significant effect between PM and SEI variables
in other words, creativity in social work (CSW) has the role of partial mediation.

D. Discussion

Industrialization and modernization cause many social problems issues that need to
be solved.As a developing country, Indonesia is struggling to solvemany social problems
like poverty, unemployment, criminality, etc. Government and private sector’s inability
to solve social problemsmake social entrepreneurship one of the best choices for solving
social problems.Unfortunately, the level of social entrepreneurship in Indonesia still low.

[44] states that the understanding of entrepreneurial intention is at the core of the
study of entrepreneurship because the intention is the first step in exploring, creating and
developing business opportunities. Therefore, in this study context, understanding social
entrepreneurial intention becomes critical to understanding SE behaviour, especially for
developing countries like Indonesia.

This study examines factors forming the social entrepreneurial intention of students
in Indonesia. This research uses prosocial motivation and creativity in social work as
antecedents’ variable that develops SEI.

This study found that prosocial motivation positively and significantly influences
social entrepreneurial intention. This result explains that individualswith a high prosocial
motivation from their experience in social work will cultivate an intention to build their
social entrepreneurship. Therefore, prosocial motivation influences students’ intention
to start social entrepreneurship. This finding aligns with previous study results [12, 23,
33]. When carrying out social activities, the gratitude received from others increases the
prosocial motivation of students. Prosocial motivation then strengthens the desire from
within them to help others, make themselves feel full, and increase personal satisfaction,
so that the higher the prosocial motivation, the greater the tendency to become a social
entrepreneur.

In addition, prosocial motivation also has a positive and significant influence on
creativity in social work, which explains that individuals with high prosocial motivation
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from their experience in social work will tend to increase their creativity in social work
further. Therefore, prosocial motivation is important in increasing individual creativity
in social work. This finding also aligns with previous research study results [12, 21,
45]. Individuals with high prosocial motivation will be eager to solve the problems they
encounter during social activities. To be able to solve problems in social activities they
need creativity to develop opportunities and business ideas that can provide benefits to
others.

The third finding shows that creativity in social work positively and significantly
influences social entrepreneurial intention. This result explains that individuals with high
creativity in social work will have high intentions in social entrepreneurship. Therefore,
that creativity in social work has an essential role in social entrepreneurial intention.
These findings also align with previous research results [12, 25, 38]. Where individuals
with a high level of social creativity can create innovative business ideas. This will then
increase social entrepreneurial intentions.

Moreover, this study further examines the mediating role of creativity in social work
on prosocial motivation with social entrepreneurial intention. The result found that cre-
ativity in social work partially mediates the relationship between prosocial motivation
and social entrepreneurial intention. This result explains that whether or not there is a
role of creativity in social work as a mediator continues to have a positive and significant
influence between prosocial motivation and social entrepreneurial intention.

5 Conclusions, Implications and Suggestions of Research
Limitations

This study discusses some factors that can influence social entrepreneurial intention
among students. The findings reveal that individuals with high prosocial motivation
can not increase their creativity in doing social work through their social activities.
And in the end, they can look for opportunities to produce social entrepreneurship. In
addition, creativity in social work partially mediates prosocial motivation and social
entrepreneurial intention. In the presence or absence of high individual creativity, it can
still increase social entrepreneurial intention through high prosocial motivation.

A. Research Implication

The results of this study make a theoretical contribution to the study of social
entrepreneurship, particularly the study of social entrepreneurial intentions. First, this
study’s results confirm the positive influence of intrinsic motivational variables in the
form of prosocial motivation on the formation of SEI. Second, the results of this study
also confirm the critical role of creativity in creating and developing important social
innovations in the construction of SEI. Third, the results of this study also confirm the
role of creativity in social work as a mediator of the relationship between prosocial
motivation and SEI. Fourth, this research enriches the literature on SEI for developing
countries that still need to be widely studied empirically.

This studymay provide some importantmanagerial implications based on the results.
First, prosocial motivation can increase social entrepreneurial intention. Therefore,
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researchers suggest that relevant institutions provide an overview or lesson on the impor-
tance of doing good to fellow humans and the environment. It can be through a seminar
program that is collaborated with influencers and business actors who also care about
social and environmental.

Second, prosocial motivation can increase creativity in social work. Therefore,
researchers suggest that related institutions bridge students to external communities
related to social service so that they can participate in various social activities to trig-
ger creative thinking in social work. For example, the external organization Gerakan
Mengajar Desa (GMD) focuses on educational equity programs throughout Indonesia.
This aligns with the vision and mission of related institutions to produce professional
teaching graduates. By wheezing the organization, students can increase motivation and
creativity in their social work.

Third, creativity in social work can increase social entrepreneurial intention. There-
fore, researchers suggest that related institutions can provide the latest information about
economic and social issues by subscribing to news platforms such as TechinAsia, Mon-
eyKompas, DailySocial, and others. To be accessed by students so that it can provoke
individuals to think creatively in finding a platform to solve the problem from an eco-
nomic and business point of view. So that individuals can have a high sense of confidence
to accept the risks of the decisions they make and believe that any considerable risk will
significantly impact society and the economy.

B. Research Limitation

The study has some limitations that need to be noted to provide opportunities for
future research. First, this study uses the variables of prosocial motivation, creativity
in social work, and social entrepreneurial intention. The creativity in social work vari-
able in this study was influenced by 16.7% by prosocial motivation, and the social
entrepreneurial intention variable was influenced by 59.2% by prosocial motivation and
creativity in social work. Therefore, researchers recommend considering new variables
that may influence social entrepreneurial intentions that are not studied in this study to
reach more broadly what factors affect a person’s intentions in social entrepreneurship,
such as entrepreneurial self-efficacy, attitude, subjective norms, or perceived behavioural
control. Second, this study used a limited sample of respondents with sample of 158
respondents. Therefore, researchers suggest expanding the research reach by enriching
respondent criteria and increasing the number of respondents so that the research findings
will be more accurate than this study.

Third, this study used 22 question indicators in the questionnaire. Therefore,
researchers suggest enriching the question indicators through other supporting journals
to provide a broader understanding of different sides than this study.
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