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Abstract. The purpose of this study was to determine the Effect of Competitive-
ness of SNS use, Trust of SNS use, Usefulness of SNS use, Perceived Ease of use,
and Perceived PrivacyRisk on Sustainable Entrepreneurial Intentions through Per-
ceivedDesirabilityModerated Entrepreneurial Self-Efficacy (Study on Students at
Padang City). This type of research is causative. The population in this study were
students in the city of Padang. The number of research samples was determined
based on the formula of Hair et al. A total of 324 people were selected using the
proportional sampling method and purposive sampling technique. The data used
is the type of primary data obtained through distributing questionnaires to students
in the city of Padang with predetermined criteria. The analytical method used is
SEM analysis using PLS. The results showed that the competitiveness of SNS
use, usefulness of SNS use, and perceived privacy risk had a significant effect
on perceived desirability, while trust of SNS use, perceived ease of use had no
significant effect on perceived desirability, perceived desirability had a significant
effect on sustainable entrepreneurial intentions., and entrepreneurial self-efficacy
does not moderate the relationship between perceived desirability and sustainable
entrepreneurial intentions on students in Padang City.

Keywords: Competitiveness of SNS use · Trust of SNS use · Usefulness of SNS
use · Perceived Ease of use · Perceived Privacy Risk · Sustainable Entrepreneurial
Intentions · Perceived Desirability and Entrepreneurial Self-Efficacy

1 Introduction

In the current era of digitalization and intense competition, people must be able and take
advantage of these opportunities so that they can survive with the times. In developing
and developed countries, the government must be able to seize opportunities in the fields
of education, economy and business so that they can continue to compete with other
countries.
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Education will give birth to intelligent people who are able to see opportunities, with
the economy and business will make the community able to build Indonesia into a finan-
cially independent country. And the area that the government needs to pay attention to at
this time that has a big influence on the country is the field of student entrepreneurship.

Entrepreneurship is very important because it aims to maintain and increase employ-
ment, market innovation, can reduce poverty and be able to increase economic devel-
opment [1]. Entrepreneurship is one of the good answers for economic development
because it provides jobs, generates income, fosters innovation, economic efficiency, and
social prosperity [2].

Based on Table 1, the number of unemployment at the academy/diploma and univer-
sity level from 2019 to 2020 has not seen a consistent decline, because in certain months
it has increased.

Table 2 shows the number of unemployed at the academy/diploma and university
level inWest Sumatra from2020 to 2022whichhas the highest percentage of unemployed
from other education levels.

The phenomenon of lowentrepreneurial intentions is an important issue to be studied.
Some people think about creating jobs, and many hope to become employees, laborers
or simply sell their energy in hopes of being rewarded. There is a negative view held by
the community that makes them not want to become an entrepreneur who is influenced
by psychological factors such as unstable income sources, lack of respectability, low
jobs and so on [3].

Students are the most expected resource to become entrepreneurs, or college is a
good place to develop creativity and ideas, so that graduates are expected to be able to
produce new entrepreneurs [4].

Table 1. Open Unemployment by Highest Education Graduated

Highest 
Education 
Completed

2018 2019
2020 2021

February August February August February August February

No/never been 

to school
42,039 31,774 35.655

40,771 35,761 31,379 20,461

No / not 

finished 

elementary 

school

446,812 326,962 435,655
347,712 346,778 428,813 342,734

SD 967,630 898,145 954,010
865,778 1,006,744 1,410,537 1,219,494

junior high 

school
1,249,761 1,131,214 1,219,767

1,137,195 1,251,352 1,621,518 1,515,089

General high 

school/high 

school

1,650,636 1,930,320 1,680,794
2,008,035 1,748,834 2,662,444 2,305,093

Vocational 

High 

School/Vocati

onal High 

School

1,424,428 1,731,743 1,381,964
1,739,625 1,443,522 2,326,599 2,089,137

Academy/Dipl

oma
300.845 220,932 269.976

218,954 267,583 305,261 254,457

University 789,113 729,601 839,019
746,354 824,912 981,203 999,543

Total 6,871,264 7,000,691 6,816,840
7,104,424 6,925,486 9,767,754 8,746.008

Source: BPS:2021
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Table 2. Open Unemployment by Highest Education Graduated (Percent) in Sarat

