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Abstract. The powerlessness of mosque managers in developing creativity and
innovation due to the COVID-19 pandemic, especially in the use of information
technology, requires understanding, especially the demands of the community
who request that mosques can return to exist in response to the public’s longing
for the need as a more effective place of worship and da’wah. The broadcasting
industry as part of the mass media industry has an important role in contributing
to the process of empowering communities affected by the pandemic from vari-
ous sectors of life, including the religious or religious life sector. The formulation
of the problem and the purpose of this research is how the appropriate empow-
erment program strategy by the local broadcasting industry can be a model of
empowerment as well as a reference for the broadcasting industry in Indonesia in
making similar empowerment programs in the field of da’wah that can be carried
out in places of worship or institutions affected by the COVID-19 pandemic. This
research employed empowerment theory as well as corporate social responsibility
theory. This qualitative research is a case study involving a number of informants
from broadcasting institutions, mosque administrators, and the Indonesian Ulema
Council of Central Java with data analysis techniques through ATLAS.ti software.
The software organized, coded, and analyzed the primary research data obtained
from interview transcripts. The results of the study indicate that there is a link
between People Power and Empowering, namely the importance of the role of the
Cyber Army and Empowering Society (prosumer/being both subject and object)
resulting from the empowerment program by Television of Udinus Campus for
the Great Mosque of Central Java managers. That TVKU as part of the broad-
casting industry contributes to the process of social transformation as well as
the transformation from conventional da’wah to digital da’wah that produces will,
awareness, intelligence, empowerment, progress, andwelfare forMAJTmanagers
in increasing innovative da’wah content during the covid 19 pandemic.
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1 Introduction

Indonesia has been facing an uncertainty during the pandemic period. When it ends is
not certain, and it has caused an unfortunate impact on slow activities of various aspects
of people’s lives. This uncertainty can be seen in the form of symptoms of Volatility,
Uncertainty, Complexity, and Ambiguity (VUCA) in various aspects of life. In addition
to the points of places of worship, another impact that is also felt is the disruption of
the da’wah process carried out by the preachers. Of course this has become a serious
problem in the construction of communication between the ummah and the ulama so far
it has become an inner need between each other to complement each other. The activities
of the preachers can no longer be carried out normally. In addition to the rules that do
not allow the occurrence of crowds, the rules to maintain a distance cause the movement
of da’wah to be limited.

The powerlessness of mosque managers in developing creativity and innovation in
the midst of a pandemic, especially in the use of information technology, seems to need
to be understood, especially the demands of the community asking for mosques to exist
again, answering the community’s longing for the need as a place of worship and a more
effective way of da’wah. The theory that mosques should contribute to the life of the
wider community also seems to have to be re-examined if without the participation or
involvement of other parties who should also think about problems or conditions like
today.

This condition also happened to the Great Mosque of Central Java (MAJT), a rep-
resentation of the largest grand mosque in Indonesia and even Southeast Asia were also
affected. MAJT’s location is on Jalan Gajah Raya, Sambirejo Village, Gayamsari Dis-
trict, Semarang City, Central Java, has 7,699 m2 of building area with a capacity of
fifteen thousand worshipers, was unable to carry out congregational prayer and da’wah
activities normally. In addition to the da’wahmodel with a limited number of worshipers,
worship is also carried out with strict protocols and even uses online methods. Luckily
at the Great Mosque of Central Java (MAJT), it has a community of teenagers who
are interested in developing the world of broadcasting which is under the guidance and
empowerment of one of the local television stations in Central Java, namely PT. Udinus
Campus Television or better known as TVKU Semarang.

In Central Java, based on data from the Central Java Regional Indonesian Broadcast-
ing Commission (KPID), there are 21 local television stations that are actively broadcast-
ing. The broadcasting industry as part of themassmedia industry has an important role in
contributing to the process of empowering communities affected by the pandemic from
various sectors of life, including the religious or religious life sector. Bram Hermawan
(2013) states that the function of local television as a medium for the public sphere and
cultural identity cannot be separated from its commercial character; however, the local
television broadcasting industry must stand between the functions of corporate interests
and social functions.

The impact that can be felt so far is an extreme change in the worship procedures and
the way of da’wah that takes place in mosques, i.e. from real or offline activities to being
passive indoors or online activities. This is, indeed, a new challenge. The challenge is
how da’wah can be packaged in the form of creating interesting content that can answer
the needs of the community that da’wah does not have to be monotonous, carried out in
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one place, and can only be enjoyed by certain communities at one time. This problem
becomes difficult to answer when mosque resources or human resources are still met
with a number of classic problems, namely the lack of participation in the number of
youth and mosque congregations, the management of takmir or mosque administrators
who are relatively old, making it difficult to innovate and develop da’wah activities in
mosques.