Highest 
Education 
Completed

2020 2021

February August February August

SD and below 3.39 3.58 3.48
4.03

junior high school 5.46 4.92 5.97
6.31

General high 

school/high 

school

5.12 18.38 6.88
7.71

Vocational High 

School/Vocational 

High School

7.74 10.58 7.81
8.80

Academy/Diplom

a
4.02 9.12 11.65

8.35

University 8.11 11.50 11.42
8.09

Source: https://sumbar.bps.go.id

This study focused on college students on the basis that younger people are more
willing to be self-employed [5] and that the willingness to be self-employed decreases
with age [5] (Graph 1).

According to theGlobal Entrepreneurship Monitor (GEM) 2019/2020 report regard-
ing the age distribution of entrepreneurs, the age group of 18 to 34 years has the high-
est population for almost every geographic area as young people are apparently more
interested in making positive changes in their world through social entrepreneurship [6].

Based on several researchers who have examined the entrepreneurial intentions of
students in the city of Padang, such as Yuhendri (2014) at Padang State University, Rani,
R. (2019) at Andalas University, Fauziati, P., & Suryani, K. (2020) at Bung University.
Hatta, Dewi, M., Radyuli, P., Febriana, N., & Eliza, E. (2020) at the Putra Indonesia
University “YPTK” Padang, which underlies previous research interested in examining
students’ entrepreneurial intentions due to the low entrepreneurial intentions of students.

So that academics, educators and policy makers need to examine the motivational
factors that can stimulate the entrepreneurial intentions and behavior of students [1].
Intention is a state of mind or attitude that influences entrepreneurial behavior. [7].
Intention is very important for an entrepreneur to start his new business idea [8].

Graph 1. Entrepreneurial Intentions byAge,GEM2009– 2016. Source:Global Entrepreneurship
Monitor 2016–2017
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Sustainability is an important topic to be understood and developed by businesses,
governments, non-governmental organizations, and students [9]. Because sustainable
entrepreneurship is needed to solve social problems that exist in society effectively, and
needs to have the ability to seek opportunities in an uncertain environment and pursue
social and economic well-being.

Based on preliminary research on students’ sustainable entrepreneurial intentions
in the city of Padang seen that as much 51,28% respondents state own a business or
have had a business. Then asked again about “Is the business still running?” as much
82.05% of respondents state that the business already no walk. Then asked again about
“Will your business be the goal of your work?” as much 87.18% respondents state that
business the open Becomes objective his job. This thing show that still low intention
students in the city of Padang for entrepreneurship sustainable.

According to Shapero, there are three dimensions that determine entrepreneurial
intention, namely perceived desirability, perceived feasibility and propensity to act [7].

Perception of desire is very important for someone in seeing a business opportunity.
Because someone who has high entrepreneurial intentions, requires confidence that can
encourage him to succeed. The perception of desire has a high tendency among students
to start their own business [10].

Such as the Entrepreneurship Student Creativity Program (PKMK) which is one
of the programs in the learning/education system in universities [11]. In fact, not all
entrepreneurial student groups have the intention to continue their entrepreneurial experi-
ence after completing their education. For example, the evaluation of the entrepreneurial
student program at the State University of Padang which was carried out based on
the components, the results obtained that the level of achievement/results given in the
Entrepreneurial Student Programwas still lacking, this could be seen from the large num-
ber of businesses that had stopped. Ramadhana, MR, & Wira, V. (2019) research which
is based on the fact that some of the online entrepreneurs of Padang State Polytechnic
students quit [11]. This is indicated due to a lack of confidence to manage a business,
a lack of readiness to overcome business risks, the perception that entrepreneurship
requires large capital. This perception is caused by the low self-confidence of students
in the world of sustainable entrepreneurship.

So it is very important to grow students’ self-efficacy for their ability to create
something in relation to sustainable entrepreneurial intentions. As in Research [12–
15] have demonstrated self-efficacy as an important component for the formation of
entrepreneurial intentions and opinions [15] self-efficacy is a driver of sustainability-
oriented entrepreneurial intentions.