Currently, there are still few religious leaders who have in-depth knowledge and try
digital da’wah. This challenge becomes a demand in the digital era that religious experts,
kyai, ulama, preachers, ustadz and ustadzah should understand information technology,
not only mastering the material but also technology that is the medium for delivering
da’wah. It is even highly recommended, if you are not yet qualified in this field, it is
recommended to have a companion group who can understand technology quite well.
According to Achmad Arifulin Nuha (2020) stated that; Preachers face the challenges of
the cyber culture era, where the flow of information and cultural developments is related
to an all-digital world accompanied by the right challenges and strategies to convey
Islamic teachings in the modern era [1].

The formulation of the research problem is how the conventional ulama’s da’wah
process in creating da’wah content in the Great Mosque of Central Java (MAJT) and
how is the empowerment program strategy carried out by TVKU Semarang as part of
the local broadcasting industry in creating the digital da’wah transformation of ulama in
the era of convergence. Furthermore, the purpose of this research is to find out how the
conventional ulama’s preaching process in creating da’wah content in the Great Mosque
of Central Java (MAJT) and to formulate an appropriate empowerment program strategy
by the local broadcasting industry so that it can be a model of empowerment as well as
a reference for the broadcasting industry in Indonesia in making Similar empowerment
programs can be carried out at places ofworship or institutions affected by theCOVID-19
pandemic.

2 Theoretical Framework

The theory used in this research is Empowerment Theory. In terms of language, empow-
erment is a process, method, or empowerment of the ability to carry out or carry out an
activity in the form of reason, effort, or effort [2]. On the other hand, the unification of
human life according to a system of sustainable customs and is bound by common sense
or a sense of identity called the community [3]. From various explanations regarding
group development, community empowerment is always interpreted as an effort to give
it a useful authority for their voices to be heard, so that they can contribute to planned
things and decisions that have an impact on their community [4]. The powerlessness
that shifts to a condition of relative control over a life, destiny, and environment is the
meaning of empowerment [5].

Community empowerment according to Chambers (1995) [6] is an idea to improve
the economy regarding social value. This concept describes a paradigm that builds new
things “people centered, participatory, empowering, and sustainable”. From the point
of view of operational processes, there are two tendencies in his idea of empowerment.
The first is the primary tendency, which is a process of giving some strength, power,
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or ability to a particular community with the aim of empowerment. This process can
be complemented by efforts to build material assets to provide support for self-reliance
development through the group; and second, secondary tendencies, namely the process
of giving inspiration, encouragement or motivation to individuals to have the ability or
empowerment to make life choices through a dialogue process.

The next theory is the theory of Corporate Social Responsibility (CSR). Corporate
Social Responsibility (CSR) is a form of obligation of the company in carrying out its
responsibility for the decisions taken to determine the system and steps by observing
stakeholders and the environment, which carry out their activities based on the legal
provisions applicable in the company [7]. That one aspect of CSR implementation is the
ongoing commitment to thewelfare of a local community around. The implementation of
CSR is regulated in Article 74 of Law Number 40 of 2007 Limited Liability Companies
(UUPT) regarding CSR obligations for Limited Liability Companies (PT).

The three basic principles of corporate social responsibility (CSR) from the concept
of the Triple Bottom Line According to Archie B. Carroll are conceptual. Various com-
panies use this concept for balance in terms of social, economic, and environmental. The
bottom line is that the company’s profit (profit) is not only the reason for the company’s
sustainability and growth, but the company’s real activities towards the environment
(planet) and society (people). It aims to create sustainable development (sustainable
development).

In this study, the context of the operationalization of empowerment carried out refers
to the thought of empowerment of two patterns of tendencies. First, the pattern of pri-
mary tendencies, namely as PT Televisi Kampus Udinus (TVKU) Semarang, which is
a medium with good management, has a tendency how its broadcast media can give or
transfer to mosque youth some of the power, strength, or ability or power to become
more empowered, and scholars to involve themselves in the process. This process can
be more complete by seeking the development of material assets of PT Televisi Kampus
Udinus (TVKU) Semarang to support the development of independence in the Great
Mosque of Central Java (MAJT) through an independent broadcasting group. Second,
the secondary tendency, which focuses on the process of providing program design
proposals, the process of encouraging or motivating mosque stakeholders, in this case
mosque youth and ulama, to have the ability and empowerment to determine the goals
of the da’wah transformation process carried out.

The understanding of the concept of empowerment through CSR is closely related
to understanding the empowerment cycle, because the basis of empowerment is the
existence of interrelated efforts or efforts to position a group so that they are more
directly involved in deciding the direction of the group’s progress. This means that an
empowerment program can only run in one cycle and end at a point, but there needs to
be periodic continuity and continuous quality improvement from one stage to the next
[8].

3 Research Method

This research method uses a qualitative method approach with a case study approach
strategy. This study captures the facts of the condition of da’wah during the pandemic
at the Great Mosque of Central Java (MAJT), as well as how TVKU’s contribution as a
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Table 1. Data Collection Methods and Instruments

No Method Instrument Data source

1 Interview Interview Guide Informants (ulama and kyai,
managers of the Central Java
Grand Mosque, TVKU
management team, Central
Java Indonesian Broadcasting
Commission)

2 Observation Guide Observation Observation of the activities of
youth and scholars, training of
the TVKU team in production
da’wah program

3 Documentation documentation tools;
CamPro, cellphone,
laptop etc.

Official and personal
documentation as physical
evidence of activities carried
out during the process
production in progress

4 Focus Group Discussion
(FGD)

Offline discussions and
applications via zoom
meeting

TVKU Commissioner, TVKU
team, Central Java Mui,
Central Java Grand Mosque
Manager,
YouthRepresentative.

representation of the local broadcasting industry in Central Java mosques in innovating.
Data collection techniques were carried out to collect data to complement additional
data. The following data collection techniques were carried out in this study (Tables 1
and 2).

Data analysis in this study used the ATLAS.ti software analysis. Researchers orga-
nize, code, and analyze research data obtained efficiently and structured from interview
transcripts as primary data collected for further triangulation with various types of data
collection.

4 Results and Discussion

4.1 Conditions of DA’WAh During the Pandemic at the Great Mosque of Central
Java (MAJT)

Based on data processing using ATLAS.ti software, the results of the study show that a
problem rises. This has to do with digital da’wah. Digital da’wah may concern human
resources, digital capabilities, media management, and commitment to the continuity of
the da’wah. The market or market share of religious content is quite large, this potential
can be further maximized. However, MAJT is still lacking in human resources who
master technology. Therefore, Human Resources in the media are needed that focus on
the issue of mosque empowerment (Fig. 1).
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Table 2. Description of Informants

No Nama Jabatan Sumber Data

1 Prof Dr. Ir. Edi
Noersasongko M.Kom

TVKU President
Commissioner

Focus Grup Discussion
(FGD)

2 Dr KH Ahmad Darodji Chairman of the Indonesian
Ulema Council (MUI)
Central Java

Focus Grup Discussion
(FGD)

3 Drs. KH. Muhyiddin, M.Ag Head of the Central Java
Grand Mosque Secretariat
Office (MAJT)

Focus Grup Discussion
(FGD)

4 Dr KH Multazam Ahmad,
MA

Chairman of the
Baiturrahman Grand
Mosque Takmir Semarang

Focus Grup Discussion
(FGD)

5 Ir KH Khammad Ma’sum
Alhafidz (Gus Khammad)

Chairman of the Takmir of
the Great Mosque of
Kauman Semarang

Focus Grup Discussion
(FGD)

6 KH Taufiqurrahman Msi. Member of the Central Java
MUI Da’wah Commission

Interview

7 Ari Yusmindarsih Coordinator of the
Broadcasting Contents of the
Regional Indonesian
Broadcasting Commission
(KPID) Central Java

Interview

The ulama need to be given additional training to support the process of delivering
their da’wah. This will have an impact on awareness of the use of digital media that
needs to be improved in the delivery of digital da’wah. This issue was caught by TV
Ku as a medium that uses public frequencies to broadcast da’wah events during the
pandemic. This condition is based on the role of TV media, which has an important role
in encouraging the community during a pandemic and requires commitment, consistency,
and continuity in the implementation of digital da’wah. The sustainability of a program
requires a variety of support systems, one of which is supporting sponsors to support
the sustainability of the program. The cost is quite high, for example Rp. 500,000 for 1
h of broadcast on a local TV station, making it difficult for mosque managers to reach
the media. This can be an opportunity to implement empowerment programs through
TVKU media. The coverage of TVKU broadcasting area is still quite clear if captured
in the Semarang city area, which is a challenge for TVKU in increasing accessibility.