The rapid growth of information technology is accompanied by the increasing growth
of internet users in Indonesia. According to Wasesa, based on calculations by the
Indonesian Internet Service Providers Association (APJII), there were around 25million
internet users in 2007.

The increase in internet users will continue to increase by about 25% every year.
This increase is due to the ease of controlling information in the hands of the public
[16]. Internet technology and social media have a great impact on business operations
and success [17].
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Although the use of this social networking site has increasedworldwide, in Indonesia
there are still fewwho use it for entrepreneurship among students. Because students gen-
erally use social media only for their own entertainment and pleasure, they spend more
time playingwith socialmedia than on useful things such as using it for entrepreneurship.

There are users’ concerns about online disclosure of information and found that
online users’ concerns relate to the unlawful exchange of information and their fear of
violating their individual privacy rights [18].

The impact of SNS adoption on entrepreneurial intentions can be assessed by apply-
ing the concepts and theories embedded in the IT adoption literature. Based on TAM,
entrepreneurial intention to adopt social media, and factors influencing entrepreneurial
intention, this study identifies five factors that are considered relevant for the influence of
SNS on entrepreneurial intention. These factors include perceived competitive usability,
perceived ease of use, perceived competitive pressure, perceived privacy risk, and trust
in social media sites [8]. These five factors are considered most likely to influence the
entrepreneurial intention of individuals to adopt SNS as a business platform for their
entrepreneurial activities. So that these factors have been included to be tested in this
study.

Based on the background and urgency of the research that has been described above,
so that researchers are interested in assessing “The Influence of Competitiveness of SNS
use, Trust of SNS use, Usefulness of SNS use, Perceived Ease of use, and Perceived
Privacy Risk on Sustainable Entrepreneurial Intentions through Perceived Desirability
Moderated Entrepreneurial Self-Efficacy (Study on Students in Padang City).

2 Method

This type of research is causative and the data obtained are analyzed quantitatively.
According to [19] causative research aims to analyze the effect of one variable with
other variables.

This study aims to obtain evidence of a causal relationship (causal) between indepen-
dent variables consisting of the competitiveness of SNS use, trust of SNS use, usefulness
of SNS use, perceived ease of use, and perceived privacy risk on the dependent variable
Sustainable Entrepreneurial Intentions through perceived desirability as an intervening
variable and moderated by entrepreneurial self-efficacy.

This research was conducted in the city of Padang to students in the city of Padang.
While the time of this research is in October 2021 until it is finished. To obtain the data
needed in this study used a questionnaire technique. Questionnaire is a data collection
technique that is done by giving a set of questions or written statements to respondents
to answer (Sugiyono, 2015). The collected data will be processed using Smart PLS.
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Fig. 1. Research Model

3 Results and Discussion

3.1 Research Model

Figure 1 is a research model using SEM PLS.

Fig. 2. Outer Research Model
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3.2 Evaluation of Measurement Model (Inner Model)

See Fig. 2.

3.2.1 Convergent Validity

Based on the Table 3, it can be seen that each research variable indicator has a loading
factor value> 0.5. Based on the results of the factor loading, it can be concluded that the
construct has good convergent validity. So the measurement model can be tested further.

Table 3. Outer Loading _

No Moderation I i X1 X2 X3 X4 X 5 Y Z

i’z 1,627

i.35 0.712

i.36 0.764

i.37 0.762

i.38 0.682

x1.1 0.785

x1.2 0.731

x1.5 0.737

x1.6 0.645

x2.7 0.707

x2.8 0.668

x2.9 0.568

x2.10 0.885

x3.12 0.662

x3.14 0.747

x3.15 0.772

x3.16 0.710

x3.17 0.711

x3.18 0.717

x4.19 0.671

x4.20 0.717

x4.22 0.738

x4.23 0.773

x4.24 0.713

x5.28 0.760

(continued)
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Table 3. (continued)

No Moderation I i X1 X2 X3 X4 X 5 Y Z

x5.31 0.716

X5.32 0.705

x5.33 0.691

x5.34 0.669

y.48 0.723

y.49 0.770

y.50 0.715

y.52 0.701

z.40 0.738

z.41 0.673

z.44 0.718

z.45 0.689

z.46 0.733

Source: Data Processed From Research Results (2022)