4.2 The Model for Empowering Digital DA’WAh of Ulama in the Covid-19
Pandemic Period

Based on the results of interviews and focus group discussions with resource persons,
the resulting empowerment model is as follows:
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Fig. 1. MAJT Da’wah Problems

Figure 2 shows that there are three empowerment models, including: (1) people
center, (2) participatory, and (3) empowering.Meanwhile, the sustainable empowerment
model is not part of the da’wah empowerment at MAJT.

(1) People center. The development paradigm that focuses on people centered devel-
opment, has a participatory model orientation centered on the audience through social
mapping and physical mapping. In line with the pluralist perspective where empower-
ment is also a process of helping groups or individuals that are effectively adapted to
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Fig. 2. MAJT Da’wah Empowerment Model

their needs. This is done through a learning process to improve skills through TVKU
media.

TVKU is oriented towards developing the abilities of mosque youth by providing
journalistic training to practically train them in creating interesting content by optimizing
the convergence of various media platforms. Then also conduct public speaking training
to hone skills as a presenter. The youth of the mosque together with the cyber army
(students) became the people center to create religious content and at the same time
disseminate it to the public.

(2) Participatory. Participation is another significant performance of TVKU. The
media has so far participated in religious community activities by popularizing local cler-
ics from Semarang or Central Java. TVKU’s participation is seen from the involvement
of mosque youth in the production process. TVKU is also active in mosque-management
or takmir forums and religious outreach.

(3). Empowering. The condition of the TVKU industry as a local TV during non-
pandemic and pandemic times is different because the congregation cannot attend Live
Events such as Live Recitations. TVKU’s CSR activities are an empowering step or a
real contribution to the community and KPID as a broadcasting institution. The purpose
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of empowering TVKU’s CSR is to expand the network, provide benefits, education as
well as entertainment to the community. TVKU accommodates Human Resources for
empowering by preparing a cyber team, namely a cyber army team that is on standby
to viral religious activities. Through the empowering model, Da’wah Youtubers are
created as content creators and can produce financially independently. With TVKU’s
contribution, it means “prospering the mosque” by actively engaging in social activities.
The mosque has become a center of trying, a center of learning, a center of empowering
society and even a center of enhancing society.

With the principle of empowering society, MAJT can be a subject or creator and not
just an object. Parties involved or stakeholders in empowering society inmosques include
mosque congregations, mosque environment, and people who are active in mosques.
Empowering society means that MAJT as a mosque continues to provide benefits to
them so that stakeholders can take partmore and not only become spectators (consumers)
but as prosumers (producers and consumers). The way to empower MAJT is to design
various kinds of da’wah activities that can later be collaborated with online media which
in the end will benefit not only the congregation of the mosque but also the wider
community. The content created in empowering is related to spiritual/religious content
that is oriented to the balance of the world and the hereafter with rewards as benefits.
An example is the study of the yellow book which is disseminated by converging digital
and conventional media so that the benefits are more massive.

The research findings also show that there is a link between People Power and
Empowering, namely the importance of the role of the Cyber Army and Empower-
ing Society (prosumer/being both subject and object) resulting from the empowerment
program by TVKU for MAJT managers.

As part of the local television broadcasting industry media, TVKU in this case
plays an important role in the process of social transformation as well as the trans-
formation from conventional da’wah to digital da’wah that produces will, awareness,
intelligence, empowerment, progress, and welfare for MAJT managers in increasing
innovative da’wah content in Indonesia. The time of the covid 19 pandemic.

5 Conclusion and Suggestion

The digital da’wah empowerment model includes people center, participatory, and
empowering. TVKU is a medium that develops society independently. The involvement
of mosque youth as cyber army as content creator becomes bottom-up empowerment.
Mosque managers who have been empowered at the next stage can have autonomy
in decision-making, participatory local self-reliance obtained from the social learning
process through empowerment programs. Therefore, the recommendations in the study
include: (1) Engagement through mosque forum. Participate in popularizing the poten-
tial of local clerics, involving mosque youth in the program production process, actively
involved inmosque forums and socializing religious activities). (2) Participation through
training activities. TV Ku provides journalistic training, public speaking training for
mosque youth/mosque managers so that they can support the ability to create content
and manage religious programs). (3). Empowerment through digital da’wah. Designing
a variety of digital da’wah activities through empowering society so that it can be widely
accessed by the community.
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