Table 4. Average Variance Extracted (AVE)

Variable Average Variance Extracted (AVE)

Moderation Effect I 1,000

X1 0.530 _

X2 0.513

X3 0.519 _

X4 0.522

X 5 0.503 _

Y 0.529 _

Z 0.505

I 0.534 _

Source: Data Processed From Research Results (2022)

Based on Table 4, it can be seen that the AVE value for all constructs is >0.5. It
aims to measure the level of variance of a component of the construct compiled from the
indicators. The recommended AVE value should be more than 0.5. Thus the convergent
validity measurement model in this study can be said to be valid.
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Table 5. Cross Loading
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Table 6. Fornell-Lacker Criterion

Variable Moderation
Effect I

i X1 X2 X3 X 4 X5 y z

Moderation
Effect I

1,000

i -0.069 0.731

X1 -0.068 _ 0.445 0.728

X2 -0.105 _ 0, 161 0.438 0.716

X3 -0.038 _ 0.377 0.496 0.451 0.721

X 4 -0.079 _ 0.354 0.469 0.419 0.866 0.723

X5 -0, 115 0.135 0.306 0.365 0.671 0.671 0.709

y -0, 138 0.363 0.354 0.224 0.215 0.219 0.148 0.727

z -0, 135 0.296 _ 0.320 0.299 _ 0.206 0.254 0, 197 0.409 0.711

3.2.2 Discriminant Validity

Based on Table 5, it can be seen that the cross loading value has a higher correlation
value for the indicator compared to the indicator correlation value with other constructs.
Based on the evaluation of the related model, it was concluded that the measurement
model was valid.

Based on Table 6, it can be seen that the AVE value of the Moderation I variable is
1,000. This value is greater than the correlation value of the entrepreneurial moderating
variable self-efficacy is equal to competitiveness of sns use, trust of sns use, usefulness of
sns use, perceived ease of use, perceived privacy risk, sustainable entrepreneurial inten-
tions, perceived desirability this also applies to other variables. Based on the evaluation
of the relationshipmodel, it can be concluded that the discriminant validitymeasurement
model has been met and is said to be valid.

3.2.3 Proportionate Reliability

Based on the Table 7, it can be seen that Cronbach’s Alpha shows a good level of
reliability. Furthermore, the value of composite reliability can be seen that the value
of each variable in composite reliability is above 0.6. Thus these results indicate that
each research variable has met the research criteria so that it can be concluded that all
variables are said to be reliable.

3.2.4 Colleniarity

collinearity test results in the VIF value column, namely the entire VIF value of the
statement item for each variable is not greater than 5, it can be concluded that there is
no multicollinearity in the independent variables (Table 8).
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Table 7. Cronbach’s Alpha and Composite Reliability Values

Variable Cronbach’s Alpha Composite Reliability

moderation effect 1,000 1,000

x1 0.704 0.818

x2 0.736 0.804

x3 0.815 0.866

x4 0.771 0.845

x5 0.767 0.835

y 0.705 0.818

z 0.758 0.836

i 0.710 0.821

Table 8. Variance Inflation Factor (VIF) Test

Requirement items VIF

i’z 1,000

i.35 1,237

i.36 1,441

i.37 1.539

i.38 1.363

x1.1 1,574

x1.2 1,498

x1.5 1.324

x1.6 1,256

x2.10 1.336

x2.7 1.521

x2.8 1,629

x2.9 1.360

x3.12 1.355

x3.14 1,587

x3.15 1,727

x3.16 1,548

x3.17 1,632

(continued)
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Table 8. (continued)

Requirement items VIF

x3.18 1,680

x4.19 1,453

x4.20 1.525

x4.22 1,491

x4.23 1,617

x4.24 1,457

x5.28 1,233

x5.31 1,577

x5.32 1,497

x5.33 1,673

X5.34 1,649

y.48 1,235

y.49 1,407

y.50 1,328

y.52 1.343

z.40 1,442

z.41 1.381

z.44 1,280

z.45 1,433

z.46 1.550

3.3 Evaluation of the Structural Model (Inner Model)

Based on Table 9 in this study, it can be seen that R2 sustainable entrepreneurial intentions
are 0.237means that the variables perceived desirability and entrepreneurial self-efficacy
explains the variable of sustainable entrepreneurial intentions by 23.7%, the remaining
76.3% is explained by other constructs other than those studied in this study.

R2 _ perceived desirability of 0.263%means that the variables competitiveness of sns
use, trust of sns use, usefulness of sns use, perceived ease of use, and perceived privacy

Table 9. R Square. Test Results

Variable R Square R Square Adjusted

sustainable entrepreneurial intentions (y) 0.237 0,230

perceived desirability (I) 0.263 0.252
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Table 10. Hypothesis Test Results

No Hypothesis P Values Note:

1 competitiveness of SNS use → → perceived desirability 0.000 Accepted

2 trust of SNS use → → perceived desirability 0.238 Rejected

3 usefulness of SNS use → → perceived desirability 0.033 Accepted

4 perceived ease of use → → perceived desirability 0.224 Rejected

5 perceived privacy risk → → perceived desirability 0.008 Accepted

6 Perceived desirability → → Sustainable Entrepreneurial
Intentions

0.000 Accepted

7 Moderation Effect 0.222 Rejected

Entrepreneurial self-efficacy moderates the effect of perceived
desirability on Sustainable Entrepreneurial Intentions

0.000 Accepted

risk explain the perceived desirability of 26.3%, the remaining 76.7% is explained by
other constructs outside investigated in this study.

3.4 Hypothesis Test

See Table 10.

4 Conclusions

From the results and discussion of the research, it can be concluded

1. The first hypothesis is accepted with P Values of 0.000. These results indicate that the
competitiveness of SNS use has a significant effect on the perceived desirability of
students in Padang City, as evidenced by the probability value (P 0.00 0 ≤≤ 0.05). It
can be interpreted that if there is an increase in the competitiveness of SNS use, it will
increase the perceived desirability of students in Padang City, so the first hypothesis
is accepted.

2. The second hypothesis is rejected with P Values of 0.238. These results indicate that
the trust of SNS use has no significant effect on the perceived desirability of students
in the city of Padang, as evidenced by the probability value (P 0.238 ≤≤ 0.05). So
the second hypothesis is rejected.

3. The third hypothesis is accepted with P Values of 0.033. These results indicate that
the usefulness of SNS use has a significant effect on the perceived desirability of
students in Padang City, as evidenced by the probability value (P 0.033 ≤≤ 0.05).
It can be interpreted that if there is an increase in the usefulness of SNS use, it will
increase the perceived desirability of students in the city of Padang. So that the third
hypothesis is accepted.
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4. The fourth hypothesis is rejected with P Values 0.224. These results indicate that the
perceived ease of use has no significant effect on the perceived desirability of students
in the city of Padang, as evidenced by the probability value (P 0.224 ≤≤ 0.05). So
the fourth hypothesis is rejected.

5. The fifth hypothesis is accepted with P Values of 0.008. These results indicate that
perceived privacy risk has a significant effect on the perceived desirability of students
in the city of Padang. also evidenced by the probability value (P 0.008≤≤ 0.05). It can
be interpreted that if there is an increase in perceived privacy risk, it will increase the
perceived desirability of students in Padang City. So the fifth hypothesis is accepted.

6. The sixth hypothesis is accepted with P Values of 0.000. These results indicate that
perceived desirability has a significant effect on the Sustainable Entrepreneurial Inten-
tions of Students in PadangCity. Evidenced by the probability value (P 0.00≤≤ 0.05).
It can be interpreted that the increasing perceived desirability will increase the Sus-
tainable Entrepreneurial Intentions of Students in the City of Padang. So the sixth
hypothesis is accepted.

7. The seventh hypothesis is rejected, with P Values of 0.222. These results indicate that
Entrepreneurial Self efficacy does not significantly moderate the effect of perceived
desirability on Sustainable Entrepreneurial Intentions as evidenced by the probability
value (P 0.222 > 0.05).
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